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NEW  YORK,  OCTOBER  2,  1926 


No.  19 


Employe  Control  of  Munsey  Newspapers 
to  Follow  Purchase  by  Dewart 


Mutualization  Plan  Fostered  by  Late  Publisher  Now  Being  Formulated — $13,000,000  Price  for  New 
York  Sun  and  Telegram  and  Mohican  Chain  Stores — Sun  Highly  Prosperous 


W1LL1.\M  THOMPSON  DEWART, 
who  started  as  $12  a  week  book¬ 
keeper,  is  now  the  owner  of  the  Munsey 
newspapers,  the  New  York  Sun  and  the 
kew  York  Evening  Telegram.  He  pur¬ 
chased  them  this  week  together  with  the 
Mohican  chain  of  grocery  stores  of  the 
late  Frank  A.  Munsey  from  the  Metro- 
poliun  Museum  of  Art,  residuary  legatee 
in  the  will  of  the  publisher.  The  transac¬ 
tion  involved  in  the  neighborhood  of 
$13,000,000. 

Mr.  Dewart’s  purchase,  he  announced, 
was  the  first  step  in  a  mutualization  of  the 
newspaper  properties,  which  would  even¬ 
tually  place  them  in  the  hands  of  employes 
of  both  dailies,  according  to  a  plan  con¬ 
sidered  by  Mr.  Munsey  a  short  time 
before  his  death  on  Dec.  22,  1925. 

When  Mr.  Munsey  died,  Mr.  Dewart 
became  the  president  of  the  companies 
publishing  the  Sun  and  the  Telegram. 
More  than  a  quarter  of  a  century  had 
elapsed  since  his  humble  entry  into  the 
business  as  bookkeeper.  Mr.  Dewart  had 
advanced  to  be  head  bookkeeper,  treas¬ 
urer,  and  then  vice-president  and  manager 
of  the  companies  he  owns  today.  He  was 
one  of  Mr.  Munsey’s  closest  friends. 

The  statement  he  issued  this  week 
•threagh  Keats  Speed,  managing  editor  of 
the  New  York  Sun,  follows  in  full; 

“William  T.  Dewart  announced  that  he 
had  purchased  the  New  York  Sun  and 
Evening  Telegram  from  the  Metropolitan 
Museum  of  Art,  the  residuary  legatee 
'  under  the  will  of  the  late  Frank  A.  Mun¬ 
sey.  At  the  same  time  Mr.  Dewart  an¬ 
nounced  that  his  purchase  also  included 
the  Mohican  properties. 

"In  a  short  time,  Mr.  Dewart  said,  the 
process  of  mutualization  of  these  proper¬ 
ties  would  begin.  It  was  Mr.  Munsey’s 
plan  to  have  the  associates  of  his  news¬ 
papers  join  with  him  in  the  conduct  of  the 
business. 

“For  many  months  prior  to  Mr.  Mun¬ 
sey’s  death,  Dec.  22  of  last  year,  he  had 
been  planning  the  mutualization  project. 

“In  taking  over  the  newspapers  Mr. 
Dewart  is  making  his  first  step  toward 
carrying  out  the  ideas  of  his  late  friend. 

“The  amount  involved  in  these  trans- 
actioits  was  in  the  neighborhood  of  $13,- 
000,000.” 

When  the  will  of  Mr.  Munsey  was 
made  public  last  December  it  was  esti¬ 
mated  that  the  museum  would  realize 
about  $40,OM,000  from  the  various  Mun¬ 
sey  pro^rties.  The  directors  of  the  mu¬ 
seum  said  that,  while  the  legacy  undoubt¬ 
edly  was  immense,  they  were  unable  to 
calculate  anywhere  near  the  exact  amount. 

Purchase  of  the  two  newspapers  still 
Iwves  much  Munsey  property  undisposed 
of.  Among  these  unsold  properties  are 
tw  Munsey  and  Argosy  All  Story  maga- 
nnes,  the  Mohican  Hotel  at  New  London, 
Conn. ;  a  large  estate,  Garondah,  at  Eliza¬ 
bethtown,  N.  Y.,  and  the  old  Louis  Sherry 
estate  at  Manhasset,  L.  I.  The  unsold 
publisher  also  include  realty 
m  New  York  City  and  many  stocks  and 


William  T.  Dewart 


Iwnds,  including  large  holdings  in  the 
Munsey  Trust  Company,  Washington. 

Outside  bankers  will  not  enter  into  the 
present  transaction.  All  financing  will  be 
done  within  the  organization  it  is 
stated. 

From  unconfirmed,  but  reliable  sources. 
Editor  &  Publisher  learned  that  mutuali¬ 
zation  of  the  newspapers  will  center 
around  three  main  wheelhorses  besides 
Mr.  Dewart,  the  chief.  The  trio  will  be 
Frank  O’Brien,  editor  of  the  Sun;  Keats 
Speed,  managing  editor,  and  Edwin  S. 
Friendly,  business  manager.  Of  course 
R.  H.  Titherington  is  vice-president  of  the 
Sun  Printing  and  Publishing  Association 
and  co-executor  with  Mr.  Dewart  and  the 
Guaranty  Trust  Company  of  the  Munsey 


will  and  Fred  A.  Walker  is  managing 
director  of  the  Telegram. 

Mr.  O’Brien  has  been  with  the  Sun  al¬ 
most  continually  since  1896.  Mr.  Speed 
was  managing  editor  of  the  Press  when 
Mr.  Munsey  purchased  that  newspaper  in 
1912.  Since  then  he  has  also  been  asso¬ 
ciated  with  the  New  York  Journal  and  the 
Atlanta  Georgian.  He  was  managing  edi¬ 
tor  of  the  New  York  Herald  when  that 
newspaper  was  sold  to  Ogden  Reid,  re¬ 
maining  with  Mr.  Munsey  on  the  Sun. 

Mr.  Friendly  first  joined  the  Sun  in 
1922,  coming  from  the  New  York  Times. 

Details  as  to  the  value  of  the  several 
properties  involved  are  not  revealed  by 
the  principals.  The  Mohican  Company 
is  capitalized  at  $3,000,000.  and  if  that 


valuation  is  the  one  accepted  by  the 
museum  and  the  purchasers,  the  combined 
valuation  for  this  sale  of  the  Sun  and 
Telegram  is  about  $10,000,000. 

Gross  earnings  of  the  Sun  for  1925  are 
estimated  to  have  been  about  $7,500,000, 
and  Park  Row  estimates  the  net  profit 
for  that  year  at  $1,500,000. 

For  the  first  six  months  of  1926,  the 
Sun  carried  11  per  cent  more  national  and 
about  25  per  cent  more  local  advertising 
than  during  the  same  period  of  1925.  Its 
total  of  8.402,130  agate  lines  for  the  period 
surpassed  the  1925  record  by  about  20 
per  cent.  Circulation  figures  are  not 
greatly  changed. 

The  Telegram  has  not  made  similar 
progress.  While  its  circulation  hoverS 
about  the  200,000  mark,  its  linage  has 
not  held  the  pace  of  increase  set  by  the 
Sun  and  kept  by  other  evening  papers. 
Classified  linage  shows  a  gain,  but  losses 
appear  in  the  local  display  and  national 
columns  during  the  first  six  months  oi 
1926. 

Mr.  Munsey  frequently  discussed  the 
mutualization  of  his  properties  with  his 
chief  executives,  and  it  is  the  plan  as  he 
saw  it  that  is  being  worked  out  now.  Mr. 
Munsey  before  he  died  was  firmly  con¬ 
vinced  that  a  mutual  profit  sharing  sys¬ 
tem,  enriching  those  who  accomplished 
most  for  his  properties,  was  the  most 
equitable  business  system. 

In  an  editorial  entitled  “The  Future  of 
the  Sun,”  the  plans  of  Mr.  Dewart  and 
his  associates  are  outlined.  The  editorial 
is  herewith  presented  in  full : 

“On  December  31,  1925,  nine  days  after 
the  death  of  Frank  A.  Munsey,  owner 
and  editor  of  this  newspaper,  the  Sun 
said  editorially; 

The  terms  of  Mr.  Mtinsey’s  will  make  it 
possible  for  the  Sun  to  assure  its  readers  that 
they  will  continue  to  enjoy  a  clean  newspaper 
of  interest,  political  independence,  honesty  and 
fearlessness.  The  organization  with  which  Mr. 
Munsey  brotipht  the  Sun  to  its  present  com¬ 
manding  position  remains  intact.  That  organ- 
iratioii  will  hend  every  effort  to  make  the  Sun 
a  newspaper  even  more  worthy  of  its  readers 
and  its  late  owner. 

“The  manner  in  which  this  continuity 
was  to  be  maintained  was  indicated  about 
the  same  time  in  a  statement  issued  by 
William  T.  Dewart,  Mr.  Munsey’s  long¬ 
time  friend,  closest  business  associate  and 
>  the  first  of  the  three  executors  named  in 
Mr.  Munsey’s  will. 

“Mr.  Dewart  announced  that  it  had  been 
I  Mr.  Munsey’s  purpose,  conceived  after  his 
^  will  was  executed  in  1921,  to  make  part- 
ti  ners  of  those  associates  who  had  helped 
*  him  to  bring  the  Sun  to  its  high  success, 
e  Mr.  Dewart,  speaking  for  himself  and  the 

-  two  other  executors,  Richard  H.  Tither- 
t  ington  and  the  Guaranty  Trust  Company 

-  of  New  York,  expressed  a  desire  to  trans¬ 
late  into  fact  the  unwritten  wishes  of 

n  Mr.  Munsey. 

f.  “To  bring  this  about  would  have  been 
il  difficult  if  the  executors  had  not  received 
y  the  sympathetic  understanding  and  aid  of 
y  the  trustees  of  the  Metropolitan  Museum 
It  of  .^rt.  the  residuary  legatee  of  Mr.  Mun- 


LEADING  EXECUTIVES  OF  DEWART  NEWSPAPERS 


sey’s  fortune.  A  beneficiary  less  unselfish 
might  have  insisted  upon  putting  the  Sun 
on  the  auction  block,  thereafter  to  be  the 


tributing  organization  for  the  Munsey 
publications.  Working  from  eight  in  the 
morning  to  midnight  every  day  for  18 
months,  Mr.  Dewart  was  promoted  in 
rapid  succession  to  head  bookkeeper  of 
the  Red  Star  News  Company,  assistant 
superintendent  of  the  manufacturing 
plant,  and  editor  of  the  business.  When 
the  Frank  A.  Munsey  Company  was  in¬ 
corporated  in  1902  he  was  made  treasurer 
without  bond. 

Development  of  a  cost  system  almost 
universally  used  in  business  today  was 
one  of  the  outstanding  achievements  of 
this  early  period  of  Mr.  Dewart’s 
career.  It  seems  Mr.  Munsey  carried 
most  of  his  business  affairs  in  his  head, 
and  considered  th§Jt,  his  enjployes,  ^ftould 
do  likewise.  Mr.  Dewart  dia  not  care 
to  trust  to  his  memory  entirely,  nor  did 


Ekiwin  S.  Friendly 
Business  Manager,  Sun 

plaything  of  some  personal  ambition  or  to 
become  a  mere  commercial  or  political 
organ.  But  President  De  h'orest  of  the 
Metropolitan  and  his  fellow  trustees  were 
quick  to  appreciate  the  plan  which  Mr. 
Munsey  had  been  making ;  quick  to  realize 
the  importance  of  the  Sun  as  it  was,  and 
is,  and  will  be,  to  this  community. 

“The  outcome,  briefly,  is  that  the  Sun, 
now  purchased  by  Mr.  Dewart  from  the 
Metropolitan  Museum  of  Art  as  the  first 
step  toward  mutualization,  will  continue 
to  be  conducted  by  those  who  under  Mr. 
Munsey’s  guidance  brought  it  to  eminence 
and  who,  under  the  direction  oi  Air. 
Dewart  since  Mr.  Munsey’s  death,  have 
carried  on.  In  this  connection  it  is  pleas¬ 
ant  to  record  that  in  the  nine  months  since 
Mr.  Munsey  died  the  Sun  lias  not  lost  a 
single  department  head  or,  in  fact,  any 
man  whose  work  was  vital  to  the  paper. 
Under  the  leadership  of  Mr.  Dewart  as 
president  of  the  Sun  Printing  and  Pub¬ 
lishing  Association  the  organization  has 
w'orked  in  perfect  harmony.  The  Sun’s 
advance  in  circulation,  advertising  and 
general  excellence,  rapid  as  it  was  in  the 
final  years  of  Mr.  Mun.sey’s  guidance,  has 
continued  steadily.  Nothing  could  be 
better  proof  than  this  that  the  way  to  keep 
the  Sun  in  its  high  place  as  the  greatest 
evening  newspaper  is  to  leave  it  in  the 
hands  that  have  sustained  it  since  Mr. 
Munsey  turned  away  from  his  desk  for  the 
last  time. 

The  details  of  Mr.  Dewart's  plan  for 
the  mutualization  of  the  property  will  be 
announced  in  due  time.  Meanwhile  the 
readers  of  the  Sun — and  they  compose  the 
most  important  element  of  its  success — 
may  rest  assured  that  the  Sun  they  are 
to  have  is  the  same  Sun  they  have  known. 
More  than  ever  the  Sun  will  be  an  inde¬ 
pendent  newspaper,  free  from  all  political 
and  financial  shackles  and  bound  only  by 
its  own  pledge  to  be  honest,  clean,  intelli¬ 
gent  and  interesting.” 

At  22,  when  he  entered  the  Munsey 
employ.  Mr.  Dewart  brought  with  him 
a  curious  assortment  of  past  experi¬ 
ences.  He  had  been  a  button  manufac¬ 
turer,  a  chemist,  a  professional  singer 
and  a  public  accountant. 

It  was  his  knowledge  of  bookkeeping 
that  started  him  on  his  newspaper 
career. 

“I  had  to  straighten  out  the  worst  set 
of  books  I  ever  tackled  and  to  make  an 
inventory,”  Mr.  Dewart  has  said,  refer¬ 
ring  to  his  first  Munsey  job,  which  he 
obtained  through  F.rman  J.  Ridgway, 
general  manager  of  the  Munsey  concerns 
in  New  London,  Conn.,  after  applica¬ 
tion  directly  to  Mr.  Munsey.  He  did 
so  well  at  this  initial  task  that  he  was 
assigned  to  one  of  the  sets  of  books  in 
the  Red  Star  News  Company,  a  dis- 


was  changed  to  Art  in  Buttons,  Inc. 

There  were  still  two  years  to  elapse 
before  Mr.  Dewart  was  to  find  his  real 
groove  in  the  publishing  business  with 
^Ir.  Munsey.  He  traded  on  commis¬ 
sion  in  sugar,  tea,  coffee,  lubricating  oils 
and  the  like  for  New  York  interests. 
Urged  by  friends,  he  tried  railroading, 
working  on  a  wrecking  crew  and  in  the 
machine  shops  of  the  Buffalo,  Rochester 
&  Pittsburgh  Railway. 

This  did  not  seem  to  promise  much 
of  a  future,  and  Mr.  Dewart  tried  still 
another  tack.  Public  accountancy,  he 
determined,  would  prove  a  likelier  oppor¬ 
tunity  for  his  talents.  He  studied  book¬ 
keeping  for  more  than  a  year  and  then, 
feeling  that  he  was  ready  to  tackle  a 
big  job,  he  applied  for  a  position  to  Mr. 
Munsey,  then  unknown  to  him  except 
by  name. 

It  was  Charles  A.  Dana  who  first  put 
truth  in  the  saying  that  the  New  York 
Sun  was  the  “greatest  force  in  the 
republic.”  .Benjamin  H.  Day,  the  man 
who  “discovered  people  were  human  and 
wanted  to  read  human  pieces  in  their 
newspaper”  had  had  the  courage  to 
found  the  Sun  in  1833  as  a  penny  paper 
in  a  city  where  only  sixpenny  respec¬ 
tables  had  prospered  before. 

Dana  had  become  owner  in  1868,  pur¬ 
chasing  it  from  Moses  Y.  Beach.  For 
29  years  this  brilliant  American  jour¬ 
nalist  held  sway.  He  was  the  greatest 
satirist  of  his  time,  the  keenest  analyst 
of  public  problems. 

The  Sun  prospered  under  Dana.  When 
he  died  in  1897,  the  newspaper  was  held 
to  be  worth  at  least  $5,000,000. 

For  a  short  time  after  Dana’s  death, 
his  son,  Paul  Dana,  was  editor.  He 
was  succeeded  by  Edward  P.  Mitchell, 
who  today  is  a  director  of  the  paper. 
Meanwhile  control  passed  to  William  M. 
l^ffan,  who  also  established  the  Laffan 
News  Bureau. 


Keats  Speed 
Managing  Editor,  Sun 

his  superior  of  those  days,  Mr.  Ridgway. 
The  former,  therefore,  began  keeping 
a  record  book  out  of  which  the  cost 
system  grew'. 

When  Mr.  Ridgway  retired  as  general 
manager  in  1903,  Mr.  Dewart  was  ap¬ 
pointed  to  succeed  him.  He  was  then 
given  his  title  of  vice-president  and  gen¬ 
eral  manager.  As  newspapers  were  pur¬ 
chased  he  became  vice-president  and 
manager  of  several  concerns. 

Meanw'hilc,  as  the  years  passed  by, 
Mr.  Dewart  became  a  closer  and  firmer 
friend  of  Mr.  Munsey.  During  the  last 
days  of  the  publisher  this  friendship  be¬ 
came  most  apparent.  While  Mr.  Munsey 
lay  dangerously  ill  in  a  New  York  hos¬ 
pital,  he  was  unwilling  for  Mr.  Dewan 
to  be  away  from  him  even  for  a  short 
while,  and  on  awakening  would  in¬ 
variably  ask  for  him.  Just  before  his 
death,  Mr.  Munsey  directed  that  Mr. 
Dewart  would  succeed  him  as  president 
of  the  Munsey  interests. 

Mr.  Dewart  might  have  become  a 
maker  of  buttons  instead  of  metropoli¬ 
tan  dailies.  Born  in  Canada  of  Scottish 
stock,  he  had  early  in  life  moved  to 
Rochester,  N.  Y.  In  the  part  of  the  city 
where  he  lived,  a  button  factory  was 
located.  One  day  the  fxiss  asked  young 
William  if  he  wanted  to  learn  the  trade. 
William,  then  14,  agreed.  Chemistry,  he 
learned,  was  a  valuable  asset  to  any  man 
engaged  in  the  business  he  had  entered. 
Consequently,  although  he  had  been  un¬ 
able  to  take  a  high  school  course,  he 
matriculated  at  the  University  of  Roches¬ 
ter  as  a  special  student  in  applied  science. 

When  he  had  sufficiently  mastered  the 
chemical  secrets  he  had  been  seeking,  he 
left  college.  With  his  brother  Robert 
he  found  financial  backing  with  which  to 
start  the  German-American  Button 
Company.  About  that  time,  however,  the 
Cleveland  tariff  began  to  make  itself  felt, 
and  profits  were  so  reduced  the  brothers 
decided  to  sell  out  and  did.  The  button 
factory  continued  long  afterwards,  how¬ 
ever.  During  the  World  War  the  name 


Press,  a  paper  founded  in  1884,  and  ac* 
quired  by  Mr.  Munsey  in  1912  for 
$2,500,000.  This  merger  gave  the  Sun 
its  Associated  Press  membership. 

In  1920,  Mr.  Munsey  bought  for  about 
$4,000,000  the  New  York  Herald,  the 
New  York  Evening  Telegram  and  the 
Paris  edition  of  the  Herald  from  the 
Bennett  estate.  He  consolidated  the  Sun 
and  the  Herald  as  the  New  York  Herald. 
.■\t  the  same  time  the  Evening  Sun  be¬ 
came  the  Sun. 

Then  he  announced  that  his  total  in¬ 
vestment  in  newspaper  properties  was 
$16,000,000.  Of  that  total,  he  said,  the 
value  of  the  Herald,  Sun  and  Telegram 
amounted  to  $11,500,000. 

There  were  other  purchases  and  con¬ 
solidations  to  follow.  On  May  26,  1923, 
he  bought  the  New  York  Globe  and 
Commercial  Advertiser,  oldest  daily  in 
.\mcrica,  and  merged  it  with  the  Sun. 
The  price  paid  was  reported  to  be  $2- 
000,000.  On  Jan.  24,  1924,  he  bought 
the  New  York  Evening  Mail,  paying 
Henry  L.  Stoddard  “well  in  excess  of 
$2,000,000.”  This  brought  the  total  in¬ 
vestment  up  to  more  than  $20,000,001). 
But  since  then,  in  March,  1924,  the  Her¬ 
ald  was  sold  by  Mr.  Munsey  to  the  New 
York  Tribune  for  a  price  said  also  "to 
be  more  than  $2,000,000,”  and  probably 
more  nearly  $4,000,000. 

Of  romance  and  glamor,  there  is 
plenty  in  the  stories  told  of  the  early 
days  of  both  the  New  York  Sun  and  the 
New  York  Telegram.  Frank  O’Brien 
tells  the  Sun’s  story  in  “The  Story  of 
the  Sun,  1833  to  1918.” 

.■\mong  many  incidents.  O’Brien’s 
book  tells  how  the  Sun’s  first  reporter, 
challenged  to  a  duel  by  a  quack  dentist, 
accept^  the  challenge  and  named  as 
weapons  syringes  filled  with  the  faker’s 
own  medicine ;  how  the  Sun’s  first  sports 
editor  went  on  horseback  to  the  fields 
behind  Hoboken  to  cover  the  Sun’s  first 
sport  story;  how  the  Sun’s  first  animal 
story  was  about  a  flock  of  wild  pigeons 
roosting  in  a  tree  at  the  Battery;  and 
how  the  Sun  first  obtained  the  gover¬ 
nor’s  advertisement,  calling  an  election 
at  which  the  people  of  New  York  gained 
the  right  to  elect  their  mayors  by  popu¬ 
lar  vote. 

The  Telegram  was  established  in  1867 
by  James  Gordon  Bennett  and  in  time 
became  a  lively  and  very  profitable  news¬ 
paper. 

Mr.  Munsey,  purchasing  the  Evening 
Mail  and  merging  it  with  the  Telegram 
in  1924,  announced : 

“This  purchase  puts  the  evening  news- 


Frank  O’Brien 
Editor,  Sun 

The  news  bureau  was  not  a  prosperous 
venture.  In  20  years  it  was  estimated 
the  Sun  lost  $2,000,000  on  its  news  serv¬ 
ice,  which  Mr.  Munsey  was  later  to  dis¬ 
continue.  For  several  years  before  Mr. 

Munsey  entered  the  picture  the  Sun  ran 
behind  nearly  $200,000  annually,  not  be¬ 
cause  of  poor  management,  but  because 
of  the  drain  of  its  resources  by  its  news¬ 
service. 

William  C.  Reick  and  associates  had 
acquired  the  Sun  from  Mr.  Laffan’s 
widow  in  1911,  and  it  was  from  Mr. 

Reick  that  Mr.  Munsey  purchased  the 
Sun  in  1916  for  more  than  $3,000,000, 
and  immediately  began  his  series  of  con¬ 
solidations. 

Mr.  Munsey’s  purchase  included  the  Fred  A.  Walker 

Evening  Sun,  established  by  Mr,  Dana  Managing  Director,  Telegram 

nearly  20  years  after  he  had  bought  the 

morning  publication.  Mr.  Munsey’s  papers  of  New  York  in  a  safe  and  strong 
first  step  on  assuming  control  was  to  position.  Financially  thev  are  now  im- 
merge  the  Sun  with  the  New  York  pregnable.” 
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CUTTING  FREE  PUBLICITY  FROM  RADIO  PROGRAMS 


Many  Newspapers  Refuse  to  Print  Names  of  Advertised  Goods  as  Labels  to  Air  Entertainment — 
Majority  Hold  Question  Is  for  Elditors  to  Decide,  but  Advertising  Elxecutives  Frown  on  Brand 

Names  in  News  Colunms 


Anew  phase  of  relations  between  the 
newspapers,  the  radio  industry,  and 
the  reading  and  listening  public  is  apparent 
as  the  cool  nights  of  Autumn  bring  new 
life  to  the  ether  waves.  The  radio  in¬ 
dustry,  by  which  is  meant  the  broadcast¬ 
ing  stations  and  the  allied  manufacturers 
of  receiving  sets  and  the  parts  thereof, 
enters  the  new  season  thoroughly  con¬ 
vinced  of  the  immense  possibilities  of 
financial  gain  to  itself  by  the  sale  of  time 
on  the  air  to  tirms  which  want  “name 

publicity.”  . 

The  listening  public,  it  is  apparent  trom 
the  published  programs  and  trade  gossip, 
will  be  introduced  to  a  number  of  new¬ 
comers  acting  as  sponsors  of  various 
forms  of  entertainment.  The  newspapers 
■>rf  receiving  tremendously  increased 


By  ARTHUR  ROBB 


than  the  publications  alone  would  have 
returned. 

Radio  and  the  newspapers  are  therefore 
competing  for  the  same  piece  of  the  same 
dollar. 

This  fact  is  finding  its  way  into  news¬ 
paper  publishers’  consideration  of  the 
subject  and  many  of  them  are  trying  to 
find  a  way  out  which  will  do  the  least 
ixissible  damage  to  the  radio  industry  and 
to  themselves  by  resentment  of  the  listen¬ 
ing  public  and  at  the  same  time  prevent 
radio  from  liecoming  a  malevolent  giant 
at  the  newspapers’  e.\pense. 

One  publisher  who  responded  to  Editor 
&  Publisher’s  telegraphic  poll  this  week, 
believes  that  the  process  of  shortening 
the  publicity  tail  should  start  directly  back 
of  the  ears.  He  doesn’t  know  whether 
his  idea  can  be  worked  successfully  and 
does  not  care  to  be  identified  with  it  as 
yet,  but  here  is  the  solution  which  he  and 
his  fellow  publishers  this  week  put  into 
effect : 

Immediate  discontinuance  of  all  com¬ 
mercial  radio  publicity,  regardless  of  cir¬ 
cumstances,  including  even  the  elimina¬ 
tion  from  regular  programs  of  the  names 
of  firms  broadcasting  entertainments  and 


the  nicknames  given  orchestras  and  enter¬ 
tainers. 

“We  reached  this  decision,”  he  said, 
“after  attempting  vainly  to  adopt  a  plan 
which  would  enable  us  to  discriminate 
fairly  lietween  those  programs  which 
might  be  entitled  to  attention  because  of 
musical  or  other  merit  and  those  for  which 
publicity  is  demanded  solely  because  the 
firms  promoting  them  are  advertisers.” 

“We  are  going  to  eliminate  all  write¬ 
ups  of  manufacturers,  sets,  accessories, 
equipment  and  everything  else  of  a  com¬ 
mercial  character,”  he  continued.  “We 
are  planning  to  suggest  to  the  manager  of 
our  leading  local  broadcasting  station  that 
he  use  a  part  of  the  money  he  receives 
from  broadcasting  entertainment  paid  for 
by  adverti.sers  to  advertise  his  paid  pro¬ 
grams  on  our  radio  page  in  the  same  man¬ 
ner  that  the  theatres  advertise  their  bills 
daily. 

“VVe  have  spent  many  hours  study¬ 
ing  the  problem  and  we  can’t  see  how  a 
rule  that  permits  any  exceptions  can  be 
enforced  without  endless  difficulties. 
Under  our  plan,  we  will  treat  everybody 
alike.  Any  advertiser  who  feels  that  his 
radio  program  will  bring  him  business 


NOVEL  AD  CLUB  CEREMONY  IN  LOS  ANGELES 


volume  of  publicity  matter  announcing 
^ese  new  features  and  the  programs  of 
daily  events,  with  the  last  possible  comma 
edited  out,  threaten  before  winter  comes 
to  run  to  prohibitive  lengths,  even  in  the 
present-day  encyclopaedic  newspaper. 

It  is  the  last  element  which  is  giving 
impetus  to  the  new  phase  mentioned  in 
the  first  sentence.  The  newspaper  pub¬ 
lishers  are  taking  new  stock  of  the  situa¬ 
tion.  They  see  the  owner  of  the  broad¬ 
casting  station  selling  time  in  competition 
with  space  in  the  daily  press,  taking  money 
which  they  feel  could  be  spent  to  better 
advantage  in  their  own  columns.  They 
hear  of  solicitors  for  the  broadcasting  sta¬ 
tion  promising  not  only  phenomenal  re¬ 
sults  in  the  form  of  good  will  and  direct 
business  from  the  broadcast  programs, 
but  also  publicity  in  the  newspapers  for 
the  programs. 

Solicitors  for  local  stations  seeking 
local  merchants’  contracts  for  radio  time 
were  promising  newspaper  publicity 
whkh  the  newspaper  solicitors  refused  to 
the  same  merchants! 

One  publisher  narrates  an  instance  of 
a  solicitor  for  a  radio  station  who  called 
upon  an  advertiser  with  letters,  post  cards 
and  a  list  of  telephone  calls  received  in 
response  to  appeals  for  applause  for  this 
firm’s  program  of  the  night  before,  ex¬ 
plaining  that  there  would  have  been  an 
even  greater  response  but  for  the  fact 
that  “the  damned  newspapers”  did  not 
handle  the  announcement  of  the  program 
as  prominently  as  they  should  have. 

This  publisher  also  found  that  a  con¬ 
siderable  number  of  firms  which  had 
never  advertised  in  his  or  any  other  local 
newspaper  were  being  sold  on  broadcast¬ 
ing  and  were  relying  on  the  publicity 
given  to  their  announcements  in  the  news- 
wper  radio  columns  to  recruit  listeners 
for  their  broadcast  propaganda. 

Developments  of  the  past  few  months 
and  indications  for  the  future  are  that 
more  names  of  firms  and  brands  will  find 
their  way  into  the  free  radio  program 
space  than  will  be  found  in  the  paid  space 
of  the  average  day. 

The  newspapers’  radio  pet  of  1922  is 
growing  into  a  space-devouring  monster 
comparable  to  the  parasite  which  eats 
much  of  the  publisher’s  potential  profit 
from  automobile  advertising.  It  has  far 
more  dangerous  possibilities  for  the  news¬ 
paper  than  automobile  publicity  ever  had. 

It  has  all  of  the  bad  characteristics  of 
automobile  or  any  other  free  publicity — 
partaking  of  space-wasting,  rate-cutting, 
and  unfair  competition  with  non-recipient 
firms  or  industries — it  has  also  the  addi¬ 
tional  disqualification  that  every  line  of 
favor  given  the  radio  industry  by  the 
daily  newspaper  helps  the  radio  industry 
to  take  a  dollar  from  the  publisher’s  right¬ 
ful  income.  _ 

There  is  fair  warrant  for  believing  that 

so  many  dollars  spent  wisely  in  news-  Grouped  around  a  huge  register,  members  of  the  Advertising  Club  of  Los  Angeles 
paper  advertising  will  bring  so  many  dol-  wrote  down  their  names  with  a  tremendous  pencil  at  the  first  club  meeting  of  the 


lars  return. 

There  is  absolutely  no  warrant  for  be- 


year,  Sept.  14.  Those  in  the  picture  are,  from  top  to  bottom:  Florence  Gardner, 
lief‘rhaVan7Tx^nditure”inV“adb‘"n^  Hanson.  Albert  D.  Stetson,  H.  A.  Water;  (kneeling)  Marshall  Dana,  associate 

publicity,  which  must  have  publication  editor  of  the  Portland  Oregonian  and  president.  Pacific  Coast  Advertising  Clubs  as- 
support.  will  bring  in  one  more  dollar  sociation,  and  Harold  Stonier,  president  of  the  Los  Angeles  club. 


or  valuable  good  will  should  be  willing  to 
make!  the  slight  additional  investment 
necessary  to  invite  our  readers  to  listen 
when  he  is  on  the  air.  We  can’t  see  that 
we  are  under  any  obligations  to  do  this 
for  him.  We  have  also  a  few  examples 
of  advertisers’  who  are  doing  just  this 
thing.” 

General  sympathy  with  this  policy  is 
indicated  by  the  opinions  of  leading  execu¬ 
tives  of  a  score  of  newspapers  questioned 
by  Editor  &  Publisher  this  week. 
Newspapers  whose  community  of  interest 
with  their  readers  is  attested  and  bul¬ 
warked  by  substantial  advertising  patron¬ 
age  are  slowly  but  certainly  getting  out 
from  under  the  free  publicity  burden. 
They  are  leaving  the  question  of  what 
goes  into  the  text  columns  of  the  paper 
for  the  decision  of  the  editorial  staff  and 
Editor  &  Publisher  has  evidence  that 
its  unremitting  campaign  against  press 
agency  and  free  publicity  has  awakened 
editorial  men  as  well  as  publishers  to  the 
menace  of  this  defect  in  their  vessel.  Take 
this  reply  as  an  instance: 

“The  advertising  department  has  no 
control  of  the  news  department,”  de¬ 
clared  Fleming  Newbold,  business  man¬ 
ager  of  the  Washington  Star.  “Our 
radio  programs  are  handled  purely  in  the 
interest  of  the  reader,  with  the  least  pos¬ 
sible  mention  of  advertisers.  The  Star 
does  not  print  free  publicity  for  automo¬ 
biles  or  any  other  industry,  the  editors 
being  the  sole  judges  of  what  interests 
our  readers.” 

similar  view  is  held  by  S.  E. 
Thomason,  business  manager  of  the  Chi¬ 
cago  T ribune,  who  said :  • 

“We  do  not  carry  names  and  brands  of 
advertisers  in  our  radio  programs  and 
have  not  for  some  time.  The  Tribune 
has  taken  the  position  that  radio  pro¬ 
grams  are  news  columns  and  that  adver¬ 
tising  has  no  more  place  in  them  than  in 
other  news  columns  of  the  paper.” 

Likewise  similar  and  characteristic  is 
the  answer  of  J.  K.  Groom,  national  ad¬ 
vertising  director  of  the  Aurora  (Ill.) 
Beacon-News,  Joliet  H erald-Netvs  and 
Elgin  Courier-News,  who  said : 

“I  am  for  elimination  of  advertising 
from  radio  programs.  If  I  was  editor, 

I  would  not  publish  radio  programs. 
When  advertising  begins  on  the  radio.  I 
turn  to  some  other  program.  W’hen  the 
big  papers  quit  giving  free  service,  the 
small  ones  can,  and  all  will  lienefit.  The 
way  to  resist  demands  is  quit  giving  any¬ 
thing  free.” 

The  Philadelphia  Bulletin  believes 
“that  to  print  free  advertising  in  the  radio 
columns  is  bad  newspaper  practice,”  ac¬ 
cording  to  William  Simpson,  business 
manager. 

The  Richmond  News-Leader,  owned 
and  published  by  John  Stewart  Bryan, 
president  of  the  American  Newspaper 
Publishers  Association,  declares  that  it 
does  not  use  the  advertisers’  names  or 
brands  in  radio  programs. 

The  Baltimore  Sun  makes  the  same 
statement,  and  J.  F.  Bresnahan,  business 
manager  of  the  Ne^v  York  World,  holds 
that  “advertisers’  names  and  brands  in 
radio  programs  certainly  could  be  con¬ 
strued  as  free  advertising  and  newspapers 
could  very  properly  consider  the  elimina¬ 
tion  of  such  and  not  materially  weaken 
the  programs.” 

Says  Victor  H.  Hanson,  publisher 
Birmingham  News  and  Montgomery  Ad¬ 
vertiser  : 

“Our  radio  programs  to  all  practical 
purposes  contain  no  free  advertising. 
We  long  ago  stopped  any  such  indis¬ 
criminate  use  of  the  programs.  A  few 
trade  names  appear  h§re  and  there  in  such 
a  way  as  to  constitute  far  more  of  in¬ 
formation  to  the  radio  fan  than  of  ad¬ 
vertising  to  the  promoter.  Any  legitimate 
movement  to  curb  parasitic  growths  of 
free  publicity  has  our  general  sanction. 
(Continued  on  page  20) 
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Editor  &  Publisher  for  October  2,  1926 


A.  B.  C.  ANSWERS  OPPOSITION  TO  PLAN 
FOR  LISTING  ADVERTISING  RATES 


Directors  Make  Plea  for  Proxies  to  Vote  Proposal  in  at  October 
Meet — Assert  Extra  Expense  Will  Be  “Infinitesimal” — 
Ask  Other  Pledges  Be  Rescinded 


O.  C.  Hark 


^  C.  HARN,  president,  and  Stanley 
Clague,  managing  director,  repre¬ 
senting  the  directorate  of  the  Aiidit  Bu¬ 
reau  of  Circula¬ 
tions,  this  week 
issued  an  official 
plea  for  proxies 
to  combat  oppo¬ 
sition  to  the  Bu¬ 
reau’s  plan  af¬ 
fording  opportun¬ 
ity  to  all  pub¬ 
lisher  members, 
who  desire  it,  to 
insert  their  stand¬ 
ard  rate  cards  on 
the  last  page  of 
their  publisher’s 
statements.  The 
proposal  will  be 
voted  on  by  the 

A.  B.  C.  membership  at  the  annual  con¬ 
vention  to  be  held  in  Chicago,  Oct.  21-22. 

Personal  attendance  at  the  convention 
was  urged,  but  in  the  event  that  is  im¬ 
possible,  the  board  advised  members  to 
rescind  proxies  “given  without  full 
knowledge  of  the  objects  desired,”  and 
to  issue  another  naming  either  their  own 
special  representative  or  a  director. 

The  official  communication,  addressed 
to  Bureau  members,  answered  two  ob¬ 
jections  to  the  advertising  rate'  proposal 
voiced  by  New  York  newspaper  members 
through  a  committee  consisting  of  Fred 
A.  Walker,  New  York  Telegram,  J.  F. 
Bresnahan,  New  York  World,  and  E.  G. 
Martin,  Brooklyn  Eagle,  who  have  is¬ 
sued  a  call  for  opposition  proxies. 

The  two  objections  listed  in  the  com¬ 
munication,  the  added  cost  organization 
of  the  new  Bureau  service  would  entail, 
and  the  assertion  that  changes  in  rates 
after  the  issuance  of  publishers’  state¬ 
ments  would  not  be  available,  are  de¬ 
clared  to  be  based  on  misconception  and 
error. 

“The  extra  expense  to  the  Bureau  will 
be  infinitesimal — less  than  one  per  cent 
of  the  membership  dues,’’  the  communica¬ 
tion  stated. 

Answering  the  second  objection,  it  is 
declared  that  a  form  of  service  has  been 
devised  by  the  Bureau  so  that  upon  re¬ 
ceipt  of  advice  by  telegraph  or  other  man¬ 
ner  of  a  change  of  rates,  all  advertiser 
and  advertising  agent  members  will  be 
immediately  equipped  with  material  giving 
full  and  permanent  information. 

The  letter,  dated  Sept.  27,  follows: 

“In  pursuance  of  its  constant  policy  to 
improve  and  augment  the  service  rendered 
to  members,  the  Board  of  Directors  de¬ 
cided  at  its  June  meeting  to  give  oppor¬ 
tunity  to  all  publisher  members  who  might 
so  desire,  to  insert  their  standard  rate 
cards  on  the  last  page  of  their  publishers’ 
statements. 

“The  Board  was  unaimous  in  its  belief 
that  this  additional  service,  giving  as  it 
would  all  the  facts  about  circulation  and 
rates  in  one  document,  would  be  appre¬ 
ciated  by  all  members — Advertisers,  Ad¬ 
vertising  Agents  and  Publishers. 

“It  was  also  the  opinion  of  your  Board 
that  this  was  another  step  toward  the  at¬ 
tainment  of  its  objective  to  secure  a 
thorough  knowledge  by  advertisers  of 
a'l  the  facts  concerning  publications’  cir¬ 
culations,  through  the  study  of  every  page 
of  A.  B.  C.  reports  instead  of  relying 
upon  condensed  excerpts. 

“And  it  was  also  the  opinion  of  the 
Board  that  in  concentrating  attention  on 
A.  B.  C.  publications,  giving  added  pub¬ 
licity  without  extra  cost,  it  was  serving 
every  member  of  the  Bureau  and  making 
A.  B.  C.  membership  increasingly  valu¬ 
able. 

“Over  four-fifths  of  the  newspaper 
publisher  members  of  the  Bureau  have 
already  signified  their  desire  to  use  this 
added  service. 


“And  a  great  many  letters  have  come 
to  the  Bureau — unsolicited — enthusiasti¬ 
cally  commending  the  step.  Proof  sheets 
from  a  forthcoming  Bulletin  to  be  issued 
by  the  Bureau  are  enclosed  herewith. 

“On  the  other  hand,  some  criticism  has 
Ven  published  by  a  small  but  prominent 
group  of  publishers,  who  do  not  favor 
the  plan.  Aside  from  this  group  the 
Bureau  has  received  directly  from  pub¬ 
lishers  less  than  twenty  letters  in  oppo¬ 
sition. 

“The  opposition  to  the  plan  is  based 
upon : 

“Objection  1 :  The  added  cost. 

“This  is  based  on  misconception.  The 
extra  expense  to  the  Bureau  will  be  in¬ 
finitesimal — less  than  one'  per  cent  of  tne 
metnbership  dues. 

“Objection  2:  That  changes  in  rates 
between  the  time  of  issuance  of  publishers’ 
statements  will  not  be  available. 

“This  too  is  based  on  error.  A  form 
of  service  has  been  devised  by  the  Bureau 
so  that  upon  receipt  of  advice  by  tele¬ 
graph  or  other  manner  of  a  change  of 
rates,  all  advertiser  and  advertising  agent 
members  of  the  Bureau  will  be  imme¬ 
diately  equipped  with  material  giving  full 
information  in  a  manner  to  make  the  rec¬ 
ord  permanent. 

“There  are  other  minor  objections 
which  will  be  discussed  during  the  annual 
convention  of  the  Bureau  to  be  held  in 
Chicago  on  October  21st  and  22nd. 

“But  in  the  meantime,  the  group  un¬ 
favorable  to  the  plan  is  asking  for  proxies 
from  publishers  to  pledge  themselves  in 
advance  of  any  deliberation  on  this  and 
other  matters  which  may  be  vital  to  the 
further  success  of  the  Bureau. 

“Your  Board  feels  that  in  your  interest 
it  should  appeal  (1)  for  your  personal 
attendance  at  the  annual  convention  of  the 
Bureau;  or  (2)  if  that  is  not  possible 
and  you  have  given  a  proxy  without  a 
full  knowledge  of  the  objects  desired,  that 
you  rescind  such  proxy  and  issue  one  to 
your  special  representative,  or  to  a  mem¬ 
ber  of  the  Board  representing  your  di¬ 
vision — Walter  A.  Strong,  publisher, 
Chicago  Daily  News,  or  David  B.  Plum, 
publisher  of  the  Troy  (N.  Y.)  Record — 
to  some  fellow  publisher  who  has  not 
committed  himself  on  the  questions  in 
advance  and  before  adequate  considera¬ 
tion.  A  proxy  blank  is  enclosed  herewith. 

“Your  Board  regrets  the  necessity  of 
addressing  such  a  communication  as  this 
to  the  members  of  the  Bureau,  but  it 
believes  that  the  vital  issues  to  be  dis¬ 
cussed  at  the  convention  warrant  this 
appeal  for  independent  judgment  after  a 
full  hearing  of  arguments  on  both  sides 
of  all  the  questions  at  issue.” 


NEW  DAILY  STARTS 


Sunset  Newt  and  Timet-Leader  Launch¬ 
ed  in  Bluefield,  W.  Va. 

Bluefield,  W.  Va.,  Sept.  30.— The 
Srm.sct  News  and  Times-Leader,  an  after¬ 
noon  newspaper  was  launched  here  Sept 
22.  Its  first  issue  consisted  of  24  pages 
VVire  service  is  furnished  by  the  Asso¬ 
ciated  Press,  International  news  and  spe¬ 
cial  correspondents. 

The  paper  is  published  by  the  Dailj 
Telegraph  Printing  Company,  publisher; 
of  the  Morning  Telegraph.  It  will  sup¬ 
port  Democratic  policies. 

W.^  K.  McDowell,  who  has  had  3i 
years’  experience  in  newspaper  work,  i; 
in  charge  of  the  editorial  page. 

CHANGES  ON  COAST  DAILY 

Franklin  O.  Schroeder  has  resigned  a 
editor  and  publisher  of  the  Ywr  Diegi 
(Cal.)  Daily  Independent.  George  W 
Lynn  was  named  as  editor,  and  Charle 
J.  Plambeck,  former  advertising  man 
ager,  is  now  general  manager. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  4-6 — New  Jersey  Press  Assn., 
Newspaper  Institute,  Rutgers 
University,  New  Brunswick, 
N.  J. 

Oct.  4-7 — Newspaper  Librarians, 
4th  annual  conference.  Hotel 
Chelsea,  Atlantic  City. 

Oct.  5-7 — Window  Display  Adver¬ 
tising  Assn.,  Pennsylvania  HoteL 
New  York. 

Oct.  6 — Associated  Press  Directors, 
meeting.  New  York. 

Oct.  8-9 — Associated  Dailies  of 
Florida,  Florida  State  Press 
Assn.,  South  Florida  Press 
Assn.,  joint  meeting.  Clarendon 
Hotel,  Daytona  Beach,  Fla. 

Oct.  11-15 — Associated  Merchan¬ 
dising  Assn.,  annual  meeting,  St. 
Louis. 

Oct.  17-20 — Graphic  Arts  Assn.,  an¬ 
nual  convention,  Detroit. 

Oct.  18-19 — Insurance  Advertising 
Conference,  annual  convention. 
Toiler  HoteL  Detroit. 

Oct.  18 — Employing  Printers’  Assn., 
of  Chicago,  15th  annual  conven¬ 
tion,  Chicago. 

Oct.  19-22 — Outdoor  Advertising 
Assn.,  Biltmore  Hotel,  Atlanta, 
Ca. 

Oct.  19-20 — Inland  Daily  Press 
Assn.,  October  meeting,  Sherman 
Hotel,  Chicago. 

Oct.  19-20 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  annual 
convention,  Martinique  Hotel, 
New  York. 

Oct.  21-22 — Audit  Bureau  of  Cir¬ 
culations,  annual  convention. 
Hotel  La  Salle,  Chicago. 

Oct.  21-22 — American  Society  of 
Sales  Executives,  annual  conven¬ 
tion,  White  Sulphur  Springs. 


62  YEARS  WITH  DAILY 


T.  E.  Sullivan  of  Chicago  Tribune  It 
Oldest  Staff  Member 

Thomas  E.  Sullivan,  one  of  the  vet¬ 
erans  in  the  composing  room  of  the  Chi¬ 
cago  Tribune,  rounded  out  his  sixty-sec¬ 
ond  year  with  the  paper  this  month.  He 
is  the  oldest  member  of  the  Tribune  staff 
from  the  standpoint  of  service.  He  will 
be  84  years  old  on  Oct.  16,  1926. 

Mr.  Sullivan  has  handled,  in  the  com¬ 
posing  room,  stories  of  the  Chicago  fire, 
the  Franco-Prussian  war,  the  assassina¬ 
tions  of  Presidents  Garfield  and  McKinley, 
the  Tilden-Hayes  campaign  for  the  presi¬ 
dency,  and  the  eight  to  seven  decision 
which  gave  the  office  to  Hayes. 

“I  think  the  most  remarkable  achieve¬ 
ment  of  the  Tribune  was  the  printing  of 
the  revised  edition  of  the  New  Testament 
as  a  part  of  a  regular  Sunday  edition,” 
Mr.  Sullivan  says.  “To  achieve  this  it 
was  necessary  to  put  120  printers  (hand- 
setters)  on  this  job  and  to  keep  them  at 
it  for  18  consecutive  hours.  I  believe 
this  was  a  record  in  hand  composition.” 

When  Mr.  Sullivan  came  to  work  for 
the  Tribune,  Horace  White  was  editor-in- 
chief  and  Alfred  Cowles  was  secretary 
and  treasurer. 


N.  Y.  UBRARIANS  MEET 

The  heads  of  reference  departments  of 
the  various  New  York  newspapers  held 
a  dinner  meeting  at  the  Newspaper  Club, 
New  York,  on  Monday  evening  Sept.  20, 
to  discuss  matters  to  be  placed  before  the 
coming  conference  of  Special  Libraries 
.\ssociation  in  Atlantic  City.  David 
Rogers,  reference  director.  New  York 
Herald  Tribune  had  charge  of  the  ar¬ 
rangements.  Besides  Mr.  Rogers,  others 
present  were  John  (Joetz,  Evening  Post, 
Richard  Meyer,  Daily  Mirror,  John 
Miller,  King  Features  Syndicate,  Frank 
Purdy,  Bronx  Home  News,  Matthew 
Redding,  Evening  Telegram,  Arthur 
Rosenstock,  Bronx  Home  News,  Charles 
Stolberg,  Eivning  Sun,  Maurice  Sy- 
monds.  Daily  News  and  James  Wells, 
World, 


DALE  CASE  SUBMITTED 
TO  SUPREME  COURT 


Writ  of  Error  Filed  Monday  in  WuL  I 
ington — ^May  Not  Come  Up  for  I  NJ 
Argument  for  a 
Year 


The  complete  record  of  the  contempt 
case  of  George  R.  Dale,  editor  of^ 
Muncie  (Ind.)  Post-Democrat,  vs.  the 
State  of  Indiana,  now  reposes  in  the 
over-crowded  archives  of  the  United 
States  Supreme  Court. 

By  filing  the  customary  writ  of  error 
with  the  highest  law  tribunal  Monday 
Dale  formally  appealed  from  the  Indiana 
Supreme  Court  decision  upholding  the 
action  of  the  Delaware  Circuit  (jourt  o{ 
Indiana  in  holding  Dale  in  contempt  on 
the  grounds  that  he  “wilfully,  knowing- 
ly  and  corruptly  published  and  caus^ 
to  be  published”  in  the  Muncie  Post 
Democrat  matter  which  brought  the 
lower  court  and  the  Grand  Jury  “into 
disregard  and  disrepute  of  the  citizens" 
of  said  county. 

The  record,  as  filed  by  counsel  for  Dale 
Monday,  covers  65  typewritten  pages 
(foolscap  legal  size). 

Owing  to  the  badly  congested  state  of 
the  docket  of  the  highest  court  Eniit* 
&  Publisher  was  informed  this  week 
that  there  is  little  chance  of  the  case 
being  heard  by  Chief  Justice  Taft  and  his 
judicial  associates  for  a  year  or  more 
unless  some  agreement  is  reached  to  set 
the  case  forward.  Even  then  it  will 
probably  be  months  before  the  case  is 
reached.  Briefs  are  not  likely  to  be  filed 
by  either  side  until  the  date  of  hearing 
or  argument  is  fixed. 


PUBLISHER  “CALLS”  GOVERNOR 


Colonel  C.  B.  Blethen,  publisher  of  the 
Seattle  Times  refuted  the  statement  made 
by  Governor  Roland  H.  Hartley  recently 
that  he,  the  governor,  had  never  sought 
to  buy  any  state  timber,  and  demanded 
payment  of  $1,000  to  charity  which  the 
governor  had  promised  if  the  Times’ 
charges  could  be  proved. 

In  a  speech  in  Tacoma,  Sept.  9,  Gov¬ 
ernor  Hartley  said:  “I  never  did  make 
application  for  a  tree  of  state  timber  per¬ 
sonally.  I  have  been  engaged  in  buying 
timber  for  other  companies  and  that  par¬ 
ticular  tract  was  being  purchased  for  the 
Cherry  Valley  Logging  Company. 

“If  Qarence  Blethen  can  show  where 
I  did  inake  application  personally  for  any 
state  timber  I  will  give  $1,000  to  any 
charity  he  names.” 

Colonel  Blethen  the  next  day  printed 
photographs  of  two  applications  for  state 
timber  signed  by  Roland  H.  Hartley  only, 
and  demanded  payment  of  the  $1,000. 
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The  following  newspapers  have  noti¬ 
fied  New  York  headquarters  of  the  Asso¬ 
ciated  Press  of  a  change  in  their  names: 
Fredericksburg  (Va.)  Evening  Star  to 
Free  Lance-Star;  Freeport  (L.  1.)  Daily 
Review  to  Nassau  Daily  Review;  Abilene 
(Tex.)  Daily  Reporter  to  Morning 
Nezvs;  and  Boonesville  (Mo.)  Republican 
to  Sentinel-Missourian. 


COAST  PAPER  INCORPORATED 


Blethen  of  Seattle  Timet  Now  Demand* 

$1,000  For  Charity  ® 


1.  A.  A.  CHANGES  1927  DATES 

Dates  for  the  1927  Denver  convention 
of  the  International  Advertising  Associa¬ 
tion  have  been  changed  from  June  5-10 
to  June  26-30,  to  permit  delegates  to  visit 
the  national  parks  of  the  Rocky  Moun¬ 
tain  region.  ^  The  Pacific  Coast  district 
of  the  association  will  meet  at  Portland 
Ore.,  June  19-22. 


Articles  of  incorporation  have  been 
filed  by  the  Palos  Verdes  Valley  *Times 
of  Blythe,  Cal.,  showing  Floyd  Brown. 
T.  S.  Rush  and  W.  H.  Plummer  of 
Blythe  as  directors. 


Editor  &  Publisher  for  October  2,  1926 


NEWSPAPERS  PUT  NEW  GASOLINE  ON  MARKET 

Name  Contest  Conducted  in  Advertising  Columns  of  Pacific  Coast  Dailies  Polled  750,000  Replies  for 

General  Petroleum  Corporation — Director  Tells  the  Story 


{By  Telegraph  to  Editor  &  Publisher) 

CAN'  FRANXISCO,  Cal.,  Sept.  28. — A 
^  new  product,  which  advertising  e.xec- 
Dtives  agree,  is  one  of  the  most  difficult 


By  L.  HOFFMAN-PINTHER  vertisements.  The  interest  in  the  cam- 

AdvertiBing  Director.  General  Petroleum  Corporation  s*’  g^^t  a„d  widespread,  that 

the  executives  of  the  General  Petroleum 
Judges  Viet  in  San  Francisco  this  week  and  picked  from  750,tXX)  suggestions  Corporation  have  announced  additional 
ante  for  a  txew  gasoline  produced  by  the  General  Petroleum  Corporation.  awards  in  the  form  of  district  prizes,  ap- 

The  aniaciiig  total  of  suggestions  ivas  received  as  a  result  of  30-day  $1,(X)0  proximation,  and  honorable  mention 
:e  contest  conducted  by  the  corporation  in  the  advertising  columns  of  PacHic  awards,  totaling  $2,000,  in  addition  to 
ist  newspapers.  the  original  prize  of  $1,000  in  cash  for 

As  a  comparison  a  contest  conducted  by  a  comparatively  new  but  poiverful  the  winning  name. 

gacine  might  be  cited.  This  magacine  in  a  "President's  contest,”  which  required  Other  advertising  media  were  used  to 
ting  together  correctly  the  composite  pictures  of  Presidents  of  the  United  States,  support  the  newspaper  campaign.  Bill- 
f  conducted  over  a  period  of  three  months,  brought  out  what  the  magacine  boards  called  attention  to  the  contest  de- 


advertise — gasoline — has  just  been  a  name  for  a  txew  gasoline  produced  by  the  General  Petroleum  Corporation. 

.1  *1 _ 'n..  _ _ _  _ •  _ I.  r  -.n  , 


presented  to  the  public  of  the  Pacific 
Q)ast  with  tremendous  success. 


The  amacing  total  of  suggestions  ivas  recerved  as  a  result  of  30-day  $1,000 
price  contest  conducted  by  the  corporation  in  the  advertising  columns  of  Pacific 


It  was  put  over  by  means  of  a  contest  Coast  newspapers.  the  original  prize  of  $1,000  in  cash  for 

for  a  name  conducted  in  the  advertising  As  a  comparison  a  contest  conducted  by  a  comparatively  new  but  poiverful  the  winning  name. 

columns  of  Pacific  Coast  newspapers,  magacine  might  be  cited.  This  magacine  in  a  "President's  contest,”  which  required  Other  advertising  media  were  used  to 
Fifty  thousand  suggestions  were  expected,  putting  together  correctly  the  composite  pictures  of  Presidents  of  the  United  States,  support  the  newspaper  campaign.  Bill- 
near'ly  750,000  were  received.  and  conducted  over  a  period  of  three  months,  brought  out  what  the  magacine  boards  called  attention  to  the  contest  de- 

A  list  of  148  newspapers  was  used,  claims  is  the  biggest  response  ever  received  from  a  contest  it  had  held — 116,000  tails  printed  in  the  newspapers.  Signs  at 
lodges  have  chosen  the  name  “Motocrat,”  replies.  stations,  printed  literature  for  dealers  to 

which  is  to  be  announced  in  the  news-  - ■—  ,  ..  _ ^  distribute,  all  tied  in. 

papers  this  week.  to  go  to  a  station  for  something  free  nights,  replenishing  rapidly  diminishing  ^  result  of  the  campaign,  sales  of 

Officials  of  the  Gperal  Petroleum  without  making  a  purchase.  dealer  tanks.  Within  24  hours,  name  ‘he  new  gasoline  have  increased  more 

Corporation  of  Califoniia  had  a  new  gaso-  ■j'^e  response  was  so  great,  in  spite  of  suggestions  started  coming  in  to  contest  ^“an  22.7  per  cent  over  the  sales  of  the 

line  to  offer,  a  gasoline  that  was  the  re-  (j^e  many  thousands  of  blanks  that  were  headquarters.  Dealers  and  distributors  g^sol'iie  formerly  marketed.  The  in¬ 
sult  of  manufacturing  a  special  fuel  for  issued,  that  it  was  all  that  contest  head-  in  almost  every  territory  reported  that  crease  started  the  first  week  and  gained 
hydroplanes  and  subsequently  perfected  quarters  could  do  to  keep  the  dealers  sup-  sales  were  increasing  by  leaps  and  bounds,  steadily  throughout  the  contest, 
for  commercial  production.  It  was  neces-  plied.  Many  dealers,  handling  other  By  the  end  of  the  first  week,  the  ex-  ^  vast  number  of  names 

sary  to  convince  the  public  that  this  gaso-  brands  besieged  the  corporation’s  offices,  pectations  of  the  contest  managers  had  received  is  only  an  indication  of  the  suc- 

line  was  really  new,  that  it  would  do  requesting  that  they,  too,  be  allowed  to  been  reached.  Already  50,000  names  had  cess.  The  actual  sales  figures  tell  the 


the  things  that  others  gasolines  would  distribute  the  “new  mystery  gasoline.’’  been  received.  The  middle  of  the  second  ®^c)ry, 
not.  ....  public  was  demanding  it,  and  they  week  saw’  the  mail  wagons  dropping  let- 

While  the  product  had  shattered  two  realized  that  they  were  at  a  great  dis-  ters  off  in  sacks  of  half  a  dozen  or  SC 
world  speed  records  for  hydroplanes  with-  advantage  without  it.  more. 

in  a  period  of  two  months,  it  was  real-  -pbe  contest  was  conducted  for  30  days.  The  largest  number  of  letters  received 


SCRIPPS  ESTATE  TOPS 
SIXTEEN  MILUON 


ized  that  this  was  not  enough  to  make  Half-page  advertisements  in  the  larger  in  one  day  was  during  the  closing  week,  _ 

Sr'^Rlank  2^d°^utomobne  Bulk  of  Noted  Publisher’.  Property 

read  that  Mr.  tJianK,  lamea  auiomoDiie  districts,  were  run  in  the  newspapers  dur-  separate  pieces  of  mail.  c  i  j  n  j  i- 

racer,  has  again  bri^en  the  world  s  sj^ed  ^be  entire  contest  period.  Name  suggestions  came  in  all  forms.  Mocks  and  Bonds  Laa- 

record  using  “Blue  Moon  gasoline .  Birt  jbe  gasoline  was  heralded  as  the  A  cake  was  sent  in  with  the  name  iced  bilitios  Listed  at 

how  many  sal«  are  made  that  can  be  ‘’latest  and  greatest  development  in  motor  on  the  top.  Many  were  done  in  oils.  $5,683,114 

traced  to  Mr.  Blanks  race.  Very  few,  qJ| — developed  for  hydroplanes  that  Even  a  bronze  casting  with  the  name  _ 

I  am  afraid.  .  .  ^  broke  the  world’s  record  and  now  ready  molded  in  it  was  received.  .  r  *t. 


I  am  afraid.  _  broke  the  wor 

The  General  Petroleum  Corporation  had  your  car.” 
a  gasoline  to  present  that  not  only  pro-  detail,  th< 


Hundreds  of  registered  letters  soecial 

2ver^  letter  Iven  Edward  W.  Scripps  is  $16,255,710.45,  ac- 


a  gasoline  to  present  that  not  only  pro-  detail,  the  seven  new  qualities  of  the  delivery  letters,  and  even  telegrams  came  ‘  ^  ^  i  o,  ac- 

duced  increased  speed,  but  that  gave  more  gasoline  and  the  results  the  consumer  in.  Despite  the  fact  that  a  margin  of  ♦•I'L  ^  ^ u  determi^- 

gas  miles,  produced  less  carbon  and  roore  could  expect  were  presented  and  why  10  points  was  allowed  by  the  judges  on  o  ^ 

power.  N.  W.  Ayer  &  Son  prepared  the  these  results  could  be  obtained.  all  suggestions  received  on  dealer  blanks,  t  *^»l°**i 

merchandising  plans  and  the  advertising  Public  acceptance  was  almost  imme-  thousands  were  received  on  newspaper  #  j  *  $5,683,11^  Most 

program  that  called  for  a  contest  to  name  jjate.  Tank  trucks  were  kept  running  coupons,  which  were  printed  with  the  ad-  °  s  w  s  and  ^nds. 

the  fuel.  =>  f  f  be  debts  of  the  estate  include  notes 

Morning  newspapers  carried  the  first  -  accounts  payable  to  H.  E.  Neave, 

“S  linJS'teS  august  unage  GAINED  7.4  PER  CENT  IN  N.  Y.  SJoo,  fS 

each  newspaper  were  three  teaser  adver-  -  .  —  — '  — »  Midland  National  Bank,  $500,000;  O.  A. 

r  ur  u  AUGUST  advertising  in  the  daily  ana  of  which  carried  more  business  than  they  9’ 

Well  pay  $1,000  for  a  name.  Watch  xA.  Sunday  newspapers  of  New  York  had  in  August,  1925,  printed  it  in  a  i,  ’  eiA";  ytA  ° ^ 

the  pa;«rs  Monday.  Chy  totaled  11,943,302  agate  lines,  a  gain  smaller  number  of  pages.  Eliminating  X  ,  j-  *  *. 

The  following  two  days  more  of  these  882,970  lines,  or  7.4  per  cent  over  these,  the  number  of  pages  printed  by  Real  estate  m  Ohio  according  to  the 

teaser  advertisements  appeared.  On  one  August,  1925.  Gains  were  made  by  10  the  other  dailies  for  the  month  shows  application  is  appraised  at  $12^  while 
Monday  morning,  the  newspaper  reading  the  15  newspapers  listed.  The  num-  an  increase  of  10.1  per  cent  over  the  total  following  stcKks  are  listed.  41?^ 
public  in  California  Oregon  Washington  ber  of  total  pages  printed  was  15,024,  an  of  August,  1925. 


and  accounts  payable  to  H.  E.  Neave, 
trustee  $1,580,641.13;  E.  E.  Martin, 
$132,000;  First  National  Bank,  $450,000; 
Midland  National  Bank,  $500,000;  O.  A. 


shares  capital  stock  of  Daily  News  Com- 


British  Columbia  were  told  the  com-  increase  of  580,  or  4  per  cent,  over  Au-  Comparative  figures  for  1926-1925  and  jahied  at 

gasoline  and  t^t  1925.  Three  evening  papers,  two  for  1926-1920  follow; 

the  $1,000  name  about  which  they  had  ,  News  Association,  Detroit,  $311,066; 

”  -  -  1,000  shares  class  A  stock  of  E.  W. 

Scripps  Company  and  3,000  shares  class 


been  reading  was  wanted  for  this  new 
product. 

The  General  Petroleum  Corporation 
distributes  its  products  through  independ¬ 
ent  dealers  only.  Meetings  of  the  dealers 
were  held  several  days  before  the  first 
contest  announcement  was  printed  and 
ill  of  the  details  of  the  program  were 
presented  to  them  by  officials  of  our 
company  and  representatives  of  N.  W. 
Ayer  &  Son. 

Thus  dealer  co-operation  and  accep¬ 
tance  for  the  new  product  were  obtained 
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t  Sunday  Graphic  discontinued  September  1,  1925; 

79,526  lines  in  5  Sunday  issues 

included. 
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1921 

1920 

E.  W.  Scripps  died  while  on  board 


Scripps-Howard  Company  was  trans- 


CIGARETTE  LAW  VOID 


papers.  - 

in  manv  ways  the  company  is  handi-  +  c  °  v ,•  ^  c  ,  k.  1  ion 

•  J-  .  -L  .•  .1  J  J  t  Sunday  Graphic  discontinued  September  1,  192! 

capped  in  distributing  through  independent 

dealers.  These  gasoline  stations  in  1926  192S  1924 

numerous  cases  are  poorly  located.  Com-  American  .  1,041,230  1,035,788  1,040,934 


Declared  Unconstitutional 

icluded. 

That  section  of  the  Utah  anti-tobacco 
law  which  prohibited  the  advertising  of 
87S’596  cigarettes  in  any  form  and  in  any  medium, 
66o!390  save  in  periodicals  published  outside  the 


696,126 

344,148 

226,422 

498,172 

430,642 

391,988 

497,408 

1,061,644 

250.270 

546,626 


panv-owned  stations  ha^ve  the  choice  .  687,606  789,390  749;846  875,596  ‘x.  -xuy  .ocin  ^luni^iy 

y-uwiiea  siaiions  nave  me  cnoice  iwa  neraij  Tribune .  1,245,432  1,095,800  840,002  577,626  591,714  554,846  660,390  save  in  periodicals  published  outside  the 

nons.  Because  of  the  expense  and  added  Times  .  2,086,772  1,989,826  1.651,892  1,580,350  1,619,914  1,356,390  1,665,044  state  and  imnorted  has  been  declared  un- 

MiVror  (T.)'.::;;;::  Hnfsl  constitutional  by ’the  state  Supreme 

wnot  give  the  service  that  is  offered  (T.) .  534,280  424,926  367,240  275,570  223,286  189,314  123,220  Court. 

oy  the  larger  company-owned  stations.  Eve.  Graphic .  234,186  194,828  .  The  original  law  oassed  in  1921  nro- 

and^ffil  S  34tl48  IvS  19^^^  hibited  the  sale  of’ cigarettes 

t.  was  prepared  m  such  a  Eve.  Post .  297,548  306,224  228,480  236,650  226,422  374,032  308,930  their  advertising,  but  this  law  was 

ashion  that  the  public  was  directed  to  the  Eve.  World .  567,618  485,876  387,478  466,356  498,172  509,352  556,720  amended  two  years  later  so  as  to  permit 

”^"ml"eVofX*’contest  provided  that  sli'?' ‘  945,770  'sVe.iie  ' 'sVuoe  *'  648,476  S9i’,988  JImm  Mejol  the  sale  but  the  ban  on  the  advertising 

tX,  •  r***®  ®t  the  contest  provided  that  Telenam  .  374,520  409,074  505,920  513,298  497,408  461,134  514,344  was  continued. 

®e  judges  would  award  10  points  in  Brooklyn  Easle .  1,286,708  1,143,064  1,062,850  1,044,032  1,061,644  935,596  977,382  The  decision  of  the  Supreme  Cniirt  was 

lodging  the  names  if  the  name  submitted  Brooklyn  Times .  473.120  345,446  305,044  270.182  250,270  287,926  283  310  luA  ii,„  i' x 

WM  i  V*  •  J  t  Standard  Union....  392,746  407,244  464,556  439,074  546,626  495  068  632,036  that  the  law  as  it  Stood  at  the  time  of 

^  written  on  blanks  obtained  from  gen-  - 1 - 1 - ! —  review  was  an  unwarranted  interference 


cannot  crivu  fVih  Mirror  (T.) .  235,184  273,258  265,274  . 

OTnot  give  the  service  that  is  offered  ^^,,5  (t.) .  534,280  424,926  367,240  275,570 

oy  the  larger  company-owned  stations.  Eve.  Graphic .  234.186  194,828  . 

Ml  of  this  was  taken  into  consideration  822,924  763,'820  749,700 

and  the  copy  was  prepared  in  such  a  Eve.  Post.".'.".".:;  ’  297,548  '  306.224 ”’22M80  236,650 

tashion  that  the  public  was  directed  to  the  Eve.  World .  567,618  485,876  387,478  466,556 

independent  stations.  Globe  .  t . 

The  nilec  of  Sun  .  945,770  826,146  631,206  648,476 

me  rules  of  the  contest  provided  that  Telegram  .  374,520  409.074  505,920  513,298 

®e  judges  would  award  10  points  in  Brooklyn  ^ale .  1,286,708  1,143,064  1,062,850  1,044,032 

judging  the  names  if  the  name  submitted  tgz’y.s  any’?!.  aSa’ssU  aw’nya 

was  written  on  blanks  obtained  from  gen-  ^*“'*"'* 

^  independent  dealers.  This  induced  Total. . 11,943,302  11,060,332  9,681,370  10,025,332 

Globe  combined  June  4.  1923;  name  changed  to  Sun  March  10.  1924. 
wootam  a  blank.  Few  people  are  willmg  tt  Telegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18.  1925. 


.11,943,302  11,060,332  9,681,370  10,025,332  10,433,472  9,486,454  10,590,806  with  interstate  commerce  and  its  en- 

)e  combined  June  4,  1923;  name  changed  to  Sun  March  10.  1924.  forcement  not  a  proper  exercise  of  police 

Mail  combined  January  28,  1924;  name  changed  to  Tdegram  May  18,  1925.  powers. 
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Editor  &  Publisher  for  October  2,  1926 


CARRIERS  OVERCHARGING  FIVE  PAPERS 
A.  N.  P.  A.  TRAFFIC  BUREAU  FINDS 

Charges  for  Transportation  of  Newsprint  and  Returned  Cores 
Being  Investigated  by  New  Department  Under  W.  J. 
Mathey — Roads  Generally  Fair,  He  Finds 


A  T  least  five  newspapers  are  being  over-  Mr.  Mathey  would  not  make  any  pre- 

charged  by  railroads  for  transporta-  dictions  regarding  the  amount  of  money  the  newspaper  expands.  Mr.  Peterson  is  a  native  of  Bridge, 

tion  of  print  paper  and  returned  cores,  he  hopes  to  save  publishers  b\  safeguard-  port,  Conn.,  and  has  had  a  publishing 

according  to  M.  J.  Mathey,  manager  of  mg  their  railroad  rate  interests.  His  -  experience  of  more  than  30  years.  He 

the  new  traffic  department  of  the  Ameri-  duties,  he  said,  were  not  only  concerned  HAVFN  PAPPP  a  member  of  the  S.  A.  R..  the  RoUrv 

can  Newspaper  Publishers  Association,  with  saving  money,  but  also  with  prevent-  n.rt,VE.lV  r/AriLK.  lOU  Qub  and  the  Knights  Templar  Qub. 


partments  will  be  located  the  carriers'  The  president  of  the  company  is  John 
room,  the  stereotyping  department,  and  B.  Carrington,  whose  father,  of  the  samt 
a  large  storeroom  for  paper  stock,  while  name,  entered  the  employ  of  this  same 
beyond  this  will  be  a  private  garage.  newspaper  almost  100  years  ago  and  in 
The  business  office,  in  the  front  of  the  1845,  after  a  long  apprenticeship,  was  ad- 
huilding,  will  occupy  a  space  30  by  46  mined  to  partnership  in  the  paper, 
feet  in  size,  to  be  finished  in  ornamental  In  August  1925  the  former  publisher, 
plaster  cornices,  paneling,  etc.  At  the  left  Edward  T.  Carrington,  was  suddenly 
will  be  the  .\ssociated  Press  room,  while  killed  in  an  automobile  accident  and  was 
to  the  right  will  be  a  private  office.  A  succeeded  by  Herbert  Peterson,  who  had 
stairway  leading  to  the  mezzanine  floor,  charge  of  the  business  office  for  mort 
will  give  access  to  three  rooms  to  be  used  than  ten  years  preceding, 
as  the  newspaper  expands.  Mr.  Peterson  is  a  native  of  Bridge. 


Mr.  Mathey  is  making  a  survey  of  the  ing  increases  in  present  freight  rates, 
entire  A.  N.  P.  A.  membership  having  “One  of  the  chief  functions  of  the 
received  to  date  about  300  replies  to  a  bureau  for  the  present,”  he  declared,  “will 


YEARS  OLD 


The  editorial  department  is  managed 
by  Col.  Norris  G.  Osborn,  editor-in-chief 
and  Amos  P.  Wilder,  associate  editor  and 


questionnaire  sent  out  to  the  member-  be  to  make  an  analysis  of  all  freight  Journal-Courier  Is.ue»  128-Page  Special  Arthur  J.  Sloane,  managing  editor. 


ship  of  about  500.  rates  now  in  effect.  By  the  end  of  this  Edition  Celebrating  Event —  The  C 

“The  cases  where  we  have  found  that  year,  we  hope  to  be  able  to  show  which  Founded  in  1766  By  B.  Carr 

the  rates  are  too  high  have  been  placed  rates  are  out  of  line  and  proceed  to  line  William  Gr  vii 

before  the  railroad  companies,  and  we  them  up.  Our  primary  concern  will  be  Usher, 

expect  to  obtain  readjustments  in  an  ami-  adjustments  of  freight  rates  for  trans-  -  The  bu; 

cable  manner,”  Mr.  Mathey  said.  He  portation  of  new.sprint  and  returned  The  A'cii-  Haz-en  (Conn.)  Journal-  vey,  fc 

withheld  the  names  of  the  newspapers  and  cores.  Newsprint  freight  charges  rep-  Courier  is  this  week  celebrating  its  160th  LcdRcr. 

the  companies  concerned,  pending  pos-  resent  75  per  cent  of  the  newspapers’  r.nniversary,  by  issuing  a  special  erlition 

sible  settlement.  traffic  problems.  We  will  not  attempt  of  128  pages. 


Edition  Celebrating  Event —  The  officers  of  the  company  are :  John 

Founded  in  1766  By  B.  Carrington,  president;  Herbert  Peter- 

William  Green  'ice-president,  treasurer  and  pub- 

Usher,  and  H.  M.  Peterson,  secretary. 
_  The  business  manager  is  Everett  B.  Har- 

The  At’w  llaz'en  (Conn.)  Journal-  vey,  formerly  of  the  Quincy  Patriot 


sible  settlement.  trattic  problems.  We  will  not  attempt 

The  new  traffic  manager  has  not  yet  to  handle  purely  local  transportation  prob- 
been  able  to  make  a  resume  of  the  ques-  lems,  unless  we  are  specifically  asked  to 
tionnaires  returned.  R.  A.  Cook,  an  ex-  do  so,  although  we  are  watching  railroad 
pert  rate  man  has  been  employed  by  the  baggage  rates  for  the  circulation  de¬ 
department  and  took  charge  Oct.  1.  Mr.  partments  of  member  papers.” 

Mathey,  therefore,  expects  he  will  be  able  The  traffic  department  is  dealing 
to  make  a  detailed  report  at  the  A.  N.  chiefly  with  those  carriers  serving  the 
P.  A.  fall  convention  at  French  Lick,  territory  where  newsprint  originates. 


.nniversary,  by  issuing  a  special  e<Ution 
of  128  pages. 
This  issue  is 
throughout  of  a 
historical  nature 
and  gives  not 


Ind.,  Nov.  10-12. 


Big  newsprint  mills  already  have  traffic 


“We  will  undoubtedly  uncover  other  managers,  Mr.  Mathey  said,  but  their 
cases  of  over-charging,”  Mr.  Mathey  said,  main  interest  has  been  to  maintain  a 
“In  several  cases  we  hope  to  get  back  parity  between  different  mills,  rather 
$5,000  spent  by  individual  publishers  for  tlian  to  look  after  the  interests  of  the 
excessive  rates.  In  all  cases  we  plan  to  newspaper  publishers.  Carriers  serving 
deal  first  direct  with  the  railroad  compan-  the  newsprint  sources  include ;  Canadian 
ies  taking  our  grievances  to  the  Inter-  Pacific  Railroad,  Canadian  National  Rail- 

.  ^  ^  •  •  .  .  •  _  _ _ 4. _ 1  _  o_  Ar-!..- 


WEST  VIRGINIA  PAPER 
STAGES  N.  Y.  EXHIBIT 


only  the  history  CUrlwburg  Telegram  Sponsors  DispUy 
Lnpr*  of  City’s  Products  and  Attractions 


Herbert  I^terson 


of  the  news¬ 
paper  itself,  but 
also  of  New 
Haven,  its  in¬ 
stitutions,  its  in¬ 
dustries  and 
business  concerns. 
The  issue  of  50,- 
000  was  covered 
by  advance 


During  Manufacturers’  Meet¬ 
ing  at  Waldorf 


business  concerns.  enterprise  m  a  novel  if  not 

The  issue  of  50,-  »np‘-.‘=<^edented  form,  will  be  sera 

000  was  covered  f.,  "h®"  t*>e 

bv  advance  Clarksburg  (W.  Va.)  Telegram  opens 
ir'ders  before  mih-  “Greater  Clarksburg”  exhibit  in  the 
HrlnL  ^  Empire  Room  of  the  Waldorf-Astoria. 


state  Commerce  Commission  or  into  way,  Maine  Central.  Boston  &  Maine,  -i  loumal  Cour'ier  has  for  exposition  of  Clarksburg’s  natural 

onlv  as  a  last  resort.  Bangor  and  Aristook,  Delaware  and  "  niie  tne  journal  i..ourier  has  tor  . ,  _ . .  ,  _ ^ 


court  only  as  a  last  resort.  Bangor  and  Aristook,  Delaware  and 

“Railroad  representatives  have  wel-  Hudson,  New  York  Central,  Chicago  & 
corned  inauguration  of  the  A.  N.  P.  A.  Northwestern,  Chicago,  Milwaukee  & 
traffic  department.  Many  have  declared  St.  Paul,  and  Great  Northern, 
they  prefer  to  deal  with  a  man  who  under-  “Railroad  companies,  such  as  these  an<l 
stands  their  point  of  view,  rather  than  others,  have  not  wanted  to  be  unfair  to 


Kangor  and  Aristook,  Uelaware  and  ici  iws  lui  ,  ^nrl  its  man,,!,,- 

Hudson  New  York  Central  Chicago  &  years  carried  the  line  “established  f  resource,  and  its  manufac- 

1766”  it  nevertheless  feels  entitled  tn  ‘uring  accomplishments  will  be  opened 


with  outside  claim  collectors. 

“Newspaper  members  of  the  A.  N.  P.  A. 


orthwestern  Chicago  Milwaukee  &  nevertheless  teels  entitled  to  accompmmnents  win  ne  opened 

ormwesiern,  v^nieago  .MuwauKee  o.  reckon  as  from  175S  as  the  rnunmirut  ^  special  tram  has 

:.  Paul,  and  Great  Northern.  reexon  as  irom  i/ao.  as  the  Lonnecticut  ,  i  i  ^be  Teletrram  tn  brino 

“Railroad  romnanies  siicb  as  these  and  "as  founded  m  that  year.  James  P''*}  e'lRagtd  tne  lele^am  to  bring 

Kaiiroad  companies,  such  as  tntse  and  p  .  former  friend  and  fellnw  vvnrW  exhibitors  to  New  \ork  and  on  their  ar- 
hers,  have  not  wanted  to  be  unfair  to  a  ormcr  trand  and  lellow  ''ork-  .  j  .jj  greeted  at  the  Citv  Hall 

enewsnaners”  Mr  Matbev  rnneinded  of  Benjamin  Frailkllll  Started  the  L  '  x TL  ^ 


the  newspapers.”  Mr.  Mathev  concluded.  ^  ‘  benjamin  rraiiKiin  started  t he  ^ 
“But  theV  do  not  care  to  change  their  that  name.  The 


ewspaper  memuers  oi  uic  rv.  IS.  E.  n..  dui.  uicy  uu  iiui  edic  lo  eiirtiif;e  uicii  uas  a  sinirle  sheet  veith  h,.t  three  exhibit,  which  will  Coincide  with 

also  furnishing  us  with  gratifying  rates  unless  they  are  specifically  asked  to  ‘  ptli-er  ’.he i  the  annual  convention  of  the  National 


"  .e.s,  ..es,,  ...s,  e.s  rpsse.se...  .s,  columos  to  thc  page.  Parker  whose  maiii  convemion  or  me  Aatiomi 

co-operation.  do  so.  Manufacturers  at  the 

as  partners  John  Holt  and  Thomas  ^'  aMorf- Astoria,  was  arranged  by  M. 

A.  P.  MAKES  BARTON  o.  b.  k„,„,  .^1 

HONORARY  STAFF  MAN  the  late  Commander  Rodgers  who  tele-  dearly  every  man  in  his  family  for  50  f','!!'  '' j  m^na^pr  rT 


Advertising  Man  Alto  Wins  Watch  for 
Obtaining  Interview  with  Presi¬ 
dent — Senator  Says  Its 
Press  Agentry 


the  late  Commander  Rodgers  who  tele-  dearly  every  man  in  his  family  for  50 

graphed  the  P.  news  of  the  naval  years  had  been  a  printer. 

flight  to  Honolulu.  Id  1760  Parker  removed  to  New  York 


and.  with  Col.  Guy  T.  Viskniskki,  part 
owner  and  manager  of  the  paper,  carried 
it  to  a  successful  conclusion.  Twentv 


Senator  Thomas  F.  Bayard,  Democrat,  leaving  the  paper  in  charge  of  Thomas  r '’‘’/’’iL'r "obe^ 
from  Delaware,  on  Sept  27  attacked  Mr  Crttn.  Four  years  later  the  Gazette  lecturers  of  the  city  and  its  surrounding 
Barton’s  interview  as  ^‘a  press  agent  ef-  heing  in  fine  running  order.  Green  went 
fort  to  sell  the  President  personally  to  Hartford  leaving  the  paper  in  charge  • 


the  country.” 

“The  Republicans,”  said  Senator  Bay- 


of  Benjamin  Mecom,  who  was  a  nephew  ’’^^lon. 


of  Benjamin  Franklin  and  a  writer  of 


Speakers  of  national  note  who  will  ap- 

For  getting  beyond  the  “Official  ard,  “have  been  banking  on  ‘Coolidge  ^l^K^nce  of  style  Howard^’^'ic  Gore 'o7''  wrs*t'”virghik 

Spc'kesman”  and  obtaining  an  interview  popularity,’  but  are  now  trying  to  sell  following  year  William  Green,  a  Davis  John  T  Cornwell 

quoting  President  Coolidge  himself,  Bruce  the  President  personally  to  the  country  Jjother  of  Thomas,  moved  to  New  governor.' '  and  V.  L.  Highland. 

Barton,  president  of  Barton,  Durstine  &  through  a  press  agent— Bruce  Barton—  Ha\cn  and  staged  business  as  a  Telegram’s  owners  and  a 

Osborn,  New  York  advertising  agency,  "ho  is  best  known  as  the  author  of  Pointer  and  publisher.  In  1766,  he  of  the  ^  Republican  National 

has  been  elected  an  honorary  member  the  book*  ‘The  Man  Nobody  Knows.’  ^;,arted  a  rival  newspaper  called  the  ^oStee  *<epuhiican 

-  .  .  .  ej'l*.  •  •  1  rr  .  .  1  .1  Xhac  n'tnat-  _  V.  « nilllllllCC. 


of  the  staff  of  the  .Associated  Press.  This  is  simply  an  effort  to  draw  a  red  ner777reatlv''a^!d'*^^^1o^^^  Tbo  The  Telegram  will  he  host  at  a 

which  put  the  story  on  its  wires.  herring  across  the  trail  of  the  dismal  .  ,  o-otten  ^  the  r/>ttnprtirut  Cnur/nif  hincheon  Tuesday  noon  in  the  Greci 

Kent  Cooper,  general  manager  of  the  record  of  the  complete  failure^  of  the  ' -mnin^ff  wll  ^t  H^tford  bTl!  ‘o  prominent  New  York  new5- 

Presidential  program.  ^per  and  advertising  agency  men.  I^ 


agent  with  a  wrist  W’atch  as  an  added  ai.  o  '  a*  x  i  wiiev  nusiness  manager  ot  me  ivnt'  i 

,*en  ot  anpreciation.  NEW  COAST  PLANT  « ■  I'™  »"  'I"  J?;™*';  iwr,".”;  Sll  be Z  ot  i,  sp.ate 

Interviewed  by  Editor  &  Publisher,  -  w  p  Journal 

Mr.  Barton  declined  to  go  into  detail  de-  ^ork  Start,  on  Two-Story  Structure  So^!i!'''nSom  gTv^  up '^the  struggle 

moStL%reidM’dil^ctlv'  lor  WafonrilU  (C.l.>  Regirte,  being  ilioancially  embarrassed  ?ha<  CELEBRATES  40TH  YEAR 

"  TLuldn',  Work  ha,  started  on  a  two-story  Steel  in"  oSr  .rffaye"?!  ''' H  a  .  .a  - 

‘•I  will  tell  you,  however,  there  was  and  concrete  building  to  be  occupied  by  TVh'ther  hv  outr^^  n7rrh«P  Chronicle  I.sue.  Special  Hu- 

absolutely  no  hokum  iu  that  Jory.  I,  the  IPutrourdt/e  (Cal  )  RegjteL"  murul  "Sleei  iutS  K'oTm'trS; 

‘he  goodwill  of  the  Gazette  St>okane  Daily  Chronicle  celebrated  its 
man  side.  Mr.  Coolidge,  when  I  saw  F.W.  Atkinson.  which  went  out  of  existence.  Since  that  40th  anniversary  Sept.  21.  issuing  a  special 

r,h''^7d  be  rWpH  mr.  ^  Structure  Will  be  m  the  Spanish-  period,  the  Journal  (for  80  years,  the  birthday  edition,  ^production  of  page 

Web  be  bTlZJ  b^felf "  T  .  ^V^hitecture,  will  have  journal  and  Courier)  has  absorbed  one  one  of  fhe  first  issue  was  a  feature  of  the 

Mr  °  and  a  depth  of  paper  after  another.  section.  The  section  also  contained  a 

rn^eae^af  U  Mr  (^WW^e  bL^^  L  Th  ^  Idling  a  private  driveway  Hs  survival  represents  the  triumph  historical  account  of  the  paper’s  progress 

The  second  story  will  have  a  depth  of  of  the  conservative  as  the  Journal-  and  character  sketches  of  dd  time  editors 


VViley,  business  manager  of  the  Sm 


scribing  how  he  obtained  the  interview 
quoting  the  President  directly. 

“It  wouldn’t  be  proper,”  he  said. 


for  WaUonville  (Cal.)  Register 


CELEBRATES  40TH  YEAR 


vertising  man  followed  the  President  47  feet. 


Courier  has  always  been  a  conservative  and  employes. 


there  by  about  12  years.  They  first  came  The  south  side  oi  the  composing  room  newspaper  and  has  devoted  its  chief  at- 

to  know  each  other  in  1920,  when  Mr.  will  be  constructed  almost  entirely  of  tention  to  local  matters 

Barton  was  a  member  of  _  a  voluntary  wire  glass,  with  numerous  skylights.  The  Journal-Courier  '  has  established 


ewspaper  and  has  devoted  its  chief  at-  Interesting  among  the  historical  facts 
;ntion  to  local  matters.  was  the  story  of  the  founding  of  the  pa- 

Tbe  Journal-Courier  has  established  per.  Whether  “Spokane”  should  be  spelt 


i  t-l  •  j  .  ili  uas  cMdiiiisiicu  uci .  vv  iiciiicr  ouoKaiic  snouiu  uc  3|a-' 

L  i?m  department  will  occupy  itself  in  the  affections  of  New  Haven  with  or  without  a  final  “e”  had  started 

bnnL^r  i  ,1  Square  feet  of  space  and  tl«  people.  Some  families  claim  that  it  has  a  controversv  and  the  anti-“e”  part) 

7  T  p  u"  and  press  room  about  2700  been  read  constantly  in  their  line  for  six  decided  thev' needed  a  mouthpiece,  the 

Capt.  Fried,  of  the  S.  S.  Roosevelt;  square  feet.  To  the  rear  of  these  de-  generations.  Chronicle  being  founded  as  a  result. 
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PRESS  PUT  GOLD  INTO  TEX  RICKARD’S  POCKET 

Promoter  Tells  of  Publicity  Value — Has  Spent  Little  in  Paid  Space — Got  It  All  for  Nothing — News¬ 
papers  All  Over  Country  in  Grand  Fight  Splurge 

44TUST  get  your  name  and  your  propo-  and  your  proposition  in  the  papers,  re-  tance  from  the  ring  and  in  an  enclosed  As  a  f«)llow-up  feature  for  Saturday, 
J  sition  in  the  papers,  regardless  how  gardless  how  it  gets  in,  and  you  can  sit  space,  were  looked  upon  as  the  second  Sept.  25,  the  World  ran  two  stories  under 

•f  sets  in,  and  you  can  sit  back  and  take  back  and  take  things  easy.  Look  at  choice  wires  and  were  used  by  smaller  a  two-column  box  head  captioned :  "ONE 

fh'nes  easy.”  Ford  automobiles.  They’ve  been  razzed  newspapers,  who  received  their  service  DAY  IN  TWO  LIV  ES.”  One  story 

This  golden  advice  to  all  those  who  and  jeered  and  what  not  ever  since  they  without  a  break.  told  how  the  "King  on  the  throne"  was 

would  use  newspaper  columns  free  of  were  manufactured.  Is  Henry  Ford  The  trouble  started  In-fore  the  fight  to  get  the  keys  of  New  York  City  and 
rharee  for  their  own  personal  gain,  was  worrying?  Not  much.  He's  just  selling  was  over,  although  the  instruments  held  other  "real  and  verlwl  bouquets  and  com- 

itsiied  last  week  by  Tex  Rickard,  the  pro-  them  as  fast  as  he  can  make  them.  t'P  until  the  earlier  news  of  the  crowds,  missions,”  while  the  second  told  of 

motor  the  newspapers  have  made.  While  “I’ve  abandoned  the  idea  of  seeing  that  preliminary  bouts  and  early  details  of  “lonely  tears  and  bruises  softened  only 
»naairod  in  the  pleasant  task  of  counting  everything  said  about  whatever  I  put  on  "W'  trumi  bout,  as  well  as  the  round-by-  by  a  loving  wife.”  Both  stories  were  of 

share  of  the  $2,000,000  Dempsey-  is  the  best.  Let  them  say  what  they  will,  descriptions  of  the  championship  the  same  length  to  the  line. 

Tiinnev  fight,  Rickard,  who  has  spent  little  as  long  as  the  customers  present  them-  *ue  newspaper  offices.  7],^  story  was  plaved  as  heavily  on 

mnnev  in  raid  newspaper  space,  told  a  selves  at  the  box  office.  Just  think  of  Then  the  service  Ijegan  to  break,  as  the  the  west  crast  as  in  t'he  east.  The  Los 

npwsnaoer  correspondent  the  secret  of  his  all  the  things  that  have  been  said  about  waterlogged  instruments  and  wires  were  .lugcles  lixamincr  on  Sept.  24  gave  the 

this  fight,  of  all  the  unfortunate  circum-  short-circuited.  .  ,  ^  .  event  six  columns  on  page  one.  '  An  ap- 

There  was  no  protection  for  the  ring-  pmpriate  headline  placetl  bv  thi 
side  instruments  except  as  some  te  eg-  over  short  side-lights' on  t 


The  interview,  as  published  by  the  New  stances  attending  it 
York  Evening  Post,  Sept.  24,  gave  more  “Then  take  a  look  at  the  gate  receipts, 
intimate  details.  It  follows  in  part ;  You’d  think  money  meant  nothing  to  any 


rapher  held  his  hat  over  one  or  tried  to  i,„  rnivi>r<;:jl  'snrv 

shield  it  with  a  soggy  newspaper  or  an  -  ^  nivirsai  .'lerv 


news- 
the  fight 
ice  wire  was. 


Twenty  years  ago  last  Sept.  3  Rick-  one.  It’s  just  flowed  in  despite  the  ^  newspaper  or  an  j,i  Tex’s  Gold  Chain;  Hot  Dogs 

twenty  ye<*‘=>  tu.. _  u  u  »  •  j  unbrella.  That  didn  t  work  so  well,  be-  7;  <Vn»c ” 

ard  entered  the  boxing  promotion  game  kni  ckers  and  the  many  who  have  tried  Ctnts  at  Stadium. 

when  he  staged  the  worlds  lightweight  to  .stop  the  thing, 
championship  fight  between  Joe  Cans  and  Newspapers  " 

Battling  Nelson,  having  offered  a  seem-  made  a 

ingly  insane  purse  of  $32,000  to  the  prin-  Tunney  .  .  _  . . . 

cipals.  agination  was  pressed  into  service  to  pro-  minutes  alter  the  fight  was  over,  there 

Such  an  unprecedented  sum  had  never  niote  the  two  principals,  Tex  Rickard,  and  ^as  a  rush  for  the  smaller  enclosetl  space, 

been  dreamed  of  for  a  mere  lightweight  the  tight  industry  in  general.  where  the  newspaper  men  on  far-away  or 

championship  finish  fight,  especially  when  Of  all  New  \ork  newspapers  the  Sun  smaller  papers  were  sending  their  stories, 

it  was  held  in  no  less  an  isolated  place  was  alone  in  refusing  to  give  "the  pass-  Demands  were  made  for  wires,  but  the 
than  Goldfield,  Nev.  But  the  bout  was  ing  of  the  heavyweight  crown”  lead  po-  fortunate  ones  in  jMissession  of  a  dry, 
held,  and  Tex  made  some  money,  as  well  sition  on  its  first  page  on  Sept.  24,  the  workable  wire  only  laughed, 
as  beginning  his  career.  day  after  the  championship  bout.  During  So  the  operators  went  hack  to  their 

"The  people  of  Goldfield  wanted  to  the  long  training  preliminaries  this  paper  soaked  instruments  and  at  intervals  man- 
have  themselves  put  on  the  map  in  the  alone  in  New  York  was  moderate  in  its  aged  to  get  through  a  few  sentences.  In 


by  Times-Wide  Workl. 

The  Salt  Lake  (Utah)  Tribune  printed 
photos  of  the  fight  on  Saturday,  Sept.  25. 

Pacific  &  Atlantic  Photos,  Inc.,  had 
sent  the  pictures  by  telephone  wire  from 
ITiiladelphia  to  San  Francisco  and  the 
San  Francisco  office  had  rushed  them  by 
air  mail  to  the  Tribune. 

Radio  announcements  didn't  keep  the 
fans  at  home  in  Davenport,  la.,  accord¬ 
ing  to  the  /  hiily  Times.  This  newspaper 


"it’s  a  matter  of  record  now,  that  fight,  cessful  experts  out  of  more  than  a  score.  «ere  gaps  of  twenty  minutes  when  not  a  detailed  wire  account  of  the  fight  * 

and  the  publicity  everyone  got  out  of  it,”  Jame.s  \V.  Jennings,  of  the  .Vat-  York  word  got  through.  _  ^.^1,  ^ 

Tex  continued,  “but  it  started  me  off  on  E.vening  Graphic,  picked  (iene  Tunnev  to  was  interesting  to  notice  how  dit-  Heloil  (Wis  )  Daily  Vc'ii  likewise 

the  wrong  track.  It  was  then  that  1  grew  win  “w-ithout  reservation."  Ed  'Van  ferent  newsrapejs  playwl  the  same  st^^^^  t:ainud  to  ’nave  successfullv 'met  radio 

to  value  publicity  more  and  more,  but  the  Every  of  the  Evening  World,  and  George  .wire  dispatch  of  the  Lmjj;«  f  ress,  The  crowil  that  gathered 

publicity  I  always  thought  was  best  was  Daley  of  the  Morning  IPorld,  also  gave  ^‘>r  instance,  quoted  Estelle  Taylor  as  ,be  Daily  News  building  was  the 

that  which  always  praised  you  or  favored  correct  predictions.  saying  vaguely  that  they  must  have  in  the  newspaper’s  history.  It 

you.  William  Gibson,  manager  for  Tunney,  bewc  the  hght.  more  people  than  any  election  night 

“It  took  me  twenty  years  to  learn  at  a  luncheon  given  newspaper  men  in  The  service,  world  series  baseball  game,  foot- 

that  publicity  of  any  kind  was  the  biggest  ^ew'  York  Saturday  took  occasion  to  tell  ,P.^ ED,  \N  11' K  or  previous  light.  Before  the 

boost  in  the  world  for  a  person.  Favor-  them  how  wrong  they  were  in  their  fight  S.\\  S,  in  heavy  black  type  on  page  one.  had  left  the  building  a  fight  extra 

able  publicity  I  always  regardetl  as  the  predictions.  His  outburst  brought  con-  handled  by  the  Evening  \N  orld,  the  ^yas  issuetl,  and  w  ithin  an  hour  or  two 

best,  but,  would  you  believe  it.  I’m  be-  siderable  ^  response  from  New  York  story,  carried  the  one-TOlumn  head 

ginning  to  think  that  the  more  adverse  sp^ts  writers.  titi  p  n  arv ' 

criticism  hurled  at  vou,  the  better  results  The  rain  which  deluged  spectators  at  ^lUST  WIN  1 1 1  LK  BALK. 

you’ll  get.  '  ‘he  Dempsey-Tunney  fight  played  havoc  ^he  amount  of  space  given  to  the  story  _  . .  . 

“Certainly”  Rickard  explained,  “no  with  the  telegraph  arrangements  to  send  ‘he  niorning  after  was  amazing.  Six  ot  one  under  the  simple  one-column  headline, 
better  example  than  this  fight  need  be  “ews  of  the  fight  to  the  New  York  news-  ‘he  eight  columns  on  the  first  page  of  '  Dempsey’s  Turn  to  Pass."  The  main 
taken.  Has  there  ever  been  as  much  Papers.  The  wires  fx;gan  to  falter  and  ‘he  N  eze  Y ork  Times  were  filled  with  dispatch  was  written  by  the  Star’s  sports 
trouble  attending  anything,  even  an  inter-  commission  before  the  end  of  ‘he  fight  story.  The  total  was  nearly  40  editor.  Gn  page  four  another  single¬ 

national  war  as  there  has  been  over  this  ‘h^  fight,  and  for  an  hour  between  1  columns  or  five  full  pages.  A  novel  column  story  appeared  headed  “Tunney 
fight?  Have  things  happened  with  such  ‘’<^^oek  and  2  o’clock  nothing  could  be  stunt  worked  by  the  Times  was  the  pub-  Calm  in  Victory.”  A  color  story,  also 
rapiditv  that  would  scare  off  the  strongest  It  was  not  until  the  last  lishing  of  a  stenographic  report  of  the  little  more  than  one  column  long,  was  on 

man  and  cause  him  to  abandon  all  plans  that  the  complete  stories  of  the  radio  broadcast  account  of  the  fight  page  18.  It  described  a  “bout  not  on 

in  another  line  of  endeavor  as  it  has  iii  printel  which  w-as  put  on  the  air  by  the  Royal  the  card,”  the  struggle  of  the  crowd  to 

The  ringside  instruments  and  wires.  Typewriter  Company.  leave  the  stadium,  and  was  written  by  a 

“No  I  ptipss  not  ”  Tex  answered  him-  which  it  was  supposed  were  in  the  most  For  its  “Fight  Extra,”  the  New  York  staff  correspondent.  Three  action  pic- 
--B  “and^  all  the  mud-slinging  in  the  ‘'“Eantageous  position,  and  which  were  World  folded  its  second  section  over  the  tures  were  published  without  any  com- 

r.-*  ^,.,1,  to  the  larger  newspapers,  were  main  news  section.  Including  pictures,  meiit  on  how  they  were  “rushed”  or 

It  maxe  me  oacK  aown  on  a,..„_ii,,  _ .-Lt _ _ .  _ _  _ _  r':*,. 


5.000  copies  were  sold. 

A  mo.st  conservative  coverage  of  the 
battle  was  that  of  the  Kitn.ias  City  Star, 
which  gave  it  less  than  a  column  on  page 


self, 

world  couldn’t 
the  proposition.  Adverse  criticism  is  a 
solid  proposition  with  me  now.  As  some 
of  the  boys  say,  it’s  duck  soup  with  me. 

“Many  men  have  tried  to  curb  my  en¬ 
terprises  whenever  I  attempted  to  put 
them  over,”  Tex  said,  “and  have  resorted 
to  foul  means  and  fair  while  attempting 
it.  They  didn’t  like  to  see  me  make  a 
success  and  did  whatever  they  could  to 
make  it  uncomfortable  for  me.  I  used 
to  dodge  the  things  they  used  to  print 
about  me. 

“I  knew  that  there  wasn’t  any  way  in 
the  world  that  I  could  try  to  explain 
that  all  the  remarks  made  weren’t  true. 
People  don’t  take  excuses  until  after 
you’re  dead,  and  then  it  does  you  no  good. 
So  I  used  to  boil  up  inside,  and  grow 
tired  of  thinking  of  all  the  things  they 
were  saying  about  me.  There  was  hardly 
a  fight  of  any  importance  that  I  wanted  to 
put  on  that  I  didn’t  have  trouble  with. 

But  criticism  isn’t  going  to  bother  me 
any  more.  I’ve  been  foolish  to  be  both¬ 
ered  by  it  up  to  now.  Just  get  your  name 


actually  in  the  worst  possible  position  be-  six  pages  were  devoted  to  the  “battle  of  “speeded”  to  Kansas  City. 
cau.se  of  the  rain.  Other  wires,  some  dis-  the  Sesqui.”  A  racing  airplane  and  a  motorcycle 

rushed  the  fight  pictures  from  San 
Francisco  to  Los  Angeles  for  NEA  Ser- 


TO  HARRY  ANDREWS 
Late  Managing  Editor,  Los  Angeles  Times 
By  CRUSE  CARRIED 

While  thread,  from  fateful  wheel  Lachesis  whirled. 
Still  ran  (before  dire  Atropos’  conspiracy 
Snipped  short  the  distaff  weave  of  Sisters  Three) 
Olympic  thunderbolts,  he  forged,  were  hurled 
With  cataclysmic  strength  against  a  world 
Of  ignorance.  With  equal  deftness,  he 
Wooed  Erato  and  fair  Calliope, 

Or  banner  of  equality  unfurled. 

His  passing  sets  a  beacon  on  the  shore 
Of  PIuto'’s  dark  domain;  a  blazing  light 
To  tell  old  Charon  where  the  voyage  should  end. 
My  fears  of  yester-year  are  now  no  more 
And  gone  are  shadows  of  impending  Night, 

For  now,  beyond  the  Styx,  awaits  a  friend. 


vice,  Inc.,  after  they  had  been  sent  by 
telephoto  to  the  former  city.  An  air¬ 
plane  was  in  readiness  to  carry  the  pic¬ 
tures  to  Fresno,  where  they  were  to  be 
put  on  The  Owl,  the  limited  train  for 
Los  Angeles. 

However,  two  forced  landings  and  a 
broken  oil  line  delayed  Pilot  D.  .\. 
Templeman,  and  when  he  came  into 
Fresno  with  his  assistant  standing  on  the 
wing  holding  the  broken  oil  line  in  place, 
the  train  was  on  its  way. 

R.  W.  Salmon,  motorcycle  racer,  was 
obtained  to  rush  the  photos  on  to  Los 
-Angeles.  Leaving  Fresno  2  hours  and  26 
minutes  after  the  train,  he  traversed  the 
winding  mountain  roads  with  such  speed 
that  he  arrived  at  fiis  destination  one 
hour  and  25  minutes  ahead  of  the  fast 
train.  At  times  he  made  80  miles  an 
hour.  He  made  the  trip  to  Los  .Angeles 
in  5  hours  and  24  minutes. 
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BARTON  INTERVIEW  NOT  NEWS  MATTER 
COOLIDGE  TELLS  CORRESPONDENTS 

It  Answered  General  Human  Interest  Questions,  His  Secretary 
Declares — Lawrence  Denies  Reported  Criticism 
of  President 

By  BART  CAMPBELL 


Press  is  to  be  commended  for  its  enter¬ 
prise  in  obtaining  the  interview. 

"Also,  your  despatch  states  that  at 
one  time  I  was  rebuked  for  taking 
stenographic  notes  at  one  of  the  W  hite 
House  conferences.  This  statement  is 
also  in  error.  One  of  the  reporters  at¬ 
tached  to  our  Bureau  was  taking  notes 
and  the  President  expressed  a  desire  not 
to  have  any  stenographic  record  kept  of 
what  he  was  saying.  I  was  not  even 
present  at  the  conference  when  this  oc- 


W/ASHINGTON  Sept.  30. — President  ject  of  much  favorable  comment  among  curred.  Permit  me  to  say  that  I  think 
^  Coolidge  did  not  consider  as  “news  them.  the  President  was  also  well  within  Ins 

matter”  the  frank  statements  he  made  “As  you  are  aware,  the  association  of  rigiits  in  asking  that  no  stenographic 
last  week  to  correspondents  pledge  themselves  to  cer-  record  be  kept. 

Bruce  Barton,  tain  restrictions  placed  upon  them  by  you,  “I  am  one  of  those  who  believe  that 
magazine  editor  and  their  consistent  devotion  to  those  the  President  of  the  United  States  has  a 
and  special  writ-  rules  is  the  proudest  boast  of  the  organ-  right  to  make  his  own  rules.  He  also 
er  which  were  ization.  As  you  are  also  aware,  the  two  has  a  right  to  discriminate  between  corre- 
carried  in  a  series  outstanding  regulations  of  our  agreement  ■^ix'iidcnts,  to  favor  some  and  discriminate 
)f  copyrighted  ^^e,  that  any  conference  you  may  give  us  against  others.  Several  Presidents  have 
articles  bv  the  never  treated  as  an  interview,  and  that  done  this  in  the  past.  This  is  entirely  a 


Associated  Press.  never  directly  quoted.  (picstion  of  Presidential  policy." 

Whatever  reve-  “We,  therefore,  are  surprised  by  your - 

lations  were  im-  action  in  giving  an  interview  to  an  indi-  ccpiirc  r>R  A\A/^ 
parted  to  Barton  vidual  entirely  foreign  to  our  organiza-  OLIxlEO  L/I\./A.WO  Or  Wlx  1 0 
regarding  the  in-  tion,  who  is  allowed  to  quote  you  directly,  WRITERS  TO  GOTHAM 

timate  personal  without  qualification,  and  its  exclu-  VVIxl  CilVO 

life,  thoughts,  publication  in  one  designated  press 

ideas'  or  opinions  association.  This  press  ass(x:iation  repre-  Four  Hundred  Scribes  Will  Cover  Base- 
George  E.  Di'rno  of  the  “Official  ^ents  less  than  half  of  the  newspapers  in  ball  Classic — Meeting  of  Associa- 
Spokesman”  for  the  country.  The  remaining  four  press  tion  Oct.  2-Daley,  N.  Y.  World, 
the  White  House  were  “but  answers  to  associations  and  the  independent  news-  .  t  c  » 

general  questions  of  human  interest.”  P^per  bureaus  feel  they  have  been  grossly  •»>  Charge  ot  Seats 


WRITERS  TO  GOTHAM 


ball  Classic — Meeting  of  Associa¬ 
tion  Oct.  2 — Daley,  N.  Y.  World, 
in  Charge  of  Seats 


“The  President  quite  naturally  left  to  discriminated  against. 


Mr.  Barton  the  decision  as  to  the  manner 
in  which  the  interview  was  to  be  used.” 


“We  wish  to  protest  most  heartily 
against  this  practice,  which  we  consider 


Through  Everett  Sanders,  his  secretary,  a  violation  of  our  agreement  with  vou. 


Mr.  Coolidge  has  made  this  explanation 
of  the  free  and  unusual  use  of  quotation 
marks  by  Barton  in  broadcasting  through 
many  of  the  country’s  leading  newspapers 
the  result  of  his  talk  with  Mr.  Coolidge 
upon  the  eve  of  the  latter’s  recent  depar¬ 
ture  from  his  vacation  retreat  in  the 
Adirondacks. 


“Most  respectfully, 

(Signed)  “The  White  House  Corre¬ 
spondents’  .\SS0CIATU)X. 
“George  E.  Durno,  Acting 
President.” 

David  Lawrence,  who  was  named  in 
Editor  &  Publishe;r’s  story  of  last  week 


Nearly  400  sports  writers  from  news¬ 
papers  all  over  the  country  were  arriv¬ 
ing  in  New  York  this  week  to  report 
the  World  Series 
between  the  Yan¬ 
kees  and  St. 
Louis.  Headquar¬ 
ters  for  the  news¬ 
paper  men  have 
been  established 
at  the  Commo¬ 
dore  Hotel,  with 
tieorge  Daley,  of 
the  New  York 
World,  in  charge 
of  press  arrange¬ 
ments. 

^  A  meeting  of 

^  ^  the  Baseball 

James  M.  Gould  Writers  Associa- 
ciation  was  sched- 


The  letter  from  Sanders  was  in  reply  as  joining  in  the  protest,  this  week  denied 
to  a  protest  sent  to  the  President  by  he  was  a  party  to  it  and  said  he  believed 
George  E.  Durno,  of  the  International  the  President  was  entirely  justified  in 
News  Service,  in  behalf  of  the  White  giving  out  the  Barton  interview. 

.  ^^^rrespondents’  Association,  of  ^r.  Lawrence’s  letter  follows : 
which  he  is  acting  president.  c,  .u  .  .u  c  or, 

It  isn  t  often  that  the  Editor  &  Pub- 

TV..=  t-ii  It  •  ..L  USHER  makes  an  error,  but  in  your  issue  —  --  - - o 

•  j  Barton  beat  still  rankles  in  the  £  g  .  25  yQu  carry  a  Washington  des-  t  xt  r  theBaseball 

minds  of  a  number  of  those  correspon-  «  ^  James  m.  Gould  Writers  Associa- 

dents  who  summered  with  the  President  u-  u  "  ,1  1  justice  a  d  ciation  was  sched- 

and,  though  .dth  ears  constantly  attuned  ^thTdesJa^cTyr  rtaled'tha!'  I  uled  to  be  held  Oct.  2  at  thrCommt 

^SoJkesman ’’  ‘*we^e“  no*t^eran^  ^  protest  of  several  Washington  dore.  The  association  is  made  up  of  11 

Spokesman,  were  not  granted  the  priv-  correspondents  to  President  Coolidge  for  chapters  m  various  cities  of  the  country. 

an  exc  „  Jannaa  M.  Gould  of  the  Louia  Siir 

S?.o  to  BroM  Barton  through  tht  Associated  B  president,  and  Henry  R.  Edwards, 

made  to  them  mder  the  restrictions  im-  ^  Clez>eland  Plain-Dealer  is  secretary. 

thev  had conference  j  In  other  years  the  association  has 

Tn  fViP  Mrnftran  larratrsch  -.sKrto.hhrsri  k„  protcst.  Also,  I  bclievc  that  the  President  awarded  prizes  for  the  best  baseball 

George  Durno  Mr*^  Sanders  has  made  entirely  justified  in  departing  from  stories  written  by  newspaper  men  in 
this  response  •  '  precedent  in  giving  a  writer  permission  major  and  minor  league  cities.  This  prac- 

*  ■  to  quote  him  directly,  and  the  Associated  tice  was  discontinued  last  year. 

“I  have  been  glad  to  lay  before  the  _ 


President  your  letter  of  yesterday  with 
reference  to  the  interview  given  by  the 
President  to  Mr.  Bruce  Barton.  As  you 
are  aware,  whenever  the  President  has 
any  news  item  or  statement  of  fact  or 
policy  concerning  the  transaction  of  gov¬ 
ernment  business,  he  has  always  been 
most  scrupulous  to  give  it  to  the  entire 
press.  Having  decided  to  give  the  inter¬ 
view  to  Mr.  Barton,  which  was  not  news 
matter  but  answers  to  general  questions 
of  human  interest,  the  President  quite 
naturally  left  to  Mr.  Barton  the  decision 
as  to  the  manner  in  which  the  interview 
was  to  be  used.  The  President  is  appre¬ 
ciative  of  the  co-operation  of  the  White 
House  Correspondents’  Association  in  the 
dissemination  and  interpretation  of  official 
news  and  has  clearly  expressed  himself 
to  this  effect  on  more  than  one  occasion.” 

The  letter  Durno  wrote  previously  to 
the  President  as  acting  president  of  the 
M^hite  House  Correspondents’  Associa¬ 
tion,  and  which  he  first  submitted  to  sev¬ 
eral  of  his  associates  in  the  White  House 
Press  Room  for  approval  or  change,  was 
as  follows: 

“(Dn  this  day  the  Associated  Press  pub¬ 
lished  a  lengthy  interview  with  you  under 
the  signature  of  Bruce  Barton. 

“Since  your  elevation  to  office  the 
White  House  correspondents  have  found 
you  always  fair  and  sympathetic  in  your 
attitude  toward  their  association.  In  fact, 
your  unequivocal  honesty  in  the  impartial 
dissemination  of  news  has  been  the  sub- 
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Crowds  watching  the  finish  of  the  Portland  Oregon  JournaPs  walking  contest, 
a  Labor  Day  feature  (story  in  column  4) 


OREGON  DAILY  STAGES 
WALKING  CONTEST 

Portland  Oregon  Journal  Labor  Day 
Event  Drew  200  Entries  for  $100 
First  Prize — Thousands  Watch 
Race 

On  Labor  Day  the  Portland  (.Ore.) 
Oregon  Journal  promoted  a  walking  con¬ 
test  from  the  State  House  at  Salem  to 
the  Journal  building  in  Portland,  a  dis¬ 
tance  of  52  miles,  which  from  the  stand¬ 
point  of  popular  interest  far  exceeded  its 
expectations,  according  to  Donald  Ster¬ 
ling,  managing  editor  of  the  Journal. 

"Last  December,”  said  Mr.  Sterling, 
“we  received  a  letter  from  a  60-year-old 
millwright  who  is  opposed  to  smoking, 
stating  that  he  could  outwalk  any  smoker! 
His  challenge  was  immediately  accepted 
by  a  shoe  clerk,  a  medical  student  and 
a  number  of  others,  with  the  result  that 
on  a  given  Sunday  the  group  walked  from 
Portland  to  Forest  Grove  and  return,  a 
distance  of  over  40  miles.  The  hike 
assumed  the  nature  of  a  race  and  at¬ 
tracted  considerable  attention.” 

I-ate  this  summer  a  number  of  the 
participants  in  this  walk  asked  the  Jountal 
to  sponsor  a  real  walking  race,  which  was 
<lnne.  The  entry  list  was  limited  to  200 
and  each  entrant  was  compelled  to  pass 
a  physical  examination.  At  5 :20  o’clock. 
Labor  Day  morning,  154  entrants  started 
from  the  capitol  steps,  and  proceeded 
throughout  the  day  along  the  highway  to 
Portland.  The  winner,  E.  L.  Sadler, 
reached  the  Journal  building  at  3:19^, 
p.  m..  having  walked  the  distance  in  9 
hours  59)4  minutes,  which  broke  the 
.American  amateur  record  for  this  dis¬ 
tance.  The  finish  of  the  contest  was  a 
close  affair,  the  first  four  crossing  the 
finish  line  within  four  minutes  of  eadi 
other. 

Thousands  were  stationed  in  the  street 
in  front  of  the  Journal  building  and  all 
traffic  was  stopped  for  a  period  of  several 
hours,  and  all  along  the  line  from  Salem 
other  thousands  watched  the  progress  of 
the  race.  Splendid  co-operation  was  ob¬ 
tained  from  the  state  and  city  traffic 
police. 

The  Journal  gave  prizes  of  $1(X)  to  the 
winner,  $75  to  the  second  man  and  $25  to 
the  third  man,  and  there  were  merchan¬ 
dise  prizes  for  the  first  ten.  Thirty-five 
men  actually  finished  the  race,  varying  in 
age  from  14  to  63  years,  the  last  man 
crossing  the  line  more  than  four  hours 
after  the  winner.  In  appreciation  of  the 
sportsmanship  of  those  who  finished,  after 
the  first  three  when  they  knew  they  had 
no  chance  of  winning  any  awards,  the 
Jonrml  gave  $10  to  each. 

“The  race  was  in  charge  of  Pil  Par¬ 
rish,  assistant  city  editor,  was  judged  by 
a  professional  walker,  and  was  watched 
by  several  carloads  of  staff  reporters. 

“We  were  amazed  at  the  reader  in¬ 
terest  which  this  walk  created,”  sa'd  Mr. 
Sterling,  “and  plan  to  make  it  an  annual 
event  as  a  splendid  news  feature  on  what 
is  ordinarily  a  dull  holiday.” 

BELL  JOINS  U.  S.  DAILY 

Public  Ledger  Washington  Man  Named 
Newt  Director 

Samuel  W.  Bell,  for  eight  years  con¬ 
nected  with  the  Washington  bureau  of  the 
Philadelphia  Public  Ledger,  is  the  latest 
member  of  the  Washington  corps  of  cor¬ 
respondents  to  join  the  growing  editorial 
staff  of  the  United  States  Daily.  Bell 
will  be  assistant  to  the  news  director. 

Bell  is  a  native  of  Toledo,  O.  He 
started  his  newspaper  career  on  the  old 
Toledo  Press.  He  was  formerly  con¬ 
nected  with  the  Atlanta  Georgian  and  At¬ 
lanta  Journal,  the  New  Orleans  States, 
and  the  Washington  bureau  of  the  As¬ 
sociated  Press. 

COMPLETES  SOTH  YEAR 

The  Fresno  (Cal.)  Republican  cele¬ 
brated  its  SOth  anniversary  last  week  with 
a  special  edition.  George  A.  Osborn  is 
publisher. 


/ 
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NEWSPAPERS  BUILT  RECORD  SALMON  SALES 

Serious  **Carryover’’  Problem  Facing  Pink  Canners  Solved  with  Sale  of  3)800,000  Csises  in  8  Months 
— $200,000  Initial  Campaign  Placed  at  “No  Cost”  Agency  Reports 


A  DV’ERTISEMENTS  placed  in  news- 
paper  columns  this  year  prevented  a 
heavy  carry-over  in  the  Pacific  salmon  in¬ 
dustry  and  in  eight  months  caused  the 
sale  of  more  than  3,800,000  cases  of  the 
prcxluct — a  greater  amount  than  was  sold 
all  last  year  or  the  year  before. 

This  story  was  told  in  detail  in  a  spe¬ 
cial  report  issued  by  Strang  &  Prosser, 
Seattle  advertising  agency,  and  sent  to 
Editor  &  Publisher  this  week.  The  re- 
IKirt  follows  in  part : 

Early  this  year  leading  packers  were 
holding  heavy  stocks  of  salmon  for  a  price 
which  they  had  to  have  based  on  prixluc- 
tion  costs,  but  which  the  market  wouldn’t 
meet.  VV'^ith  a  heavier  carryover  each 
year,  the  prospects  of  an  unusually  large 
pack  during  July  and  August,  the  situa¬ 
tion  was  serious. 

Here  it  was  that  the  advertising  agency 
outlined  a  plan  for  a  quick  nation-wide 
sale  of  salmon  stocks,  as  a  department 
store  might  have  a  special  sale,  but  with¬ 
out  the  destructive  cut-price  appeal.  They 
urged  the  use  of  leading  newspapers  in 
the  principal  cities  of  the  country,  sell¬ 
ing  to  the  public  the  economy  and  high 
food  value  of  pink  salmon,  but  especially 
showing  by  new  and  varied  recipes  many 
more  ways  of  enjoying  canned  pink  sal¬ 
mon  than  most  people  thought  possible. 
Supplementing  the  newspapers  were  other 
publications  to  come  in  later  and  help 
round  out  the  program — notably  women’s 
periodicals,  small  town  magazines  and 
farm  publications. 

Half  a  dozen  of  the  industry’s  strong 
figures  at  once  fell  in  line  and  subscribed 
lilierally  toward  a  $200,000  initial  cam¬ 
paign,  confined  to  March,  April,  May  and 
June. 

These  few  men  knew  that  others,  non¬ 
contributors,  would  benefit  as  much  or 
more  than  they  themselves,  but  they  were 
interested  in  the  welfare  of  the  industry 
even  more  than  in  their  own  immediate 
problems ;  what  if  a  few  packers  did  pur¬ 
sue  a  narrow  course  and  get  a  “free  ride”  ? 
Prove  advertising  successful  and  fair- 
m'nded  men  would  come  in  later  and  share 
the  burden.  The  industry  right  then 
stood  in  need  of  strong,  aggressive  leader¬ 
ship. 

Assessments  were  made  on  pink_  and 
chum  stocks  then  on  hand,  on  a  basis  of 
20  cents  per  case  (5  cent  per  dozen  cans). 
This  represented  less  than  3)4  per  cent  of 
the  then  wholesale  selling  price  of  pinks. 
The  entire  advertising  campaign  cost  no 
more  than  it  ordinarily  costs  to  ware¬ 
house  the  stocks  three  to  four  months. 

Time  was  vital,  and  it  was  impossible 
on  short  notice  to  round  up  the  full  $200,- 
000  for  the  campaign,  so  three  of  the 
strongest  factors,  convinced  that  the  ad¬ 
vertising  plan  was  right  and  would  suc¬ 
ceed,  underwrote  or  guaranteed  the  bal¬ 
ance  up  to  that  amount  and  the  cam¬ 
paign  was  released. 

This  word  “Go”  came  in  March  1  of 
this  year.  Everything  had  been  prepared 
in  advance  and  in  ten  days  full  page  copy 
was  shot  out  to  foremost  newspapers  in 
the  30  leading  salmon  markets  of  the 
United  States. 

This  came  in  the  midst  of  the  Lenten 
season,  when  salmon  sales  are  especially 
susceptible  of  stimulation. 

Later  the  list  of  cities  was  brought  up 
to  45.  With  one  or  two  exceptions  one 
key  newspaper  was  used  in  each  city. 

Following  the  full  page,  telling  the 
story  of  pink  salmon,  but  in  no  way  dis¬ 
paraging  other  varieties  of  salmon,  came 
weekly  displays  of  varying  sizes  on  the 
food  pages  of  all  these  newspapers.  An 
important  feature  of  the  copy  was  the 
offering  of  $1,000  in  fifty  prizes  for  the 
best  pink  salmon  recipes  received  by  the 
Associated  Salmon  Packers  up  to  Au¬ 
gust  31. 

Even  before  that  first  full  page  ap¬ 
peared,  word  went  out  by  air  mail  and 
wire  that  a  big  national  advertising  cam- 
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_  1  O  t  1  (T*  1  there  ever  has  been  any  doubt  on  the 

Pack  -  bales  and  burplus  advertisers  as  to  the  efficacy  of 

newspaper  cooperation  and  merchandising, 

PINK  AND  CHUM  C  this  campaign  should  dispel  it. 

S  A  L  M  ON  carryVir  I"  advance  of  the  launching  of  the  cam- 

1925  *eisE***  1926  paign  telegraphic  requests  went  out  to 

•924  Pack  and  ,  ,1  newspapers  in  all  the  leading  Salmon  mar- 

Ca^SoJ!?  5^213^29  j  1926 PACKi  ■  keting  centers  of  the  country  requesting 

^■cases’  — I  I  cAsts^  ^  quick  survey  among  jobbers  of  the 

I - 1  1925  PACK!  Cl  1  I  i  stocks  of  the  various  grades  of  salmon 

U  I  If  on  hand.  The  very  next  day  the  agency 

had  available  a  more  complete  picture  of 
their  own  national  market  than  had  ever 
been  placed  before  the  salmon  packers  in 
the  history  of  the  industry.  They  were 
shown  just  where  stocks  were  light  and 
buying  could  be  hastened ;  where  stocks 
were  heavy  and  for  quick  moving  needed 
*“'■  the  stimulus  of  advertising. 

An.  With  the  release  of  the  campaign  news- 

papers  notified  brokers,  jobbers,  chain 
1 1 3^^381  store  organizations  and  retailers  and  suc- 

1 1 078  387  ^  |  j  I  cessfully  urged  them  to  get  behind  the 

CASES  'I  I  I  JAN  campaign.  The  papers  arranged  literally 

1  — thousands  of  window  and  store  displays 

1924  1925  1926  throughout  the  country;  they  distributed 

- — - ; - ; - ; — ; - - - ; - tens  of  thousands  of  posters,  dealer  helps 

How  advertising  increased  salmon  sales  over  last  year.  and  display  materials ;  they  called  upon 

paign  on  pink  salmon  was  coming,  and  least  double  that  of  the  initial  campaign,  hotels,  cafes,  restaurants,  lunch  counters 

the  effect  upon  the  trade  and  the  market  Not  all  the  canncrs  are  represented  on  ^  ^  fountains  asking  that  salmon  sajads, 

was  electrical.  Orders  began  to  break  the  dotted  line,  but  the  advertising  and  s^'^dwiches  and  other_  salmon 

in  a  veritable  flood.  Knowing  by  past  executive  committee  expect  to  see  60%  dishes_  be  served,  and  they  sent  in  to  the 

experience  the  immediate  increase  in  de-  to  75%  signed  up  this  year  and  they  feel  Associated  Salmon  Packers  hundreds 

mand  for  the  advertised  commodity  every  the  continuance  of  good  results  will  upon  hundreds  of  menus  featuring  de¬ 
broker,  every  jobber,  every  retailer  wanted  ultimately  convert  the  balance  who  in  l^ctable  pink  salmon  dishes,  many  of  the 
to  be  protected  with  stocks,  and  salmon  some  instances,  despite  the  overwhelming  '^ost  promnent  hotels  and  restaurants  in 
shipments  in  March  surprised  the  packers,  sales  figures,  may  as  yet  be  loath  to  ad-  America  being  represented. 

But  they  were  fairly  amazed  by  the  mit  that  advertising  turned  the  trick.  some  cases  the  newspapers  of  their 

volume  of  sales  as  the  campaign  carried  By  the  end  of  August  with  only  eight  volition  offered  prizes  for  the  ^st 

on  into  April,  May  and  June.  months  of  the  year  represented,  sales  of  salmon  window  trims  and  the  best  recij^s 

Pink  and  chum  salmon  sales,  it  is  esti-  pink  and  chum  salmon  totaled  more  than  their  own  home  economics 

mated,  were  five  times  as  great  in  the  3,800,000  cases — a  greater  amount  than  editor.  In  other  cases  full  page  broad- 
first  six  months  of  this  year  as  in  the  was  sold  in  all  last  year,  or  the  year  be-  s*ues  were  issued  to  the  trade.  The  radio, 
same  ueriod  last  vear.  fore.  called  into  play,  and  cooking  les- 


mit  that  advertising  turned  the  trick.  some  cases  the  newspapers  of  their 

By  the  end  of  August  with  only  eight  volition  offered  prizes  for  the  ^st 

months  of  the  year  represented,  sales  of  salmon  window  trims  and  the  best  recipes 


same  period  last  year. 

Sales  during  the  salmon  years  from 


Not  only  had  the  1925  pack  been  prac- 


too,  was  called  into  play,  and  cooking  les¬ 
sons  on  the  many  ways  of  preparing  pink 


July  1,  1925,  to  July  1,  1926,  were  750,-  tically  cleaned  out,  but  virtually  half  the  salmon  for  the  table  were  broadcast  far 


000  cases  more  than  the  entire  pack  of 
1925. 

The  carryover  that  had  been  1,500,- 


1926  pack  had  gone — a  record  uneijualled  wide. 


in  any  previous  year. 

With  pinks  making  such  a  remarkable 


000  cases  January  1,  1926,  dropped  to  sales  record,  the  red  packers  are  giving 


A.  J.  BALDWIN  RE-ELECTED 


less  than  400,000  cases  by  July  1. 


the  advertising  program  much  more  seri- 


With  these  really  astonishing  figures  ous  consideration.  Some  of  the  leading 


Magazine  Men  Choose  Leaders  at 
Shawnee-on-Delaware  Meet 

Members  of  the  National  Publishers 


before  them,  the  salmon  packers  deter-  red  packers  are  making  ventures  to  join  onawnee-on-Uelaware  Meet 

mined  that  nothing  should  break  the  con-  a  general  campaign  but  so  far  no  definite  Members  of  the  National  Publishers 
tinuity  of  their  campaign.  It  must  be  plan  has  been  worked  out  for  cooperation  Association,  a  magazine  organization,  re¬ 
maintained  right  through  the  summer,  and  with  the  pinks,  and  the  pink  packers  feel  elected  Arthur  J.  Baldwin  president  at 
with  the  support  of  the  great  number  of  that  they  have  gone  a  long  way  toward  the  annual  meeting  held  last  week  at 
carrymen  returning  from  Alaska  in  late  solving  their  own  particular  problems.  Shawnee-on-Delaware,  Pa.  Postal  rates 

August  and  September,  must  be  carried  With  the  termination  of  the  $1,000  prize  were  taken  up  in  a  report  made  by  A.  C. 

forward  right  through  the  next  year  and  recipe  contest,  replies  from  60,000  women  Pearson,  of  the  United  Publishers  Cor- 
made  a  continuous  policy  of  the  pink  all  over  the  United  States  were  received,  poration,  while  R.  W.  Allen  reviewed 
packing  industry.  enclosing,  it  is  estimated,  200,000  choice  developments  leading  up  to  efforts  now 

These  leaders  could  point  to  the  fact  recipes  for  preparing  canned  pink  salmon  being  made  to  have  the  copyright  law  of 

that  the  advertising  had  really  not  cost  dishes.  1909  amended. 

the  industry  anything,  but  instead  had  The  mere  number  of  replies  to  an  ad-  Other  officers  elected  included,  F.  L. 
returned  a  profit  of  100  per  cent  on  the  vertising  campaign  may  or  may  not  be  Wurzburg,  Conde  Nast  Publications,  sec- 
money  actually  invested  by  those  who  had  significant,  but  in  this  campaign  there  was  retary,  and  Mr.  Allen,  Allen  Business 
the  courage  and  the  spirit  of  leadership  a  definite  merchandising  feature  that  Papers,  treasurer, 
to  advance  their  own  money  for  the  bene-  meant  actual  sales  of  salmon  on  a  large  - 


a  whole.  scMe.  RADIO  SCHOOL  FOR  EDITORS 

This  no-cost  feature  came  about  Though  it  was  not  a  condition  of  the 
through  the  fact  that  advertising,  sup-  contest,  entrants  were  requested  to  try  out  A  series  of  12  radio  lectures  on  prob- 
ported  a  price  level  averaging  40  cents  each  recipe  in  their  own  kitchen  before  lems  and  angles  of  the  country  publishers’ 
a  case  higher  on  pink  salmon  than  had  submitting  it ;  then  to  indicate  how  many  business  will  be  given  by  Prof.  Frederick 
prevailed  the  previous  year,  when  there  persons  it  would  serve,  the  cost  of  the  J-  Lazell,  professor  of  the  college  of 
was  no  advertising,  while  the  advertising  dish  per  person,  and  they  were  then  re-  journalism.  University  of  Iowa,  Iowa 
had  cost  but  20  cents  a  case — and  that  quested  if  possible  to  send  in  the  label  City,  this  fall  and  winter  as  part  of  the 
only  on  a  limited  part  of  the  pack.  from  the  can  of  salmon  used,  in  order  courses  of  the  Iowa  “College  of  the  .Air.” 

Yet  the  interesting  part  of  this  is  that  that  their  favorite  brand  might  be  The  series  will  begin  Oct.  4  from  WSUI 
it  helped  to  give  the  packers  a  fair  price  recorded.  on  a  484-meter  length.  Lecture  topics 

for  their  i>ack  without  requiring  a  higher  Thousands  and  thousands  of  labels  have  been  announced  as  “How  to  Build 
retail  price  to  the  consumer  of  pink  sal-  poured  in,  and  were  definite  evidence  to  Circulation”  “Distribution  and  Renewals,” 

mon.  Selling  wholesale  at  $1.35  a  dozen  the  packers  that  people  do  read  adver-  “Premium  Contests,”  “Printer,  Business 

it  is  generally  called  a  20  cent  retail  tising  and  act  upon  its  suggestions.  Man  or  Both?”  “Local  Advertising,” 


RADIO  SCHOOL  FOR  EDITORS 

A  series  of  12  radio  lectures  on  prob- 


on  a  484-meter  length.  Lecture  topics 


seller.  .\t  $1.45  or  $1.50  it  still  is  a  20 


ing  and  act  upon  its  suggestions.  Man  or  Both?”  “Local  Advertising,” 

It  was  at  once  evident  that  grocers’  “Other  Advertising,”  “Valuations  and 


cent  seller.  The  grocery  trade  prefers  shelves  were  being  cleared  of  salmon.  Prices,”  “The  Print  Shop,”  “Office  Man¬ 
handling  an  advertised  product  with  a  some  of  it  having  been  on  hand  for  years,  agement”  and  “What  Does  It  Cost?” 

quick  turnover  even  at  a  narrower  profit  Labels  in  many  cases  were  black  with  _ 

margin — it  means  bigger  profits  in  the  age;  some  were  the  pack  of  companies  mitu/  add  zAczAnirDc 

end.  long  out  of  business ;  other  labels  had  '  ‘  '  tRS 


Coming  down  from  the  North  the  great  been  discarded  by  packers  years  gone  by.  The  Associated -Business  Papers,  Inc., 
majority  of  the  packers  of  pink  and  chum  In  many  cases  recipes  were  accom-  this  week  announced  that  the  National 
salmon  were  quick  to  step  in  behind  the  panied  by  one  to  two  dozen  labels,  indi-  Underwriter  and  the  Furniture  Journal, 
new  advertising  program,  insuring  an  eating  the  entrants  had  purchased  not  one  both  of  Chicago,  have  been  admitted  to 
appropriation  for  the  ensuing  year  at  can  but  quantities  of  pink  salmon.  membership. 


(/■ 


R.  M.  WHITE,  VETERAN  MISSOURI  EDITOR, 
CELEBRATES  50th  YEAR  AS  PUBLISHER 


advertising  agency;  Sid  Houston,  editor  journalism,’  are  now  largely  tabooed,”  he 
of  the  National  Tribune;  Miss  Mary  twinkles. 

Margaret  McBride,  author;  Curtis  Mit-  Progress,  however,  is  something  else, 
chell,  tditor  of  Film  Fun;  Fred  Gray,  and  Col.  White,  with  his  paper,  has 
city  editor  of  the  Quincy  (Ill.)  Whig-  been  constantly  at  the  fore,  advocating 
Hi*rald;  Carter  Vaughn,  treastfrer  ot  the  improved  highways  for  Audrain  County, 
Sinclair  Oil  Company  of  Louisiana ;  paved  streets  for  Mexico,  electric  lights. 
Robert  Ginsburg  of  the  Indianapolis  local  option  long  before  the  day  of  the 
bureau  of  the  International  News  Service ;  renowned  eighteenth  amendment  and  the 
Alex  Hope,  St.  Louis  bond  salesman;  Volstead  enforcement  act,  the  public  li- 
Wesley  Maurer,  journalism  faculty  mem-  brary,  and  other  civic  enterprises, 
ber  of  Ohio  State  University,  and  G.  A  famed  penman,  Colonel  White  asks 
Lock  MacFarlane  of  New  York  City.  no  odds  from  Horace  Greeley  at  his 
A  believer  in  the  country  newspaper  worst,  in  the  matter  of  hieroglyphics, 
work,  he  has  often  said,  “Not  much  In  and  out  of  the  public  eye,  for  real  en- 
money  in  it,  and  a  lot  of  .work,  but  a  joyment  and  comfort,  “Bob”  White  pre¬ 
lot  of  fun,  too.  I  wouldn’t  do  anything  fers  Mexico.  Here  are  his  friends,  here 
else  if  I  could,”  declining  various  metro-  his  interests.  Here  he  finds  his  real 
politan  offers,  among  them  an  offer  in  the  fun,  which,  as  he  says,  is  his  work, 
early  ’SOs  for  the  purchase  of  the  Kansas  “How  did  I  spend  my  anniversary  day? 
City  Times,  later  acquired  by  William  Why,  by  going  to  my  desk  an  hour  earl- 
Rockhill  Nelson,  in  1901.  ier,”  he  said  when  queried  on  his  anni- 

An  early  riser,  and  early  means  6  versary  observance,  and  his  store  of  en- 
o'clock,  brisk  exercises  and  a  cold  ^rgyi  apparently  unlimited  at  21,  is  seem- 
plunge  follow  in  rapid  succession,  and  nigly  as  boundless  a  half  century  later. 

by  6:30  o’clock  almost  any  morning,  - 

“Bob”  White  can  be  seen  hurrying  down  NEW  NAVY  PRESS  CHIEF 

the  street,  on  the  way  to  the  office,  a  uu  u 

large  gray-haired  man,  wearing  a  broad-  ^^'^hard  W.  Gruehck,  who  has  been 

brimmed  black  felt  hat,  dark  suit  and  charge  of  the  Navy  Department  press 
a  narrow  black  string  tie— a  sort  of ’Ken-  ordered 

tucky  colonel  in  appearance,  but  in  more  P'^sburgh  as  as- 

of  a  hurry  than  anv  Kentucky  colonel  s'^tant  engineer  before  she  sails  for  the 
on  record.  Pacific.  Lt.  H.  W.  Thurber  has  been 

“Reformer?”  No,  sir,  I’m  no  refor-  P'^^ced  in  charge  of  the  press  room, 
mer.  I’m  for  the  things  that  will  helo 

this  town,  the  right  things,  but  don’?  AD  GOLFERS  PICK  FLORIDA 
class  me  with  the  reformers.  Fights?  The  Winter  Golf  League  of  Advertising 
1  es,  a  few,  and  only  when  it  was  nec-  Interests  will  hold  its  annual  tournament 
essary,  for  I  m  a  peace  loving  man,  and  in  St.  .\ugustine,  Ha.,  Jan.  8-15,  it  was 
fistics,  with  the  passing  of  ‘personal  announced  this  week. 


Bought  Mexico  (Mo.)  Ledger  in  1876,  Later  Making  It  a  Daily 
— Active  in  Press  Organization  and 
Community  Work 


By  C.  H.  SCHOOLEY 


^OL.  R.  M.  WHITE,  71,  owner,  editor 
and  publisher  of  the  Mexico  (Mo.) 
Ledger  for  the  past  half-century,  and 
picturesque  in  the  annals  ot  Missouri's 
nev/spaperdom  since  he  bought  the  Ledger 
on  Sept.  21,  1876,  from  J.  Linn  Ladd, 
his  predecessor,  observed  his  fiftieth  an¬ 
niversary  of  ownership  on  his  recent 
business  birthday. 

Already  act.ve  in  all  branches  of  news¬ 
paper  work,  he  is  past  president  of  the 
Missouri  Press  Association,  a  former  re¬ 
cording  secretary  of  the  National  Edi¬ 
torial  Association,  and  a  former  vice- 
president  of  the  Western  Federation  of 
Editors.  He  was  officially  connected 


Last  meek  a  regular  correspon¬ 
dent  of  EDITOR  &  PUBLISHER 
telegraphed  the  statement  that  Col. 
R.  M.  W  hite  of  Mexico,  Mo.,  had 
died  and  the  item  mas  printed.  In 
the  mords  of  Mark  Tivain  the  “re¬ 
port  was  greatly  exaggerated."  Col. 
W  kite  is  as  alive  as  a  cricket  as  the 
attached  story  of  his  anniversary 
celebration  indicates.  Our  cor¬ 
respondent  has  not  given  us  a  very 
satisfactory  explanation  of  the 
error,  but  expresses  deep  regret. 
EDITOR  &  PUBLISHER  hereby 
apologizes  and  wishes  Col.  W  hiie 
many  years  of  health  and  con¬ 
tinued  usefulness. 


himself,  was  ordered  abroad  by  his 
physician.  With  characteristic  energy, 
he  won  some  international  repute  when 
he  travelled  26,(X)0  miles  in  four  months, 
sightseeing  as  he  went. 

Besides  being  editor  and  proprietor  of 
his  paper,  Col.  White  also  was  reporter, 
copy  reader,  head  writer,  proofreader, 
makeup  man,  bookkeeper  and  advertising 
solicitor  of  his  own  organization  during 
many  of  the  early  years, 
with  the  National  Editorial  Association  During  the  past  eight  years,  he  has 
for  years  after  its  organization,  and  transferred  the  active  editorship  of  the 
when  such  widely  known  editors  as  Jo-  Ledger  to  his  son  and  present  partner, 
seph  Pulitzer,  Charles  Anderson  Dana,  l.  Mitchell  White,  and  has  made  a  suc- 
James  Gordon  Bennett,  the  younger ;  Wil-  cess  of  a  second  business-banking.  He 
liam  Rockhill  Nelson,  and  others,  were  jg  now  president  of  the  Mexico  Savings 
associated  with  its  work.  Bank.  Besides  serving  on  the  Board  of 

A  member  of  the  Missouri  State  Directors  of  the  Bank,  he  also  is  a  mem- 
eleemosynary  board  for  the  past  26  ber  of  the  Board  of  Directors  of  an 
years,  he  is  now  its  senior  member.  A  insurance  and  an  abstract  company,  is 
charter  member  of  the  State  Historical  past  president  of  the  Chamber  of  Corn- 
Society  of  Missouri,  he  has  been  chair-  merce,  and  a  board  member  of  a  bond 
man  of  the  finance  committee  of  that  and  trust  company  and  a  building  and 
body  since  its  incorporation  in  1899.  loan  association. 

With  Dean  Walter  Williams,  of  the  Since  his  first  years  as  a  “country  edi- 
School  of  Journalism  of  the  University  tor,”  Col.  White  has  been  “growing  men” 
of  Missouri,  and  Dean  Isidor  Loeb,  of  for  his  profession,  developing  young  men 
the  College  of  Commerce  of  Washington  until  the  present-day  list  of  former  city 
University  in  St.  Louis,  the  trio  have  editors  of  the  Ledger  is  similar  to  that 
served  as  the  only  members  of  the  of  the  graduate  roll  of  a  school  of  jour- 
society’s  finance  body.  nalism.  Even  now,  plans  for  a  Mexico 

As  a  Democratic  editor  of  a  Demo-  Ledger  City  Editors  Alumni  Association 
cratic  newspaper.  Col.  White  has  co-  are  being  discussed. 

operated  with  his  party  since  the  cam-  Among  the  better  known  graduates  of 
paign  of  1876,  though  he  has  refused  Col.  White’s  “school  of  journalism”  are 
to  hold  party  above  principle.  the  late  Charles  H.  Grasty,  editor  and 

But  although  aiding  many  friends  and  owner  of  the  Baltimore  Sun;  Homer 
fellow-Democrats  who  have  been  elected  Bassford,  managing  editor  of  the  St. 
to  public  office.  Col.  White  never  has  Louis  Times;  W.  G.  Hutton,  editor  ot 
held  an  elective  office  of  any  kind.  Years  the  Weekly  St.  Louis  Globe-Democrat ; 
ago,  when  in  the  late  ’90s,  friends  in  and  Wallace  Bassford,  for'merly  private  sec- 
out  of  the  profession  launched  a  “White  rotary  to  Champ  Clark;  James  L.  Ed- 
boom”  for  him  for  secretary  of  state,  wards,  formerly  city  editor  of  the  St. 
he  spiked  it  with  characteristic  energy  Louis  Republic;  Leigh  Mitchell  Hodges 
and  promptness.  of  the  Philadelphia  North  American, 

White  was  born  of  Yankee  parents  at  Jouett  Shouse,  later  a  member  of  the 
Southampton,  Long  Island,  May  3,  1855.  Kansas  State  Senate,  and  assistant  sec- 
With  his  parents  he  moved  in  1866  to  retary  of  the  treasury;  Joe  Cauthom, 
a  fan*  south  of  Mexico.  After  attend-  business  manager  of  the  San  Franasco 
ing  Vm  public  schools  he  went  to  West-  News;  Jeter  Crews,  now  with  the  Mexico 
minster  College  at  Fulton,  Mo.,  where  postoffice;  Mitchell  White,  now  a  part- 
he  was  graduated  with  the  class  of  ’76.  ner  in  the  publishing  business  and  a  past 
As  first  baseman  of  the  college  baseball  president  of  the  Missouri  Press  Associa- 
nine,  he  attracted  major  league  notice,  tion ;  Frank  Houston  of  a  Kansas  City 


Department  Store 
Lineage 

The  Department  Store 
advertising  appearing 
in  the  Florida  Times- 
Union  during  the  first 
8  months  of  1926 
amounted  to  148,132 
lines  more  than  for  the 
same  period  of  1925. 


Col.  R.  M.  White 


@^iine5'l9nioQ 

JACKSONVILLE.  FLA. 
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New  York  •  • 

the  most  important  market  in  the  World 

me  New  York  Evening  Journal 

dominates  it 


nr 


A  HE  richest  market  in  the  world 
is  concentrated  within  the  limits  of 
Metropolitan  New  York. 

There  is  more  money  in  the  New 
York  trading  area  than  in  seven  of 
our  large  states. 

It  is  a  quick  turnover  market. 
New  Yorkers  live  well  and  they  buy 
regularly  and  often. 

New  York  is  a  very  inexpensive 
market  to  sell  because — 

1.  Its  outlets  of  distribution  are 
many  and  close  together. 

2.  Its  transportation  facilities  are 
rapid  and  cheap. 

3.  Salesmen  live  at  home  and 
traveling  expenses  are  nil. 

4.  Its  population  can  be  reached 
effectively,  dominatingly  and 
most  economically,  because  one 
newspa]Der  reaches  46  out  of 
every  100  people  who  read  New 
York  evening  newspapers. 

That  paper  is  the  New  York 
Evening  Journal. 

Its  circulation  is  700,000 — double 
that  of  any  other  New  York  evening 
newsjiaper — plus  100,000. 

Its  copies  go  into  the  homes — and 


its  circulation  is  such  a  large  part  of 
the  New  York  market  that  it  can 
almost  be  said  the  Nexv  York  Evening 
Journal  IS  the  New  York  market. 

Its  people  have  the  money  to  buy 
anything  from  Steinway  pianos  and 
Packard  cars  to  the  best  known 
cigarettes  and  breakfast  foods. 

For  twenty-seven  consecutive  years 
it  has  had  the  largest  evening  circu¬ 
lation  in  America.  For  twelve  con¬ 
secutive  years  more  money  has  been 
spent  in  advertising  in  the  Evening 
Journal  than  in  any  other  New  York 
evening  newspaper. 

Every  evening  it  is  carried  into  the 
home  and  is  read  by  700,000  families, 
or  figuring  three  readers  to  a  family, 
2,100,000  people — the  most  responsive 
audience  of  evening  newspaper  readers 
in  the  United  States. 

Let  us  tell  you  how  you  can  sell 
25%  of  your  production  in  New 
York  City  and  at  the  lowest  sales  and 
advertising  cost. 

What  the  New  York  Evening 
Journal  did  for  IVhcatszvortJi 

Self  Rising  Whole  Wheat  Flour 

The  letter  from  the  F'.  H.  Bennett 
Biscuit  Company,  reproduced  here¬ 
with,  tells  a  story  which  is  typical 
of  the  exi^erience  of  Nno  York 


Evening  Journal  advertisers.  The  re¬ 
sults  obtained,  after  only  four  weeks 
of  advertising,  were  “far  beyond 
our  expectations  and  beyond  any¬ 
thing  we  ever  e.xperienced  in 
any  of  our  previous  campaigns.” 

Nothing  could  better  illustrate  the 
power  of  the  Evening  Journal  than  its 
success  in  launching  a  new  product 
in  a  short  sjmee  of  time.  Tlie 
co-operation  of  the  Evening  Journal 
Merchandising  Department,  and  the 
tremendously  effective  color  pages  in 
the  Evening  Journal  itself,  established 
W'heatsworth  Self  Rising  Whole 
Wheat  Flour  in  the  New  York 
market  within  thirty  days ! 


r.ll.B[NNnTBISCUII  COMPANY  | 

Manufacturers  of 

BISCIJT  SPECIALTIES 

139-141  Avenue  D 
NEW  YORK 

November  23rd,  1925 
New  York  Evening  Jeurnal, 

Columbus  Circle,  New  York  City. 
Gentlemen:  It  is  stilt  a  little  bit  early 
to  state  accurately  the  results  of  our  ad- 
vertising  campaign  on  Wheatsworth  Self 
Rising  Whole  Wheat  Elour  in  the  Eve¬ 
ning  Journal,  but  we  can  say  today, 
after  only  four  weeks  of  advertising, 
that  the  results  are  far  beyond  our  ex¬ 
pectations  and  beyond  anything  that 
we  have  ever  exi-erienced  in  any  pre¬ 
vious  advertising  campaign. 

VVe  began  this  campaign  with  a  full 
^ge  in  color  in  the  Saturday  Home 
Journal  on  October  24th.  The  work 
of  securing  dealer  distribution  began 
only  one  week  previous.  A  check-up 
made  during  the  week  cf  November  9th 
showed  that  wc  already  had  better  than 
50  per  cent  distribution  of  all  stores,  in¬ 
cluding  chains. 

Hefore  the  sicond  full  page  in  color 
apjteared  in  the  Saturday  Home  Journal 
on  November  14th,  we  had  sold  and  se¬ 
cured  active  co-operation  from  ten  of 
the  leading  chain  store  grocers.  Some 
of  these  chain  stores  called  us  on  the 
telephone  on  the  Monday  following  the 
appearance  of  the  full  color  page,  and 
asked  us  about  the  new  product  before 
we  had  time  to  call  on  them. 

Frankly,  the  quick  response  from  the 
trade  .and  the  gener.al  and  almost  instan¬ 
taneous  reaction  from  consumers  pro¬ 
duced  by  this  campaign  are  unique  in 
our  experience.  The  work  of  your  mer¬ 
chandising  staff  in  supplementing  the 
efforts  of  our  own  sales  force  has  been  i 
extremely  effective  and  valuable,  and  we 
wish  to  express  our  sincere  appreciation 
of  your  whole-hearted  support  and  co¬ 
operation. 

Cordially  yours, 

FRANK  A.  HARTWELL, 

Sales  and  Advertising  Afaitagrr 


CIRCUL.4TION  FOR  SIX  MONTHS  ENDING  M.\RCH  31si,  6%.447  D.AII.Y.  NET  P.AII) 

NEW  YORK 
EVENING  JOURNAL 

America’s  largest  evening  newspaper  circula¬ 
tion  . .  .  and  at  3c  a  copy  daily,  5c  Saturday 
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BARTLETT  HONORED  BY 
GRAPHIC  ARTS  GROUP 

Hit  50th  Year  in  Field  Celebrated  by 
Banquet — Bronze  Medallion  Pla- 
quettet  Presented  by  Asso- 


Edward  Everett  Bartlett,  president  of 
the  Bartlett-Orr  Press,  Director  of  Lino¬ 
type  Typography  for  the  Americas,  and 
chairman  of  the  International  Typo¬ 
graphic  Council,  was  the  honor  guest  at 
a  dinner  given  Wednesday  evening.  Sept. 
29,  at  the  Hotel  Biltmore,  New  York, 
in  appreciation  of  his  50  years  of  devo¬ 
tion  to  the  betterment  of  the  graphic 
arts. 

Leaders  in  typography,  art,  literature, 
business,  and  other  associates  of  Mr. 
Bartlett  attended.  The  honorary  com¬ 
mittee  consisted  of,  for  America :  Ed¬ 
ward  Dean  Adams,  Charles  Qifton,  Philip 
T.  Dodge,  T.  E.  Donnelley,  E.  F.  Eilert, 
Michael  lYi^sam,  Alexander  C.  Hum¬ 
phreys,  Samuel  Insull,  Alfred  W.  Kiddle, 
Dr.  John  J.  MacPhee,  Charles  I.  Mc¬ 
Laughlin,  Charles  W.  Price,  Julian 
Street,  Ambrose  Swasey,  Worcester 
Reed  Warner,  Frank  B.  Wiborg;  (ireat 
Britain,  George  W.  Jones;  France, 
Georges  Draeger ;  Germany,  David  Stem- 
pel;  Italy,  Raffaello  Bertieri. 


MRS.  KIRKWOOD'S  ESTATE 

The  personal  estate  of  Mrs.  Iju- 
Nelson  Kirkwood,  wife  of  Irwin  R.  Kiri 
wood,  publisher  of  the  Kansas  City 
and  teir  to  the  estate  of  William  Roc. 
hill  Nelson,  its  founder,  amounts  k 
$1,864,813.82,  the  appraisal  filed  in  tbt 
Jackson  County  probate  court  sho»i 
Mrs.  Kirkwood  died  in  a  Baltimore  hoj. 
pital  last  February.  Her  will  providtj 
that  no  appraisal  be  made  of  her  estatt 
but  her  husband  felt  that  the  estate  ws 
a  public  trust  and  that  the  appraisal  1» 
made  and  the  amounts  duly  recorded  * 
the  beginning  of  his  executorship,  y. 
Kirkwood  was  named  as  executor. 

NEW  AD  BUREAU  MEMBERS 

Five  newspapers  became  members  oi 
(he  Bureau  of  Advertising  of  the  Ameri. 
can  Newspaper  Publishers  Associatioi, 
effective  Oct.  1.  They  were:  Coniiu 
(Cal.) Observer;  Willows  (Cal.)  DA 
Journal;  Woodland  (Cal.)  Mail  if 
Woodland;  Bend  (Ore.)  Bulletin;  jgi 
The  Dalles  (Ore.)  Chronicle. 


Recto  und  verso  panels  of  plarquetle  presented  Edward  E.  Bartlett 
by  associates 

estalilish  a  printing  plant  combining  all  eventually  judge  them,  and  they  will  be 


Bronze  medallion  plac(|uettes  designed  branches  of  the  business — design,  illus-  the^  losers, 
by  R.  Marschall,  sculptor  of  Vienna,  tration,  engraving,  printing  and  binding—  Carl  C.  Magee,  ‘Jighting  editor”  of 
were  presented  to  Mr.  Bartlett  by  the  under  a  single  management.  In  1892  he  the  .llhuquerque  Xew  .Me.rico  State 
members  of  the  Advisory  Board  of  the  made  the  first  complete  dummy  of  a  com-  Tribune,  so  stated  Tuestlay  before  the 
Bartlett-C)rr  Press.  The  recto  panel  car-  mercial  catalog,  and  with  his  partner,  Washington  .\dvertising  Club, 
ries  a  portrait  of  Mr.  Bartlett  accom-  the  late  Louis  H.  Orr,  became  one  of  the  "Thanks  to  an  aroused  public  opinion 
pained  by  this  descriptive  matter:  “In  chief  influences  in  improving  the  stand-  the  State  of  New  Mexico  is  ^cleaning 
commenniration  of  the  fifty  years  of  de-  ard  of  commercial  printing.  Twelve  up  its  auirts  and  government,”  Magee 


Finger  Tips 

in  the  news 
every  day 

How  do 


votion  by  Edward  Everett  Bartlett  to  the  years  ago,  in  1914.  he  t 

advancement  of  the  graphic  arts  this  Department  of  Linotype  .  ...i  i-  lu-u- 

medal  is  issued  bv  his  associates  and  Several  journeys  of  typographic  research  the  State  iMilitical  machine  and  his  being 
friends.”  The  verso  panel  is  a  decora-  Europe  were  made  by  Mr.  Bartlett—  sent  to  jail  for  contempt  by  the  same 
tive  composition  typifying  the  various  in  1920.  1924,  and  1925.  In  1925,  also.  Judge  Leahy  who  he  had  charged  with 
graphic  arts  accompanied  by  this  inscrip-  bo<jk,  ‘‘Typographic  Treasures  in  corrupt  ami  unfit  for  office, 

tion  in  Gaelic:  “Chan  Ann  Dhuinn  Europe.”  by  Mr.  Bartlett,  was  published  T he  man  who  brought  about  the  Tea- 

)>hein  Amhain'* _ “Not  for  mvself  alone”  ^  limited  eilition  bv  G.  P.  Putnam’s  Dome  expose,  and  the  downfall  of 

rZ  .ZTer.  of  X  evenZ  were  I  k-  Sons  of  New  York  and  London.  Fall,  received  a  warm  reception. 


became  one  of  the  "Thanks  to  an  aroused  public  opinion 
proving  the  stand-  the  State  of  New  Mexico  is  cleaning 
printing.  Twelve  up  its  courts  and  government,”  Magee 
he  established  the  continued. 

itype  Typography.  Magee  described  his  long  battle  with 


A  3 -stick  daily  feature 

CURRENT  NEWS  FEATURES.  INC. 

EVENING  STAR  BUILDING 
WASHINGTON,  D.  C. 


The  speakers  of  the  evening  were  Lis¬ 
ton  L.  Lewis,  toastmaster;  Worcester 


As  chairman  of  the  Committee  on 


Reed  Warner,  “The  Graphic  Arts  in  •'American  Co-operation  with  the  Guten- 
1885”;  Norman  Dodge,  “Building  Up  Museum.  Mr.  Bartlett  has  played  a 

the  Industry  with  Typography”;  Ernest  leading  part  in  saving  the  typographic 
F.  Eilert.  “On  Behalf  of  the  Master  treasures  in  the  world-famous  museum 
Printers” ;  John  Clyde  Oswald,  “The  Mainz,  Ciermany. 


Business  Significance  of  Beauty” ;  Harry 
L.  Gage,  “Intimate  Notes”;  I.  Van  Dillen, 


Mr.  Bartlett  is  a  member  of  the  Engi¬ 
neers’  Qub,  New  York  City,  and  chair- 


On  Behalf  of  the  Immediate  Business  of  'ts  art  committee,  a  member  of 


Associates.”  Grolier  Club,  the  Lotus  Club,  the 

Mr.  Bartlett,  who  was  born  in  Brook-  Onion  League  Qub,  and  of  the  American 
lyn  in  1863,  began  his  apprenticeship  in  Institute  of  Graphic  Arts. 

the  graphic  arts  at  the  age  of  13,  and  - 

studied  design  and  drawing  under  work-  “N.  M.  PRESS  IS  FREE” 

ing  masters.  He  gained  his  early  reputa-  _ 

Can  Now  Speak  Freely  on  Public 

In  1880,  at  the  age  of  17,  he  established  ^ 


‘N.  M.  PRESS  IS  FREE” 


his  own  wood  engraving  business.  Seven 
years  later  he  originated  the  “phantom” 


Affairs  Magee  Says 

“No  one  in  New  Mexico  now  chal- 


illustration,  drawing  on  boxwood  the  first  lenges  the  right  of  newspapers  to  talk 
such  illustration  ever  made— a  Westing-  freely  of  public  affairs,  within  the  pre¬ 
house  engine.  He  developed  the  retouch-  scribed  limits  of  the  libel  laws.  The  only 
ing  of  photographs,  his  plant  serving  for  hope  of  democracy  is  to  let  editors  work 
many  years  as  the  recognized  “training  out  their  problems  and  speak  their 
school”  in  this  art,  and  was  the  first  to  minds ;  if  they  are  wrong,  the  public  will 


WESTERN  DISTRIBUTING  CENTER 

One  million  people  (over  200,000  prosperous  families),  twelve  thou¬ 
sand  dealers  and  more  than  one  hundred  and  fifty  wholesalers  in  the  four 
states  of  Utah,  Idaho,  Wyoming  and  Nevada  form  the  Inter-Moun¬ 
tain  market  of  which  Salt  Lake  City  is  the  center. 

A  paved  highway  two  hundred  miles  in  length,  interurban  lines  and 
two  steam  roads  serving  the  territory  from  Idaho  to  one  hundred 
miles  south  has  wiped  out  distance  and  made  the  shopping  trade  area 
of  Salt  Lake  City  greater  in  extent  than  a  mere  suburban  district. 

The  advertiser  with  adequate  distribution  finds  but  one  paper  neces¬ 
sary  in  his  expansion  plans — 


Better  Results  for  Advertisers 

Means  More  Linage 
For  You 


New  heights  in  linage  are  being  reached  by  newspapers 
using  Ludlow  equipment,  for  the  bright,  new  sluglines  it 
produces  insure  better  results  for  advertisers. 

The  increased  volume  of  linage  made  possible  by  clean- 
cut  Ludlow  faces  is  more  than  met  with  Ludlow  speed.  This 
compact  time-saving  machine  goes  right  to  work  without 
preliminaries.  There  is  never  any  need  to  hunt  sorts — never 
any  hold-over  distribution  from  the  previous  day’s  work — 
for  such  delays  are  done  away  with  by  the  Ludlow  system. 
Without  machine  or  mold  changes,  your  compositors  quick¬ 
ly  cast  any  size  typeline  from  six  point  condensed  to  full- 
width  sixty  point  bold,  and  larger,  in  any  quantity  desired, 
because  they  set  matrices — not  type. 

Your  advertisers  w^ant  better  results.  You  want  more 
linage.  You  can  give  them  what  they  want,  and  get  what 
you  want  by  installing  the  Ludlow,  for  then  you  will  bright¬ 
en  up  your  pages  by  setting  your  ads  and  heads  with  attrac¬ 
tive,  always-new  Ludlow  faces. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  111. 


The  S.  C.  Beckwith  Special  Agency 

— Sol®  Eaitem  Agents — 

New  York  Chicago  Detroit 
St.  Louis  Kansas  City  Atlanta 


M.  C.  Mogensen  &  Co.,  Inc. 

Pacific  Coast  Raprasentalwes 
San  Yrancisco  Lot  Angeles 

Seattle 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  63  Park  Row 
Boston:  261  Franklin  Street 


rolling,  and  an  absence  of 
hidden  motives. 


HIS  editorial  inde¬ 
pendence,  by  its 
very  nature,  must  of  ne¬ 
cessity  he  based  upon 


SCRIPPS-HOWARD  NEWSPAPERS 


MEMBERS  AUDIT  BUREAU  OF  CIRCULATIONS 


Cleveland  (Ohio)  -  - 

Baltimore  (Md.)  -  -  - 
Pittsburgh  (Pa.)  -  - 

San  Francisco  (Calif)  - 
Washington  (D.  C.) 
Cincinnati  (Ohio)  -  - 
Iitdianapolis  (Ind.) 


Denver  (Colo.) 
Toledo  (Ohio)  -  - 
Columbus  (Ohio)  - 
Akron  (Ohio)  -  - 
Birmingham  (Ala.) 
Memphis  (Tenn.) 
Houston  (Texas) 


-  Express 

-  News-Bee 

-  -  Citizen 
Times- Press 

-  -  -  Post 

-  -  Press 

-  -  Press 


Youngstown  (Ohio)  - 
Ft.  Worth  (Texas)  -  ■ 

Oklahoma  City  (Okla.) 
Evansville  (Ind.)  -  • 
Knoxville  (Tenn.)  -  • 
El  Paso  (Texas)  -  - 
San  Diego  (Calif.)  - 
Terre  Haute  (Ind.)  - 


MEMBERS  OF  THE  UNITED  PRESS 

Telegram  Covington  (Ky.)  -  Kentucky  Post* 

-  Press  .\lbuquerque  (N.  Mex.)  State-Tribune 

-  News  *  Kentucky  edition  of  the  Cincinatti  Post. 

-  Press  ALLIED  NEWSPAPERS,  Inc. 

News  Nationai  Representaftves 

-  -  Post  250  Park  Avenue,  New  York,  N.  Y. 

-  -  Sun  Chicago  Seattle  Cleveland 

-  -  Post  San  Francisco  Detroit  Los  Angeles 
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INDEPENDENCE 


13ECOGNIZI1NG  that  independence  i.s 
the  very  foundation  stone  of  success¬ 
ful  journalism,  the  Scripps-Howard  or¬ 
ganization  leaves  to  the  individual  editors 
of  its  twenty-four  newspapers  complete 
control  of  what  appears  in  their  columns. 
They  are  responsible  only  to  the  traditions 
of  honest,  fearless  journalism  on  tvhich 
these  newsfHipers  were  founded. 


'  I  "'HE  conduct  of  Scripps-Howard 
newspapers  since  1879  has  proved 
conclusively  that  independent  journal¬ 
ism,  rightly  conducted,  can  be  a  stable 
and  prosperous  institution.  Scripps- 
Howard  newspapers  have  grown,  are 
growing,  constantly  in  power,  influence 
and  circulation. 


INDEPEiSDElNCE  of  spirit  never  fails  to 
be  recognized,  whether  in  a  newspaper 
or  in  an  individual.  By  the  way  a  man 
talks,  acts  and  speaks  the  whole  world 
knows  whether  he  is  captain  of  his  own 
goul.  And  similarly,  by  the  very  content 
of  a  newspaper,  in  its  editorial  opinion  and 
its  treatment  of  news,  all  who  read  may 
easily  know  whether  that  newspaper  is  the 
product  of  independent  editing  or  whether 
it  is  guided  by  an  unseen  hand. 


THIS  independence  has  been  builded 
the  confidence  of  more  than  a  million 
and  a  half  families  in  tw'enty-four  cities 
throughout  the  United  States.  In  Scripps- 
Howard  newspapers  they  find  that  spirit 
which  reflects  the  life  and  ideals  of  their 
own  communities,  the  sane  and  liberal  atti¬ 
tude  toward  national  pol¬ 
icies,  a  freedom  from  log- _ 


jmancial  independence. 


SCRIPPS-HOW'ARD 


The  Scripps-Howard  neivsimpers  are 
completely  owned  within  their  own 
organization.  But  more  than  that:  The 
editor  of  every  Scripps-Howard  news¬ 
paper  is  a  partner  in  the  ownership  of 
his  paper.  Financial  independence  of 
each  Scripps-Howard  newspaper  is  a 
guarantee  against  outside  influence. 


CONLAND  PRESIDENT  OF 
HARTFORD  COURANT 


Mr.  Hooker,  Lieut.  Gov.  Brainard,  Re 
Dr.  James  Gordon  Gilkey,-  Atty.  Willia- 

G.  McKechnie,  former  Mayor  Arthur 
Adams,  Harry  H.  Caswell,  president 
the  Springtield  Chamber  of  Commer; 
and  Mr.  Conland. 

Members  of  the  Courant  orL  inizati 
present  included  H.  I.  Horton,  editor- 
writer,  Theodore  C.  Wallen,  assista 
managing  editor,  Joseph  W.  Thurstot 
advertising  manager,  John  Sudarsk, 
office  manager,  Henry  H.  K.  Welch  aii 
Edward  M.  Day,  directors,  and  Geortt 

H.  .\rmstead,  managing  editor. 

Among  the  Springtield  newspapermc 

who  accepted  invitations  to  the  farewtf 
banquet  were:  Sherman  H.  Bowles, 
general  manager  of  the  Springlielt 
Newspapers;  Francis  T.  Bowles,  Mauno 
W.  Dickey,  managing  editor  of  tie 
Springtield  Union;  William  M.  Hatct 
night  city  editor  of  the  Union;  Edwar 
\V.  Pentield,  financial  editor,  and  Car] 
Withe,  mechanical  superintendent  of  tht 
l^nion. 

The  farewell  party  came  as  the  clinm 
of  a  series  of  banquets  tendered  in  Mr 
Sherman’s  honor.  Some  80  members  oi 
the  Union  staff  presented  Mr.  Shermai 
with  a  gold  watch  at  a  banquet  Saturday 
night.  At  that  time  a  proposal  to  orgaj. 
ize  a  Springfield  Union  .Alumni  Associa¬ 
tion  to  meet  annually  was  acted  upon  an! 
a  committee  named  to  put  the  organia- 
tion  into  effect. 

Postoffice  clerks  tendered  Mr.  Shermat 
a  dinner  and  presented  him  with  a  travel¬ 
ing  bag. 

The  Kiwanis  Club  of  Springfield,  and 
other  organizations,  also  took  advantage 
of  the  opportunity  to  honor  the  depart¬ 
ing  editor. 


HARTFORD  COURANT  CHIEFS 


Hat  Been  Treasurer  Since  191S  and 
Active  Business  Head — Sherman 
Succeeds  Clark  as 
Editor 


Henry  H.  Conland,  for  many  years 
treasurer  of  the  Hartford  (Conn.)  Cour-  . 

ant  Company  and  general  manager  of  the  j 

Hartford  Courant,  was  this  week  elected 
president  and  publisher  by  the  directors.  . 

Coincident  with  the  election,  announce- 
ment  was  made  of  the  appointment  of 
Maurice  S.  Sherman,  formerly  editor  of 
the  S firingdeld  (Mass.)  Union,  to  be  edi-  | 

tor  of  the  Courant,  filling  the  vacancy  , 

caused  by  the  death  of  Charles  Hopkins 
Clark.  Mr.  Sherman,  at  Mr.  Hopkins 
own  direction,  had  previously  been  named 
associate  editor,  as  published  several 
weeks  ago  in  Editor  &  Publisher. 

Mr.  Conland  first  came  to  Hartford 
from  his  native  city  of  Brattleboro,  Vt., 
in  1904.  He  was  drawn  to  the  city  by  a 
former  Vermonter  and  friend,  Clifton 
Sherman,  then  managing  editor  of  the 
Courant,  now  editor  of  the  Times. 

Mr.  Sherman  had  brought  his  friend 
to  Hartford  to  work  in  the  Courant’s 
business  office.  There  were  no  openings 
at  the  time  of  his  arrival,  however,  and 
the  young  newspaper  man  spent  nearly  a  chusetts. 
year 
stairs. 


H.  H.  Conland 


M.  S.  Sherman 


_ -  _ -  ’•  Mayor  Fordis  C.  Parker  of  Mr.  Sherman  as  a  competitor  and  his 

as  "a  reporter  before  going  down  Springfield  voiced  appreciation  of  the  ability  as  an  editor. 

editor’s  part  in  building  the  city  and  pre-  Mr.  Hooker  created  considerable 
Once  in  the  business  office  his  rise  was  sented  him  with  a  beautiful  grandfather’s  amusement  by  remarking  that  while  he 
ipid.  He  became  secretary  of  the  com-  clock.  Mayor  Norman  C.  Stevens  of  and  Mr.  Sherman  might  differ  on  politi- 

iny  in  1911,  and  in  1915  was  elected  Hartford  welcomed  Mr.  Sherman  on  be-  cal  views  they  were  in  accord  in  their 

easurer  During  the  last  illness  of  Mr.  half  of  the  Connecticut  city.  enthusiasm  for  angling.  He  wondered  if 

lark,  Mr  Conland  assumed  almost  the  ^Senator  Frederick  H.  Gillett  one  of  his  former  editorial  adversary’s  conver- 

)mnlete  oublishinc  task  Sherman  s  closest  friends,  paid  sion  to  belief  in  the  infallibility  of  the 

Mr.  Conland  is  the  son  of  Dr.  James  tribute  to  his  career  in  the  Common-  dry  fly  would  have  any  effect  on  his 

id  Matilda  Conland.  Dr.  Conland  was  wealth.  cxlitonal  comments  on  the  dry  laws. 

Iidvard  Kinlinp’s  ohvsician  when  the  Henry  H.  Conland,  business  manager  He  paid  a  glowing  tribute  to  the 

udyard  s  physician  wnen  ^  Hartford  Courant,  announced  that  memory  of  the  late  Charles  Hopkins 

"F.  ^  L  S  in  While  Mr.  Sherman  had  modestly  agre«l  Clark  and  said  he  knew  of  no  man  so 

'  rLi  'vu  ^  rif  rnnianH  /'ntlaKn  comc  to  tlic  paper  as  associate  editor,  well  fitted  to  take  Mr.  Clark’s  editorial 

the  directors  at  L  meeting  Tuesday  after-  chair  as  Mr.  Sherman, 
hed  with  Mr.  Kip  ing  i  r-  ?  a  voted  to  invest  him  with  the  full  Congressman  Henry  L.  Bowles  read 

.aptain  Courageous.  Henry  Conland  William  M.  Butler, 

lent  much  of  his  boyhood  m  a  hterary  Bowman,  president  of  the  from  Gov.  Alvan  T.  Fuller  and  from 

:mosphere,  and  nis  aptitude  and  lond-  Springtield  National  Bank,  was  toast-  Justice  James  B.  Carroll  of  tbe  Massa- 
?ss  for  the  arts  have  continued.  master.  His  first  words  were  directed  chusetts  Supreme  Judicial  Court.  Louis 

On  Feb.  11,  1905,  Mr.  Conland  married  3  compliment  to  Mr.  Sherman’s  K.  I.iegett  also  sent  a  letter, 
liss  Caroline  Henschel  of  *ork.  mother,  listening  in  on  the  radio  in  Han-  Robert  Lincoln  O’Brien,  editor  of  the 

hey  have  four  children.  Mr.  Conland  over,  N.  H.,  when  he  said  that  he  wanted  Boston  Herald,  w'as  the  concluding 
president  of  the  Hartford  Water  Board,  her  to  know  of  the  affection  and  high  speaker.  Most  of  his  address  was  de- 
le  only  public  office  he  ever  consented  to  esteem  in  which  her  son  was  held  in  the  livered  in  a  light  vein,  rallying  Mr. 
:cept.  community.  Sherman’s  outstanding  convictions  re- 

-  ,  Richard  Hooker,  president  of  the  Re-  garding  the  18th  amendment. 

Maurice  S.  Sherman,  editor  of  Spring-  publican  Company,  publishers  of  the  ''eated  at  the  speakers’  table  were: 
eld  (Mass.)  Union  and  for  32  years  Sfringfield  Rcpuhlican,  declared  he  was  Mr.  Bowman,  Mr.  Sherman.  Mayor 
jnnected  with  the  newspaper,  received  glad  to  pay  tribute  to  a  great  editor.  Parker,  Lieut.  Gov.  .Allen.  Wa’do  E. 
le  spontaneous  tribute  of  more  than  Mingled  with  his  regret  at  Mr.  Slier-  Cook,  e'^’tor  of  the  Spr’nfffield  Repiib- 
DO  civic  and  merchantile  leaders  in  man’s  going  was  an  expression  of  appre-  hV-'ii,  Mr.  O’Brien,  Mayor  l^tevens, 
pringfield  at  a  farewell  banquet  Tues-  ciat'on  of  the  emru-sy  and  gallantry  of  .Senator  Gillett,  Congressman  Bowles, 


morning 
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Courant,  succeeding  the  late  Charles  ^ 
Hopkins  Clark.  ^ 

Among  those  who  joined  in  the  fare-  ^ 
well  party  were  Lieut.  Gov.  J.  Edward  ^ 
Brainard  of  Connecticut  and  Lieut.  Gov.  ^ 
Frank  G.  Allen  of  Massachusetts — one  ^ 
to  welcome  the  editor  to  a  new  state,  the  ^ 
second  to  bid  him  farewell  for  Massa-  ^ 


Keep  Cool 

With  Certifieds 


The  Clarksburg  (West  Va.)  Telegram  by  installing 
the  Certified  Dry  Mat  COLD  process  of  stereo' 
typing  reduced  the  temperature  in  their  foundry 
from  120®  to  86®. 

Better  working  conditions;  better  work;  and  a 
genuine  saving  in  time  and  money  are  all  made 
possible  with  Certifieds. 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Let  us  tell  you  how  —  there’s  no  obligation  on  your  part 


340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility— use  Certifieds 

MADE  IN  THE  U.  S.  A. 


Courteiy  Eugene  KacLean  Syndicate, 
which  uaet  Certified  Dry  Hata  ezclu- 
lively. 


^  ^  ^  ^  ^ 


c4n 

coverage 
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BEIGOS  FEATURE  PAGES 
Per  Month  Appeared 

In  North  American  Dailies 
During  The  Past  Twelve  Months 


This  great  total  of  4,472  pages  was  are  missing  a  great  volume  of 

Local  Advertising.  Advertising  profitable  business. 

that  was  sold  (WITHOUT  COST  To  write  or  wire  us  for  full 

to  the  publishers)  to  manufac-  details  of  the  Briggs  Plan  implies 

turers,  wholesalers,  jobbers,  and  no  obligation,  but  we  are  cer- 

hundreds  of  industries  whose  tain  to  convince  you  that  the 

appropriations  do  not  nor-  Briggs  Plan  can  add  from  100,000 

mally  include  the  local  papers.  to  500,000  extra  lines  to  your  year’s 

How  much  of  this  ,  i  total. 

.  V  Feature  Editions  in  v 

most  desirable  local  Black  and  White  Results  count  —  and 

lineage  was  yours?  and  Rotogravure  the  Briggs  Plan  is 

ll  you  are  not  now  comprisod  ©f  hlishly  trained  apeclaliata  in  prOVing  itS  merit 

the  huMneas  of  selliiijf  auil  eJ.ti.i^  1- rue 

using  Briggs  Proven  or*Ho,o^rr. with  great  dailies  all 


using  Briggs  Proven  or"‘T,o“^  with  great  dailies  all 

“  11  lIOfSE\VAKMIN(5.  .‘XH  OTIIEK  WOUTIIY  |l  ^ 

Feature  Pages,  you  "A  of  itM  kind  in  America'.  .)  The  only  force  ^  Amerlca. 


Thomas  W.  Briggs  Co. 

IHOME  OFFICE: COLUMBIAN  MUTUAL  T0WER]1 
MEMPHIS,  TENN.  if 
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FLORIDA  NEWSPAPERS 
NEARING  NORMAL 


HEARST  TRAIN  WINS  MIAMI’S  PRAISE 


FLORIDA  PRESS  GROUPS 
TO  HOLD  JOINT  MEET 


Dailie*  in  Hurricane  Area  Printing 
from  Own  Plants;  Weeklies  Harder 
Hit — Expect  Big  Tourist  Season 


{By  Telegraph  to  Editor  &  Publisher) 

Miami,  Fla.,  Sept.  29. — Newspapers  in 
the  section  of  Florida  struck  by  the 
hurricane  on  September  18  are  rapidly 
getting  back  to  normal  publication  condi¬ 
tions.  The  Miami  Herald  which  missed 
the  Sunday  issue  of  September  19  in  its 
own  plant  printed  its  Monday  edition  in 
the  plant  of  the  West  Palm  Beach  Post, 
but  resumed  publication  in  its  own  plant 
on  Tuesday. 

The  plant  of  the  Miami  Tribune  which 
lost  its  roof  was  not  seriously  damaged 
and  that  paper  resumed  printing  in  its 
building  after  two  editions  of  publications 
in  the  Herald  plant. 

The  Miami  Daily  Netc's,  which  was 
not  .seriously  damaged,  but  the  plant  of 
which  was  shut  off  from  power,  printed 
two  days  in  the  Herald  office  and  then 
resumed  in  its  own  publication  office. 

The  Port  Lauderdale  Evening  News 
is  still  being  printed  at  Pompano  while 
the  News  building  and  plant  are  being 
reconditioned. 

The  Hollywood  Weekly  News  is  also 
being  printed  at  Pompano. 

Miami  Life,  weekly,  resumed  publica¬ 
tion  this  week  in  its  own  building.  The 
Miami  Beach  Beacon,  the  plant  of  which 
was  greatly  damaged,  is  being  printed  in 
another  office.  The  building  of  the 
Miami  Weekly  Post  was  destroyed  and 
the  publication  of  the  Post  has  been 
arranged  for  in  other  plants.  The 
Miami  Weekly  News,  labor  paper,  which 
was  printed  in  Miami  Post  Building  is 
being  printed  in  a  job  printing  office. 
The  Homestead  Daily  Leader  and 
Weekly  Enterprise  have  not  yet  re¬ 
sumed  publication  in  their  own  plants  but 
expect  to  do  sd  iff  a  few  days. 

Circulation  of  the  daily  newspapers  in 
Miami  reached  normal  proportions  the 
middle  of  last  week.  The  Miami  Herald 
home  delivery  was  accomplished  with 
a  loss  of  only  300  locations.  The  total 
circulation  of  all  the  Miami  papers  has 
been  considerably  larger  for  ten  days 
than  previous  to  the  storm.  The  Miami 
dailies  are  of  normal  size  and  are  run¬ 
ning  a  proportion  of  news  and  advertis¬ 
ing  of  about  20  to  80.  Within  another 
week  all  of  the  newspapers  should  be 
back  to  normalcy.  Owing  to  this  being 
the  beginning  of  the  winter  tourist  season 
it  is  expected  that  advertising  will  gradu¬ 
ally  increase  from  now  until  March  1. 
Miami  merchants  are  preparing  for  one 
of  the  largest  tourists  seasons  in  the 
history  of  the  city. 


O’BRIEN  ON  AD  PROGRAM 

Robert  Lincoln  O’Brien,  editor  of  the 
Boston  Herald  will  be  one  of  the  chief 
speakers  at  the  convention  of  New  Eng¬ 
land  Advertising  Oubs  to  be  held  at 
Worcester,  Mass.,  Nov.  8  and  9. 


npHE  relief  train  sent  to  Miami  by  the 
Chicago  Herald  and  Examiner  left  for 
home  Sept.  27,  after  winning  the  praise 
of  officials  of  the  devastated  city.  It 
was  held  over  an  extra  day  following  an 
appeal  made  to  William  Randolph  Hearst 
by  Mayor  Romfh,  Mayor  ot  Miami,  and 
other  city  authorities. 

The  train  established  one  of  the  most 
remarkable  records  in  the  history  of  dis¬ 
aster  relief  in  the  United  States.  Word 
of  the  hurricane  was  flashed  to  Chicago 
Sunday  morning.  Sept.  19.  Within  two 
hours  the  situation  had  been  laid  before 
Illinois  Central  Railroad  officials  and  a 
train  had  been  allotted  to  the  Herald  and 
Examiner  with  orders  for  a  clear  track. 

At  10  o’clock  Monday  morning  the  cars 
had  been  loaded  with  tons  of  provisions 
donated  by  Chicago  mercantile  and  stock 
yards  firms.  More  than  100  trained 
nurses  and  physicians,  with  full  field 
equipment,  were  on  board,  and  the  jour¬ 
ney  began. 

Tuesday  morning,  before  dawn,  the 
train  was  in  Miami,  seven  hours  ahead 
of  the  fastest  time  ever  made.  It  was  the 
first  organized  relief  unit  to  reach  the 
devastated  area  from  any  point  outside  of 
Florida. 


TEACHING  COUNTRY  SCRIBES 


Benton  (Ark.)  Courier  Lists  15  Rules 
for  Its  Correspondents 

The  Benton  (Ark.)  Courier,  published 
by  E.  B.  White,  has  drawn  up  the  fol¬ 
lowing  IS  rules  as  a  means  of  instruct¬ 
ing  its  country  correspondents : 

Above  all  get  the  news. 

Boost  every  worthy  movement  in  your 
community;  in  fact,  have  progress  for 
your  slogan. 

Do  not  express  your  own  opinion  of 
news  events;  just  give  the  facts  and 
let  the  reader  form  his  own  opinion. 

Do  not  depend  on  rumor;  investigate 
carefully  all  important  news. 

'  Write  regularly,  even  though  there  are 
only  a  few  notes.  People  become  ac¬ 
customed  to  a  letter  each  week  and  look 
for  it. 

Who?  Where?  When?  What? 
Why?  How?  Answer  these  questions 
in  your  news  stories,  and  you  are  sure 
to  make  them  interesting. 

Speak  a  good  word  for  ever3-one  in 
your  community.  If  you  can’t,  leave 
them  alone. 

Give  accurate  reports  of  all  public 
meetings. 

Do  not  use  the  paper  to  “get  even’’ 
with  anyone. 

Speak  a  good  word  for  the  paper 
you  represent.  The  paper  is  here  to 
serve  the  best  interests  of  our  country, 
state,  and  nation. 

We  welcome  articles  on  timely  sub¬ 
jects;  only  ask  that  same  be  as  short 
as  possible. 

Try  to  make  all  items  and  articles 
concise — that  is,  to  the  point. 


Wanted: 

SYNDICATE  SALESMAN 

We  are  prepared  to  make  an  attractive  proposition  to  a  successful, 
experienced  salesman.  We  offer: 

1.  A  substantial  salary  (We  have  found  men  who  can  earn 
good-sized  salaries  are  really  cheapest  for  us). 

2.  All  reasonable  expenses. 

3.  A  permanent  cumulative  commission  on  all  sales  made, 
to  be  paid  as  long  as  the  features  stay  sold  and  the  man 
remains  with  us. 

4.  A  chance  for  advancement,  and  investment,  if  desired. 

ASSOCIATED  EDITORS,  Inc. 

440  S.  Dearborn  St.  «  «  «  Chicago 


Following  is  the  message  wired  to  Mr. 
Hearst : 

“William  Randolph  Hearst, 

“Los  .\ngeles.  Cal.: 

“On  behalf  of  the  city  of  Miami  we 
appeal  to  you  to  keep  the  Chicago  Herald 
and  Examiner  relief  train  here.  This 
train,  in  charge  of  Dr.  Bundesen  and  Dr. 
Briggs,  chief  surgeon  of  your  papers  in 
the  Middle  West,  has  saved  -the  situation 
in  Miami,  and  it  is  absolutely  necessary 
that  this  train  stay  here  another  forty- 
eight  hours.  We  implore  you  to  grant 
our  request. 

“Without  the  assistance  rendered  .  by 
this  unit  there  is  no  telling  what  our 
situation  would  have  been. 

“I  am  sending  a  copy  of  this  message 
to  the  Chicago  Herald  and  Examiner. 

“Please  acknowledge  receipt  of  this 
message  and  authorize  them  to  allow  this 
train  to  remain  here  at  least  until  Mon¬ 
day  night.’’ 


The  Chicago  Herald  and  Examiner’s 
relief  fund  for  Florida  storm  sufferers 
was  swelled  by  $12,779.41  in  a  theatrical 
benefit  at  which  all  of  the  principal  per¬ 
formers  in  Chicago’s  theaters  took  part. 


Leave  one  line  between  each  item. 

Mail  letters  so  that  they  will  reach 
this  office  Wednesdays. 

In  case  of  some  extraordinary  news 
event,  telephone  us  at  once. 

The  rules  are  enlarged  in  a  circular 
called  “The  Country  Correspondent”  by 
Gus  M.  Oehm,  recently  issued  by  the 
College  of  Agriculture,  of  the  University 
of  Arkansas.  Mr.  Oehm,  now  a  member 
of  the  college  staff,  was  formerly  with 
the  United  Press. 


Guttenberg  invented  printing  by  means 
of  movable  wooden  blocks  or  type  in 
1438. 


Three  State  Associations  Will  Gather 
at  Daytona  Beach,  Oct.  8-9 — 
Police  Summons  Used  to  Assure 
Full  Attendance 


Florida  problems  will  be  discussed  at 
a  joint  meeting  of  the  three  press  as¬ 
sociations  of  the  state  to  be  held  at  Day¬ 
tona  Beach,  Fla.,  Oct.  8-9.  The  associa¬ 
tions  are  the  .Associated  Dailies  of 
Florida,  the  F'lorida  State  Press  Asso¬ 
ciation,  and  the  South  Florida  Press  As¬ 
sociation. 

J.  W.  Allan,  managing  director  of  the 
Associated  Dailies  of  Florida,  anxious  to 
get  out  a  full  attendance,  resorted  to  a 
novel  idea.  Fake  legal  summons  were 
drawn  up,  commanding  members  to  be 
present,  and  sent  to  local  police  chiefs, 
who  detailed  an  officer  to  serve  them  on 
newspaper  publishers  of  their  towns. 

“It  is  essential  that  we  have  full  at¬ 
tendance  at  this  meeting,”  Mr.  Allan 
wrote  the  police  chiefs,  “and  since  ours 
is  at  once  the  busiest  and  the  laziest 
bunch  in  the  world,  something  extraor¬ 
dinary  must  be  done  to  attract  their  at¬ 
tention  to  the  meetings. 

“Col.  Bill  Glenn,  of  the  Orlando  Mor¬ 
ning  Sentinel,  suggested  that  we  send  a 
fake  warrant  after  them,  and  it  seems 
such  an  unusual  thing,  as  well  as  such 
a  good  joke,  that  we  have  arranged  to 
do  this.” 

The  home-made  warrants  are  worded 
as  issued  “In  the  Florida  Court  of 
Loyalty,  Any  County,  Fla.”  Lew  B. 
Brown,  George  E.  Hosmer  and  Gilbert 
D.  Leach  are  listed  as  attorneys  for  the 
plaintiff. 

Defendants  are  summoned  to  appear  at 
Daytona  Beach  to  “satisfy  the  judgment 
of  editors,  publishers,  et  al,  of  the  State 
of  Florida,  to  prevent  an  uncivil  action 
justified  by  a  claim  upon  >our  loyalty  to 
the  cause.” 


A  booklet  of  facts,  “Argentina  as  a  Market  for 
*  American  Products,”  mailed  free  on  request. 

SOUTH  AMERICA  BOUGHT  NEAiaY  A 
MILUON  DOLLARS  WORTH  OF  AMER¬ 
ICAN  RADIO  APPARATUS  IN  192S 

In  1925  Argentina  alone  bought  $408,593  worth  of  Amer¬ 
ican  radio  apparatus,  an  increase  of  $116,853  over  1924. 
Total  sales  in  South  America  during  1925  amounted  to 
$999,123,  an  increase  of  $283,286  over  the  previous  year. 

LA  PRENSA 

Of 

Buenos  Aires 

is  the  best  advertising  medium  for  radio  in  the  Argentine 
market,  the  most  important  in  South  America. 

The  first  newspaper  in  Argentina  to  give  daily  news  of 
developments  in  radio  was  LA  PRENSA.  For  several 
years  daily  and  Sunday  radio  sections  have  been  a  feature 
of  the  paper.  Many  thousands  of  letters  have  been 
received  by  the  radio  editors  from  amateurs. 

A  special  report  on  sales  of  radio  apparatus  in  Argentina 
telling  why  increased  sales  are  forecast  for  1927  will  be 
sent  without  cost  to  sales  and  advertising  managers. 

Joshua  B.  Powers 

Exclusive  Advertising  Representative 

250  Park  Ave.  New  York 

“South  America’s  Greatest  Newspaper” 


Editor  &  Publisher  for  October  2,  1926 


19 


dZ  pvom  (lftAjU(ia/i%  ScZe/tui^Tj^ornJjC&i^ 


THK  CHHISTUN'  SCIENCE  MONITOH.  BOSTON.  Tl’PjUAY,  ALUCST  8.  1926 


Women’s  Enterprises,  Fashions  and  Activities 

The  Newest  Member  of  the  Textile 


Family 


WKRE  OM  uk«4  to  • 
•o«t  iMporuot  loti 
•Dswor  »o«l4  bo. 


Today,  smoke  ainl  grime  in 
che  sir  indicate  the  need  of 
Cleansing  Cream  for  tbor* 
ough  skin  cleansing,  to 
keep  the  skin  clear  and 
fresh. 


POLISH  RESTORED 

Quickly  and  Easily 


iW  r«»»  m,  UroMoro  (cm  iIm  roooL  IV  FINNCLL 
nwM  ondor  Hkoir*.  botwoM  fomitore  wkd  rof*. 

TW  FtNNELL  doo«  ibv  foor  ilims*  oormoo  to  bo«o  troly  boooiifol  door*. 

It  ooli»lwt  iW  ioor.  robbiog 
iW  WM  io  and  loaviof  »m»«  mi  iba  •orfaro  to  «OMor  or  •««  •lif^ory.  It  kooga 

TW  FINNELL  Mroba.  too.  rlronor  and  foMrr  iboo  bond  Mothodi  Idaol  for 
arrolibMig  iW  balbroooi.  sot^t*-  laondry  or  porfb. 

FINNCLL  5k$TEM.  Inc.  4S1  Nooth  Cou-mo  »mcT.  H««'>ioiu  Mo. 
Ffoor  Hmehimt  Haodoo^arr  for  Foonl*  Foari 


only — 10  ttfUc4  tr 
wear  iMg,  according  to 
yoar  special  needs.  Ic 
leaYcs  the  skin  softly  glow> 
ing  and  exquisitely  clean. 

Vm  «r  vmy  Jsy  /or  rAor> 


Qifality 
for  70  ye(M 


FINNELL 

ELECnUC  FLOOR  MACHIME 


Booldrf 

Free! 

SemelCouitoHTodmy 


akout  too  ri.VNCU.  I 


_ _ J 


NcoorSoia 
ibttidab 
CLobs  Soorto 

A  few  at  tbo  hiindroda  at  itcina  pocfcod  ttoder  tW  Meoorch  I  ihrl 

sa'iSS’iSsr'.v  {«■•?-*  tmr.;.  rSkT" 

^  bs-™ 

Or«a«*n»n  paMla 


sriu  sr-s  ^ 

icar 

MMM#  Ml— Aaota  bvnar  QM4,|K>mOm 

REID.  KOmDOCH  &  CO. 


IIM,  much  of  the 
benefita  of  modern  arieiice  and  civibaolion  are  loot 
unleoo  you  hoe  inatolled  a  private  water  ayateni  such  ao 
the  Paul.  Running  water  Mvea  hours  of  laboriou* 
pumping,  inereaaea  aanitalion  and  provide#  &re  protec* 
‘  'e  a  modem  bathroom.  You  can  have 
the  kitchen,  garage,  garden  or  wher- 
Send  the  coupon  now  for  our  new 


9<r  Fort  Wayne  En^eerin^  &  A\f^.Co. 

FORT  WAYNE.  INDIANA. 
fumpt.'WiteTSifStans.ScptlcTankxSofl  Water  Qcncnlon 


This  iKw  Crcra  (nude  ^  cUmsmi.  Uk  ic  o 
by  ArmanJ,  .ulcer  of  Fkc  fo,  jamaer  crawl 


Powders  of  nnusual  excel¬ 
lence)  is  an  entirely  new 
kind.  Ed*  dt  Cs/»gae— used 
for  the  first  time  in  a  Cream 
— gives  it  pleasant  fra- 
,  granceand  additional 
cleansing  qualify.  It  ia 
to  be  used  as  a  cleanser 


and  motoring.  You  will 
notice  a  new  clearness 
and  freshnesa  in  your  coro- 
plextoQ-^  baaed  no  tweet 
deanlineta. 

In  jars,  ysc  and  li.oo. 
atlea^gatorea.  Freccrial 
sample  scot  oa  receipt  of 
i-ceoc  stamp  and  coapoo 
below  with  name  and 
address.  Write  the 
Armand  Company, 
Des  Moines. 


Have  you  renewed  your  stihacriptiOQ  to  the  Monitor? 

Prompt  renewal  insures  your  receiving  every  issue, 
and  is  a  courtesy  greatly  appreciated  by  The  Christian 
Science  Publishing  Society. 


The  Christian  Science  Monitor  An  International  Daily  Newspaper 

Advereiing  Offices  in  Boston,  New  York,  London,  Paris,  Florence,  Philadelphia,  Chicago,  Cleveland,  Detroit,  Kansai  City,  San  Francisco,  Los  Angeles,  Seattle,  Pffr^land  (Ore^) 
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RADIO  PROGRAM  CHIEF 
SCORES  FREE  ADS 


eral  manager 
Ereitiiig  Star. 


of  the  Vranklin  (Ind.) 
He  was  recognized  as  one 


radio,  but  have  never  hesitated 
firm  gives  us  a  program  whicn 


C.  D.  Isaacson,  of  WRNY,  Says  News¬ 
papers  Are  Foolish  to  Print  Trade 

Names  in  Broadcast  Announcements 
— Defends  Air  Advertising 

Gratuitous  publication  of  trade  names 
in  radio  programs  was  this  week  de¬ 
scribed  as  a  newspaper  folly  by  Charles 

D. -  Isaacson,  pro¬ 
gram  director  of 
station  WRNY, 

Roosevelt  Hotel, 

New  York. 

In  an  interview 
with  Editor  & 

Publisher,  Mr. 

Isaacson  -main¬ 
tained  newspapers 
ought  to  drop  this 
form  of  free  pub¬ 
licity. 

“It  is  advertis¬ 
ing  and  shou.d  be 
paid  for,”  he  de¬ 
clared.  “I  cannot 
understand  why 
newsjiapers  have  ever  allowed  it  to  con¬ 
tinue  as  long  as  they  have. 

“Use  of  the  trade  names  in  commercial 
radio  programs  are  more  important  to 
the  advertisers  and  to  the  stations  than 
to  the  readers,  and,  therefore,  according 
to  all  editorial  rules,  should  be  omitted.” 

Mr.  Isaacson  was  referring  to  com¬ 
mercial  programs  like  the  Ipana  Trouba- 
dors,  the  Edison  Hour,  the  Happiness 
Boys,  the  A.  &  P.  Gypsies  and  other 
radio  entertainment  features  paid  for  by 
general  advertisers  and  duely  listed  by 
name  in  published  programs,  despite  con¬ 
trary  advice  of  the  .American  Newspaper 
Publishers  Association. 

Station  WRNY  sponsors  commercial 
broadcasting,  and  Mr.  Isaacson  pointed  to 
the  fact  that  the  Edison  Company,  one 
of  this  station’s  accounts,  purchases  space 
next  to  radio  programs  in  newspapers  to 
acquaint  readers  with  its  radio  offerings. 

A  new  technique  for  radio  broadcast 
advertising  was  foreseen  by  Mr.  Isaacson. 
It  will,  he  believes,  be  somewhere  between 
the  present  form  of  goodwill  promotion 
and  direct  advertising. 

“It  may  take  the  form  of  dramatiza¬ 
tion  of  a  product,”  he  stated.  You  will 
remember  Maeterlink  wrote  a  play  the 
scene  of  which  was  laid  in  a  man’s 
stomach.  The  same  idea  might  be  used 
with  effect  over  the  radio  by  the  manu¬ 
facturer  of  a  health  food  product. 

“Someday  radio  stations  may  find  a  way 
to  inform'  women  who  care  to  listen  in 
about  opportunities  for  bargains  awaiting 
them  in  local  department  stores.  Natural¬ 
ly  stations  offering  this  type  of  advertis¬ 
ing  will  have  to  pay  for  space  in  the 
newspapers  to  tell  listeners  about  it. 

“Eventually  I  believe  radio  stations 
will  be  big  users  of  newspaper  advertis¬ 
ing  columns.” 

Goodwill  advertising  as  it  is  sold  by 
some  stations  today  was  defended  by  Mr. 
Isaacson.  He  said,  however,  he  had  no 
patience  with  thinly  disguised  direct  ad¬ 
vertising.  The  new  technique  he  ex¬ 
pects  will  be  developed  will  make  air 
advertising  acceptable  to  listeners,  he 
believes. 

Mr.  Isaacson  pointed  out  that  since  the 
Edison  Company  has  been  broadcasting 
it  has  increased  its  newspaper  advertising 
appropriation.  A  sum  of  $80,000  has 
been  spent  in  25  New  York  City  dailies 
during  the  last  eight  months.  Beginning 
next  month  company  will  increase  its  use 
of  newspaper  space. 


FLORIDA  DAILY  SOLD 

Pulliam  and  Thomas  Take  Over  Day¬ 
tona  Beach  Journal 

Eugene  C.  Pulliam  and  Raymond  A. 
Thomas  purchased  the  Daytona  Beach 
(Fla.)  Journal,  on  Oct.  1. 

Both  of  the  new  owners  are  trained 
newspaper  men  and  have  had  a  wide  ex¬ 
perience  in  the  business. 

Mr.  Thomas  achieved  success  as  gen- 


of  the  most  aggressive,  industrious  and 
capable  newspaper  managers  in  the  state. 
He  has  been  connected  with  the  news¬ 
paper  industry  in  some  capacity  for  more 
than  10  years. 

Mr.  Pulliam  is  editor  and  publisher  of 
the  Lebanon  (Ind.)  Daily  Reporter,  his 
paper  being  recognized  as  one  of  the 
outstanding  small  city  newspapers  of  the 
Middle  West.  He  formerly  was  asso¬ 
ciated  with  Mr.  Thomas  as  editor  and 
half  owner  of  the  Franklin  Star.  His 
newspaper  training  was  received  on  the 
Kan.<:as  City  Star. 


CUTTING  FREE  PUBLICITY 
FROM  RADIO  PROGRAMS 

^Continued  from  page  5) 


Certainly  we  do  not  want  to  aid  in 
building  up  another  automotive  publicity 
Frankenstein  and  thus  cheapen  all  ad¬ 
vertising  and  automatically  reduce  our 
rates.” 

“News,  regardless  of  'ts  advertising 
element,  should  be  published,”  declares 
Hugh  A.  O’Donnell,  assistant  business 
manager  of  the  New  York  Times.  “Mere 
publicity  is  neither  news  nor  good  adver¬ 
tising  and  should  be  eliminated  at  least 
from  the  news  columns.  And  advertising, 
as  the  news  of  merchandise,  should  be 
placed  in  the  advertising  columns.  This 
applies  to  all  classifications,  whether  radio, 
automobiles,  or  the  products  of  any  other 
industry.” 

“We  try  to  give  radio  the  same  break 
on  news  that  any  other  industry  receives,” 
said  M.  C.  Meigs,  publisher  of  the  Chi¬ 
cago  Herald  &  Examiner,"  namely,  that 
the  editorial  department  be  the  judge  as 
to  its  news  value.” 

Total  elimination  of  firm  names  and 
brands  from  radio  programs  does  not  ap¬ 
peal  as  fair  to  Harvey  R.  Young,  adver¬ 
tising  director  of  the  Columbus  Dispatch. 

“The  Columbus  Dispatch  eliminates  all 
publicity  except  that  which  may  be  con¬ 
sidered  news,  and  it  is  news  to  radio 
listeners  that  the  Waldorf -.Astoria  or¬ 
chestra  or  the  Edgewater  Beach  orchestra, 
or  the  Hotel  Sherman  orchestra  is  on  the 
air,”  said  Mr.  Young.  “If  this  is  news, 
how  can  publishers  eliminate  .A.twater- 
Kent,  or  Cliquot  Eskimos,  or  Washburn- 
Crosby’s  WCCO?  We  don’t  allow  any 
explanation  as  to  who  the  Washburn- 
Crosby  Company  is,  or  any  otlaer  business 
or  product.  If  a  large  band  was  to  be 
put  on  the  air,  listeners  would  want  to 
know  what  band  is  playing  and  if  it  is 
called  the  Ford  Motor  Company  Band, 
how  can  you  eliminate  that  identification 
from  the  programs?  Anything  publishers 
may  do  for  the  mutual  benefit  of  readers 
and  publishers,  the  Columbus  Dispatch 
stands  for.” 

Newspapers  which  operate  broadcasting 
stations  occupy  a  peculiar  position  in  the 
newspaper-radio  situation.  Some  of  them 
.sell  time  on  their  stations.  Some  do  not. 
Some  of  them  participate  in  the  interstate 
hook-ups  of  the  two  leading  New  York 
stations,  receiving  their  share  of  the  pro¬ 
ceeds  paid  by  the  firms  sponsoring  the 
nationwide  entertainment. 

Some  newspaper-operated  radio  sta¬ 
tions  have  their  own  groups  of  artists  and 
entertainers  and  supplement  their  services 
by  giving  broadcasting  opportunity  to 
local  orchestras  and  individuals.  Some¬ 
times  local  stores  are  permitted  to  sponsor 
entertainments,  the  stores  paving  the 
actors,  musicians  or  singers,  and  newspa¬ 
per  supplving  the  air  time  free  of  charge. 
What  policy  is  to  be  followed  in  these 
cases  as  to  program  publicity? 

The  Portland  Or  e"oiiiaii,  operating 
KGW,  publishes  onlv  firm  names  and  no 
brand  names  of  organi’ations  using  its 
station,  according  to  W.  J.  Hofmann, 
business  manager.  Sponsored  programs 
on  o'her  stations  are  not  listed  under  the 
spon.sor’s  name. 

The  Memphis  Commercial  Appeal, 
whose  WMC  has  a  widely-heard  voice, 
never  prints  the  names  of  firms  in  its 
programs  except  when  the  firm  furnishes 
WMC  with  an  orchestra  or  other  enter¬ 
tainment,  says  C.  P.  J.  Mooney,  editor. 
“We  have  never  made  a  charge  for  the 


when  the 
we  accept, 

to  give  the  firm  decent  credit  therefore,” 
Mr.  Mooney  added. 

The  Kansas  City  Star,  a  pioneer  broad¬ 
caster,  says  "VV’DAF  will  allow  no  free 
advertising  on  the  air  in  future.  We 
will  take  high  class  commercial  programs 
paid  for  on  a  regular  radio  advertising 
rate,  however.” 

These  few  flashes  indicate  the  many 
complexities  that  face  both  newspapers 
and  radio  station  oiierators. 

These  complexities  give  no  hint  of  self- 
solution.  The  newspapers  a  few  years 
ago  recognized  the  immense  news  value 
of  developments  in  this  new  use  of  the  in¬ 
visible  ether.  All  of  them  gave  its 
kaleidoscopic  expansion  of  the  early  days 
millions  of  words  of  news.  Some  few  of 
them  early  sensed  the  advertising  possi¬ 
bilities  inherent  in  an  industry  which  could 
easily  place  apparatus  in  every  home  in 
the  country  within  a  few  years  and  sought 
to  foster  those  possibilities  by  the  same 
Stimulants  that  had  been  applied  to  the 
infant  automobile  and  the  bicycle.  They 
had  never  given  similar  stimulation  to 
the  piano  or  talking-machine  industries, 
to  which  the  newcomer  was  to  deliver  a 
bofly  blow,  nor  to  any  other  of  a  dozen 
industries  whose  products  held  a  wide  and 
commonplace  public  interest.  The  news 
interest  protluced  by  the  mysterious  tech¬ 
nicalities  of  radio,  the  overnight  develop¬ 
ment  of  small  manufacturers  of  radio  re¬ 
ceivers  and  accessories,  the  rise  of  the 
high-power  big  city  stations  and  their 
early  “miracles” — the  enthusiasm  gener¬ 
ated  by  all  these  tended  to  dim  the  caution 
signals  on  the  track  ahead  of  the  news¬ 
paper  publisher. 

Four  years  later  things  are  seen  more 
sharply,  but  the  future  of  radio  is  not  yet 
clearly  defined.  Just  at  present,  there  is 
no  man  or  body  within  or  without  the 
industry  equipped  to  wield  regulatory  or 
police  powers  on  the  broadcasters.  The 
only  restraint  is  the  occasionally  irresist- 
able,  but  usually  sluggish,  force  of  public 
displeasure  at  misconduct  on  the  ether 
waves.  It  is  not  likely  that  such  an 
anarchic  state  will  persist  beyond  the  ne.xt 
session  of  Congress,  but  what  form  of 
rule  will  be  adopted  no  one  has  yet 
prophesied. 

The  past  year  saw  many  new  broad¬ 
casters  added  to  the  already  crowded 
ranks  of  those  using  the  limited  wave 
bands  available,  but  it  is  not  likely  that 
this  kind  of  growth  will  continue.  In 
fact,  the  tendency  is  toward  reduction 
of  the  number  of  broadcasters,  toward 
centralization  of  broadcast  program  in  the 
large  cities,  except  for  events  of  nation¬ 
wide  interest  which  may  occur  elsewhere. 
Details  of  the  transactions  by  which 
WEAF  passed  from  the  possession  of 
the  American  Telephone  &  Telegraph 
Company  to  that  of  the  Broadcasting 
Company  of  America,  the  latter  affiliated 
with  the  Radio  Corporation  of  America, 
are  still  somewhat  obscure  outside  of 
circles  directly  concerned.  The  R.  C.  A., 
however,  in  addition  to  controlling  much 
of  the  trans-oceanic  communication  by 
radio  and  to  drawing  royalties  on  parts 
essential  to  almost  every  radio  set.  seems 
about  to  assume  control  over  programs 


tliat  will  reach  most  of  the  radio  listeners 
throughout  the  land. 

Whether  newspapers  are  to  support  and 
foster  this  development  either  on  grounds 
of  public  policy  or  selfish  interest,  or  to 
resist  it.  is  not  yet  apparent. 

Certainly,  no  matter  how  the  industry 
develops,  it  will  thrive  lustily  at  the  ex¬ 
pense  of  the  newspaper  unless  the  pres¬ 
ent  flow  of  free  newspaper  service  is  cur¬ 
tailed.  Radio  programs  are  an  incidental 
part  of  the  newspaper’s  contents;  the 
radio  sections  with  their  technical  articles 
on  construction  interest  deeply  only  a 
small  minority  of  newspaper  readers. 
Their  circulation  value,  once  presumably 
important,  is  now  comparatively  small 
in  a  well-edited,  complete  newspaper. 

\y  hat  then,  does  a  newspaper  gain  by- 
giving  many  columns  of  editorial  space  ? 

-Advertising  of  radio  manufacturers,  it 
will  be  answered.  Let  us  see. 

New  York  morning  and  Sunday  news¬ 
papers  during  the  first  six  months  of 
1926  carried  557,142  lines  of  radio  ad¬ 
vertising,  or  1.2  per  cent  of  their  total 
advertising  space.  Evening  and  Sunday 
papers  carried  1,074,034  lines,  or  2.4  per 
cent  of  their  total  advertising  space.  And, 
while  direct  statistics  are  lacking,  it  may 
be  surmised  that  New  York  papers  with 
their  great  concentrated  radio  markets, 
carried  a  larger  proportionate  volume  of 
radio  advertising  than  the  papers  of  other 
cities. 

The  paid  radio  advertising  in  the  morn¬ 
ing  and  Sunday  issues  is  the  equivalent 
of  a  little  more  than  250  pages,  over  a 
period  of  six  months.  In  the  evening 
papers,  the  space  is  the  aquivalent  of  about 
480  pages.  The  morning  and  Sunday 
papers  in  that  period  published  46,022 
total  pages ;  the  evening  and  Sunday 
papers  published  a  total  of  48,780  pages. 
Radio  advertising  occupied  a  little  more 
than  half  of  1  per  cent  of  the  total  morn¬ 
ing  space  and  almost  1  per  cent  of  the 
total  evening  and  Sunday  papers’  space. 

Figure  programs  at  two  columns  daily 
in  each  of  the  15  newspapers  and  at  10 
columns  in  the  special  Saturday  or  Sun¬ 
day  summaries  of  the  week’s  broadcast¬ 
ing — a  total  of  5,000  columns  for  pro¬ 
grams  alone  during  the  six  months  is 
conservative.  Five  thousand  columns 
translated  into  833  eight-column  pages— 
for  programs  alone — balanced  against  a 
total  advertising  input  of  730  pages.  No 
account  is  taken  of  the  columns,  pages 
and  sections  devoted  daily  and  weekly  to 
technical  discussions,  reviews  of  broad¬ 
casting,  and  studio  gossip,  but  it  is  safe 
to  say  that  an  additional  200  pages  would 
not  hold  the  six-months’  productions  by 
the  radio  editors  and  publicity  men  who 
supply  their  needs. 

The  scale  are  badly  over-balanced 
against  the  newspaper  on  the  space  ac¬ 
count  alone.  Add  to  that  the  fact  that 
the  broadcasting  sations  are  using  this 
gigantic  gift  of  newspaper  space  to  line 
their  own  pockets  with  money  that  to 
produce  sales  for  advertisers  should  be 
spent  in  the  newspaper  columns  and  the 
picture  is  not  one  to  give  comfort  to  the 
newspaper  publisher.  Relations  of  the 
press  with  the  radio  need  adjustment  be¬ 
fore  their  economics  get  completely  out  of 
hand. 
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THE  NEW  YORK  TIMES  has  issued  a  s*xteen-page  book  which  embraces  the  ex¬ 
clusive  data  covering  the  New  York  market  appearing  in  the  358-page  book  “A  Study 
of  81  Principal  American  Markets,”  recently  published  by  The  100,000  Group  of 
American  Cities. 

The  work  comprehensively  analyzes  the  vast  concentrated  New  York  market. 
The  ten  pages  of  statistical  information  give  complete,  for  the  first  time  in  simplified 
form,  the  figures  of  New  York  City,  and  of  300  towns  in  the  metropolitan  area — popu¬ 
lation,  families,  dwellings,  male  and  female  buyers  fifteen  years  of  age  and  over,  auto¬ 
mobiles,  retail  outlets  and  wholesale  firms.  The  statistics  cover  every  town  of  more 
than  1000  population. 

The  advertiser  who  wishes  thoroughly  to  cover  the  New  York  market  will  find 
the  information  in  this  book  of  greatest  value  and  interest.  A  copy  will  be  sent  to 
any  advertiser  or  agent  on  written  request. 
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WOODBRIDGE  TALKS  TO 
SPECIALTY  AD  GROUP 


PRINTING  CRAFT  IMMORTALIZED  IN  BRONZE 


NEWARK  PRESS  LOSES 
POINT  IN  SUIT 


i 


I.  A.  A.  President  Emphasizes  Inter¬ 
national  Aspect  of  Advertising 
in  Chicago  Speech — Goes 
Elected  President 

C.  K.  W'oodbridge,  president  of  the 
International  Advertising  Association,  em¬ 
phasized  international  aspects  of  adver¬ 
tising  in  his  address  at  the  executive  ses¬ 
sion  of  the  Advertising  Specialty  Asso¬ 
ciation,  which  held  its  annual  convention 
at  the  Hotel  Sherman  in  Chicago,  Sept. 
20-24. 

Mr.  Woodbridge  mentioned  plans,  if  the 
necessary  funds  are  obtainable,  to  stage  a 
special  day  in  each  of  the  affiliated  I.  A.  A. 
dubs  to  give  men  in  the  specialty  adver¬ 
tising  held  an  opportunity  to  put  on  an 
effective  program. 

Of  the  international  scope  of  adver¬ 
tising,  Mr.  Woodbridge  said : 

“In  America  we  have  made  advertising 
the  common  language  of  trade.  It  gave 
me  a  thrill  to  receive  California  fruit  for 
breakfast  in  Amsterdam,  Holland — to  use 
Palmolive  soap  in  Paris,  where  I  sat 
next  to  a  French  business  man  who  speaks 
our  American  language  as  well  as  1  do. 
‘.\11  I  know  about  America  1  have  ac¬ 
quired  reading  advertisements  in  Ameri¬ 
can  trade  papers,  newspapers  and  maga¬ 
zines,’  he  told  me. 

“I  bought  California  raisins  in  pack¬ 
ages  at  the  Zoo  in  London,  and  V'irginia 
peanuts  for  the  elephants.” 

Advertising  standards  have  been  raised 
to  such  an  extent  that  the  amount  of 
worthless  advertising  today  is  negligible 
beside  the  body  of  legitimate  advertising, 
Mr.  Woodbridge  declared. 

The  convention  opened  with  registra¬ 
tion  and  viewing  of  trade  exhibits.  The 
opening  program  session  was  held  Tues- 


Capt.  Pierre  de  Rohan  (left),  associate  editor  of  the  Camden  (N.  J.)  Morning 
Post  and  Evening  Courier,  went  all  the  way  to  Colorado  Springs  to  present 
this  statue.  “The  Make-Up  Man,”  to  the  International  Typographical  Union, 
through  President  James  M.  Lynch  (right).  The  statue  was  executed  by 
Max  Kalish  for  J.  David  Stem,  publisher,  as  a  tribute  to  the  printers  of  the 
world.  It  is  the  first  work  of  art  glorifying  the  men  who  bear  the  actual 
burden  of  newspaper-making.  The  statue  will  be  placed  in  I.  T.  U.  head¬ 
quarters,  Indianapolis. 


Court  Denies  Damages  to  Deftu, 
Tabloid — Receiver  Alleged  Senator 
Frelinghuysen  Owed  Com¬ 
pany  $105,000 


Chancellor  Backes,  in  the  Court 
Chancery,  Newark,  this  week  held  af, 
hearing  testimony  that  the  now  defur 
\ch.’ark  Press,  a  tabloid,  had  no  grounc 
for  collecting  the  $105,000  alleged  due  t 
newspaper  from  former  United  State 
Senator  Frelinghuysen.  Joseph  J.  Fis. 
kem,  the  promoter  of  the  tabloid,  tht 
court  decided,  might  have  grounds  fo 
recovering  damages,  and  plaintiff’s  attot. 
ney  was  allowed  to  submit  further  britt 
in  argument. 

The  action  was  brought  by  John  .(. 
Bernhard,  receiver  for  the  compam 
Testimony  by  Mr.  Fiske  was  to  the  efftc 
that  Mr.  Frelinghuysen  had  promised  tt 
finance  the  publication  of  the  Press,  bg 
withdrew  when  his  demand  for  51  ce 
cent,  of  the  stock  was  refused.  Tl* 
former  Senator  took  the  stand  for  at 
hour,  and,  while  admitting  that  he  nuik 
personal  loans  to  Mr.  Fiske  and  that  ht 
had  investigated  the  proposal  to  publist 
the  paper  with  a  view  to  financing  it  i 
he  thought  advisable,  denied  he  promisee 
definitely  to  finance  it.  He  also  said  that 
Mr.  Fiske  had  released  him  from  further 
obligations  when  he  gave  $8,000  to  pay 
the  salaries  of  the  paper’s  employes. 

The  Press  started  publication  Sept  23, 
1924,  and  suspended  Oct.  17  of  that  year. 


FOUR  FIRMS  CITED 


BROOKLYN  CLUB  GETS  CHARTER 


The  Brooklyn  Newspaixrr  Club  has  ob- 
Federal  Trade  Commission  Eliminates  tained  a  New  York  state  charter  of  in- 


Misleading  Practices 

The  Federal  Trade  Commission  this 


day,  at  which  the  members  heard  two  concerns  as  having  em- 

speakers-John  N.  Van  der  Vries,  Chi- 

ttifl  norti,  Hi,,!,  Hhels.  Lach  fimi  agreed  to  ccasc 


cago,  manager  of  the  north  central  divi¬ 
sion  of  the  United  States  chamber  of  com- 


and  labels.  Kach  firm  agreed  to  cease 
and  desist  from  the  practices  complained 


aivii  Ul  llic  WlllLVU  aJiakCO  KJk  r  1  I  •  •  «  t  s  <  t 

merce  on  “What’s  It  All  About?”,  and  '’/•  w.thheld  In 


Harry  Collins  Spillman,  New  York  City, 
on  “Emphasizing  the  man  in  SalesMAN- 


the  commission. 

One  cigar  manufacturer  had  been  using 


ship.”  Reports  of  officers  and  committee  die  term  Havana  Crumbs  in  advertising 
chairmen  followed.  ^  cigar  which  was  not  manufactured  from 

On  the  program  at  the  annual  banquet  Havana  Mbacco,  either  in  whole  or  in 
was  Judge  John  H.  Lyle,  Chicago,  who 

spoke  on  “What  Every  Business  Man  -V  firm  manufacturing  soy  bean  and 
Should  Know.”  wheat  products  agreed  to  cease  using  a 

Thursday  morning,  the  sales  promotion  label  bearing  the  words  “Sanuki,  Japan,” 
round-table  meeting  was  presided  over  and  from  stating  that  it  was  an  "im- 
by  Stanley  W.  Allen,  secretary-treasurer  I^rter  of  soy  beans,  inasmuch  as  it 
of  the  Kemper-Thomas  Company,  Cin-  “does  not  import  the  pnKluct  which  it  so 
cinnati.  R.  R.  Cunningham,  director  of  represents. 

sales,  personnel  and  advertising  of  La  corporation  engaged  in  the  sale  and 

Salle  Extension  University,  Chicago,  distribution  of  fabrics  agreed  to  cease 
talked  on  “Hiring  and  Training  Sales-  using  the  term  "Sil-kee  Pongee"  in  refer- 
men.”  ence  to  a  product  which  did  not  contain 

Charles  E.  Goes  of  (Chicago  was  elected  any  silk, 
president  of  the  .Association.  Other  new  The  fourth  firm  agreed  to  cease  using 
officers  are;  I.  C.  Clover,  Coshocton,  O.,  the  terms  “Sheffield  Silverware”  and 
first  vice-president;  W.  Repke,  St.  “Sheffield  Plate"  in  reference  to  silver- 
Paul,  .second  vice-president;  E.  N.  For-  ware  that  was  not  made  in  Sheffield,  Eng- 
don,  .Aurora,  honorary  vice-president;  land,  and  not  by  the  famous  Sheffield 
J.  B.  Carroll,  Chicago,  treasurer.  process. 
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KELLY  PRESSES  -  KLYM  AX  FEEDERS  '  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
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BOSTON  RICHMOND  DETROIT 
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PHILADELPHIA  BUFFALO  CINCINNATI 

BALTIMORE  PITTSBURGH  ST.  LOUIS 
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T,,  ^  .  V  , ^  ^  ^  PLANS  NEW  PAPER  MILL 

Ihe  Brooklyn  Newspaixjr  Llub  has  ob¬ 
tained  a  Xe\v  York  state  charter  of  in-  The  plant  of  the  Tumwater  brewery  e 
corporation.  Arthur  Lozier,  Brookivu  Olympia,  Wash.,  has  been  taken  over  by 
Eagle,  is  club  president.  T.  Osmund,  for  24  years  connected  wii 

- -  the  Hawley  Pulp  and  Paper  Company  oi 

First  newspaper  merchandising  depart-  Oregon  City,  Ore.,  and  will  be  converted 
ments  were  established  more  than  10  into  a  paper  mill.  About  $400,000  will  be 
years  ago.  spent  in  alterations. 


NEWSPAPER  FINANCING 

Primarily,  our  business  is  the 
developing  of  newspaper  rev¬ 
enue  through  greatly  increasing 
Display  and  Classified  advertis¬ 
ing  by  properly  prepared  plans 
and  promotion. 

However,  we  are  also  in  a  posi¬ 
tion  to  negotiate  the  financing 
or  purchase  of  several  good 
newspaper  properties  up  to  the 
extent  of  $5,000,000.00. 

All  correspondence  will  be 
treated  in  sacred  confidence. 

W.  G.  BRYAN,  President 

THE  BRYAN  ORGANIZATION 

Scientific  Service  for  Developing 
Every  Department  of  a  Newspaper 
SUITE  1003,  475  FIFTH  AVE. 

Fifth  \\c.  at  41st.  Opposite  Public 
Library,  XEW^  YORK  CITY 
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Mearly  half  the  CUi$mis 

2/^RICHM0Nfi 

are  QainfullyrEmpi^^^^.' 


One  out  of  every  2.15  citizens  of  Richmond,  Va.,  is 
actively  employed  in  a  gainful  occupation. 


And  they  are  employed  STEADILY. 

For  Richmond  is  not  subject  to  deflation  and  periods 
of  inactivity  and  the  laying  off  of  employees. 

This  is  because  Richmond’s  enterprises  are  not  cen¬ 
tered  upon  the  manufacture  of  any  one  commodity 
or  type  of  commodity.  Richmond’s  capital  is  invest¬ 
ed  in  diversified  interests — and  seldom,  if  ever,  are 
they  affected  simultaneously  by  the  condition  of  the 
country  at  large. 

The  fact  that  nearly  half  the  citizens  of  Richmond 
are  employed  gainfully  and  steadily  means  that 
Richmond  is  a  market  with  a  tremendous  and  per¬ 
manent  buying  power.  It  means  that  Richmond  is  a 
desirable  market  for  the  sale  of  any  commodity. 


There  are  186,403 
people  in  Richmond. 

86,699  of  them  are 
employed  STEADILY. 

Richmond  has  the  sec¬ 
ond  lowest  living  cost 
of  any  city  in  the  United 
States. 

Which  means  —  Rich¬ 
mond’s  citizens  have 
money  with  which  to 
buy. 


National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Bldg., 
New  York  City. 


Waterman  Bldg., 
Boston,  Mass. 


Atlantic  Bldg., 
Philadelphia,  Pa. 


Tribune  Tower, 
Chicago,  Ill. 


J.  B.  KEOUGH,  Atlanta,  Ga. 


If  you  have  anything  to  sell — Tell  Richmond  about  it  in 


Richmond  Is  A  Steady 
Permanent 
Non-Fluctuating 
MARKET 


frichmond 

NEWS  LEADER 


*ON  NEWS  LEADER  SQUARE” 


Coi)evs  ffichmoncl  jQikfi  a 
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LORAIN  JOURNAL  FIGHTS  UNDERWORLD 
TO  PRESERVE  CITY’S  PROSPERITY 

Its  Drive  on  Vice  Supported  by  Governor — Full-Page  Ads  Be¬ 
ing  Used — Economic,  Not  Moral,  Angle 
Stressed 

’'r'HE  underworld  of  anotner  city  is  the  Journal  is  going  a  step  further.  Tak- 
being  cleaned  up  as  a  result  of  the  ing  the  attitude  that  so  long  as  there  are 


crusading  activities  of  a  newspaper. 

The  Lorain 
(O.)  Journal, 
alarmed  because 
an  almost  unprec¬ 
edented  period  of 
activity  on  the 
part  of  indus¬ 
tries  of  the  city 
had  resulted  in 
little  or  no  addi¬ 
tional  prosperity 
for  stores,  real 
estate  dealers, 
banks  "and  other 
jusiness  establish¬ 
ments,  started  an 
investigation  to 
fintl  out  why. 


composing  and  stereotyping  departments, 
and  provide  double  the  present  space  for 
the  ^itorial  dei>artment.  C.  W.  Myers 
is  business  manager  of  the  paper. 

LUBBOCK,  lEX.,  DAIUES 
ARE  CONSOLIDATED 

Single  Publishing  Company  Now  Oper¬ 
ating  Journal  and  Avalanche  with 
Dorrance  D.  Roderick, 
President 


BILLBOARD  TAX  OPPOSED 

K.  C.  Advertising  Club  Says  Mov, 
Dangerous  to  All  Paid  Space 

Opposition  to  a  proposal  of  the  city 
council  of  Kansas  City,  Mo.,  to  tax  bill¬ 
boards  has  been  voiced  by  the  .Adver¬ 
tising  Club  of  Kansas  City. 

“Taxation  of  billboards  would  injure 
all  other  forms  of  advertising,  including 
newspapers,  street  car  display,  direct  ad¬ 
vertising  and  other  forms  of  publicity" 
C.  E.  Griffin,  president. 


enough  people  willing  to  patronize  under-  ’  vertising  and  other  forms  ot  publicity." 

world  resorts,  there  will  be  resorts  to  President  C.  E.  Griffin,  president. 

serve  them,  it  has  started  publication  of  a  - ; —  - 

series  of  full-page  advertisements  directed  The  two  companies  publishing  the  CLOTHIERS  URGED  TO  ADVERTISE 
against  such  patronage.  Lubbock  (Tex.)  Daily  Journal,  evening 

These  advertisements  do  not  preach,  ^nd  Sunday,  and  the  Lubbock  Morning’  A  national  and  local  advertising  cam- 
They  appeal  to  the  pocketbook  and  com-  Aialanche  were  recently  consolidated,  and  Paign  by  retail  clothiers  and  haberdash- 

mon  sense  rather  than  to  morals  or  virtue,  the  papers  are  now  under  one  manage-  ers  to  “awaken  greater  dress  conscious- 

The  first  of  these  ads  appeared  Sept,  ment,  the  Avalanche-Journal  Publishing  ness”  in  men  was  recommended  in  resolu- 
25.  It  pointed  out  how,  under  the  law  Company.  tions  adopted  last  week  by  the  National 

of  averages,  the  patron  of  a  professional  Dorrance  D.  Roderick,  who  has  been  -Association  of  Retail  Clothiers  and  Fur- 

g^mbling  house  eventually  loses  because  ■t'ttnager  of  the  Journal,  is  now  president  nishers. 

of  the  percentage  that  goes  to  the  house  niana^r  of  both  publications, 

regardless  of  yvho  wins.  while  Charles  A.  Guy,  editor  of  the  Jour- 


regardless  of  yvho  wins.  while  Charles  A.  Guy,  editor  of  the  Jour- 

In  an  editorial  the  Journal  said  that  and  James  L.  Dow,  editor  of  the 
the  commercial  value  of  advertising  had  A'’alanche,  continue  in  their  former  posi- 
been  fully  established,  but  that  its  socio-  The  papers  are  combined  in  one 

logical  value  was  an  unknown  quantity,  ^'dition  on  Sunday  mornings  under  the 
“The  Journal  assumes,”  said  the  edi-  Sunaay  Ayalanchc-J ournal. 


It  f^nd  the  town  saddled  with  more  as  Weekly  Avalanche-Journal 

Vo  Ki'4  “d  ^  The  merger  „„i„.  ,he  only  ,w„  daily 

Tmm  wTeSy  tom  TelitiS? Ses",  ‘I  Sn  S  to  dHhS  S.oekholder,  in  ,he  com,»n>a  all 

cirannels.  The  newspaper  throughout  its  ‘hat  are  harmful  to  themselves  and  the  I>ow. ''include "Hotton’^Harle' 

campaign  against  eontmunity.  San  Angelo,  pullisher  of  the 

the  underworld  Gibson  believes  Lorain  did  not  develop  standard  and  the  Szecetxi-atcr  Reporter- 
emphasized  the  its  own  underworld.  I’.ernard  Hanks,  publisher  of  the  .d/if/nic 

economic  rather  Our  city  became  the  dumping  ground 

than  the  moral  or  b,r  underworld  J- -E..  Nunn  and  J.  Lindsay  Nunn, 


publications  have 


economic  rather 
than  the  moral  or 


social  phrases  of  »‘'arby  cities  of  Cleveland  and  Detroit,  Amarillo,  former  publishers  of 

the  situation,  he  said.  These  cities  have  been  trying  ^ 

pointing  out  that  set  rid  of  their  crimiital  elements  in  the  ..perators  of  eight  weekljT  newspapers. 


most  of  the  huge  year.  .At  a  meeting  of  the  stockholders,’ D.  D. 

sums  consumed  in  According  to  D.  F.  \\  illiams,  business  k- derick  was  elected  president  of  the 
traffic  in  booze,  ‘nanager  of  the  Journal,  the  newspapers  consolidated  companies;  Bernard  Hanks 
vice  and  gambling  campaign  has  won  the  support  of  the  vice-president,  Charles  .A.  Guy,  secretary, 
were  taken  out  of  , jness  interests  of  the  town.  j  I  \unn,  treasurer,  other  directors  be- 

town  and  that  this  .  There  was  some  criticism  at  first,  he  Houston  Harte  and  J.  L.  Dow. 
r.lavpH  a  lartrp  but  this  changed  to  commendation 

part  in  depression  when  we  disclosed  that  the  underworld  j. 
of  business  carrying  $5,(X)0,0(X)  a  year  out  of 

The  investiga-  robbing  the  city  of  prosperity.”  !  T  *  *  J  IVT  i 

veral  months  ano  _  In  commenting  on  the  Lorain  clean-'.p,  iJUlV  Limited  INum 


Frank  Maloy 


J.  C.  Nunn,  treasurer,  other  directors  be¬ 
ing  Houston  Harte  and  J.  L.  Dow. 


CIRCULATION 

CAMPAIGNS 

Get  Big  Quick  Results 

The  largest  and  most  successful 
circulation  campaigns  on  the 
leading  newspapers  in  U.S.A. 
have  been  for  years  conducted 
by  our  organization. 

WIRE  OR  WRITE,  Care 
OHIO  STATE  JOURNAL 
COLUMBUS,  OHIO 

Now  conducting  our  second 
campaign  on  above  paper. 

HOLLISTERS 

Circulatioii  Oi^izatioa 

717*718  Commercial  Exchange  Bldg. 
Areelrs.  Pal. 


of  business. 

The  investiga¬ 


tion  first  started  several  months  ago  ,  coinmenung  on  me  i^orain  ciean-up, 
under  the  direction  of  Frank  Maloy,  edi-  ®-.  V  McDonald,  state  prohibition  corn- 
tor  of  the  Journal,  has  had  the  follow-  ^'sp'oncr.  said  tha  if  newspapers  and 
•  u  ,irppb-e-  business  men  generally  would  consider  the 

'"The  Uraii.  police  force  has  been  re-  Pfol'ssiooa!  S»'nhly  •"'i  boMlegser  from 
orpanired;  state .  prohihi, ion  depart-  TrenaL  ™ThetrolS^^^ 

men  sen  SP  community,  the  fight  against  these 

agents  >nto  the  evils  would  be  half  won. 

'*1.  K^ry  Krarat  The  Joumal  is  the  youngest  newspaper 

leg^esUblishments  "ojthern  Ohio.  Established  five  years 

authoritie^l^^Go^v.  $50,000  ADDITION  STARTED 

summoned  the  Work  was  started  last  week  on  the 

mayor  and  chief  $50,000  addition  to  the  Portland  (Ore.) 

of  police  of  Lor-  Nt'U’s  plant.  The  structure  will  add 

ain  to  the  state  4,500  square  feet  of  floor  space  to  the 

capital  and  offi-  e. 

dally  ordered  a 
clean-up;  the  fed¬ 
eral  district  attor-  ^ 

ney  is  preparing  to  illiams 

take  a  hand.  •  ,, 

To  date  city  jKjlice  and  state  agents  LyO-operaiion 

have  made  more  than  70  arrests  and  pad-  • 

lock  proceedings  have  been  started  against  -t-i.-  •  *  .l  i  r  *i. 

many  of  the  more  notorious  resorts  by  This  is  to  thank  you  for  the 

• ..  ..  ^  prompt  service  we  received  upon 

the  city  solicitor  Units.”  We 

As  a  resu  t  of  the  Journal  s  expose  there  ordered  the  goods  Monday  and  re- 
was  a  break  with  the  city  administration  shipment  Tuesday  eve- 

and  It  was  necessary  for  the  governor  to  ^ing,  9:31,  thru  the  American  Ex- 

step  in  when  city  officials  faded  to  act.  p^ess  Company,  via  Nickel  Plate 

Following  a  conference  with  David  (3ib-  r.  r,  We  appreciate  this  co-opera- 

son,  publisher  of  the  Journal,  D.  r.  Wil-  tion. 

Hams,  business  manager,  and  Maloy,  tne  Wiadomosci  Codzienne 

governor  sent  his  own  investigators  into  _  „  ..  .  ^  ^ 

the  town.  They  confirmed  charges  made  j 

by  the  paper.  The  state  executive  then,  I  j  Cleveland,  Ohio, 

under  threat  of  removal  proceedings  J  j 

against  the  mayor,  demanded  that  the  M 

Subsetiuently,  the  mayor  in  a  letter  to 
the  state  prohibi^on  department,  admitted 
the  truth  of  the  paper’s  charges  and  asked 

for  aid  in  fighting  entrenched  bootleg  n  py yp  E*^*^ 

Not  content  with  forcing  a  clean-up, 


evils  would  be  half  won. 

The  Journal  is  the  youngest  newspaper 
ill  northern  Ohio.  Established  five  years 
ago,  it  was  purchased  by  Gibson  in  1923. 

$50,000  ADDITION  STARTED 

Work  was  started  last  week  on  the 
$50,000  addition  to  the  Portland  (Ore.) 
hWivs  plant.  The  structure  will  add 
4,500  square  feet  of  floor  space  to  the 


[{FC  Linotype  Mailbagjj 


'Co-operation” 


This  is  to  thank  you  for  the 
prompt  service  we  received  upon 
our  last  order  of  "Pot  Units.”  We 
ordered  the  goods  Monday  and  re¬ 
ceived  the  shipment  Tuesday  eve¬ 
ning,  9:31,  thru  the  American  Ex¬ 
press  Company,  via  Nickel  Plate 
R.  R.  We  appreciate  this  co-opera¬ 
tion. 

Wiadomosci  Codzienne 
Polish  Daily  News 
I  Cleveland,  Ohio. 


♦-LINOTYPE- 


Only  Limited  Number  To  Be  Issued  of 
Special 

Author’s  Autograph  Edition 

"TRAIL  BLAZERS 
of  ADVERTISING” 

By  Chalmers  Lowell  Pancoast 
614  West  157th  Street  New  York  City 

{Notv  On  The  Press) 

FIRST  EDITION  is  being  printed  especially  for  Ad¬ 
vance  Subscribers — Each  copy  being  NUMBERED;  and 
SIGNED  by  the  AUTHOR. 

Better  than  a  novel — Stories  of  colorful  romance  and 
thrilling  adventure  of  old-time  publicity  schemes  and 
schemers. 

A  BOOK  EVERYBODY  CAN  READ  AND  ENJOY. 

Octavo — Handsome  Cloth  Binding — 50  chapters — 270 
pages — 25  Newsy  illustrations  from  old  photographs,  and 
clever  sketches  by  Ray  Highet. 

The  FIRST  EDITION — (Numbered  and  Autographed) 
will  sell  at  $2.50  per  copy  (add  15c.  for  postage).  This 
Special  Price  ONLY  on  orders  in  advance  of  publication. 

The  SECOND  EDITION  on  sale  ONLY  at  book  stores,  at  an 
advanced  price  of  $3.50. 

ORDER  YOUR  COPY  NOW — DIRECT  FROM  THE  AUTHOR 
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LINOTYPE 


is  saving  time  and  cutting  production  costs  in  Matrices  from  all  magazines  assembled  in  the 
hundreds  of  newspapers  because  of  these  fea-  same  line.  All  magazines  quickly  changed 
tures :  Two  standard  main  magazines  and  two  from  the  front  and  interchangeable  with  other 
standard  auxiliary  magazines  all  operated  con-  Linotypes.  Can  be  equipped  to  cast  either  3  o  or 
tiniiously  from  one  power-driven  keyboard.  42  picas  maximum  measure. 

T he  Model  2  5  is  just  like  the  Model  2  6  except  that 
I  it  does  not  have  the  auxiliary  magazines  j 


MERGENTHALER  LINOTYPE  COMPANY 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Rtpre^enlttivei  in  tl*e  PriKciptt  Citiet  of  the  \FotIJ 


Model  26 


LINOTYPED  IN  GARAMOND  AND  NARCISS 
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YES  SIR!  THERE’S  A  L® 


The  Greatest  Newspicture  Achievement  on  Record 
Was  Accomplished  by  NEA  Service  When  It  Scored 
Country'wide  Beats  on  Three  Events  in  One  Week. 


be 

thi 


FIRST'" with  Miami  Hurricane  Pictures! 
FIRST — with  Sikorsky  Plane  Disaster! 
FIRST  with  Dempsey-Tunney  Pictures! 


A  few  representative  members  of  “The  Happiest  Family  on 
Earth,”  give  eloquent  testimony  on  these  two  pages  to  results 
achieved  with  this  triple  sockdolager.  All  of  this  was  made 
possible  by  the  best  trained,  the  most  resourceful  and  the  most 
loyal  staff  of  men  who  ever  worked  together. 


BIG  AND  LITTLE,  EAST  AND  WEST,  NORTH  AND  SOUTH 


NEXT  DOOR  TO  IT 

Tlianlis  and  coiiKratuIations  on  .Miami  storm 
pUtures — first  seen  in  Haines  City. — HAINKS 
CITY  (FI.A.)  HERALD. 

TlianUs  for  wonderful  service  on  Miami  storm 
pictmes.— .SAVANNAH  (GA.)  PRESS. 

Tlie  enterprise  of  NEA  made  it  possible  for 
us  to  scoop  all  newspapers  north  of  Atlanta 
with  actuai  storm  photos  from  Miami. — E.  G. 
Denham,  Managing  Editor,  HENDERSON¬ 
VILLE  (N.  C.)  TI.MES. 

Seivice  on  Miami  pictures  is  great.  Con¬ 
gratulations  and  thanks. — ASHEVILLE  (N.  C.) 
TI.MES. 

Thanks  to  NEA,  New  Era  scooped  them  all 
on  Florida  pictures.— HOPKINSVILLE  (KY.) 
NEW  ERA. 


OUT  WEST 

First  pictures,  published  in  Southern  Cali¬ 
fornia  of  the  championship  fight  at  Philadel¬ 
phia,  NEA  Service  breaking  all  records  for 
speedy  picture  transmission.  —  POMONA 
(CALIF.)  PROGRESS. 

Congratulations  on  rush  service  on  tight  pic¬ 
tures.— PARSONS  (KAS.)  REPl’BLICAN. 

We  beat  opposition  with  fight  pictures. — 
VANCOUVER  (B.  C.)  SUN. 

Congratulations  on  fight  and  storm  pictures. 
They  were  best  ever. — HELENA  (MONT.) 
INDEPENDENT. 

First  with  the  fight  pictures. — WATER- 
TOWN  (S.  D.)  PUBLIC  OPINION. 

First  fight  pictures  in  the  county.  Sent  by 
NEA.— AMES  (1.4.)  TRIBUNE. 


i 

s 

FIRST  IN  NEW  YORK 

Your  tight  pictures  were  on  street  here  at 
two  o’clock.  Thanks  and  congratulations. — W. 
N.  Wilkinson,  Managing  Editor,  BUFFALO 
(N.  Y.)  TIMES. 

Congratulations  on  splendkl  service  you  gave 
us  on  Florida  hurricane  and  Fonck  accident. 
Five  hours  ahead  with  Dempsey  fight  pictures. 
— H.  L.  Rennick,  Managing  Editor,  MIDDLFI- 
TOWN  (N.  Y.)  TI.MES-PRESS. 

As  was  the  case  with  the  Florida  hurricane, 
the  Springfield  Daily  News  was  enabled  to  fur¬ 
nish  the  public  the  first  pictures  of  the  fight 
through  NEA  Service.  Compliments  on  excel¬ 
lent  service. — Bert  A.  Teeters,  Managing  Edi¬ 
tor,  SPRINGFIELD  (O.)  NEWS. 

First  pictures  of  Dempsey  losing  title  to 
reach  Raleigh  were  those  rushed  by  NEA. — 
RALEIGH  (N.  C.)  TIMES. 


II 
don 
pasi 
kno 
the 
Are, 
ive 
V 
groi 
I( 
uiid 
T 
out 
oth( 
illui 
is  i 
art< 
N 
nex 
bef< 
spn 
the 
fau 
I 

insl 

line 

you 

me, 

—J 

(PA 


NE 

He; 

pic 

«ir| 

sin 

to 

Ed 


I 

for 

nei 

we 

ant 

dis 

am 

tioi 

Jai 

TF 

1 

wa 

El 


ne 

tui 

(M 
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IN  KNOWING  HOW! 


A  Promise  Made  and  a  Promise  Kept—and  HowJ 

All  NEA  clients  expected  to  be  FIRST  with  the  Dempsey -Tunney  pictures.  They  are  accustomed  to 
being  FIRST  with  all  important  pictures.  The  Canton  (O.)  News  was  so  sure  that  NEA  could  not  fail 
that — well,  let  this  box  in  that  paper  tell  the  story : 


A  SILENT  TRIBUTE 

It  seems  like  old,  old  stuff  to  say  “Well 
done!”  but  1  can’t  let  this  brimming  news  week 
pass,  tired  as  we  are  here,  to  let  good  old  NEA 
know  that  we  appreciate  the  superb  service — 
the  Florida  pictures,  the  airplane  wreck  and 
Are,  and  last  of  all,  the  flght  stuff — more  than 
we  ran  tell. 

We  can  just  say  “Marvelous” — and  then 
grope  for  words. 

How  you  fellows  do  it  is  more  than  I  can 
understand. 

To  think  that  a  little  sheet  like  ours,  sitting 
out  here  remote  from  the  cities,  can  scoop 
other  papers  of  much  larger  circulation,  and 
illustrate  the  daily  sheet  far  better  than  they, 
is  just  a  silent  tribute  to  the  splendid  char¬ 
acter  of  your  service. 

NEA  certainly  has  a  faculty  of  tackling  the 
next  big  job  in  a  Mgger,  better  way  than  ever 
before,  and  if  the  clients  of  your  service  didn't 
spread  themselves  gloriously  hours  ahead  of 
their  competitors,  it  certainly  wasn’t  your 
fault. 

I  only  wish  we  had  48  pages  in  our  sheet, 
instead  of  13  or  16,  so  that  I  could  use  every 
line  and  every  picture — and  every  comic — that 
you  send.  That  would  be  the  millenniuni  for 
me,  I  guess — but  I  would  be  supremely  liappy. 
—•Janies  .\.  Murrin,  News  Editor,  FR.4NKI.1N 
(PA.)  NEWS-llEKALU. 

BIGGEST  IN  10  YEARS 

.Miami  pictures  biggest  beat  I  have  seen 
NEA  put  over  in  10  years  I  have  handled  it. 
Hearst  paper  advertised,  ‘Watch  News  for  first 
pictures  of  .Miami  disaster,  now  en  route  by 
airplane.’  Opposition  published  three  editions 
since  we  printed  pictures,  but  we  are  only  one 
to  have  them  so  far. — Ralph  Roddy,  Managing 
Editor,  BALTl.MORE  POST. 

Please  accept  our  congratulations  and  thanks 
for  the  fine  way  you  have  been  handling  spot 
news  mats  this  week.  Through  your  service 
we  have  been  able  to  give  our  readers  the  bes^ 
.ind  speediest  pictures  obtainable  on  the  Miami 
disasier,  the  crashing  of  the  long-distance  plane 
and  the  Tunney-Dempsey  flght.  The  last  men¬ 
tioned  photos  climaxed  a  great  week. — Gilbert 
•larxis,  City  Editor,  LITTLE  FALL.S  (MINN.) 
TR.XNSCRIPT. 

This  kind  of  service  packs  a  champion’s 
wallop. — Tom  H.  Keene,  General  .Manager, 
ELKHART  (IND.)  TRl'TH. 

A  full  week,  but  NEA  kept  us  on  top  of  the 
news  with  the  Fonck,  Florida  and  flght  pic¬ 
tures.  The  FIRST  pictures.  —  .MANISTEE 
(MICH.)  NEWS-ADVOCATE. 


Keeping  Promise 

In  Thursday  night’s  prize  flght  extras 
the  Canton  Daily  News  made  an  unusual 
promise.  It  announced  that  it  would  pre¬ 
sent  the  first  pictures  of  the  big  flght  to 
its  readers  on  Friday  morning,  just  12 
hours  after  the  bout. 

THAT  PRO.MISE  WAS  KEPT 

The  Daily  News  presented  a  half  page 
of  action  pictures  F'riday  morning,  three 
hours  before  any  other  Canton  paper  pre¬ 
sented  them.  This  was  made  possible  by 
the  superior  facilities  at  command  of 
THE  NEWS.  The  pictures,  rushed  from 
Philadelphia  to  NE.A  Service  in  Cleve¬ 
land  by  airplane,  were  brought  to  Canton 
by  two  special  messengers. 

This  is  the  first  time  known  that  a 
newspaper  luis  announced  a  day  in  ad¬ 
vance  that  it  was  going  to  “scoop”  its 
opposition,  tell  what  the  “scoop”  was  to 
be,  and  nuike  good. 

Incidentally,  it  was  the  second  big  pic¬ 
ture  “scoop”  of  the  week,  the  News  hav¬ 
ing  presented  first  pictures  of  the  Florida 
hurricane. 


RECORD  IN  OKLAHOMA 

Less  than  24  hours  after  Tunney  won  in 
Philadelphia,  photograplis  of  the  flght  were 
published  in  the  News,  establishing  a  new  rec¬ 
ord  of  transmission  of  pictures  from  the  east 
to  Oklahoma  City.  It  used  to  require  three 
days.  Now,  thanks  to  science,  to  the  air  mail 
and  to  the  enterpri.se  of  NE.A  Service  that 
time  has  been  cut  to  less  than  one  day. — 
OKLAHO.MA  NEWS. 

THIRD  BEAT 

Today  I  congratulated  the  service  on  the 
Florida  and  F'onck  pictures.  Tonight  the 
Dempsey  ringside  illustrations  came  in  and  I 
was  delighted.  That  makes  the  third  beat  on 
the  opposition  this  week  on  pictures,  and  I 
cannot  too  warmly  commend  the  enterprise  of 
NEA. — Lloyd  Robertson^  .Managing  Editor,  PA- 
DLCAH  (KY.)  NEWS-DE-MOCR.AT. 

We  wish  to  add  our  praise  to  that  you  no 
doubt  have  already  received  over  your  Florida 
hurricane  and  Dempsey-Tunney  flght  picture 
service.  We  not  only  scored  a  beat  over  our 
local  paper,  but  beat  strong  opposition  from 
outside  papers. — Geo.  W.  Crittenberger,  AN¬ 
DERSON  (IND.)  BULLETIN. 


ONLY  A  PONY  CLIENT 

The  protection  you  have  given  us  on  the 
Trans-.Atlantic  airplane  disaster,  the  Florida 
hurricane  and  the  Dempsey-Tunney  flght  was 
great.  We  are  only  a  Pony  client,  but  you 
gave  us  the  same  kind  of  service  you  gave  the 
big  city  papers  and  enabled  us  to  scoop  all  op¬ 
position  in  our  field,  and  that  is  going  some. 
Once  more,  thanks  for  your  service  and  as¬ 
surance  that  we  appreciate  being  a  member  of 
your  big  family .-^Jldiiam  Paisley,  .MARION 
(ILL.)  REPUBLICAN. 

SPEED  AND  QUALITY 

Thanks  for  the  excellent  service  on  the  big 
flght.  We  scooped  the  opposition  in  two  edi¬ 
tions.  Let  me  compliment  your  service  on  the 
Florida  hurricane  pictures.  No  paper  in  this 
neighborhood  excelled  us  either  in  speed  or  the 
quality  of  the  pictures. — Richard  Cull.  Editorial 
IMrector,  DAYTON  (O.)  DAILY  NEWS. 

THIRD  TIME  IN  WEEK 

Fight  mats  were  in  our  office  at  6  this  morn¬ 
ing.  That’s  service,  and  it’s  appreciated.  Again, 
and  for  the  third  time  this  week,  I  say  thanks 
for  the  quick  service — the  Florida  hurricane; 
the  Sikorsky  wreck  and  the  flgiit. — Earl  W. 
Hamer.  F^ditor,  W.ABASH  (IND.)  PLAIN 
DEALER. 

FULL  PAGE 

Fine  service  on  Dempsey-Tunney  flght  pic¬ 
tures.  We  were  able  to  make  up  a  full  page, 
as  enclosed.  We  are  proud  to  be  served  by 
NE.A. — F\  G.  Hickey,  Managing  FIditor,  CHE.S- 
TER  (PA.)  TLMES. 

IN  SPITE  OF  MISHAPS 

I  want  to  thank  you  and  the  NE.A  staff  for 
giving  us  a  good  bent  on  the  .Miami  pictures 
in  spite  of  all  your  mishaps.  .Also  first  flght 
pictures  to  arrive  ■  in  Cincinnati.— Elmer  P. 
Flies,  Elditor,  THE  CINCINN.ATl  (O.)  POST. 

First  pictures  of  Miami  appeared  in  The 
Nows  in  the  home  edition  Tuesday.  Two  full 
pages  were  run.  Neitlier  of  the  other  afternoon 
papers  had  pictures  until  hours  later. — W.\SH- 
INGTON  (D.  C.)  DAILY  NEWS. 

We  beat  opposition  b.v  five  hours  Dempsey- 
Tunney  flght  pictures.  Congratulations. — L.  E. 
Judd,  F:ditor,  AKRON  (O.)  T1MF:S-PRESS. 

Today’s  wonderful  photos  of  last  night’s  flght 
in  our  opinion  easily  outstrip  anything  NEA 
has  heretofore  done  and  once  again  you  have 
demonstrated  why  NE.A  leads  in  Hs  field.  In 
the  words  of  .Major  Hoople,  “Egad,  folks,  but 
you’re  great!” — S.  R.  Banyon.  Editor,  BEN¬ 
TON  HARBOR  (MICH.)  NEWS-PALLADIUM. 


it  Third  Street,  Cleveland,  Ohio 

mke'Sacked  by  33  Years^  Experience 
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RADIO  PROGRAMS 

An  increasing  number  of  newspapers  are  eliminat¬ 
ing  from  radio  broadcast  programs  the  names 
of  advertised  merchandise,  disguised  as  enter¬ 
tainment  features.  There  is  no  uniform  action  over 
the  country,  but  in  one  city  in  the  Middle  West  this 
week  all  of  the  newspapers,  we  understand,  agreed  to 
cut  from  programs  names  that  smack  of  publicity. 

.\  rule  of  editing,  almost  as  old  as  the  newspaper, 
governs  this  situation:  Advertising  belongs  in  the 
advertising  columns,  not  the  news  columns.  No 
amount  of  artful  disguising  can  alter  this  principle. 
“Maxwell  House”  is  intended  to  mean  a  branded  cof¬ 
fee,  for  sale  at  all  grocery  stores,  whether  it  appears 
in  an  advertisement  stating  that  fact,  or  in  editorial 
columns  announcing  that  the  “Maxwell  House  Or¬ 
chestra”  will  be  on  the  air  at  8  :30  p.  m.  “Eveready” 
is  intended  to  mean  a  brand  of  merchandise  for  sale 
at  a  profit,  not  primarily  a  public  entertainment. 

When  newspaper  editors  publish  these  names  as 
“news”  they  fall  for  free  publicity.  It  is  but  an 
advertising  trick.  Radio  listeners  may  have  bet  ne 
accustomed  to  identifying  program  material  by  .nese 
names,  but  this  does  not  justify  the  theory  that  the 
newspaper  is  giving  “news  service”  when  it  publishes 
these  names.  If  the  entertainment  is  labelled  “Ad¬ 
vertising  music”  or  “Dempsey-Tunney  prize  fight”  or 
just  plain  “Advertising,”  as  the  editor  may  elect  to 
identify  the  items,  the  newspaper  has  done  enough, 
assuir.ing  that  the  editor  wishes  to  give  any  notice. 

W'hat  are  the  facts  in  this  radio  publicity  case? 
Broadcasting  was  established  to  give  the  public  a 
motive  for  buying  radio  sets  and  maintaining  them. 
Without  broadcasting  every  set  becomes  useless  junk. 
But  the  interests  that  profit  from  the  manufacture  and 
sale  of  this  merchandise  have  been  unwilling  to  bear 
the  expense  of  furnishing  entertainment  and  have 
sought  to  sell  “space  on  the  air”  to  advertisers. 
Not  only  do  they  propose  to  give  publicity  to  brand 
names  on  the  air,  but  also  in  the  columns  of  news¬ 
papers  printing  their  programs.  To  enforce  the  con¬ 
tract  one  broadcaster  copyrights  his  program  and 
threatens  newspaper  editors  who  change  them.  So, 
in  reality,  when  a  newspaper  prints  the  name  of  an 
advertised  article  in  its  news  columns  its  editor  may¬ 
be  sure  that  the  advertiser  expects  to  pay  for  that 
agate  line,  since  it  is  a  part  of  the  broadcaster’s 
service  to  him.  Radio  gets  the  money  and  the  news¬ 
paper  gets  the  very  doubtful  satisfaction  of  having 
told  its  readers  that  some  band  named  for  some 
brand  of  merchandise  is  to  play  at  a  certain  hour. 

It  is  up  to  those  who  profit  from  radio  to  supply 
entertainment.  In  England  radio  sets  are  licensed 
and  from  fees  thus  collected  entertainment  is  sup¬ 
plied.  This  may  be  a  good  or  bad  plan,  but  it  is  better 
than  leaning  on  the  newspaper  for  a  support  that  so 
obviously  should  not  he  given.  Some  radio  genius 
may  supply  a  better  method.  Our  own  notion  is  that 
those  who  profit  from  the  manufacture  and  sale  of 
radio  sets  should  tax  themselves  in  proportion  to  their 
profits.  If  they  are  disorganized,  let  them  organize! 
If  they  pass  the  tax  along  to  the  publie  in  the  price 
of  what  they  sell  it  would  be  the  usual  thing. 

The  question  whether  a  newspaper  should  omit 
advertised  names  from  radio  programs  is  perhaps  best 
answered  by  another  question:  Mr.  Editor,  if  a  local 
retail  merchant  should  hire  a  brass  band,  name  it  for 
himself,  cause  it  to  perform  daily  at  his  store  to  draw 
a  crowd  would  the  program  be  news? 

Strictly  speaking,  radio  programs  in  advance  of  the 
performance  do  not  belong  in  the  news  columns,  ex¬ 
cept  as  they  may  be  extraordinary  and  be  so  judged 
by  editors.  There  is  just  as  much  reason  for  printing 
advance  programs  of  every  local  entertainment  as 
“news.”  It  is  wholly  inconsistent  that  radio  programs 
should  ride  free  in  newspapers  that  make  local 
theatres,  movie  houses,  concerts,  circuses  and  so 
forth  draw  their  crowds  by  paid  advertising.  How¬ 
ever,  it  was  the  newspaper  that  invited  radio  into  the 
news  columns  and  it  would  be  a  severe  blow  to  a 
new  industry  to  throw  them.  out.  But  radio  should 
not  abuse  the  privilege. 

When  the  true  spirit  of  free  press  Anally 
succeeds  in  taking  the  stronghold  of  secret 
diplomacy  one  of  the  great  steps  in  history  will 
hme  been  taken  to  guarantee  justice  and  its  con¬ 
comitant — peace. 


Do  good,  O  Lord,  unto  those  that  be  good, 
and  to  th'^m  that  are  upright  in  their  hearts. — 
Psalms;  CXXV,  4. 


EMPLOYES  AS  OWNERS 

JOURNALISM  will  look  with  keen  favor  on  the 
announcement  that  Frank  A.  Munsey's  two  great 
metropolitan  newspapers,  Nezv  York  Sun  and 
A^ew  York  Telegram,  have  passed  to  the  control  of 
William  T.  Devvart,  who  will  presently  develop  a 
mutualization  plan  through  which  employes  of  the 
newspapers  may  share  in  the  profits.  Mr.  Munsey 
allowed  five  years  for  the  conversion  of  his  proper¬ 
ties  into  cash,  and  Mr.  Devvart  has  accomplished  this 
in  respect  to  the  newspapers  in  nine  months,  the  sales 
price  approximating  $13,000,000,  including  the  Mo¬ 
hican  Company.  It  is  a  feat  that  is  but  another  proof 
of  the  singular  ability  of  the  man  whom  Mr.  Munsey 
chose  to  carry  on  his  policies  and  effect  his  desires. 

The  sale  of  these  newspapers  to  employes  makes  the 
year  1926  historic  in  .\merican  journalism  as,  since 
March,  announcements  have  been  made  that  five 
leading  publishers  of  the  nation  had  been  succeeded 
in  ownership  or  control  after  their  deaths  by  men  who 
had  assisted  as  paid  workers  in  the  up-building  of 
their  journalistic  organizations.  The  majority  stock 
interest  in  the  vast  Scripps-Howard  organization  is 
owned  by  employes;  Walter  A.  Strong  and  asso¬ 
ciates,  with  the  aid  of  a  group  of  prominent  Chi¬ 
cagoans  purchased  from  the  estate  of  the  late  Victor 
F.  Lawson,  for  $13,671,704.30  the  goodwill  and  assets, 
less  realty,  of  the  Chicago  Daily  News;  in  July  Irwin 
Kirkwood  and  associates  purchased  the  Kansas  City 
Star  for  $11,000,000;  and,  during  the  year,  George  B. 
Dealey  and  other  employes  of  the  Dallas  Nezvs  gained 
ownership  control  of  that  great  paper. 

The  year  is  also  extraordinary  for  newspaper  pub¬ 
lisher  benefactions  to  the  fine  arts,  both  Mr.  Munsey 
and  Col.  Nelson  having  left  their  entire  fortunes  for 
the  specific  benefit  of  art  as  a  cultural  development 
of  the  people  of  New  York  and  Kansas  City.  To  this 
interest  these  two  publishers  have  contributed,  from 
the  sale  of  their  newspapers,  exclusive  of  other  prop¬ 
erties,  $24,000,000,  an  hitherto  unapproached  philan¬ 
thropy  in  the  realm  of  aesthetic  life. 

Mr.  Dewart  has  not  announced  his  mutualization 
plan,  for  the  simple  reason,  frankly  stated,  that  it  has 
not  been  perfected.  However,  he  makes  it  clear  that, 
as  Mr.  Munsey’s  friend,  he  proposes  as  best  he  can 
to  effect  the  late  publisher’s  wish  to  see  his  properties 
perpetuated  by  those  whom  Mr.  Munsey  had  selected 
as  employes.  How  deep  this  mutualization  will  be 
carried  in  the  organizations  therefore  remains  to  be 
seen. 

From  the  time  that  Mr.  Munsey  died  Editor  & 
Publisher  has  expressed  the  belief  and  hope  that 
the  able  men  who  surrounded  him  in  life  and  did  so 
much  to  make  his  newspapers  a  high  credit  to  Ameri¬ 
can  journalism  would  succeed  to  ownership,  rather 
than  that  the  newspaper  should  pass  to  other  inter¬ 
ests.  It  seems  to  us  to  be  an  instance  of  simple  justice 
to  the  individuals  concerned,  and  while  there  are  many 
other  able  newspaper  men  who  might  purchase  the 
properties  and  carry  them  to  even  higher  success,  the 
Munsey  organization  deserves  the  honor  and  profit 
through  sheer  force  of  achievement. 


William  Randolph  Hearst,  in  complaining  of 
the  summary  discharge  of  an  old  employe  by 
an  ambitious  newcomer,  once  said  that  an  em¬ 
ploye  established  a  certain  equity  in  his  em¬ 
ployer’s  business  which  deserz'es  to  be  consid¬ 
ered  as  a  positive  right.  It  is  something  for 
ruthless  executives  to  consider.  Hotvever,  jour¬ 
nalistic  martinets  are  fast  losing  their  power, 
as  executives  who  are  leaders  demonstrate  su¬ 
perior  results. 


ABETTING  LOTTERY 

Years  ago  the  New  York  news  manager  of  ont 
of  the  press  associations  noticed  that  a  client 
evening  newspaper  in  a  New  England  manufac¬ 
turing  city  was  making  unusual  requests  for  certain 
obscure  Wall  Street  statistics.  He  wanted  New 
York  bank  clearances,  total  stock  and  bond  sales  and 
other  figures  from  the  New  York  Stock  Exchange 
which  were  so  technical  that  their  news  value  was  it 
doubt.  But  this  editor  persisted,  finally  demanding 
that  these  figures  be  “flashed”  on  his  wire  ahead  ol 
all  other  interests  in  the  world,  including  the  healti 
and  safety  of  the  President  of  the  United  States. 

Investigation  revealed  that  the  ignorant  factory 
workers  of  that  drab  city  were  gambling  on  these 
numbers  and  th.it  the  press  association  was  beii^ 
used  by  an  unscrupulous  editor  who  was  lending  his 
newspaper  to  a  corrupt  gamblers’  ring,  all  in  the  name 
of  “circulation.”  That  was  the  first  time  this  writer 
learned  of  a  newspaper  conducting  a  “number  lottery." 

This  week  the  Nezv  York  World  opened  a  crusade 
iigainst  a  similar  lottery  which  for  five  years  has 
been  spreading  demoralization  through  the  negro 
section  of  Harlem,  with  pernicious  social  results.  It 
is  said  that  the  daily  turnover  in  this  lottery  in  Xe* 
York  is  $100,000.  It  is  fraudulent,  of  course,  and 
has  impoverished  many  families  and  keeps  the 
ignorant  players  in  a  constant  state  of  futile  agitatioa 
Betting  is  on  numbers,  or  combinations  of  numbers, 
in  Stock  Exchange  Clearing  House  statistics  as  pub¬ 
lished  in  the  newspapers. 

About  a  year  ago  the  Suney  exposed  this  evil 
condition  and  pointed  oxtt  that  some  of  the  New  York 
evening  newspapers  were  catering  to  the  frenzied 
negro  gamblers  by  printing  the  statistics  among  tht 
sport  Items  on  first  pages  of  late  editions. 

Every  circulation  manager  in  New  Y’ork  knows 
exactly  how  many  thousand  extra  circulation  may  bt 
had  by  delivery  of  the  edition  carrying  this  “financial 
news”  to  the  heart  of  the  negro  section  ten  minute 
ahead  of  competitors.  W  hen  they  are  labeled  “officiaT 
the  bets  may  be  settled.  The  World’s  expose  wit 
now  explain  to  thousands  of  mystified  persons  wh; 
sporting  editions  of  certain  evening  newspapers  havt 
regularly  featured  this  bit  of  “financial  news”  which, 
by  the  way,  is  not  very  important  even  to  bankers  or 
brokers,  and  certainly  not  relevant  to  sports,  unlB< 
the  figures  are  the  basis  of  a  gambling  game. 

There  can  be  no  apology  for  editorship  that  con¬ 
sciously  caters  to  a  cheap  lottery.  That  form  of 
gambling  is  a  dire  evil  which  the  people  of  tte 
country  have  outlawed  for  more  than  a  quarter  of  a 
century.  Circulation  gained  by  such  methods  is  of 
doubtful  value. 

"What  most  of  these  Dictators  seem  to  dic¬ 
tate  are  special  cables  to  the  London  morning 
newspapers,”  says  Punch,  zvholly  ignoring  the 
fact  that  second  rights  on  these  dispatches  are 
eagerly  purchased  by  newspapers  here. 

QUEER  ADVERTISING 

Doubtless  the  jokesmiths  win  amply  deal 
with  the  international  complication  certain  to 
arise  from  the  action  of  the  British  goverranea 
in  offering  to  the  highest  bidder  England’s  lette; 
cancellation  advertising  privilege.  The  govemineE 
proposes,  as  a  means  of  gaining  revenue,  to  sell  the 
right  to  print  advertising  slogans  on  mail  passiM 
through  the  post  office.  The  advertiser  need  on!; 
furnish  dies  to  be  inserted  in  the  cancelling  machine 
which  now  print  “British  Made  Gocxls  Are  Best"® 
every  piece  of  mail  matter  that  not  only  circulates! 
Great  Britain  but  in  all  other  nations.  The  dies  W 
be  changed  as  often  as  the  advertiser  desires,  ft 
may  buy  “circulation”  in  England  for  one  slogan  att 
“circulation”  through  United  States  mails  for  anothe 
The  British  example  of  printing  government  slog® 
on  mail  matter  has  already  been  followed  by  seveni 
other  small  nations,  all  members  of  the  Internatiori 
Postal  Union.  While  the  propriety  of  the  enterprf? 
has  often  been  questioned,  the  question  has  not  f 
reached  the  channels  of  diplomacy.  In  Washingt" 
it  is  believed  that  the  State  Department  would  h®' 
tate  long  before  entering  a  protest,  but  when  cot 
modify  advertising  begins  to  show  on  overseas 
we  imagine  that  the  columnists  will  open  tire  wid 
their  heaviest  spoofing  guns. 
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W'lLLlAM  PRESTON  BEAZELL,  lormer  lex. 

^  assistant  managing  editor  of  the  ./T 

New  York  World,  has  returned  from  a  ‘ 


York  Herald  Tribune,  has  returned  from 
a  three  weeks’  trip  through  the  Adiron¬ 
dack  atxl  \V  hite  Mountains. 

A.  S.  Koonce,  former  Texas  and  Kan¬ 
sas  newspaperman,  has  joined  tlie  Des 


FOLKS  WORTH  KNOWING 


CERVIXG  as  city  editor  of  a  modern 
daily  newspaper  during  the  day,  and 


New  York  World,  has  returned  from  a  ‘  i  •  “  r  i  i  i  u  ,  as  a  justice  of  the  peace  in  Municipal 

month’s  vacation  spent  at  Asheville,  N.  C.  John  Pickering,  formerly  school  board 


August  T.  Bkust 


Wirnam  F  Wiley,  general  „an«e,  of  frrTriLS'.o^SrPaH?"  Hi  £  - 

(he  Ciaeoiaoli  £..,,i„rer  has  returned  succeeded  bv  Levering  Cart-  for  more  than  10 

With  his  family  from  his  vacation  at  ...rierht  '  years.  Justice  Au- 

Bar  Harbor,  Maine.  wngni.  gust  T.  Brust,  36, 

r  Howard  Thomson  nenhew  of  James  Greene  has  been  promoted  from  Frederick,  Md., 
ibom^n,  nephew  ot  reporter  to  managing  editor  of  the  established  for 
David  C.  Thomson,  Dundee,  Scotland  ]„,herial  Valiev  tCal  1  Press  ■  •  ^^jaoiisnea  lor 

niihtisher  and  an  associate  editor  of  the  raiiey  t.V-ai.;  rress.  himself  an  un- 

Duildce  5a/, iJdav  visited  the  Curlis  M'Uon  O’Connell  formerly  of  the  aVi’ta  usjral  record  for 

Publishing  Company’s  plant,  Philadelphia,  ^  Herald  J  rxbune  staff  is  doing  public  service. 

Sept.  27.  With  Mr.  Thomson  was  W.  F.  Publicity  for  the  San  Carlo  Opera  Com-  He  joined  the 
Anderson,  associate  editor  of  the  Dimrfce  Pan>'  m  iSew  York.  -eportorial  staff  of 

Courier,  also  a  Thomson  publication  Perry  Olds,  formerly  head  of  the  the  Frederick 

thev  arrived  in  New  York  last  week  to  c-xchange  department  of  the  Milwaukee  biews  in  Sept, 

make  a  tour  of  the  United  States  as  far  Journal,  has  been  appointed  a  member  of  1913,  and  almost 

west  as  Chicago,  visiting  newspaper  and  ^  ^itorial  staff.  Dale  Wil^ri,  formerly  immediately  began  aucust  t  Bbust 

magazine  plants  ‘^°P>’  succeeds  Olds  as  head  a  career  marked  August  t.  bkust 

_  ,  c-  c  1  ui-  u  rhe  exchange  department.  by  public  favor 

Charles  F.  Scott,  editor  and  publisher  /-,  i  ,  i  •  i  r  1 1  ^  ^ 

of  the  lola  (Kan.)  Dailv  Register,  who  . hospital  reporter  for  seldom  atlorded  a  newspaper  man.  Two 

was  forced  to  quit  all  editorial  work  on  la  er  he  was  elected  a  member  of 

account  of  his  health  several  months  ago.  <^“fust  from  the  Rush  Medical  College  of  the  Maryland  Legislature,  and  in  Febru- 

has  returned  to  his  desk.  Mr.  Scott  spent  V‘^dicine  and  Surgery  and  is  serving  as  an  ary,  1916,  soon  after  the  expiration  of 

the  summer  in  Colorado  and  is  completely  *he  Presbyterian  hospital.  He  his  term,  was  appointed  one  of  three 

recovered  been  with  the  Tribune  for  hve  years,  justices  of  the  peace  for  rredenck  city. 

rViQt-iff=  H  g.fi;fnr  Qngi  nart  Frank  Hicks,  managing  editor  of  the  He  has  served  continuously  since  then 

n^erlf  fc  /iXiYfe  (in.W»^  LugunvAUH  (Ind.)  Frm  has  rvsign^  to  under  three  state  admin, Strattons. 
geitcer  and  postmaster  at  Edwardsville,  ^esk  of  the  Lima  (O  )  Offenses  covering  the  entire  catagory 

Ill.,  has  been  elected  secretary  general  hor  four  years  prior  to  of  misdemeanors  have  been  represented  in 

of  the  Supreme  Council  of  the  Scottish  ^ 

Rite,  and  will  have  headquarters  at  Bos-  *  ^ ^  •  r-  i  ed  _  men  to  the  whipping 

ton.  The  election  is  for  life.  John  and  Genevieve  Forbes  Herrick  post  for  wite-beating.  His  sentences  tor 

n  I  wr  \\T  1  -j  a  r  au  of  the  editorial  department  of  the  Chicago  “automobile  drunks”  have  ranged  from 

Royal  W  Weiler  president  of  the  Tribune  have  returned  from  a  month’s  hues  of  $100  to  $200  to  six  months  in 

Allentoum  (Pa.)  Call,  was  crowned  a  vacation  in  Michigan.  jail.  One  “repeater”  was  given  two 


thirty-third  degree  Mason  at  the  recent 


acation  in  Michigan.  jail.  One  “repeatei 

J.  Kenneth  Jones  of  the  Netv  York  years’  imprisonment. 


sessions  of  the  Supreme  Council  \ncient  F  ivennetn  jones  oi  me  ivew  rom 

Accepted  Scottish  Rite,  held  at'  Buffalo.  Herald  Tribune  staff,  who  made  a  round  Throughout  his  term  he  estimates  a 
Mr.  Weiler  is  a  member  of  the  board  of  **^'P  ‘o  France  as  a  seaman,  has  conservative  weekly  average  of  30  cases. 


directors  of  the  International  Circulation  work. 


He  has  found  neighborhood  quarrels, 


Managers  Association. 

Herman  Roe,  publisher  of  the  Nortli- 


'A  son,  Francis  Arthur  Flynn,  was  born  originating  in  “back  yard  fence”  discus- 
Sept.  7  to  Mr.  and  Mrs.  h'.  M.  Flynn  sions,  the  most  trying  to  handle.  Hun- 


<  W  /Minn  Y  vrr.nH  J  Tokio,  Japan.  Flynn,  who  was  gradu-  dreds  have  come  to  Municipal  Court  in 

Md  (Minn.)  ATcrw  and  president  of  the  1934 “^rom  the  Missouri  School  of  hope  of  finding  a  legal  rem^y  for  quar- 

National  Editorial  Association,  has  re-  journalism,  is  on  the  staff  of  the  Japan  rels.  But  he  has  confined  himself  en- 
fic  coast  ^  Advertiser.  tirely  to  disposing  of  cases,  not  in  dis- 

c  XT'  utjrnf  ,•  j-  Malcolm  L.  Stephenson  has  joined  the  pensing  advice, 
tnr  TnH  niihlUtipr  Jcrsi'y  City  Jersey  Journal  Staff.  He  came  The  thirteen  years  in  the  newspaper 

Lii^ita  Pa5/c«  and  one  offhe  l^stlnown  ^^om  the  Har//ard  (Conn.)  CoM.  field  have  brought  him  added  responsi- 
Swedish  publishers  and  authors  in  Amer-  ,  Everett  S.  Irwin  assistant  editor  of  bihties  He  has  passed  through  all  edi- 
ica  has  just  been  decorated  with  the  Worcester  (Mass.)  Telegram-  tonal  departments  of  the  News,  one  of 

Order  of  the  North  Star  by  the  King  of  ^  for  England  two  daily  newspapers  publish^  by  the 

Sweden  with  a  Worcester  soccer  team  which  will  News-Post,  to  the  city  editorship,  which 

„  j  .  .  r  r  ^  team  representing  Worcester,  Eng-  post  he  has  filled  for  about  six  years. 

Koy  C.  Irvine,  publisher  of  the  La  jaud,  in  the  latter  city  this  fall  for  an  Twice  each  week  he  supervises  the  pub- 
Crosse  (Wash.)  Clipper,  has  ap-  international  championship.  lication  of  the  Semi-Weekly  Neivs. 

pointed  game  commissioner  of  Whitman  ,  .  •  •  •  r 

county.  James  Davies,  music  critic  for  the  . . . . 

Ai  D  r  .1  T,  •  .  Min»ica/>o/ij  rn'buiie,  reported  the  Marion 

DU  Huntington  7311^^  concert  at  Kansas  City,  Sept.  20,  made  editor  of  The  Sentry,  a  new  World 

Park  (Cal.)  Signal,  has  returned  from  r„_  l,;„  nanp.  War  Veteran’s  magazine  to  be  printed 


IN  THE  BUSINESS  OFRCE 


in  Worcester. 


(Continued  on  page  30) 


ruTK  t'-ai.;  aignai,  nas  reiurnen  irom  j^is  naoer.  veterans  magazine  to  be  printed 

a  visit  to  Hawaii.  •  .  *  ,  ,  •  in  ^^orcester 

_  E.  I.  Collins  has  rejoined  the  rewrite 

IN  -rue  DiiGiMircG  st^ff  of  the  Jersey  City  Jersey  Journal  Harold  Coates,  Sunday  editor  of  the 

IW  iMt  dU3INe.2»  UrrlCt  after  recovering  from  a  physical  break-  Cincinnati  Commercial  Tribune,  has 

VICTOR  N.  VETROMILE,  formerly  down.  been  made  an  assistant  dlramatic  critic, 

^  in  the  advertising  department  of  the  John  J.  O'Brien,  police  reporter,  addition  to  his  other  duties. 
Worcester  (Mass.)  Telegram-Gazette,  Worcester  (Mass.)  Gazette,  has  been  (Continued  on  page  30) 

has  returned  to  newspaper  work  after 
five  years’  illness  from  injuries  received 

in  the  World  War.  He  has  joined  the  _ 

advertising  department  of  the  Boston  WW  _ _ _ — - - ^ 

Sunday  Advertiser.  HOW  tTPCSS 

S.  T.  Hopkins,  business  manager  of 
the  Vancouver  Evening  Columbian,  who  jm-mw 

recently  underwent  a  major  operation,  is 
•convalescing. 


IN  THE  EDITORIAL  ROOMS 

T  OHN  H.  GAVIN,  sports  editor  of  the 
“  New  York  World,  recently  appointed 
deputy  commissioner  of  revenue  and 
finance  in  Jersey  City,  N.  J.,  will  retire 
from  newspaper  work  at  the  close  of  the 
current  baseball  season.  Mr.  Gavin  has 
been  connected  with  the  W’orld  for  28 
years.  For  several  years  he  was  city 
•editor,  before  taking  over  the  sports  desk. 
His  successor  as  sports  editor  has  not 
yet  been  named. 

Elmer  Dressman,  former  movie  critic 
of  the  Cincinnati  Post,  has  been  named 
city  editor. 

Ben  Feldman,  police  reporter  of  the 
Chicago  Tribune,  has  passed  the  bar 
•examination  and  entered  the  practice  of 
law.  Feldman  has  been  on  the  Tribune 
staff  for  two  years. 

Howard  White,  society  editor.  New 


Ho’W  Central  Press 
Covered  the  Fight 

The  manner  in  which  the  Central  Press  Association  covered  the  heavy¬ 
weight  championship  6ght  at  Philadelphia  is  an  admirable  example  of  up-to-the- 
minute  journalism. 

Pictures  of  the  fight  were  wired  direct  to  Chicago  from  Philadelphia,  the 
first  one  reaching  our  Chicago  representative  a  few  minutes  after  the  fight 
was  over.  We  had  previously  made  arrangements  with  the  Chicago  office  of 
the  Western  Newspaper  Union  to  make  cuts  and  mats  of  the  fight  pictures. 

They  gave  us  splendid  service,  and  shortly  after  midnight  fight  mats  for  all 
our  clients  in  the  west  and  middle  west  were  in  the  Chicago  postoffice. 

Eastern  and  southern  clients  were  taken  care  of  by  our  New  York  office. 
Pictures  of  the  fight  were  rushed  from  Philadelphia  to  New  York,  cuts  made 
and  mats  mailed  out  from  New  York  not  long  after  midnight. 

Pictures  which  were  wired  to  Chicago  were  rushed  to  Cleveland  by  fast 
train,  arriving  at  7:35  in  the  morning.  Clients  in  Cleveland  and  within  a 
radius  of  75  miles  received  their  fight  pictures  in  time  for  use  the  same 
afternoon. 

Central  i^sigociation 


V.  V.  McNitt 
President 


Caatral  Pnw  BMg., 
Clevland 


H.  A.  McNitt 
Editor  and  Manager 


Now  Ready 

DANGER 

AHEAD! 

By  Mildred  Barbour 

A  Serial  of  Love  and  the  Love 
of  Money 

With  72  Dramatic  Line 
Illustrations 
by  J.  Norman  Lynd 


DANGER  AHEAD,  like 
other  Mildred  Barbour 
serials,  runs  12  weeks, 
six  in,ttallments 
weekly. 

Print  DANGER  AHEAD 
and  you  will  know  why  so 
many  other  editors  use 
Mildred  Barbour 
regularly. 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  Earl  J.  Hadley, 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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(Continued  from  page  29)  H.  Alan  Volkmar,  formerly  a  re-  Chicago  staff  of  that  special  agency.  M.  Colville.  Colville  at  one  time  pub- 

Richard  Montamie  of  the  New  York  porter  for  the  Springfield  (Mass.)  Union  a.  A.  Brasley,  formerly  national  ad-  Oshed  the  (Cal.)  Journal. 

Herald  Tribune  staff  has  returned  to  ^tid  more  lately  of  the  New  Haven,  vertising  manager  of  the  Detroit  Times,  George  W.  Lynn  has  sta^d  puWi<a- 
work  after  several  weeks’  leave  of  ab-  Conn.,  office  of  the  Associated  Press,  to  js  now  associated  with  Louis  C.  Boone,  Ocean  Beach  (Cal.)  Pomt 


Miss  Alice  Putnam,  of  Malden,  Mass.,  special  representative,  Detroit. 


Lonia  Life. 


Morris  Richards,  Little  Falls,  Minn.,  J^Ia^en  Sept.  21.  q  Mogensen  &  Co.,  national  news-  nu  rkunucDCum 

has  become  editor  and  manager  of  the  George  J.  Knapp,  police  reporter.  Salt  paper  advertising  representatives,  have  Or  UWNtlOMlt' 

Nauvoo  (Ill.)  Independent-Rustler,  Rake  City  Telegram,  to  Miss  Doris  M.  just  been  appointed  to  represent  the  JAMES  R.  FREDDY,  Clinton,  la.,  has 

Joseph  Shaplen,  staff  member.  New  c  f  ‘  Medford  (Ore.)  Mail-Tribune,  J  purchased  the  Atkinson  (Ill.)  News, 

York  Herald  Tribune,  is  covering  the  isept.  10.  ^  Charles  W.  Wright,  formerly  \vith_  the  a  weekly,  and  is  installing  a  linotype 

annual  convention  of  the  .American  Fed-  .\rthur  B.  Davidson,  night  city  editor  Meredith  Publications,  San  Francisco,  machine.  He  took  over  the  plant  this 
eration  of  Labor  in  Detroit.  of  the  Springfield  (Mass.)  Republican,  has  been  named  manager  of  the  San  week. 

John  McLaughlin,  former  assistant  to  Rhc^a  G  Donoghue  women’s  Francisco  office  of  the  E  Katz  Special  j  Randle,  who  has  had  the  Wylie 

city  editor  of  the  Philadelphia  Evening  news  reiwrter  for  the  Agency,  New  York.  Paul  Ray,  former-  (Tex.)  Herald  under  lease,  has  pur- 

Public  Ledger,  has  been  appointed  city  ^  w  j  .  Associated  Farm  ^^pers,  chased  the  paper  from  W.  S.  Defibaugh 

editor,  succeeding  George  Emery.  Henry  ^alsh,  day  ci^  editor  of  the  Chicago,  has  joined  the  Chicago  office.  Lawton,  Okla. 

Thomas,  former  re-write  man  of  the  Spnngheld  paper  was  best  man.  Lupton,  formerly  representative  r  q  Crowder  and  Loren  O’Hara 


M.  C.  Mogensen  &  Co.,  national  news- 


CHANGES  OF  OWNERSHIP 


Thomas,  former  re-write  man  of  the  Spnngheld  paper  was  best  man. 
Evening  Ledger  staff,  succeeds  McLaugh-  Nelson  E.  Dodge,  assistant  circulation 
lin  as  assistant  city  editor.  manager  of  the  South  Befid  Tribune,  tc 

Charles  F.  Collisson,  agricultural  Miss  Pauline  M.  Treesh,  Saturday,  Sept, 
editor  of  the  Minneapolis  (Minn.)  23. 

Tribune,  spoke  at  the  annual  corn  palace  Arthur  L.  Gilbert,  former  Compton, 
celebration  at  Mitchell,  S.  D.,  Sept.  28.  Cal.,  newspaper  man,  to  Mrs.  Hazel  L. 


apringneid  paper  was  oesi  m.  .  formerly  representative  r  q  Crowder  and  Loren  O’Hara 

Nelson  E.  Dodge,  assist^t  circulation  for  the  Continental  &  Commercial  have  bought  the  Arlington  (Ore.) 

manager  of  the  5oMf/t  Bend  Tribune,  to  National  Bank  of  Chicago  and  previous  Bulletin  from  Mr.  and  Mrs.  G.  H. 

Miss  Pauline  M.  Treesh,  Saturday,  Sept,  xq  that  connected  with  the  Blatchford  Curry. 

25.  County  Bank,  Hartford,  Ind.,  has  joined  t-o  "  p  h  i-  .•  r  .v,  c. 

Arthur  L.  Gilbert,  former  Compton,  the  Chicago  office  of  the  G.  Logan  Payne  (Ore^)  Mist',  semi-weekly  Lws- 

Cal.,  newspaper  man,  to  Mrs.  Hazel  L.  Company.  ^  ui. 


Sidney  Marcuse,  feature  editor  of  the  Kinman  of  Los  Angeles,  at  Riverside  New  Jersey  Newspapers.  Inc.,  have 
Bridgeport  (Conn.)  Sunday  Post,  has  recently.  moved  their  Philadelphia  office  from  the 

been  nominated  for  school  committeeman  Miss  Margery  R.  Sibley,  of  the  refer-  Widener  Building  to  1524  Chestnut 
in  Fairfield,  a  suburb  of  Bridgeport  ence  department,  Boston  (Mass.)  Trav-  street.  M.  S.  Lewin  will  be  in  charge, 
where  he  resides.  eler,  to  Oscar  Nelson  of  Philadelphia,  - 


,  paper,  has  bought  the  interest  of  his 
New  Jersey  New,’spaper^  Inc.,  have  partner,  George  D.  Borden.  Hyde  and 
moved  their  Philadelphia  office  ^om  the  Borden  purchased  the  Mist  last  March. 


where  he  resides.  eler,  to  Oscar  Nelson  of  Philadelphia, 

John  T.  McKnight  has  joined  the  staff  at  Arlington,  Mass, 
of  the  Cle  Elum  (Wash.)  Miner-Echo  William  Elgin  Jones  of  Lynn,  Mass., 
as  news  editor  and  advertising  man.  Me-  former  editor  of  the  Granite  Monthly 


NEW  PUBLICATIONS 

T  AKE  ELSINORE  VALLEY  (Cal.) 
^  NEWS,  a  new  publication,  has  been 


C.  J.  Warren,  publisher  of  the  Sierra 
Blanca  (Tex.)  Mountain  Eagle,  has 
leased  the  Fort  Davis  (Tex.)  Post,  re¬ 
suming  publication  of  the  latter  Oct.  1. 

PRESS  ASSOCIATION  NOTES 


Knight  was  formerly  a  student  at  the  in  New  Hampshire  and  now  a  Boston  started  by  E.  M.  Wilson,  Jr.,'  who  was  PRESS  ASSOCIATION  NOTES 
University  of  Washington.  newspaperman,  to  Miss  Virginia  Muriel  foreman  of  the  Elsinore  Press  before  its  T^ONALD  C.  BOLLES  has  been  ap- 

Frederick  Landis,  writer  of  Great  Smith  ^  the  Lynn  Congregational  consolidation  with  the  Leader.  Faith  ^  pointed  acting  correspondent  for  the 


Neck,  N.  Y.,  has  joined  the  staff  of  the  Church,  Sept.  18. 


Logansport  (Ind.)  Pharos-Tribune  as 
editorial  writer. 


Aaron  Foreman  of  Chelsea,  of  the  cir-  new  paper. 


consolidation  with  the  Leader.  Faith  ^  pointed  acting  correspondent  for  the 
McDonald  Hunt  is  local  editor  of  the  .Associated  Press  at  Milwaukee  to  succeed 


editorial  writer.  culation  department,  Boston  (Mass.)  \  new  weekly,  the  Progress,  has  been 

Kenneth  Smith  has  left  the  city  staff  Herald-Traveler,  to  Miss  Mary  Herman  started  at  Baldwin  Park,  Cal.,  by  Frank 
of  the  Worcester  (Mass.)  Gazette  to  of  Roxbury  in  Roxbury,  Sept.  19.  ’  ’ 

enter  the  School  of  Journalism  at  Colum-  Wohltman,  a  New  York  1.  ■  .  .  - 

bia  University.  newspaper  man  and  member  of  the  New  I  'ft' r  fiovtriil  years  ot  in\ . 


George  T.  McCondille,  transferred  to  the 
New  York  office. 

(Continued  on  page  32) 


enter  the  School  of  Journalism  at  Colum¬ 
bia  University. 


Clarence  E.  Metters  of  Columbus  has  York  Press  Qub,  to  Mrs.  Lou  Warren 
joined  the  staff  of  the  Columbus  (O.)  McQuesten  at  Marblehead  Neck,  Mass., 


Citizen. 

Bradford  Ellsworth,  formerly  a  re¬ 
porter  in  Miami,  Fla.,  has  joined  the 


Sept.  15. 

Laurence  C.  Davis,  former  Lynn, 
Mass.,  newspaper  man  and  member  of 


staff  of  the  Worcester  (Mass.)  Gazette,  the  Lynn  Press  Club,  to  Miss  Helen 
Jack  Davis,  formerly  reporter  on  the  Rena  Graves  of  Saugus  at  the  Clifton- 
Rockford  (Ill.)  Morning  Star,  is  study-  dale  Congregational  Church,  Sept.  15. 

ing  at  the  University  of  Michigan  for  his  - 

Master’s  degree  in  preparation  for  teach-  SPECIAL  EDITIONS 

mg  English  W/KLCH  (W.  Va.)  DAILY  NEWS, 

Bert  Stoll  has  resum^  his  studies  at  W  Historical  and  Industrial 

the  University  of  Michigan  after  spend-  edition  Sept  21 
ing  a  Slimmer  reporting  on  the  Detroit  ’  ,  '  r>  it  v 

Rochester  (Minn.)  Post-Bulletin  re- 


il.'d  and  With  a  (Iveidt-d  ^aiii  iii 
— -  ilif  (joint  fa,- i-s. 


Tin-  fust 
wa.--  il.c  i;vt nil 


Rochester  (Minn.)  Post-Bulletin  re- 
D  ’  T>.„.  ,  cently  issued  an  “()ld  Boys  and  Girls 

Ray  Ril  mgton,  Ann  Arbor  correspon-  Souvenir  Edition.” 


.\fltT  HovtTiil  years  of  inv.  HtisiJUion  and  I  .-ax  .uni  a  lialf  uoint  In.dy  'I’he  comijara 
<.'.\in;riiin-ntation.  tin-  M oi'ko ■ 

noiv  lonn'  Is  an  in. 
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dent  of  the  Detroit  Free  Press,  has 
returned  from  a  week’s  vacation  in  New 
York  City. 

George  Bastian  has  been  made  news 
editor  of  the  Ann  Arbor  Times  Nnvs. 


San  Antonio  Evening  News,  82-page 
8th  anniversary  Greater  San  Antonio 
edition. 

Paris  (Tex.)  News,  48-page  edition 


Carl  Richmond  succeeds  him  as  city  celebrating  its  new  home  and  new  me- 
editor.  chanical  equipment. 

lohn  Shield,  former  city  editor  of  the 

Adrian  (Mich.)  Telegram,  has  joined  a  Northwest  Radio  Show  edition, 

the  Toledo  News  Bee  staff.  Sept.  2o. 

Earl  Evans,  staff  nhotopranher  of  the  ^  Chatham^  (Ont.)  Daily  News,  Autumn 


John  Shield,  former  city  editor  of  the  j- 

Adrian  (Mich.)  Telegram,  has  joined  Frwj  a  Northwest  Radii 
the  Toledo  News  Bee  staff.  Sept.  2o. 

Earl  Evans,  staff  photographer  of  the  „  Chatham  ( Ont. )  Daily 
St.  Paul  Dispatch  and  Pioneer  Press,  Fashion  edition.  Sept.  23. 

has  resigned  to  become  general  assign-  - 

ment  photographer  with  the  Nctv  York  WITH  THE  SPI 

Times.  \ -cr  urxrxc  ... 
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HOLDING  NEW  POSTS 


WITH  THE  SPECIALS 

"DAYMOND  ROOS,  who  was  reported 
in  last  week’s  Editor  &  Publisher 
as  joining  the  New  York  staff  of  the 


T  OUIS  V.  SMITH,  from  city  staff,  -'^Hen-Klapp  Company,  is  attached  to  the 
^  Worcester  (Mass.)  Post,  to  Fall  , 

Rk’er  (Mass.)  Globe.  I|  11 


Kenneth  A.  Schell,  from  night  city 
editor,  Olympia  (Wash.)  Morning 
Olymf^n  and  Ez'ening  Recorder,  to  staff 
Hoquiam  Washingtonian. 


TVAVID  SELWYN  TAIT,  Tokyo 
manager  of  the  Trans-Pacific  Ad¬ 
vertising  &  Service  Bureau,  to  Miss 
Mona  Gardner,  until  recently  of  the  re- 
portorial  staff  of  the  Los  Angeles  Times, 
in  Tokyo,  Japan,  Aug.  31. 

Paul  C.  Belknap,  associate  editor. 
Bellows  Falls  (Vt.)  Times,  to  Miss 
Carlie  Arlene  Reddout,  of  Poplar,  Mont., 
in  Evanstown,  Ill.,  Sept.  20,  according 
to  word  received  in  Bellows  Falls.  Mr. 
Belknap  is  a  son  of  Willis  C.  Belknap, 
editor  and  publisher  of  the  Times. 

Fred  M.  Rausch,  Jr.,  of  the  staff  of 
the  Elgin  (Ill.)  C our ier-N civs,  to  Miss 
Harriet  Finn  in  Carpentersville,  Ill.. 
Sept.  21. 


** Special  to  the  —  ** 

Is  the  distinguishing  mark  of  a 
good  newspaper. 

If  the  story  you  want  is  breaking 
in  New  York  City,  a  wire  to  this 
office  will  procure  it  as  ordered. 


Social  Newt 
Drama 

Special  Features 


Spot  News 

Sports 

Business 


We  invite  your  immediate 
investigation. 

N.  Y.  Allied  Press  Bureau 

Timet  Building — New  York  City 


PLEASE! 

Help  the  Near  Blind 

Optical  authorities  have  stated  that  68  per  cent  of  the 
American  people  have  defective  eyesight  and  that  the 
modern  newspaper  with  its  small,  badly  printed  type  is 
largely  to  blame. 

The  new  Linotype  6^/2  point  Ionic  No.  5  is  designed 
to  print  clearly  and  legibly  under  modern  newspaper 
printing  conditions  and  to  conserve  eyesight.  It  gives 
the  word  count  of  6  point  with  the  legibility  of  8  point. 

Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited,  Toronto 

Representatives  in  the  Principal  Cities  of  the  World 

Linotyped  in  the  Cloister  Family 
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Deal  with  this  group  as  with 
one  publication,  if  you  wish. 
Uniform  marketing  help 
throughout  the  state,  under  our 
"Iowa  plan.” 


Good  news  for 


space  buyers 


Now  cover  all  Iowa  with  daily  newspapers 
with  one  order,  one  plate,  one  billing 


The  28  leading  Iowa  daily  newsjjapers 
comprising  this  association  have  com¬ 
bined  circulation  of  571,131. 

The  number  of  families  in  Iowa  is  550,000. 

There  is  your  answer  to  the  question  of 
“How  can  I  best  reach  the  buyers  of 
Iowa?” 

Are  we  safe  in  assuming  that  you  know 
the  value  of  this  Iowa  Market?  It  is  rather 
generally  known  that  Iowa  people  rank  far 
above  the  nation’s  average,  as  prospects 
for  life’s  luxuries  as  well  as  necessities. 

In  taxable  wealth  per  capita,  Iowa  is  5 1  % 
above  the  nation  at  large. 

Relatively  high  in  education  too.  The  per¬ 
centage  of  Iowa  people  18  years  of  age 
who  have  finished  a  four  year  high  school 


course  is  trvice  as  high  as  in  the  United 
States  as  a  whole. 

Lowest  of  all  the  states  in  percentage  of 
illiteracy.  Iowa  has  more  telephones  in 
proportion  to  population  than  any  other 
state. 

More  automobiles  on  farms  than  any  other 
state.  There  is  now  one  car  for  every  3.7 
pjersons  in  Iowa. 

And  a  point  worth  remembering  is  the 
fact  that  practically  everp  Iowa  family  reads 
the  local  daily  newspaper  everp  dap. 

Uniform  merchandising  co-operation  by 
all  of  these  newspapers  gives  you  a  won¬ 
derful  send-off  with  jobbers  and  dealers. 

Any  further  inforn>ation  gladly  sent  upon 
request. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Amea  Tribune 

Boone  News-Republican 

Burlington  Gazette 

Burlington  Hawk-Eye 

Cedar  Falls  Record 

Cedar  Rapids  Gazette 

Centerville  lowegian  &  Citizen 


Council  Bluffs  Nonpareil 

Davenport  Democrat 

Davenport  Times 

Des  Moines  Capital 

Des  Moines  Register  and  Tribune 

Dubuque  Telegraph-Herald 

Dubuque  Times-Joumal 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate-City 
Marshalltown  Times  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 
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{Continued  from  page  30) 

Glenn  Babb,  recently  appointed  Peking 
correspondent  of  the  Association  Press 
succeeding  Walter  WHiitfen.  spent  ten  days 
in  Tokyo  early  in  September  while  en 
route  from  his  last  assignment  in  San 
Francisco  to  his  new  post  in  China. 

Edward  Q.  Anderson  has  been  ap¬ 
pointed  Olympia,  Wash.,  correspondent 
for  the  Associated  Press,  succeeding 
Clement  H.  Hayes,  who  is  taking  a  leave 
of  absence.  Anderson  for  the  past  five 
months  has  been  with  the  Morning 
Olympian  and  Ez'cning  Recorder  as  day 
city  editor. 

Stanley  Day,  of  the  Detroit  bureau  of 
the  Kent  Press  Service,  has  been  pro¬ 
moted  to  St.  I^uis  correspondent  suc¬ 
ceeding  David  Resnick. 


announced  at  the  meeting.  The  delegates 
will  edit  and  publish  one  edition  of  the 
Daily  louan,  the  university  daily.  A 
feature  of  the  meeting  will  be  the  "cover¬ 
ing”  of  the  "mysterious  crime”  under 
direction  of  the  psychological  depart¬ 
ment  of  the  university. 

Two  new  instructors  have  been  added 
to  the  staff  of  the  Joseph  Medill  School 
of  Journalism  at  Northwestern  Uni¬ 
versity,  for  this  year.  Prof.  Theodore 
B.  Hinckley,  editor  of  the  magazine. 
Drama,  and  associate  professor  of  play¬ 
writing  at  Northwestern,  will  teach  the 
course  in  dramatic  criticism,  and  Harper 
Leach  of  the  Chicago  Tribune  will  be 
supervisor  of  the  newspaper  laboratory. 


ASSOCIATIONS 


NEW  PLANTS  AND  EQUIPMENT 

pL.\NT  of  the  Bell  (Cal.)  Herald  and 
the  Maywood  (Cal.)  Review  has 
been  moved  to  519  Baker  avenue.  The 
publishers,  Joseph  A.  Fleitzer  and  S.  E. 
De  Rackin  announce  that  plans  are  being 
made  for  changing  the  weekly  into  a 
daily  in  the  near  future. 

New  plant  of  the  IVashburn  (N.  D.) 
Leader  is  rapidly  nearing  completion. 
Fred  F.  Jeffries  is  editor  and  publisher. 

Harry  Hoffman,  owner  and  editor  of 
the  Oxford  (Kan.)  Nen’S,  has  let  the 
contract  for  a  new  home  for  his  paper. 
The  building  will  be  of  brick  and  devoted 
entirely  to  the  newspaper  work. 

Extensive  alterations,  repairs  and  addi¬ 
tions  have  been  begun  on  the  municipal 
building  at  Ashland^  Va.,  and,  when  these 
improvements  are  completed  the  structure 
will  be  occupied  by  the  Hanover  Herald- 
Progress.  Modern  presses  will  be  in¬ 
stalled. 

Another  24-cylinder  multi-color  Hoe 
press  has  been  delivered  to  the  Hearst 
Publications  in  New  York  City. 


SCHOOLS 


A  COURSE  in  news  writing  is  being 
offered  this  year  at  Northland  Col¬ 
lege  at  Ashland.  Wis.,  under  the  direc¬ 
tion  of  Mrs.  Lucy  Rogers  Hawkins. 
Mrs.  Hawkins  has  been  secretary  to  the 
president  and  directs  the  publicity  at 
Northland.  She  studied  journalism  at 
the  University  of  Wisconsin  and  has  had 
several  years  of  experience  in  Madison, 
Detroit  and  Chicago. 

Two  hundretl  and  fifty-two  students 
in  the  Missouri  School  of  Journalism  this 
semester  make  up  the  record  enrollment 
in  the  history  of  the  school.  One 
hundred  and  nine  students  from  other 
divisions  of  the  university  are  also  en¬ 
rolled  in  journalism  courses. 

More  than  75  students  registered  in 
the  Lee  Memorial  School  of  Journalism. 
Washington  and  Lee  University,  Lexing¬ 
ton,  Va.,  at  the  opening  of  its  second 
year  since  its  revival.  The  Lee  Scho:)l 
of  Journalism  was  begun  in  1869  by 
General  Robert  E.  Lee,  then  president 
of  Washington  and  Lee  University,  and 
was  re-established  last  year  under  the 
supervision  of  Professor  Roscoe  B. 
Ellard,  formerly  head  of  the  Journalism 
School  at  Beloit  College,  Beloit,  Wis. 

Expansion  of  the  Oklahoma  Daily, 
student  newspaper  of  the  school  of 
journalism.  University  of  Oklahoma, 
Norman,  was  announced  with  the  re¬ 
sumption  of  publication  at  the  beginning 
of  the  fall  term.  The  paper  has  been 
elected  to  membership  in  the  .\ssociated 
Press  and  will  carry  daily  news  dis¬ 
patches  of  state  and  national  affairs.  A 
telephone  pony  from  the  Oklahoma  City 
A.  P.  bureau  will  be  used. 

First  annual  convention  of  “Quill  and 
Scroll,”  the  national  high  school  jour¬ 
nalists’  organization  will  be  held  at  the 
University  of  Iowa  Oct.  15,  and  ex¬ 
pectations  are  that  representatives  of  60 
chapters  will  attend.  George  H.  Gallup 
of  the  University  School  of  Journalism, 
sponsor  of  the  association  and  its  secre¬ 
tary-treasurer,  has  announced  that 
awards  for  news  writing,  editorial  work, 
technology,  copv  read’ng,  headline  writ¬ 
ing  and  advertising  copy  work,  will  be 


TT  J.  WILLLAMS,  director  of  sales 
of  the  Paraffine  Companies,  Inc., 
spoke  before  the  Advertising  Club  of 
St.  Louis  on  Sept.  28,  on  “Some  Funda¬ 
mentals  in  Sales  Management.” 

C.  K.  Woodbridge,  president  of  the  In¬ 
ternational  Advertising  .Association  was 
the  speaker  at  the  opening  meeting  of 
the  1926-1927  season  of  the  Women’s  Ad¬ 
vertising  Club  of  Providence,  R.  L,  at 
the  Biltmore  Hotel  in  that  city  Monday 
night. 

H.  P.  Everest,  publisher  of  the  Kirk¬ 
land  (Wash.)  Journal,  has  been  elected 
president  of  the  King  and  Kitsap  coun¬ 
ties  group  of  the  Washington  Press 
.Association.  He  succeeds  Gunnar  Lund, 
publisher  of  the  Washington  Posten. 

The  first  autumn  meeting  of  the  Wom¬ 
en’s  Advertising  Club  of  Pittsburgh 
was  held  at  the  club  house  of  the  Con¬ 
gress  of  Women’s  Clubs.  Dinner  was 
followed  by  the  business  meeting  when 
the  new  officers  were  installed.  They  are : 
President,  Miss  Betty  Bell ;  vice-presi¬ 
dent,  Miss  Violet  Symons;  corresponding 
secretary,  Miss  Doris  Alirrielees;  rec¬ 
ording  secretary.  Miss  Mary  Moore,  and 
treasurer,  Mrs.  Frances  How’ell. 

H.  T.  Bussman,  president  of  the  Buss- 
man  Manufacturing  Company,  has  been 
nominated  for  president  of  the  Adver¬ 
tising  Club  of  St.  Louis.  Other  of¬ 
ficers  nominated  follow :  first  vice-presi¬ 
dent  ;  Fred  E.  Winsor,  General  Outdoor 
Advertising  Company ;  second  vice-presi¬ 
dent,  W'.  J.  Johnson,  Chappelow  .Adver¬ 
tising  Company ;  third  vice-president,  R. 
M.  Wright,  advertising  manager,  Scruggs, 
Vandervoort  &  Barney  Dry  Goods  Com¬ 
pany;  secretary,  Hubert  Echele,  Warwick 
Typographers,  and  treasurer,  Frank 
Fuchs,  advertising  manager.  First  Na¬ 
tional  Bank.  The  election  will  be  held 
at  the  annual  meeting  at  Hotel  Chase, 
Oct.  12th. 

Lancaster  County  Publishers  .As¬ 
sociation  held  a  dinner  at  the  Stevens 
House,  Lancaster,  Pa.,  recently. 

The  Texas  press  will  be  honored  at  the 
pioneer  dinner  of  the  State  Federation 
OF  Women’s  Clubs  in  Dallas,  Nov.  11. 
George  B.  Dealey,  president  of  the  Dal¬ 
las  Xews  and  Journal,  will  speak.  Dur¬ 
ing  the  federation  convention,  Nov.  8-12, 


the  press  will  be  tendered  a  breakfast. 
With  George  McQuaid,  Dallas,  principal 
speaker,  the  press  and  publicity  program 
of  the  convention  will  be  held  Nov.  12. 
.Miss  Margie  Neal,  publisher  of  the 
Carthage  East  Texas  Register  and  Texas’ 
first  woman  state  senator-elect,  also  will 
speak. 

Under  the  sponsorship  of  the  Port¬ 
land  Advertising  Club,  an  advertising 
club  is  being  formed  in  Eugene,  Ore., 
the  site  of  the  University  of  (Jregon. 
W.  F.  G.  Thatcher,  head  of  the  adver¬ 
tising  department  of  the  school  of  jour¬ 
nalism  at  the  university,  has  cooperated 
with  the  business  men  in  forming  the  club. 
.\  large  delegation  from  the  Portland  .Ad¬ 
vertising  Club  went  to  Eugene  on  Sep¬ 
tember  24  to  participate  in  the  organiza¬ 
tion  meeting. 

Del-Mar-Va  Press  Association, 
composed  of  publishers  and  editors  of 
newspapers  in  Delaware  and  the  Eastern 
Shore  of  Maryland,  held  its  semi-annual 
meeting  last  Saturday  at  the  University 
of  Delaware,  in  Newark,  Del.  Follow¬ 
ing  the  business  meeting  the  members 
were  guests  of  Dr.  Walter  Hullihen. 
president  of  the  University,  at  a  luncheon. 
During  the  meeting  a  memorial  was 
adopted  to  the  late  Everett  C.  Johnson, 
founder,  publisher  and  editor  of  the 
.\e7i>ark  Post  and  also  former  secretary 
of  State  of  Delaware. 

Members  of  the  New  England  News¬ 
papers  Alliance  have  been  invited  by 
\\iiiiam  J.  Pape,  publisher  of  the 
IVaterbury  (Conn.)  Re  publican- Ameri¬ 
can,  to  hold  their  fall  meeting  in  that 
city  Oct.  27.  At  this  time  they  will  in¬ 
spect  the  Republican-American’s  new 
$15,(XX)  model  electrical  home,  which  has 
been  built  in  co-operation  with  the  local 
electrical  interests. 

Fourth  Estate  Lodge,  .A.  F.  &  A.  M., 
composed  of  Boston  newspapermen,  re¬ 
cently  observed  Christian  Science 
.Monitor  Night,  when  entertainment  for 
the  evening  was  provided  by  employes 
of  that  paper. 


57  Improved  Sim¬ 
plex  Metal  Feeders 

recently  installed  on  the 
Linotypes  in  the  N.  Y.  Her- 
ald-Trihune  makes  a  total 
of  over  2  75  Simplexes  in 
use  on  four  of  New  York 
City’s  Daily  Papers. 


Alfred  W.  Channing,  Inc. 

27  Thames  St.,  New  York. 

M.akerR  of  the 
Supreme  Metal  Furnace 


"Drinking  illicit  liquor  in  high  society 
is  quite  de  rigueur” — Society  journal.  In 
some  instances,  quite  de  rigor  mortis. — 
.Vi’ty  York  American. 

Since  securing  a  divorce  a  St.  Louis 
man  is  gradually  regaining  the  use  of 
his  voice. — Elorence  (Ala.)  Herald. 

.A  man  who  never  forgets  a  face,  though 
he  may  have  seen  it  but  a  few  thousand 
times,  is  Mr.  S.  Jay  Kaufman  Hopping 
out  of  a  taxicab  in  Philadelphia  with  a 
friend  he  encountered  the  writer  of  this 
column  and,  introducing  him,  said ; 
".Arthur,  I  want  you  to  meet  an  old 
friend  and  fellow  worker,  Mr.  Ripley,  the 
great  cartoonist.” —  H.  1.  Phillips  in 
Xew  York  Sun. 


What  some  people  don’t  know  about 
driving  would  fill  a  book — also  a  hos¬ 
pital. — Elorence  (Ala.)  Herald. 


(3ne  wonders  if  those  people,  who  de¬ 
cry  the  manner  in  which  the  automo¬ 
bile  is  "undermining  the  home,”  would 
refuse  one  as  a  gift. — Sioux  Palis  (S.D.) 
Daily  Argus-Leader. 


Still,  it  was  kind  of  Mr.  Kipling  to 
put  his  ill  will  in  verse,  where  it  will 
not  be  widely  memorized  as  it  might 
have  been  in  a  jazz  song. — Ottumwa 
(la.)  Daily  Courier. 


If  you  wish  to  find  the  writers  of 
stories  about  "the  great  open  spaces,” 
look  in  the  small,  closed  and  steam- 
heated  spaces  of  New  York  City. — 
Davenport  (la.)  Daily  Times. 


The  man  who  claims  to  be  seeking 
new  fields  for  his  genius  usually  is  look¬ 
ing  for  a  place  where  he  isn’t  so  well 
known. — Hamlin  (S.  D.)  Republican. 


e  are  now  employed  by  326  newspaper  pub¬ 
lishers  to  handle  the  entire  detail  work  of 
supplying  checking  proofs  to  their  agencies 
and  advertisers — which  is  another  way  of 
saying  that  326  newspapers  have  solved  their 
checking  proof  problems. 


1  538  So.  Clark  St. 

i  CHICAGO 

i 

79  Madison  Ave. 

NEW  YORK 

A  Copy  of 

Editor  &  Publisher 

reaches  practically  every  Publisher  and 
and  his  executives.  Your  advertisement 
in  its  columns  is  a  salesman  ever  present 
—  backed  by  the  prestige  gained  and 
maintained  by  this  publication  in  every 
newspaper  office 
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®  jwVAxV'; 


in  Oakland,  Califiorida 


One  oS  the  West*s 
Great  Newspapers 

National  Representatives 
WILLIAMS,  LAWRENCE  & 
CRESMER  CO, 

225  Fifth  Ave.,  New  York  City 
360  North  Michigan  Avenue, 

Chicago 


The  Home  of  Radio  Station  KLX 


More  than  78^000 
Average  Net  Paid 
Daily  and  Sunday 
Circulation  * 

Eighty-five  per  cent  of  the  total 
net  paid  city  circulation  of  The 
Oakland  Tribune  is  delivered  di¬ 
rectly  into  the  Eastbay  homes  by- 
carriers.  Seventy-seven  per  cent  of 
the  total  net  paid  circulation  is 
city  circulation  and  90  per  cent  of 
the  total  net  paid  circulation  is 
local  (city  and  suburban)  circula¬ 
tion.  W'ith  this  thorough  and  un¬ 
usually  responsive  newspaper  cir¬ 
culation  in  a  steadily  growing,  pros¬ 
perous  trading  belt  all  Oakland 
Tribune  advertisers  are  practically- 
assured  an  ever  increasing  volume 
of  business. 


[And  Trading  Area] 


THERE  ARE 
107,578  AUTOMOBILES 
184  AUTOMOBILE  DEALERS 
41  AUTOMOTIVE  FACTORIES 


AND— 


10,680  NEW  CARS  WERE  SOLD  AND  REGIS¬ 
TERED  DURING  THE  FIRST  SIX  MONTHS 
OF  1926. 

Oakland,  California,  (and  trading  area),  is  surely  the 
automotive  center  of  the  Pacific  Coast  and  there  are  good  and 
sufficient  reasons  why  this  is  so — 

Climate  is  peculiarly  adapted  to  all-year-round  touring — 
Roads  are  excellent,  numerous  and  picturesque — 

And  the  people  of  these  communities  demand  and  are 
financially  able  to  enjoy  recreation  of  the  better  sort — 

The  gateway  is  open  for  varied  automotive  selling  ap- 
X  peals  and  through  the  advertising  columns  of  T HE  Oakland 
^  I  Tribune  the  automotive  and  automotive  accessory  manufac- 
Aturer  enters  a  market  rich  with  prospective  consumers. 
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EDITING  A  CHINESE  PAPER  AN  “EXTRA- 
HAZARDOUS**  OCCUPATION 


Two  Editors  Shot  Recently  by  Military  Authorities  —  Native 
Press  Subsidized  by  Political  Aspirants — 

120  “News  Agencies” 

By  RANDALL  GOULD 

Peking  Manager,  United  Press 


lyrEWSPAPER  editing  in  Peking  comes 
under  the  general  heading  of  “extra- 
hazardous  occupations”  and  under  current 
wartime  conditions  the  casualties  among 


editors  and  papers  alike  run  into  figures 
which  compare  well  with  those  of  the 
armies. 

Yet  a  hasty  survey  of  the  Peking  field 
shows  that  there  are  today  approximately 
60  Chinese  newspapers  and  120  news 
agencies.  Such  a  survey  must  needs  be 
hasty,  for  births  and  deaths  among  these 
institutions  occur  faster  than  anyone  can 
record.  As  to  the  number  of  newspaper¬ 
men  in  Peking— that  is  a  figure  which 
nobody  on  earth  can  compile.  Being  a 
newspaperman  here  is  at  once  the  easiest 
and  the  hardest  job  on  earth ;  easy,  be¬ 
cause  the  papers  appear  to  accept  and 
print  anything,  ^nd  hard,  because  to  be 
known  as  a  Chinese  newspaperman  is  to 
court  imprisonment  or  death  at  the  hands 
of  any  petty  military  leader  who  takes  a 
dislike  to  one.  Therefore  a  large  number 
of  contributors  to  Peking  papers  are  iK)t 
even  on  the  payroll,  and  their  activities 


are  secret. 

It  will  be  gathered  from  the  foregoing 
that  Peking  is  an  abnormal  city  from  a 
journalistic  standpoint.  Quite  right ; 
Peking  is  a  city  of  intrigue,  graft  and 
politics  rivaling  anything  elsewhere  in 
either  Orient  or  Occident,  and  practically 
the  entire  vernacular  press  is  given  over 
to  the  work  of  furthering  somebody’s 
cause  and  feathering  somebody’s  nest. 
Though  the  Peking  population  is  close 
to  a  million,  a  large  number  of  the  so- 
called  citizens  are  illiterate  coolies  who 
can  neither  read  nor  afford  a  purchasing 
public  for  possible  advertisers.  Since 
Peking  has  few  indu.stries  which  might 
advertise  in  any  event,  the  advertising 
columns  are  chiefly  filled  with  the  praises 
of  patent  medicines,  cigarettes,  and  a  great 
deal  of  other  matter  which,  if  offered  to 
the  advertising  manager  of  an  .\merican 
paper,  would  cause  that  worthy  to  fall  on 
the  floor  in  a  swoon. 

With  a  small  reading  public  and  a 
great  many  newspapers  in  existence,  cir¬ 
culations  cannot  be  large.  The  Catholic- 
owned  Yi  Shih  Pao,  the  Shun  Tien  Shih 
Fao,  the  Chung  Met  IVan  Pao,  and  one 
or  two  other  papers  manage  to  keep  in 
the  public  eye  to  a  certain  e.xtent  in  spite 
of  military  and  political  fluctuations,  but 
it  is  doubtful  if  any  Peking  paper  can  to¬ 
day  come  within  hailing  distance  of  20,- 
000  circulation;  at  present  the  maximum 
circulation  probably  is  closer  to  10,000. 
and  only  one  or  two  are  anywhere  around 
that ;  most  of  the  papers  print  a  few  hun¬ 
dred  copies,  and  many  must  print  only 
enough  to  show  their  “backers”  that  they 
still  exist. 

This  brings  up  the  question  of  subsidy. 
In  Peking,  subsidy  is  evervthing.  With¬ 
out  a  subsidy  practically  no  paper  can 
exist,  and  some  ingenious  journals  man¬ 
age  to  obtain  subsidies  from  several 
sources  simultaneously.  It  is  not  expen¬ 
sive  to  start  a  paper  here,  since  the 
vernacular  press  is  about  where  the 
American  press  was  prior  to  the  Civil 
War,  and  every  time  some  upstart  Cen- 
eral  or  political  aspirant  manages  to  force 
his  head  out  of  the  ruck,  there  is  sure  to 
be  a  bright  young  Chinese  lad  with  the 
proverbial  “shirt-tail  full  of  type”  ready 
to  start  a  newspaper  chief!'-  devt)ted  to 
acclaiming  its  patron  as  the  Man  on 
Horseback  who  has  come  to  drag  stricken 
China  up  to  her  rightful  place  in  the  front 
row  of  the  family  of  nations. 

To  start  a  news  agency  is  an  even 
cheaper  proposition,  since  all  that  is  re¬ 
quired  for  that  is  a  writing  bush,  an  ink 
block  and  stone,  enough  paper  to  dis¬ 
tribute  a  daily  service  to  the  various  news¬ 
papers,  and  the  fertile  imagination  with 


which  all  Chinese  newspapermen  seem 
endowed.  Since  the  papers  are  willing  to 
print  anything,  there  is  not  much  difficulty 
in  showing  results  to  the  “backer.” 

Under  these  conditions,  the  quality  of 
newspaper  output  may  readily  be 
imagined.  On  second  thought,  it  can't 
be.  One  must  live  in  Peking  a  while  and 
enjoy  the  pleasure  of  daily  translation 
from  the  vernacular  press  fully  to  savor 
the  amount  of  filth,  billingsgate,  and  plain 
and  fancy  lying  which  may  be  done  in 
print,  .\nything  and  everything  is  put 
into  the  paper.  Apparently  no  effort  is 
ever  made  to  “check  up”  on  a  piece  of 
alleged  news.  The  only  governing  factor 
is  the  editor’s  sense  of  discretion,  which 
appears  to  function  in  direct  ratio  to  the 
probabilities  of  personal  danger. 

Closures  of  papers  by  the  military  or 
police  are  frequent.  Occasionally  a  mob 
gets  together  and  wrecks  a  paper,  but  this 
is  much  less  frequent.  Most  frequent  of 
all  is  the  kidnapping  or  theoretically  legal 
arrest  of  an  editor  by  personal  enemies. 
Several  months  ago  an  editor  of  rather 
radical  tinge  was  taken  out  and  shot  by 
the  military;  there  was  something  of  an 
uproar,  but  nothing  was  done.  Now  the 
next  logical  step  has  occurred.  General 
Chang  Tsungchang  of  Shantung  province, 
sojourning  here  while  fighting  the  Na¬ 
tionalists,  caused  a  perfectly  harmless  and 
non-radical  editor  whom  he  disliked  to  be 
shot  as  unceremoniously  as  was  the  radi¬ 
cal.  Again  comes  the  uproar,  and  again 
there  is  lack  of  action.  When  law  has 
l)een  suspended  as  completely  as  it  now 
has  in  North  China,  the  matter  of  a  mur¬ 
dered  editor  or  two  cannot  greatly  trouble 
the  public.  So  cautious  have  the  other 
editors  now  become  that  they  delayed,  for 
24  hours,  publication  of  a  resolution  pass¬ 
ed  by  an  organization  of  Japanese  journ¬ 
alists  here  condemning  the  shooting. 

With  Chinese  papers  founded  on  such 
a  wholly  unwholesome  basis,  there  is  little 
attempt  at  competition.  The  news  which 
the  editors  want  is  the  news  which  will 
plea.se  their  subsidizers — that  is  local  and 
political  news. 

There  is  other  news  available.  United 
Press  news  from  abroad  is  translated  into 
Chinese  and  distributed,  and  because  the 
United  Press  makes  an  effort  to  bring 
in  news  of  special  interest  to  China,  this 
news  is  often  prominently  displayed.  Sena¬ 
tor  Borah’s  utterances  on  behalf  of  a 
square  deal  for  China,  cabled  to  Peking, 
got  excellent  “play.”  But  the  run  of  the 
foreign  news  is  little  regarded  here, 
though  provided  in  abundance.  Reuter 
distributes  a  foreign  service  in  Peking 
and  there  is  a  considerable  distribution  of 
governmental  propaganda  brought  in  by 
radio,  but  the  papers  care  so  little  for 
such  material  that  collection  of  service 
charges  is  practically  impossible  in  most 
cases. 

I'oreign  residents  of  Peking  receive  a 
good  selection  of  cabled  news  through 
the  media  of  the  Peking  Leader,  the 
North  China  Standard  and  the  People’s 
T ribune,  all  published  in  English,  and  Le 
Journal  de  Pekin,  published  in  French. 
The  Peking  Leader  is  foreign  controlled, 
edited  by  Grover  Clark,  an  .American,  and 
makes  an  honest  effort  toward  giving  fair 
news  and  constructive  comment  in  the 
midst  of  the  Peking  political  turmoil.  The 
North  China  Standard  is  Japanese  con- 
snd  the  People’s  Tribune  is  a 
Nationalist  Chinese-owned  organ;  both 
are  American  in  style  and  well-edited 
from  a  news  point  of  view. 


WOMAN  LEADS  DAILY’S  TOUR 

The  wife  of  Governor  Henry  Fuqua 
of  Louisiana  will  lead  the  New  Orleans 
Item^Tribune’s  Palm-to-Pine  tour  from 
the  Louisiana  city  to  Winnipeg,  Canada 


9 


1 


®lie 

Jpfiilaiidpfua 

Jlnquiror 

Announces 
the  Appointment 
of 

Woodward  &  Kelly 

London  Guarantee  &  Accident  Bldg. 
Chicago 

Fine  Arts  Building 
Detroit 


WESTERN 

REPRESENTATIVES 

Effective  at  once 


This  appointment  brings  into  close 
association  in  the  national  adver¬ 
tising  field  four  powerful  market 
media — The  Chicago  Daily  News, 
The  Cleveland  Plain  Dealer,  The 
New  York  Herald  Tribune  and 
the  Philadelphia  Inquirer. 

Jesse  F.  Spencer  who  has  been 
the  Western  Representative  of  The 
Philadelphia  Inquirer  for  many 
years,  with  headquarters  in  Chi¬ 
cago,  has  joined  this  organization. 


35 


Editor  &  Publisher  for  October  2 ,  1926 

- - AS  ALWAYS - 

OUR  CUSTOMERS  WRITE  OUR  ADS 

ASK  THEM 

In  the  nine  months  of  1926  already  past 
The  DUPLEX  PRINTING  PRESS  COMPANY  has  shipped 

MORE  DUPLEX 
FLAT  BED  PRESSES 

MORE  DUPLEX 
TUBULARS 

MORE  DUPLEX 
SUPER-UNIT 
ROTARIES 

Heavy-Duty  two-plates-around  Metropolitan  Type 
Than  during  any  previous  similar  period 

These  three  types  of  presses  cover  the  entire  newspaper  field,  a  particularly 
designed  press  for  every  newspaper  need,  weekly  to  largest  metropolitan  daily 


»*The  PROOF  of  the  PUDDING  is  In  the  EATING** 

Buying  publishers  owe  it  to  Themselves  to  investigate 

We  refer  them  to  ANY  of  our  users;  among  some  of  the  more  recent  buyers,  for 
instance:  Waterloo,  Iowa,  Courier;  Huntington,  W.  Va.,  Herald  Dispatch;  Pater¬ 
son,  N.  J.,  Press-Guardian;  Williamsport, Pa., Sun;  Ponca  City, Okla., News;  Zanes¬ 
ville,  O.,  Signal  (2nd  purchase) ;  Appleton,  Wis.,  Post-Crescent ;  Lewiston,  Idaho, 

Tribune;  Jackson,  Tenn.,  Sun;  Mt.  Pleasant,  Mich.,  Times;  Duncan,  Okla.,  Banner; 

Hazard,  Ky.,  Herald;  Ames,  Iowa,  State  Student;  Winslow,  Ariz.,  Mail;  Yonkers, 

N.  Y.,  Statesman;  Waltham,  Mass.,  Tribune;  Carlisle,  Pa.,  Sentinel;  Frankfort,  Pa., 

News  Gleaner.  And  we  will  gladly  furnish  names  of  users  of  our  latest  type 
machines  to  publishers  interested  in  any  locality. 

THE  DUPLEX  PRINTING  PRESS  COMPANY 

Battle  Creek,  Mich.,  U.  S.  A. 

World  Bldg.  New  Chicago  Temple  Bldg.  DeYoung  Bldg. 

New  York  Chicago  San  Francisco 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


Gene  Tunney  Writes  Autobiography  for  King — Rhyming  Bedtime 
Stories  on  Market — Motherhood  Serial  Offered — 

New  Daily  Cartoon 


BRIGHTEN  THE  PAGE  WITH  GRAFLEX  PICTURES 


^ENE  TUNNEY,  new  heavyweight 
champion,  has  written  his  auto¬ 
biography  and  it  is  being  distributed  to 
newspapers  by  King  Features  Syndicate, 
Inc.,  New  York.  Tunney  is  said  to  be 
one  of  few  sporting  celebrities  who  can 
actually  write.  '  “My  Life  and  Ring 
( ’areer”  is  the  title  of  the  feature. 

Carroll  Brown,  feature  writer  and 
artist  of  the  Cincinnati  Enquirer,  has 
signed  a  contract  to  furnish  the  Thomp¬ 
son  Features  Service,  New  York,  with  a 
new  daily  cartoon,  with  short  humorous 
text. 

NEA  Service,  Inc.,  has  started  a  new 
bedtime  story  written  in  rhyme  by  Hal 
Cochran  and  called  “The  Tiny  Mites.” 

The  latest  biography  of  Gene  Tunney 
has  been  written  by  Ed  Van  Every  for 
the  New  York  World  Syndicate. 

Francis  J.  Tietsort  is  writing  a  series 
on  aviation  for  the  McClure  Newspaper 
Syndicate,  New  York. 

Miss  Sonia  Cook,  of  the  McCoy  Health 
Service,  Los  Angeles,  which  distributes  a 
daily  health  column  to  newspapers,  was  in 
New  York  this  week  to  arrange  for 
opening  a  New  York  office. 

•Mrs.  Gertrude  Guthrie  Treadway,  edi¬ 
tor  of  the  Home  Forum  page  of  the 
Cincinnati  Enquirer,  has  signed  with  the 
Thompson  Features  Service,  New  York. 


for  publication  of  a  “novel  of  mother¬ 
hood,’’  called  “Day  Star.” 

Robert  F.  Sulkers,  creator  of  “Seka- 
tary  Hawkins,”  has  resigned  as  promo¬ 
tion  manager  of  the  Cincinnati  Enquirer, 
to  devote  all  bis  time  to  his  boy  story 
feature,  distributed  by  the  Metropolitan 
Newspaper  Service,  New  York. 

“Blaze  of  Glory”  is  the  title  of  a  new 
serial  novel  by  Fred  Mclsaac,  New  York 
and  Boston  newspaper  man.  to  be  bandied 
by  King  Features  Syndicate.  Inc.,  New 
York.  It  has  a  college  football  theme. 

Bell  Syndicate,  Inc.,  New  York,  is 
offering  a  new  photo-.strip  with  serial  text 
called  “Private  ^  ife  of  a  Flirt.”  Te.xt  is 
written  by  Jean  McDonough. 

Latest  from  the  pen  of  Winifred  V’an 
Duzer,  serial  writer  for  King  Features 
Syndicate,  Inc.,  is  called  “Golden  Roads.” 

Sidney  A.  Silberman  of  the  National 
News  Service  and  Mrs.  Silberman  cele¬ 
brated  their  10th  wedding  anniversary  on 
Sept.  26  at  their  Philadelphia  residence 
with  a  reception.  More  than  200  guests 
were  present  among  which  were  many 
newspaper  publishers  from  all  parts  of 
the  country. 

The  O’Dell  Newspaper  Service  has  at¬ 
tained  the  second  serial  rights  of  “They 
Had  to  See  Paris,”  by  Homer  Croy,  who 
wrote  “West  of  the  Water  Tower.” 


ADVERTISING  AGENCY  AFFAIRS 

Harold  F.  Barber  Heads  New  England  A.  A.  A.  A.  Council — McCann 
Opens  Seattle  Office — McGehee  Joins  Bauerljne,  Inc. — 

Ayer  Executives  Hold  Meeting 


UAROLD  F.  BARBER,  president  of 
the  J.  W.  Barber  Advertising  Agency 
of  Boston,  Mass.,  was  elected  chairman 
of  the  New  England  Council  of  the 
Vmerican  Association  of  Advertising 
Agencies,  which  is  in  annual  session  at 
the  Bos.on  City  Club  this  week.  Mr. 
Barber  has  served  on  the  board  of  gov¬ 
ernors  and  as  secretary-treasurer  for 
some  years.  He  is  also  past  president  of 
the  Advertising  Club  of  Boston.  The 
Barber  Agency  is  one  of  the  oldest  in 
the  United  States  having  been  founded 
in  1866  by  tbe  late  John  W.  Barber. 

Others  elected  were:  C.  H.  Bunting 
of  Waller  B.  Snow  and  Staff  as  vice- 
president  ;  Richard  S.  Humphrey  of  the 
H.  B.  Humphrey  Company  as  secretary- 
treasurer;  and  A.  E.  Greenleaf  of  the 
Greenleaf  Advertising  Company  as  mem¬ 
ber  of  the  executive  board  from  New 
England. 

The  H.  K.  McCann  Advertising 
Agency  of  New  York  has  opened  offices 
in  the  new  Skinner  building  in  Seattle. 
Coulter  McKeever,  who  has  been  with 
the  company  for  many  years,  and  was 
formerly  an  executive  in  the  San  Fran¬ 
cisco  offices,  has  charge  of  the  new 
branch. 

Harry  S.  McGehee,  formerly  of  the 
New  York  offices  of  Cecil,  Barreto  & 
Cecil,  has  joined  Bauerlein,  Inc.,  adver¬ 
tising  agency  of  New  Orleans.  Mc¬ 
Gehee  was  previously  connected  with  the 
Ferry-Hanly  Advertising  Company,  of 
New  Orleans. 

James  Davis  Woolf,  secretary  of  the 
J.  Walter  Thompson  Company,  New 
York  advertising  agency,  has  written  a 
book  on  “Writing  Advertising,”  pub¬ 
lished  by  the  Ronald  Press,  New  York. 

Raymond  Atwood,  manager  of  the 
Cleveland  office,  was  elected  a  vice-presi¬ 


dent  and  director  of  the  H.  K.  McCann 
Company,  at  a  recent  meeting  of  the 
directors.  L.  E.  Firth,  in  charge  of  the 
Zonite  and  Beech-Nut  accounts,  was  also 
elected  a  director.  L.  W.  Ellis  has  re- 
>igned  from  the  board. 

George  L.  Cooper  has  joined  the  staff 
of  the  New  York  office  of  the  Lyddon  & 
Hanford  Company,  New  York  advertis¬ 
ing  agency.  He  was  formerly  associated 
with  Best  &  Company,  New  York  store. 

E.  T.  Tomlinson,  Jr.,  vice-president  of 
Doremus  &  Co.,  has  returned  to  New 
York  from  a  visit  to  the  newly  organ¬ 
ized  San  Francisco  office  of  the  agency. 

W.  W.  Fry,  senior  partner  of  N.  W. 
.\yer  &  Son,  entertained  150  employes  of 
the  Philadelphia,  New  York,  Chicago, 
Boston  and  San  Francisco  offices  of  that 
agency  at  his  ranch  50  miles  north  of 
Binghamton,  N.  Y.,  this  week. 

Ray  D.  Lillibridge,  Inc.,  New  York, 
has  been  retained  by  the  Canadian  Pa¬ 
cific  Railway  to  handle  the  advertising  for 
the  Chateau  Frontenac,  Quebec,  and 
other  Canadian  Pacific  hotels. 

The  Cosmopolitan  Advertising  Agency, 
Reading,  Pa.,  has  commenced  to  place 
newspaper  contracts  for  the  following  ad¬ 
vertisers:  Dr.  Robert  J.  Yost  Companv, 
Be'hlehem,  Pa. ;  Glen-Gery  Shale  Brick 
Company.  Reading.  Pa. ;  Mosemann  Com¬ 
pany,  Lancaster,  Pa.;  and  P.  H.  Hilde¬ 
brand  Cigar  Company,  Reading. 

EDITOR  INJURED  IN  CRASH 

Harlow  Brown,  editor  of  the  Princeton 
(Ill.)  Bureau  County  Tribune,  may  lose 
his  left  arm  as  the  result  of  an  auto 
crash  near  Rockford,  Ill.,  when  he  was 
pinned  between  two  cars.  Mrs.  Brown 
was  also  injured. 


The  latest  Graflex: 
SH  X  4H  Revolving  Back 
Graflex,  Series  C, 
with  Cooke  Anastigniat 
f.2,5.  $‘260. 


dusk  comes  early 
and  the  senator  comes  late 

Political  events  and  other  impor¬ 
tant  happenings  don’t  always  take 
place  on  time.  Delay  gives  photog¬ 
raphers  trouble,  for  the  hours  of  good 
light  are  few. 

There’s  a  new  press  camera,  how¬ 
ever,  that  stretches  the  picture¬ 
making  day.  The  Series  C  Graflex 
has  an  /.2.5  lens,  more  than  three 
times  as  fast  as  the  fastest  on  any 
previous  model.  When  the  sun  is 
dim,  even  when  rain  descends, 
enough  light  can  enter  this  big  lens 
to  produce  clear  negatives. 

If  you  would  like  your  paper  to  publish  sen¬ 
sational  pictures  regularly,  right  through  the 
season  of  dull  light,  arm  your  photographic 
staff  with  the  Series  C  Graflex. 


Graflex  cameras  are  now  made  by 

THE  FOLMER  GRAFLEX  CORPORATION 

ROCHESTER,  N.  Y. 

For  sale  by 

EASTMAN  KODAK  COMPANY 

lUKHESTER,  N.  Y. 


I- 
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^0  it  better 


with  GAS 


Thousands  of  companies,  large  and  small,  in  widely 
varied  types  of  business,  and  located  in  all  parts  of  the 
country,  know  from  actual  experience  that  ‘‘You  can  do 
it  better  with  gas”.  Some  of  the  nationally  -  known 
industrial  users  oi  gas  are  listed  below: 


Bethlehem  Steel  Corp..  Bethlehem,  Pa. 
Valentine  Varnish  Co.,  New  York,  N.  Y. 
International  Harvester  Co.,  Chicago,  Ill. 
Cascade  China  Co.,  Portland,  Oregon 
Loose 'Wiles  Biscuit  Co.,  Long  Island 
Citv,  N.  Y. 

General  Electric  Co.,  Pittsfield,  Mass., 
West  Lynn,  Mass.,  Fort  Wayne,  Ind., 
Schenectady,  N.  Y. 

Armour  &.  Company,  Chicago,  111. 

New  York  Times,  New  York,  N.  Y. 
Western  Pacific  R.  R.,  Sacramento,  Cal. 
Reo  Motor  Car  Co.,  Hint,  Mich. 

Textile  Chemical  Co.,  Providence,  R.  1. 
Ward  Baking  Co.,  Brooklyn,  N.  Y. 
Continental  Motor  Corp., Detroit,  Mich. 
Crane  Company,  Chicago,  III. 

The  Great  Atlantic  &  Pacific  Tea  Co., 
Belleville.  N.  J. 


Allis  Chalmers  Co.,  Milwaukee,  Wis. 
Cheek'Neal  Coffee  Co.,  Brooklyn,  N.Y. 
Baltimore  Sun,  Baltimore,  Md. 

Edison  Lamp  Works,  Little  Ferry,  N.  J. 
Sprague 'Warner  &.  Co.,  Chicago,  III. 
Bausch  &.  Lomb  Optical  Co.,  Roch' 
ester,  N.  Y. 

Sunbeam  Chemical  Co.,  Evansville.  Ind. 
Kitty  Kake  Kone,  Atlanta,  Ga. 

Yellow  Cab  Manufacturing  Co., 
Chicago,  111. 

National  Biscuit  Co.,  New  York,  N.Y. 
Public  Ledger,  Philadelphia,  Pa. 

Los  Angeles  Press  Brick  Co..  Los  Angeles, 
Cal. 

Morse  Drydock  Co.,  Brooklyn,  N.  Y. 
Puritan  Pie  Co.,  Denver,  Colo. 

New  Willard  Hotel,  Washington,  D.  C. 
Bock  Bearing  Co.,  Toledo,  Ohio 


Stewart'Warner  Speedometer  Corp., 
Chicago,  Ill. 

Pitcairn  Varnish  Co^  Milwaukee,  Wls. 
Pusey  and  Jones,  Gloucester,  Mass. 
New  York  Carbon  Co.,  Long  Island 
City.  N.  Y. 

Warner  Sugar  Refinery  Co.,  Edgewater, 
N.  J. 

Kansas  City  Star,  Kansas  City,  Mo. 
Reynolds  Spring  Co..  Jackson,  Mich. 
Brooklyn  State  Hospital,  Brooklyn,  N.Y. 
Call  Publishing  Co..  San  Francisco,  Cal. 
Cribben  &  Sexton  Co.,  Chicago,  III. 
American  Manganese  Steel  Co.,  Denver. 
Colo. 

New  Process  Gear  Co.,  Syracuse,  N.  Y. 
Oxenburg  Brothers,  Brooklyn.  N.  Y. 
Illinois  Tool  Works,  Chicago,  111. 


These  companies  use  gas  because  it  means  economy,  better  production 
and  improved  product.  Have  you  investigated  gas  for  your  own  use? 
Write  today  for  our  interesting  book,  “Gas  —  The  Ideal  Factory  Fuel”. 


American  Gas  Association 

342  Madison  Avenue,  New  York  City 


YOU  CAN  DO  IT  BETTER  WITH 

GAS 
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WITH  THE  GENERAL  ADVERTISERS 


A.  B.  Lambert  Severs  Connection  with  Lambert  Pharmacal  Company — 
Cranberry  Campaign  Starts  in  Newspapers — Postum 
Company  Buys  Tapioca  Firm 


A  LBERT  BOND  LAMBERT,  has  sev- 
evered  connection  with  the  Lambert 
I’harmacal  Company,  manufacturers  of 
Listerine,  of  which  he  was  chairman  of 
the  board  for  many  years,  and  has  formed 
a  connection  with  a  new  St.  Louis  cor¬ 
poration,  known  as  the  Pasteuring 
Chemical  Company,  which  was  formed  to 
advance  the  sales  of  Pastenrine,  also  an 
antiseptic  which  has  been  manufactured 
for  many  years  by  John  T.  Milliken  & 
Co.  Of  the  $50,000  capital  stock  of  the 
new  company,  Lambert  holds  4,500  shares. 
D.  Briggs,  4,998  shares,  J.  D.  Gillis, 
president  of  the  Milliken  Company,  500 
shares,  and  one  share  each  to  J.  A.  Mc¬ 
Carthy  and  R.  L.  Hedges.  The  Lambert 
family,  which  formerly  owned  all  of  the 
stock  of  the  Lambert  I’harmacal  Com¬ 
pany,  sold  their  holdings  to  Eastern 
brokers  last  March  for  cash  and  stock  of 
the  equivalent  of  $16,500,000. 


Members  of  the  American  Lumber 
.Association,  Transportation  Building, 
Washington,  D.  C.,  are  holding  confer¬ 
ences  in  San  Francisco  and  other  Pacific 
Coast  cities  to  raise  $1,000,000  for  a  na¬ 
tional  educational  campaign. 


San  Antonio  are  expected  to  spend  an¬ 
other  $30,000  during  the  campaign. 

Jack  N.  Pitluk,  of  the  Pitluk  Agency, 
San  Antonio,  has  prepared  a  one-year 
advertising  campaign  adopted  by  directors 
of  the  United  Merchants  of  Texas,  with 
its  object  to  encourage  trading  at  home. 
The  copy  will  be  run  twice  a  month  in 
towns  where  member-merchants  operate. 

The  name  of  the  Wayne  Tank  and 
Pump  Company,  of  Fort  Wayne.  Indiana, 
has  been  changed  to  the  Wayne  Company. 

Permission  for  the  change  was  granted 
for  the  reason  that  the  old  name  is  no 
longer  descriptive  of  all  the  products 
made  by  the  company,  which  in  addition 
to  its  extensive  gasoline  pump  and  tank 
line  also  manufactures  Wayne  oil  burners, 
water  softeners  and  electric  refrigerators 
for  homes  and  Wayne  industrial  water 
softeners. 

G.  C.  WILLINGS  TENDERED 
FAREWELL  DINNER 


Associates  Honor  Retiring  Vice-Presi- 


About  $200,000  will  be  invested  in  the 
annual  campaign  of  the  American  Cran¬ 
berry  Exchange  this  year  in  an  adver¬ 
tising  campaign,  just  launched  in  200 
newspapers  throughout  the  country,  to 
market  the  cranberry  crop  of  Massa¬ 
chusetts,  New  Jersey,  Wisconsin  and 
Long  Island,  which  this  year  totals  about 
700,000  barrels.  Women’s  publication 
and  other  media,  including  twenty-two 
broadcasting  stations,  are  also  being  used. 

The  American  Cranberry  Exchange  is 
a  co-operative  farmers’  organization,  the 
members  of  which,  it  is  said,  grow  65  per 
cent,  of  all  the  cranberries  in  the  country. 
A.  U.  Chaney  is  the  organizer  and  gen¬ 
eral  manager,  and  C.  M.  Chaney  secre¬ 
tary-treasurer  and  sales  manager.  The 
account  is  directed  by  the  Robert  M.- 
McMullcn  Company,  522  Fifth  .\ve. 


The  Postum  Cereal  Company  has  ar- 
range<l  to  buy  the  property  and  business 
of  the  Minute  Tapioca  Company,  Orange. 
Mass.  The  latter  firm  has  been  in  busi¬ 
ness  32  years.  No  change  in  management 
or  policy  is  contemplated. 

Following  inauguration  of  an  advertis¬ 
ing  campaign,  earnings  of  the  Ax  Penn¬ 
sylvania  Railroad  reached  a  new  high 
record  for  August,  with  total  revenues  of 
$62,303,359,  representing  an  advance  of 
$2,846,266  over  the  same  month  last 
year. 

Paul  G.  Hoffman,  vice-president  in 
charge  of  sales  of  the  Studebaker  Cor¬ 
poration,  and  Howard  Welch,  export 
sales  manager,  sailed  this  week  on  the 
Mauretania  to  visit  the  Paris  Automobile 
Show. 


Gerard  Swope,  president  of  the  General 
Electric  Company,  is  president  of  the 
National  Electrical  Manufacturers’  Asso¬ 
ciation,  a  new  organization  announced  this 
week,  consisting  of  270  electrical  manu¬ 
facturers  with  a  gross  annual  business  of 
$1  ,.500,000,000.  One  of  the  objects  of 
the  new  association  is  listed  as  “to  collect 
and  disseminate  information  of  value  to 
its  members  or  to  the  public.” 


G.  C.  WiixiNcs 


dent  of  Intertype  Corporation — Pre¬ 
sented  with  Gold  Watch, 

Golf  Outfit 

A  farewell  dinner  was  tendered  G.  C. 
Willings,  vice  president  of  the  Intertype 
Corporation,  by  his  old  associates  among 
the  officers  and 
executives  of  that 
organiza- 
tion,  T  u  e  s  d  a  y 
evening  in  New 
York.  Mr.  Wil¬ 
lings  retired  as 
vice  -  president 
Oct.  1. 

H.  R.  Swartz, 
former  president 
and  now  chairman 
of  the  Board  of 
Directors  of  In¬ 
tertype,  and  presi¬ 
dent  of  R.  Hoe 
&  Company,  paid 
the  following 
tribute  to  the  retiring  executive; 

“George  C.  Willings  joined  the  Inter¬ 
type  organization  in  its  infancy  and  he 
has  been  a  most  important  factor  in 
raising  it  to  its  present  high  position  in 
the  industrial  world.  His  intense  ambi¬ 
tion  and  sound  common  sense  always 
gave  us  the  impetus  to  move  forward 
with  extraordinary  results. 

“Willings  not  only  thought  out  sen¬ 
sible  and  practicable  plans  for  developing 
business,  but  seized  the  first  possible 
moment  to  put  them  into  effect.  He  did 
not  permit  difficulties  to  hinder  him  but 
proceeded  to  surmount  them  with  sur¬ 
prising  promptness,  and  that  is  what 
always  gave  us  new  strength  and 
energy.” 

Among  the  tokens  of  esteem  received 
by  Mr.  Willings  from  his  associates  in 
the  Intertype  sales  offices  and  factory, 
were  a  solid  gold  cigarette  case,  a  gold 
watch  and  a  specially  selected  golfing 
outfit. 

Mr.  Willings  is  retiring  from  active 
business  life  and  is  returning  with  his 
his  family  to  Pensacola,  Fla. 


H.  Colin  Campbell  has  resigned  as 
advertising  manager  of  the  Portland 
Cement  .Association.  He  has  held  the 
post  for  10  years,  during  which  time  the 
association’s  advertising  has  growm  from 
a  small  beginning  to  an  account  using  as 
many  as  5,200  papers  in  one  calendar 
year. 


The  San  Antonio  Chamber  of  Com¬ 
merce  has  allocated  $29,000  to  spend  on 
a  national  advertising  campaign  for 
tourists  this  Winter.  Railroads  entering 


NEW  CALIFORNIA  DAILY 

R.  T.  Barrett,  who  suspended  publica¬ 
tion  of  the  Hawthorne  (Cal.)  Daily 
Ledger  the  latter  part  of  July,  has  started 
publication  of  the  Van  Nuys  Daily 
Ledger. 

PAPER  COMPANY  MOVES 

The  Newspaper  and  Magazine  Paper 
Corporation  on  Oct.  1  moved  offices  to 
21  East  40th  street.  New  York  City. 


e 


\\  Sporting  Qoods 

^here  People  Play 


Florida  has  1,100  miles  of  coast  line,  nearly 
3,000  miles  of  shore  line,  2,500  miles  of  navig¬ 
able  rivers  and  30,000  fresh  water  lakes. 
Naturally  it  is  a  Mecca  for  all  who  like  fishing, 
boating  and  swimming. 

In  Florida  are  located  the  winter  training 
camps  of  most  of  the  important  baseball  teams 
of  the  country.  Here  are  hundreds  of  splen¬ 
did  golf  courses  which  are  playable  all  the 
year.  Nearly  every  city  has  its  parks  and 
playgrounds  with  facilities  for  tennis,  roque, 
lawn  bowling  and  every  kind  of  sport. 

Florida  is,  indeed,  the  world’s  winter  play¬ 
ground,  and  it  is  fast  being  recognized  as  a 
summer  playground  as  well.  In  addition  to 
its  year-round  population  of  almost  1 ,500,000, 
it  has  a  like  number  of  winter  visitors  who  are 
attracted  by  Florida’s  warm,  sunny  climate 
and  its  recreational  advantages,  and  who  leave 
approximately  $1,000,000,000  each  year  to 
pay  for  their  sojourns. 

Considering  these  facts,  where  can  the  manu¬ 
facturer  of  sporting  goods  find  a  better  market 
than  Florida?  And  in  Florida  what  more 
complete  and  economical  media  than  the  As¬ 
sociated  Dailies? 


ASSOCMTED  DAIUES 

iff  Florida 

510  Clark  Building  Jacksonville,  Florida 


Bradenton  News 
Clearwater  Sun 
Daytona  Beach  Journal 
Daytona  Beach  News 
Deland  Daily  News 
Eustis  Lake  Begion 
Ft,  Myers  Press 
Ft.  Myers  Tropical 
News 

Ft.  Pierce  News- 
Tribune 

Ft.  Pierce  Record 
Gainesville  News 
Gainesville  Sun 
Jacksonville  Florida 
Times-Dnion 
Jacksonville  Journal 
Key  West  Citizen 


Kissimmee  Gazette 
Lakeland  Ledger 
Lakeland  Star- 
Telegram 

Lake  Worth  Leader 
Melbourne  Journal 
Miami  Daily  News 
Miami  Herald 
Miami  Tribune 
New  Smyrna  News 
Ocala  Central  Florida 
Times 

Orlando  Morning 
Sentinel 

Orlando  Reporter-Star 
Falatka  News 
Palm  Beach  Daily 
News 


Palm  Beach  Post 
Palm  Beach  Times 
Pensacola  Journal 
Pensacola  News 
Plant  City  Courier 
St.  Augustine  Record 
St.  Petersburg 
Independent 
St.  Petersburg  News 
St.  Petersburg  Times 
Sanford  Herald 
Sanford  Times 
Sarasota  Herald 
Sarasota  Times 
Stuart  Daily  News 
Tampa  Times 
Tampa  Tribune 
Winter  Haven  Chief 


Editor  &  Publisher  for  October  2,  1926 


39 


ABCWeek 

Chicago 

Oct.i8  To  23 


ihe  13'i!  Convention 

of  the 


ABC 


(AUDIT  BUREAU  OF  CIRCULATIONS  ) 

will  be  held  at  the 

Hotel  USalle 

Chicago 

October  2Pi&22^ 


NINETEEN  •  TWENTY  •  SIX 


Divisional  Meetings -Oct.  21st 
Annual  Meeting- Oct.  22^ 


A^iDUmer 


will  beheld  on  the  night 

October  2znJ 

^  at  the 


ifotel  LaSalle 

T\^sewations  Early 


\ 


I 

% 
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4 
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I  WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Miss  Lilian  Schaefer  Possesse*  Invaluable  “Little  Black  Book” — Mrs. 
Allinson  Named  Woman’s  Page  Ed.tor  of  Providence  (R.  1.) 
Journal  and  Bulletin — Domestic  Science  School  Conductor 


QFFICIALLY  Miss  Lillian  Schaefer 
is  secretary  to  John  Craig,  city  editor 
of  the  Daily  News.  As  a  matter  of  fact, 
however,  she  is 
that  and  reporter, 
general  informa¬ 
tion  bureau,  and 
counsellor  of  the 
younger  members 
of  the  staff,  as 
well.  But  as  the 
possessor  of  a 
little  black  book 
she  is  invaluable 
to  the  paper. 

In  this  book  are 
names,  addresses 
and  pltone  num¬ 
bers,  and  such 
additional  data  as  Miss  Lillian  Schaefer 
are  necessary  to 

identify  the  persons  in  the  book.  As  a 
result,  when  some  one  must  be  reached 
quickly  for  a  story,  in  Chicago  or  out  of 
Chicago,  the  little  black  book  is  pressed 
into  service  and  is  pretty  certain  to  yield 
up  the  desired  information  as  to  where 
he  can  be  found.  .\nd  Miss  Schaefer 
can  work  faster  over  the  phone  than  the 
best  reporter. 

The  reliability  of  the  little  black  book 
was  demonstrated  only  recently  when 
three  jewelry  salesmen  were  held  up  on 
an  Illinois  Central  train  and  robbed  of 
$500,000  in  diamonds  near  Champaign, 
111.  Miss  Schaefer  looked  in  her  book 
and  within  ten  minutes  she  was  talking 
to  the  proper  authorities  in  Champaign 
and  getting  all  of  the  necessary  informa¬ 
tion  for  the  story,  including  the  steps 
being  taken  to  capture  the  bandits. 

Supplementing  her  black  book  she  has 
voluminous  files  of  her  own  in  which  she 
puts  away  clippings  and  bits  of  informa¬ 
tion  gathered  in  the  course  of  the  day, 
during  office  hours  or  out  of  office  hours. 
And  time  after  time  these  files  of  her 
own  furnish  the  information  necessary  tb 
get  a  story  and  get  it  quickly.  Accord¬ 
ing  to  Mr.  Craig,  Miss  Schaefer  can  be 
depended  on  to  find  any  one  in  record 
time. 

Miss  Schaefer,  too,  knows  and  can 
take  a  story  over  the  phone  as  well  as 
the  most  seasoned  rewrite  man  without 
missing  a  detail.  And  Brooks  Beitler, 
news  ^itor  of  the  Daily  New'S,  is  author¬ 
ity  for  the  information  that  she  can  also 
write  the  story  in  good  style. 

Miss  Schaefer  started  out  as  a  switch¬ 
board  operator  with  the  City  News 
Bureau  in  Chicago.  She  served  in  that 
capacity  for  five  years,  but  while  on  the 
job  she  developed  her  great  interest  in 
and  knowledge  of  news  and  how  it  is 
gathered.  She  left  the  News  Bureau  five 
years  ago  to  go  to  work  as  switchboard 
operator  for  the  Daily  News,  but  it  was 
not  long  before  that  job  w’as  turned  over 
to  another  young  woman  and  Miss 
Schaefer  was  given  the  position  of  secre¬ 
tary  to  the  city  editor.  She  has  a  wide 
knowledge  of  people  and  affairs. 

In  private  life  she  is  Mrs.  Walter  E. 
Wright,  wife  of  the  publisher  of  the 
Northside  News,  a  neighborhood  paper, 
and  also  Police,  a  magazine  of  police 
news. 

Mrs.  Anne  C.  E.  .411inson.  former  dean 
of  women  at  Brown  University  and 
author  of  several  travel  books  and 
magazine  articles  this  week,  became  wom¬ 
an’s  page  editor  of  the  Providence  (R.  I.) 
Journal  and  Bulletin. 


The  annual  food  and  household  appli¬ 
ance  exposition  of  the  Chicago  Herald 
and  Examiner  opened  Sept.  25,  at  the 
Coliseum.  Prudence  Penny,  of  the 
Herald  and  Examiner  home  economics 
staff,  is  conducting  a  Domestic  Science 
School  from  11  a.  m.  to  1  p.  m.  daily  as 
part  of  the  show,  which  also  includes 
music,  singing  and  dancing.  Leading 
manufacturers  of  food  products,  house¬ 


hold  appliances  and  furnishings  are  repre¬ 
sented  by  exhibits. 


Miss  Antoinette  Burns  has  been  ap- 
poin.ed  to  fill  a  vacancy  in  the  woman’s 
department  of  the  Mdivaukec  Journal 
causcxl  by  the  departure  of  Miss  Dorothy 
John  for  New  York  City. 


Mildred  Jaklon,  society  editor  of  the 
Chicago  Tribune,  has  returned  from  a 
six  weeks’  vacation  in  Europe.  Miss 
Kate  Webber,  club  ed.tor,  was  in  charge 
of  the  society  column  during  Miss 
Jaklon’s  absence. 


Mrs.  Clara  Caffery  Pancoast,  for  many 
years  society  editor  of  the  San  An'onio 
Express,  has  resigned  to  become  society 
and  club  editor  of  the  San  .dnfonio  Light, 
succeeding  Miss  Ray  Baldus,  resigned. 


Miss  Tess  Slesinger  is  now  assisting 
Ruth  Stuyvesant,  fashion  editor  of  the 
New  York  Herald  Tribune. 


Miss  Eva  Sullivan,  former  advertising 
manager  for  Myer  Seigel  &  Co.,  Los 
.\ngeles.  Cal.,  has  resigned  to  accept  a 
ixist  in  Portland,  Ore. 

HALL  NEW  PRESIDENT 
OF  TRI-STATE  EDITORS 

South  Dakota  Man  Elected  at  Sioux 
City  Convention — Brown  Aiks 
For  Stronger  Editorial 
Leadership 


Deloss  Hall,  publisher  of  the  Tyndall 
(S.  D.)  Register  was  elected  president 
of  the  Tri-State  Editorial  Association  at 
its  annual  meeting  held  in  Sioux  City, 
la.,  last  week.  More  than  100  editors 
and  publishers  from  Nebraska,  Iowa  and 
South  Dakota  attended  the  meeting. 

H.  N.  Wagner,  publisher  of  the 
Homer  (Neb.)  Star  was  named  vice- 
president  ;  C.  C.  Sturgess,  publisher  of 
the  Correctionville  (la.)  News,  secre¬ 
tary;  and  Mrs.  Katherine  Hunt  James, 
Sioux  City,  treasurer. 

Herman  Roe,  publisher  of  the  North- 
field  (Minn.)  News,  president  of  the 
National  Editorial  .Association,  who  w’as 
speaker  at  the  banquet  discussed  the  re¬ 
lation  and  co-operation  of  the  press  and 
the  fair  associations  throughout  the 
country  as  the  “greatest  visual  educators” 
of  the  age.  Wright  A.  Patterson,  Chi¬ 
cago,  editor-in-chief  of  the  Western 
Newspaper  Union,  also  discussed  scope 
and  influence  of  the  fair  in  community 
life  mentioning  the  manner  in  which  the 
press  joined  in  their  success.  R.  C. 
Cook,  chairman  of  the  Sioux  City 
Chamber  of  Commerce  Committee,  wel  ¬ 
comed  the  editors  and  Miss  Mae  Hamil¬ 
ton,  editor  of  the  Marcus  (la.)  News 
responded.  U.  S.  Senator  David  Ste¬ 
wart,  Sioux  City,  lately  appointed  suc¬ 
cessor  to  the  late  A.  B.  Cummins,  as 
senator  from  Iowa,  spoke  briefly. 

E.  C.  Tucker,  managing  director  of 
the  Iowa  Press  Association  assailed  the 
printing  of  return  addresses  on  govern¬ 
ment  envelopes,  and  urged  members  of 
the  association  to  insist  upon  action  upon 
the  Cummins  Bill  now  pending  which 
would  definitely  put  the  government  out 
of  “private  business.” 

W.  A.  Brown,  editor  of  the  Eriend 
(Neb.)  .Signal  urged  the  editors  to 
greater  community  service,  declaring 
that  there  was  “an  appalling  lack  of 
editorial  leadership”  in  Nebraska,  add¬ 
ing  that  the  situation  in  other  states  was 
not  much  better.  He  said  the  claim  that 
a  united  American  press  would  insure 
world  peace  was  not  an  idle  one  and 
that  a  strong  country  press  would  con¬ 
tribute  great  weight  to  such  a  movement. 

The  visiting  editors  attended  the  Inter- 
State  Fair  as  guests  of  the  association. 


Where  the 
Cost  Should 
Be  Figured 


The  late  Lord  NorthcHffe,  whose 
London  DAILY  MAIL  was  a 
pioneer  in  the  use  of  the  dry  mat 
process,  when  asked  as  to  the  rela¬ 
tive  cost  of  wet  and  dry  mats,  said: 

*'When  the  forms  reach  the 
foundry  the  wet  mat  is  the  cheaper 
but  when  the  editions  reach  the 
street  the  dry  mat  is  incomparably 
cheaper.” 

So  it  is  that  when  the  forms  reach 
the  foundry  the  dry  mat  which 
costs  a  few  cents  less  is  cheaper  than 
the  20  cent  METROPOLITAN 
DRY  MAT.  But  when  the  editions 
reach  the  street — the  point  where 
costs  should  be  figured — the  MET¬ 
ROPOLITAN  is  not  only  the 
cheapest  to  use  but  is  more  de¬ 
pendable  than  any  other  dry  naat. 

Installations  of  METROPOLI¬ 
TAN  DRY  MATS  under  the  super¬ 
vision  of  our  experts  may  now  be 
arranged  for. 


Wood  Flong  Corporation 

501  Fifth  Avenue,  New  York  City 
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His  attention  having  been  called  to  this  series  of  ads  we 
have  been  running  all  summer  on 


EDITOR  8c  PUBLISHER’S 


MARKET  GUIDE 


the  publisher  of  a  nationally  circulated  MAGAZINE 
wrote  in  the  other  day  asking  for  rates 

WHAT  DID  WE  REPLY? 


There  is  but  one  reply  we  could  give.  Here  it  is: 


“We  fear  that  you  have  an  entirely  erroneous  conception  of 
the  purpose  of  Editor  &  Publisher’s  MARKET  GUIDE  and 
the  uses  to  which  it  is  put  by  national  advertisers  and  adver¬ 
tising  agencies.  And  it  is  because  of  our  conviction  that  you 
cannot  use  our  service  to  advantage,  that  we  must  say  “No” 
to  your  courteous  request  for  rate  card  and  contract  blank. 
“Let  us  explain :  Both  the  editorial  content  and  the  adver¬ 
tising  columns  of  Editor  &  Publisher’s  M/VRKET  GUIDE 
are  sa  thoroughly  steeped  in  the  one  idea  of  the  DAILY 
NEWSPAPER  as  the  one  logical  medium  to  use  in  covering 


national  markets  that  any  announcements  of  any  other  kind  of 
media  would  be  distinctly  out  of  place  in  its  columns.  The 
dominant  note  of  the  service  of  which  the  Market  Guide  is  a 
part  is  the  function  of  the  DAILY  NEWSPAPER  in  helping 
the  manufacturer  to  get  national  distribution  for  his  product. 
“We  will  very  frankly  say  that  this  is  the  one  idea,  to  the 
exclusion  of  all  others,  upon  which  our  service  to  the 
national  advertiser  and  his  agency  is  predicated.  In  such  an 
atmosphere,  and  in  such  a  setting,  your  announcement  would 
be  an  exotic.” 


A  similar  reply  was  sent,  almost  in  the  same  mail,  to  a  direct  mail  printing 
concern  in  Philadelphia,  a  billboard  publicity  organization  in  New  York, 
and  a  street  car  advertising  agency,  also  in  New  York,  all  of  whom  had 
asked  for  rates. 


Do  you  get  the  significance  of  this,  Mr,  Daily  Newspaper  Publisher? 


These  concerns  had  heard  of  Editor  &  Publisher’s  MARKET  GUIDE.  They 
recognized  its  value  in  reaching  the  national  advertiser  and  the  advertising 
agency.  They  knew  it  was  consulted  and  used  by  both  in  planning  their  pub¬ 
licity.  But  not  being  subscribers  to  EDITOR  &  PUBLISHER,  and  not 
being  users  of  the  book  themselves,  THEY  DID  NOT  KNOW  how 
supremely  saturated  our  service  is  with  THE  NEWSPAPER  IDEA.  But 
YOU  do!  And  YOU  have  every  reason  to  take  advantage  of  this  opportunity 
to  present  your  message  in  an  atmosphere  so  thoroughly  impregnated  with  the 
daily  newspaper  idea  that  neither  advertiser  nor  agency  can  get  away  from  it. 
Will  you  take  advantage  of  it?  NOW — before  it  is  too  late?  The  time  is 
growing  short.  Forms  will  close  in  a  few  weeks.  Full  particulars  on  applica¬ 
tion — with  no  obligations.  Won’t  you  let  us  talk  it  over  with  you? 


Editor  &  publisher 


A.  B.  C. 

Charter  Member 


SUITE 

1700 


Times  Building,  New  York 


A.  B.  P. 

Member 
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< 
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Zouave  uniforms  invariably  attract  much  ings  one  night  each  week.  Honor  Q. 
favorable  attention  when  they  parade  riers  from  all  News  sub  stations  jr. 
down  Baltimore's  streets  with  drums  and  permitted  to  hold  membership  in  a# 
bugles  sounding.  Club.  The  Happy  Hour  meeting  of  4 

The  Zouaves  have  40  snare  drums  and  club  each  week  furnishes  a  program 
a  bugle  section  of  16  bugles  in  addition  entertainment  and  business  for  the  tx 
to  the  drill  corps.  Vaudeville  acts  are  brought  in  fri. 


The  Zouaves  are  led  by 


Drum  local  theatres. 


- - - - ^1  Major — one  of  their  number  and  are  The  idea  originated  with  Walter  Hoc; 

editor  stumbles  across  any  other  regulations  which  may  from  drilled  by  a  regular  army  sergeant  who  assistant  circulation  manager  of  the  Nc,; 
,lder-if  not  builder-  time  to  time  hereafter  be  adopted.  employed  for  the  purpose.  who  su^rv.ses  home  delivery  and  al  » 

*.  r  A  /  order  to  hold  the  Zouaves  together  ner  activities.  Mr.  Hoots  is  Chairnia' 

t  trade  or  any  o  er  '  THE  NEVVS  PUBLISHING  CO.  Juring  the  school  year  a  Zouave  Social  of  the  Newsboys  Welfare  Committee , 
f  “Happy  Days"  The  I  hereby  ratify,  confirm  and  agree  has  been  organized  to  hold  meet-  the  I.  C.  M.  last  year. 

lily  Star  is  publishing  to  above  agreement.  , - 


lyrOW  and  then  an  editor  stumbles  across  any  other  regulations  which  ms 
a  circulation  holder— if  not  builder—  time  to  time  hereafter  be  adopted. 

which  he  would  not  trade  for  any  other  . . 

feature  in  his  paper.  THE  NEW  S  PUBLISHI 

Under  the  title  of  “Happy  Days"  The  I  hereby  ratify,  confirm  ai 

Tucsofi  (Ariz.)  Daily  Star  is  publishing  to  above  agreement. 

one  to  two  columns  daily,  and  five  to  ten  . ;  •  •  •  . 

columns  Sundays  of  letters  from  “shut-  (Parent  or  Guardian) 

ins”  whose  only  access  to  the  outside  ^  - 


world  and  friends  is  through  the  col¬ 
umns  of  the  Star. 

It  started  a  year  ago. 


“Screenlines”  is  the  name  the  Chicago 
Tribune  has  given  its  latest  contest,  which 
carries  a  daily  prize  of  $100.  Scenes 


CLASSIFIED  ADVERTISING 

Chicago  Tribune  Offer*  $1,000  in  Prizes  for  Want-Ad  Letters — Jack* 
son  (Mich.)  Citizen  Patriot  Issue*  “How  to  Say  It,’’  Classified 
Text  Book — Shade  Now  With  Oakland  Tribune 


- - —  ^  11  1  A*  4.  ^  .......  I  *  cAi  uvufk— Aiiuunt: 

.\  reader  wrote  I  wish  the  shut-ins  trom  well  known  motion  pictures  are  | 

(who  also  are  ‘shut-outs’)  could  have  a  run,  and  readers  are  invited  to  contri-  - - 

wee  corner  all  for  themselves,  where  bute  a  screenline,  which  must  be  ten  'C’ARL  H.  SHADE,  for  many  years  a  Ford,  or  a  2-flat.  From  the  outlying 
they  could  exchange  letters — experiences  words  or  less.  ^  connected  with  the  San  Francisco  Ex-  districts  come  offers  to  sell  fresh  countn 

and  companionships.”  .....  I!  ....  ,  amincr  and  Los  Angeles  Herald,  and  lat-  eggs,  or  to  hire  farm  or  factory  hdi 

To  which  the  editor  replied,  “The  ‘  Circulation  Guarantee  \  irginia  sub-  terlv  in  charue  of  classified  advertisine  “Nearlv  every  human  activity  U  ». 


terly  in  charge  of  classified  advertising  “Nearly  every  human  activity  is  rt- 


space  is  yours.  The  ‘wee  corner’  may  scribers  failing  to  receive  paper,  call  the  San  Francisco  Examiner  in  the  fleeted  in  the  Want  .A.d  .Section — millions 


be  as  lengthy  as  20  inches  a  day.” 


Phone  690,  W  estern  Union,  and  a  copy  East  Bay,  is  now  assistant  classified  ad-  of  people  constantly  find  Tribune  Want 


Response  was  slow  at  first,  although  vvill  be^  sent  to  address  given,  imme-  vertising  manager  on  the  Oakland  Trib-  -’^ds  a  convenient  way  to  convey  a  salts 
Theodosia — as  she  signed  herself — ^be-  diately.”  ,0,^..  message  to  the  other  million  Tribnntl 

came  the  guiding  spirit  of  the  new  col-  This  is  the  way  Elbridge  C.  Smith,  readers.”  | 

umn,  and  built  up  interest  in  the  column  editor  and  manager  of  the  Virginia  - 


Attractive  office  copy  in  the  Chicago 


by  her  own  letters — charming  and  in-  ( Minn.)  DaiVy  £»itcr/>rw,  is  cutting  down  Attractive  office  copy  in  the  Chicago  A  te.xtbook  on  classified  advertising 

teresting,  containing  personal  views  of  “misses”  and  at  the  same  time  reducing  Tribune  this  week  announced  a  $1,000  entitled  "How  to  Say  It”  has  been  prt- 
jife.  Theodosia,  a  mother  of  a  “shut-in,”  the  number  of  calls  which  usually  run—  cash  prize  contest  for  the  best  letters  tell-  pared  and  published  by  the  Jacksm 
is  known  today  among  more  than  a  hun-  “Stop  the  paper  because  I  never  get  it  ing  “What  I  Did  With  Tribune  Want  (Mich.)  Citizen  Patriot,  of  which  J.  D. 
dred  contributors  to  the  column,  as  “the  anyway.”^  _  Ads.”  Chron  is  classified  advertising  manager. 

Happy  I>ay  mother.”  The  Western  Union  charges  the  Enter-  Conditions  require  that  the  story  must  -A.  lucid  system  of  instruction  for  the 

Tucson  is  the  home  of  many  who  have  prise  10  cents  for  each  delivery.  The  be  an  actual  experience  of  what  a  reader  prospective  advertiser  is  followed 
come  here  for  their  health,  to  fight  first  month  the  bill  was  $30,  then  $15  and  did  with  a  Tribune  want  ad.  Prizes  throughout  the  book.  Outlines  for  writ- 
tuberculosis  ;  as  a  result  there  are  many  then  $10.  Half  of  the  charges  were  range  from  $100  tg  $5  for  every  letter  ing  every  variety  of  want  ad  are  listd 
from  eastern  states  who  found  the  long  paid  by  the  paper  and  half  by  carrier  published.  on  the  left  hand  pages  of  the  book,  whik 

hours  of  resting  in  the  sunshine  a  tedious  boys  making  the  errors  in  delivery.  Text  of  one  advertisement  announcing  the  right  hand  pages  are  devoted  to  ex¬ 
task  with  only  loneliness  for  companion-  “By  this  method  no  boy  is  very  hard  the  contest  read  in  part :  amples  of  successful  ads. 

ship.  hit  and  it  certainly  encourages  them  to  “Here  is  a  contest  of  interest  to  people  Writers  of  the  book,  their  names  are 


te.xtbook  on  classified  advertising 
entitled  "How  to  Say  It”  has  been  pre- 


Chron  is  classified  advertising  manager, 
lucid  system  of  instruction  for  tht 
prospective  advertiser  is  followed 


task  with  only  loneliness  for  companion¬ 
ship. 


iblished.  on  the  left  hand  pages  of  the  book,  while 

Text  of  one  advertisement  announcing  the  right  hand  pages  are  devoted  to  ex- 


“Here  is  a  contest  of  interest  to  people 


amples  of  successful  ads. 

Writers  of  the  book,  their  names  are 


The  Happy  Day  Column  has  opened  make  certain  of  every  delivery,”  says  in  all  walks  of  life.  lady  on  the  Gold  i;ot  disclosed,  point  out  the  classified  ads 


a  way  for  new  friendships :  Hoosierite  Mr.  Smith, 
finds  Hoosierite,  Ohioan  find  Ohioan,  etc.  — 

Those  who  are  able  to  leave  their  homes  The  Portland 


Coast  has  advertised  to  get  a  maid,  and  fail  to  produce  results  usually  only  k- 
her  husband  has  used  Tribune  Want  Ads  cause  they  are  “carelessly  worded  an: 


Journal  has  to  sell  his  yacht.  In  the  same  great  mar- 


visit  the  bedridden.  The  column  has  raised  its  price  on  the  streets  from  2  ket  place  there  are  ads  with  offers  to 


become  a  clearing  house  for  friendship. 

From  a  stick  full  of  type  every  day  or 
so  the  column  has  grown  until  one  Sun¬ 
day  last  month  it  reached  ten  columns. 

If  the  column  were  read  by  “shut-ins” 
alone  it  would  be  worth  the  space,  the 
Star  believes;  but  it  is  read  by  others. 


thoroughly  unequipped  to  tell  a  story 
which  will  prompt  an  action,  and  becaus; 


take  in  washing,  to  rent  a  store,  to  sell  they  are  not  given  a  chance  to  product"! 


The  Next'  York  Daily  Mirror  is  using 
billboards  to  exploit  its  coverage  of  the 
Halls-Mills  murder  case. 

The  Spokane  (Wash.)  Chronicle,  has 


by  relatives  and  friends  of  “shut-ins”  added  a  junior  page  called  the  Chronicle 
and  by  those  who  find  diversion  in  just  Tilakums  which  is  published  every 
following  the  letters.  Prose  and  ^etry,  Thursday.  The  Tilakums  page  is  a  regu- 
short  stories,  unusual  life  experiences,  lar  newspaper  in  miniature  for  the  pleas- 
, contests  of  one  form  and  another  with  ure  of  ^ys  and  girls.  Besides  news  the 
prizes  offered  by  the  paper,  have  featured  page  will  have  editorials,  cartoons,  prc- 
the  first  year  of  the  column  until  it  has  tures,  poetry  and  short  stories.  Miss 
taken  a  definite  and  needed  place  in  the  .'Vbbie  Tilsley,  leader  of  the  Tilakums, 
lives  of  many  Tucsonans.  will  be  editor. 

To  round  out  the  first  year,  the  editor  - 

is  planning  a  Happy  Day  Year  Book,  The  Fall  Riz>er  (Mass.)  Globe  acted 
edited  by  one  of  the  contributors,  which  as  host  to  its  many  newspaper  carriers 
will  contain  the  most  interesting  contri-  at  the  Bijou  Theater  in  Fall  River,  Friday 
butions  to  the  column  during  the  past  night.  Sept.  24. 
twelve  months.  — ; - 

As  a  human  interest  feature,  it  cannot  Two  Philadelphia  newspapers  are  con- 
be  equaled,  the  Star  believes,  because  it  ducting  campaigns  to  encourage  Sesqui- 
comes  from  the  readers,  written  by  the  centennial  visitors  to  visit  their  plants, 
readers,  for  the  readers.  The  only  rules  The  Inquirer  and  Public  Ledger  last 
the  editor  has  insisted  on,  are  that  the  week  carried  small  ads  on  page  1  ex- 
real  names  shall  accompany  all  communi-  tending  an  invitation  to  Sesqui-centennial 
pations,  although  fictitious  names  will  be  visitors  to  inspect  the  Elverson  building, 
used  in  the  paper.  the  home  of  the  Inquirer,  and  the  Public 

_  Ledger  building. 


EDITORIAL  CARTOONIST 

— well-known  to  publishers  as  a  creative  producer,  formerly 
staff  cartoonist  on  two  New  York  papers,  seeks  opening^ 
where  his  forceful  individuality  can  win  and  hold  circulation 

This  man  may  be  relied  upon  to  interpret  the  panorama  of 
events  so  vividly  and  intelligently  as  to  challenge  national 
recognition  of  a  paper’s  editorial  policies. 

Mure  important  than  the  salary  is  a  place 
with  an  Independent,  progressive  publication 


ADDRESS  BOX  A-963 


c/o  EDITOR  SC  PUBLISHER 


The  Canadian  Daily  Newspapers  As¬ 
sociation  bulletin  of  this  week  carries  a 
carrier  boys’  contract  which  reads  as 
follows : 

. 19.... 

I, . agree  to  carry 

the  News  on  the  route  to  which  I  may 
be  assigned,  during  the  pleasure  of  either 
party  hereto,  for  the  weekly  compensation 

of  $ .  payable  every  week  by  the 

News  Publishing  Company.  I  also  fur¬ 
ther  agree  that  the  compensation  for  the 
first  two  weeks  may  be  withheld  until  I 
quit  carrying,  to  be  paid  me  only  after 
teaching  my  successor  the  route.  In  case 
of  neglect  or  refusal  to  teach  another  the 
route,  the  amount  so  withheld  to  be  for¬ 
feited  to  the  News  Publishing  Company. 
[  also  further  agree  to  submit  to  the 
system  of  fines  and  rewards  now  prac¬ 
ticed,  in  reference  to  carriers,  as  well  as 


Ralph  D.  M.  Decker,  circulation  man¬ 
ager  of  the  Rochester  (N.  Y.)  Democrat 
&  Chronicle  is  in  charge  of  the  program 
of  the  annual  convention  of  the  New  York 
State  Circulation  Managers  Association 
to  be  held  at  the  Martinique  Hotel,  New 
York  City,  Oct.  19-20.  Charles  K. 
Blewer,  Binghamton  (N.  Y.)  Press,  is 
association  president,  and  Alfred  W. 
Cockerill,  Utica,  (N.  Y.)  Press,  is  secre¬ 
tary-treasurer. 

Newsboys  welfare  work  is  more  and 
more  considered  a  good  investment  by 
seeing  publishers. 

The  Baltimore  News  in  the  formation 
of  its  News  Zouaves  is  the  most  recent 
of  the  country’s  large  newspapers  to  go 
into  the  field  extensively. 

This  snappy  organization  of  100  boys 
dressed  in  their  brilliant  red  and  white 


HotalingsNews  Stand 

Broadway  AND  45rd  St. 

North  End  The  Times  Building- 


**Pcriisps  the  most  cosmopolitan  spot  in  New  York  Citjr  Is  Forty-third  Stiest  ss^ 
Broadway  ...  Here  is  a  mammoth  news  stand  which  ^Is  newspapers  from  »-y 
city  in  the  world.  .  .  Every  town  ha*  similar  stands,  but  none  as  huge  a*  lUs 
and  non*  as  varied  and  as  i^turesqus  in  its  patronage.'* 

—Borum  TrmucHpt,  OeS.  St, 

HOTALING’S  NEWS  AGENCY,  308  WEST  40th  STREET,  NEW  YORK 
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Just  as  New  England  leads  in  Textiles,  so  does  it  also  lead  in  the  wool  industry.  From 
the  beginning  of  manufacturing  in  the  United  States,  New  England  has  held  first  place  as 
the  first  wool  market  in  the  country  and  turns  out  over  half  of  the  wool  goods  produced  in 
the  entire  country. 

The  average  annual  receipt  for  the  past  10  years  has  exceeded  412,000,000  pounds— more  than  the  total 
wool  clip  of  the  United  States  and  about  one-seventh  of  the  total  wool  production  of  the  world. 

Here  is  another  great  industry  that  affords  steady  employment  to  an  army  of  workers.  This  is  another 
substantial  reason  why  New  England  is  a  good  all  year  ’round  market  for  the  National  Advertiser  who 
can  reach  a  great  mass  of  buyers  in  a  highly  concentrated,  industrial  area  where  business  is  always  good 
and  gigantic  industries  hum  day  and  night. 

Get  next  to  this  market.  Let  these 
newspapers  below  tell  you  about  it. 


MASSACHUSETTS— Population. 

8.852.356 

Circu- 

2.500 

10.000 

lation 

linet 

lines 

**Attleboro  Sun  . . .  . 

- (E) 

5.845 

.03 

.03 

"Boston  Olobe . 

.(MAE) 

287.590 

.50 

.50 

"Bostcn  Olobe  . 

. (8) 

332.282 

.55 

.55 

**Bo8ton  Transcript 

. (E) 

35.391 

.20 

.20 

"Boston  Post  . 

....(M) 

377.443 

.60 

.60 

"Boston  Post  . 

. (8) 

349.596 

.55 

.56 

Fall  River  Herald'News  (E) 

22.000 

.06 

.06 

"Fitchburg  Sentinel 

. (E) 

11.828 

.06 

.045 

"Haverhill  Gazette  , 

. (E) 

16.187 

.065 

.06 

ttLynn  Item  . 

. (E) 

16,699 

.065 

.05 

'tt’Lowedl  Courier-Citizon  and 

Evenina  L^tder. . . 

.(MAE) 

21.918 

.07 

.07 

"New  Bedford  Standard  Mercury 

(MAE) 

33.321 

.10 

.10 

**Ne'w  Bedford  Sunday  Standard 

(8) 

28.806 

.10 

.10 

"North  Adams  Transcript 

(E) 

9.918 

.0426 

.035 

ttPittsOeld  Eagle  .... 

. (E) 

17.011 

.06 

.06 

**Balem  News  . . 

. (E) 

21.398 

.00 

.07 

ttTaunton  Gazette  . . , 

. (E) 

9.279 

.06 

.04 

"Worceater  Telegram-Gazette 

(MAE) 

92.314 

.28 

.26 

**Worceater  Sunday  Tele^am 

(8) 

51,096 

.21 

.18 

KAIME— PopuUtion  768.014 

Circu-  2.500  10.000 
lation  linet  linn 

''Portland  Prcsa-H.rald  Express 

(K&E)  63.964  .18  .16 

NEW  HAMPBHIKE— Population,  443,683 
"Concord  Monitor-Patriot 


(E) 

6,216 

.0376 

.026 

ttKeene  8entinel  . 

...(E) 

3,887 

.036 

.023 

"Manchester  Union  Leader 

(MAE) 

29,368 

.13 

.10 

RHODE  ISLAND— Population. 

604,397 

ttNew];>ort  Daily  News 

...(E) 

6.271 

.0336 

.0293 

••Pawtucket  Times  ... 

...(E) 

27.849 

.07 

.07 

••Providence  Bulletin 

...(E) 

68.815 

.18 

(B).25 

"Providence  Journal  . 

...(M) 

36.416 

.11 

(B).26 

"Providence  Journal  .. 

...(8) 

70.618 

.18 

.18 

"Providence  News  . . . 

...(E) 

29.123 

.08 

.08 

"Providence  Tribune  . 

...(E) 

21.961 

.10 

.09 

"Westerly  Sun  . 

.  (EA8) 

4.950 

.026 

.026 

"Woonsocket  Call  .... 

...(E) 

14.608 

.06 

.05 

YEBMONT 

— Population.  362,428 

"Barre  Times  . 

...(E) 

7.112 

.03 

.086 

tfBennington  Banner  . 

...(E) 

3.144 

.0126 

.0186 

Brattleboro  Beformer...(E) 

8,370 

.08 

.0175 

"Burlington  Free  Press.  .(M) 

13,071 

.06 

.06 

"Rutland  Herald  _ _ 

...(M) 

11,038 

.04 

.04 

tt8t.  Johutbury  Caledonian-Record 

(E) 

4,066 

.08 

.0176 

CONNECTICirr— Population,  1,380,631 


Circu- 

2,500 

10,000 

lation 

lines 

lines 

"Bridgeport  Post-Telegram 

(EAM) 

42,743 

.16 

.16 

"Bridgeport  Post  .. . . 

....(S) 

81,168 

.10 

.10 

"Hartford  Courant  . 

....(M) 

33,003 

.08 

.08 

"Hartford  Courant  . , 

. (8) 

66.874 

.11 

.11 

"Hartford  Times  ... 

....(E) 

53,181 

.13 

.13 

••Middletown  Press  .. 

....(E) 

8.359 

.0325 

.03 

ttHew  Haven  Register.  (EA8) 

46.818 

.14 

.13 

"New  London  Day... 

....(E) 

12.064 

.07 

.045 

t+Norwich  Bulletin  .. 

....(M) 

18.784 

.07 

.06 

"Norwalk  Hour  . 

....(E) 

6,107 

.04 

.04 

tt8outh  Norwalk  8entinel.(E) 

5,043 

.04 

.086 

"8tamford  Advocate 

....(E) 

10,389 

.06 

.04 

"A.  B.  0.  Publisher’s  Statement,  March  31,  1926. 
tfOovenuBont  Statement,  March  31,  1926. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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I 


ATLANTA  DAILY  WINS 

STATE  PRESS  TROPHY  , 

-  ( 

Award  Made  at  Annual  Meeting  of  i 

Georgia  ELditor*  in  Louisville — 

Ernest  Camp  of  Walton  Re-  ^ 

elected  President  ^ 

The  SutHve  Trophy  given  annually  to  * 
the  newspaper  accomplishing  the  most  J 
outstanding  work  for  Georgia  during  the 
year  was  awarded  to  the  Atlanta 
Georgian  at  the  annual  meeting  of  the 
Georgia  Press  Association  held  in  Louis¬ 
ville,  Thursday,  Friday  and  Saturday  of  , 
last  week.  i 

Ernest  Camp  of  the  Walton  Tribune  ^ 
was  re-elected  president  as  were  the  ^ 
other  officers  of  the  Association :  Miss  ^ 
Emily  Woodward,  I’ienna  News,  vice-  j 
president;  J.  J.  Howell,  Cuthbert  j 
Leader,  treasurer;  Hal  M.  Stanley,  ^ 
Atlanta,  corresponding  secretary;  C.  E.  j 
Benns,  Butler  Herald,  recording  secre-  j 
tary. 

The  position  of  official  photographer 
was  created  and  Walter  \Vinn,  of  the 
Atlanta  Journal  was  elected  to  that  office. 
The  next  meeting  will  be  held  in  ILatonton, 
Ga.  < 

Among  the  speakers  at  the  final  ' 
sessions  were :  O.  W.  Passavant,  of  the  ^ 
A'eunian  Herald;  Prof.  W.  E.  Cooper,  of  ' 
Windsor,  who  discussed  the  “assistance 
which  the  editors  may  be  to  the  Georgia 
Blind’’;  Jack  Williams,  Waycross  Jour-  ' 
nal  Herald;  Roy  Daniel,  Quitman  Free 
Press;  Johnny  Jones,  Fort  Valley  Leader 
Tribune;  John  F.  Shannon,  editor,  Com¬ 
merce  Ncil's;  Louis  L.  Slorris,  editor 
Hartwell  Sun,  and  Miss  Marie  Louise  1 
Horan,  of  the  Dalton  Citizen. 

Saturday  night  was  spent  at  Waynes-  < 
boro  as  guests  of  the  Rotary  Club.  Sun-  I 
day  was  spent  at  Augusta,  guests  of  the  i 
local  commercial  bodies.  Sunday  night 
there  was  an  elaborate  banquet  at 
Augusta.  Monday  to  Wednesday  was 
spent  at  Asheville,  the  guests  of  Kenil¬ 
worth  Inn. 

REVISED  HALF-YEAR  LINAGE 

Some  Leaders  Shift  Relative  Positions 
in  Various  Groups 

The  following  revisions  should  be  made 
by  advertising  agencies  and  newspaper 
men  keeping  as  permanent  records  the 
semi-annual  linage  figures  printed  in 
Editor  &  Publisher  last  week : 

.■\kron,  Ohio,  with  210,000  population 
(Chamber  of  Commerce  estimate)  should 
be  transferred  to  200,000-250,000  group  of 
cities. 

The  Akron  Beacon- Journal  should  be 
in  twelfth  place,  with  5,462,152  lines, 
among  “Leaders  in  Local  Linage — Eve¬ 
ning,  Six-Day,’’  printed  on  page  4  of  the 
Sept.  25th  issue. 

The  Canton  (Ohio)  Repository  should 
be  given  tenth  place  in  “Leaders  in  Local 
Linage,  Evening  and  Sunday,”  with  5,- 
245,176  lines,  and  in  twelfth  place  in 
“Leaders  in  Classified  Linage,  Evening 
and  Sunday,”  with  1.361,463  lines. 

The  Kansas  City  Star  should  have  been 
shown  as  an  “Evening  and  Sunday,” 
rather  than  “Morning  and  Sunday,”  and 
its  linage  of  9,682,559  lines  in  that  group¬ 
ing  would  place  it  twentieth  in  the  list 
of  “Leaders  in  Total  Linage.”  It  also 
should  be  given  seventh  place  in  “Leaders 
in  Gassified  Linage,  Evening  and  Sun¬ 
day.”  with  2,305,135  lines,  and  eighth  place 
in  “Leaders  in  Local  Linage,  Evening 
and  Sunday,”  with  5,953,281  lines. 

IOWA  PAPERS  MERGED 

The  Clayton  County  Messenger,  estab¬ 
lished  34  years  ago  in  Elkader,  la.,  last 
week  was  merged  with  the  Elkader  Reg¬ 
ister  by  H.  L.  Griffith,  editor  and  pub¬ 
lisher  of  the  Register.  John  K.  Griebel, 
who  purchased  the  Messenger  five  years 
ago,  becomes  associated  with  J.  F.  Wid- 
man  &  Sons,  McGregor  printers.  C.  L. 
Reineke,  editor  of  the  Messenger,  will 
assume  similar  duty  with  the  Register, 
succeeding  E.  F.  Seifert,  who  becomes 
assistant  cashier  in  the  First  National 
bank. 


HUNTING  WITH  DAWES 

Three  Chicago  newspaperman  are  in¬ 
cluded  in  the  party  of  Vice-president 
Charles  G.  Daw’es  which  left  Sept.  29,  for 
a  week’s  hunting  trip  near  Lincoln,  Neb. 
They  are  John  T.  McCutcheon,  cartoonist 
of  the  Chicago  Tribune;  Knowlton  L. 
Ames,  publisher  of  the  Chicago  Journal 
of  Commerce,  and  Glen  Griswold,  manag¬ 
ing  editor  of  the  Chicago  Journal  of 
Commerce.  Also  in  the  party  are  Gen. 
John  J.  Pershing  and  Rufus  C.  Dawes. 


ATTORNEY  LOSES  LIBEL  SUIT 

Mack  P.  Spears,  Hendersonville  attor¬ 
ney,  whose  suit  against  the  Greenznllc 
(S.  C.)  News,  seeking  $100,000  damages, 
was  begun  in  Greenville  county  court  last 
week,  lost  the  decision  of  the  jury,  which 
was  out  only  25  minutes.  The  suit  fol¬ 
lowed  the  detention  of  Spears  in  jail  pend¬ 
ing  the  investigation  of  the  finding  of  a 
baby  in  a  clump  of  bushes  in  June,  1924, 
because  of  which  he  alleged  great  damage 
had  been  done  to  his  reputation. 


PLAN  $25,000  AD  FUND 

The  Pacific  International  Photograph¬ 
ers  Association  meeting  in  Seattle  last 
week  voted  to  raise  an  advertising  fund 
of  $25,000.  The  action  was  taken  follow¬ 
ing  an  address  by  L.  Van  Anderson,  of 
Hall  &  Emory,  Inc.,  advertising  agency. 
He  suggested  newspapers  as  the  best  me¬ 
dium  for  the  campaign. 


NEW  SUN  PROMOTION 

The  .Vcti’  York  .Sun  has  just  issued  a 
handsome  promotion  bwiklet,  “Guide  Posts 
That  Point  the  W  ay  to  Greater  Sales,’’ 
containing  many  full  nages  in  color.  The 
book  shows  the  Sun’s  linage  record  for 
the  twelve  months  ending  June  36.  1926. 


“FOR  SAFETY’S  SAKE” 

Members  of  the  (iarage  Owners’  Asso¬ 
ciation  of  Rochester,  N.  Y..  co-operating 
with  automobile  dealers  and  the  local 
chamber  of  commerce,  recently  purchased 
a  special  page  in  the  Rochester  (N.  Y.) 
Titnes-Union.  headed  “For  Safety's  Sake,” 
in  which  the  association  advised  close  at¬ 
tention  to  brakes,  and  offered  to  test 
brakes  free  during  “Safety  Week.” 


NEW  SHOPPING  NEWS 

The  Compton  (Cal.)  Shopping  XcikV! 
has  started  publishing  as  a  four-page 
weekly,  exclusively  an  advertising  paper. 
It  is  published  on  Thursday  for  Friday 
for  Saturday  buying.  Practically  every 
city  in  Los  Angeles  County  now  has  a 
shopping  news,  including  Los  Angeles, 
Hollywood  and  Long  Beach. 

WATHEN  JOINS  ALCO-GRAVURE 

E.  Leslie  Wathen,  rotogravure  editor 
of  the  Buffalo  (N.  Y.)  Courier-Express, 
has  resigned  to  become  sales  manager 
for  Ohio  for  Alco-Gravure,  Inc. 


creating 

Impression! 

nearly  half  the  2013 
national  advertisers 
using  the  Cleveland 
Plain  Dealer  in  1925 
used  it  exclusively, 

Q^Plain  Dealer 

ONE  Adedium  -ONE  Corf  (f:t^«l il  seU  it 


PARIS  RECEPTION  OF 
AMERICAN  DELEGATES 

Brilliant  Official  Dinner  and  Noon-Day 
Receptions  Feature  Delightful 
Week — Off  for  Brussels 
and  London 

(By  Cable  to  Editor  &  Publisher) 

Paris,  Sept.  30. — American  delegates  to 
the  Press  (Tongress  of  the  World  were 
tendered  a  brilliant  dinner  at  Hotel  Con¬ 
tinental  on  W’ednesday  night,  as  guests 
of  the  Franco-.\merican  Committee  of 
the  h'rench  Press. 

Louis  Barthou,  Minister  of  Justice  and 
member  of  the  French  Academy,  presided 
for  the  French  Government  at  the  re¬ 
quest  of  Premier  Poincaire.  The  speak¬ 
ers  included  R.  C.  Snyder,  Norwalk  (O.) 
Reflector-Herald;  James  W^right  Brown, 
publisher  of  Editor  &  Publisher;  P. 
Selig,  of  Christ  Church,  New  Zealand, 
and  Marcel  Knecht,  publisher  of  Le 
Matin,  Paris. 

The  event  closed  a  delightful  week  of 
receptions  in  Paris.  On  Monday  the 
delegates  were  received  at  the  City  Hall 
by  the  President  of  the  Municipal  Coun¬ 
cil  and  the  Prefect  of  the  Seine  Depart¬ 
ment.  In  the  afternoon  the  delegates 
visited  the  tomb  of  the  Unknown  Soldier, 
where  a  wreath  was  placed.  At  noon  on 
Tuesday  the  delegation  was  given  a 
buffet  reception  by  the  Agence  Havas, 
and  on  Wednesday  at  noon  the  vice- 
presidents  of  the  Congress  and  J.  W. 
Brown  were  speakers  at  a  meeting  of  the 
-Anglo-American  Correspondents’  -Asso¬ 
ciation,  with  Wilbur  Forrest  of  the  A'czi' 
York  Herald  Tribune  presiding. 

The  delegates  left  for  Brussels  on 
Thur.sdav  and  will  arrive  in  London 
Oct.  3. 

WILLIAM  PUNCH  RESIGNS 

William  J.  Punch  this  week  resigned 
as  manager  of  the  Statistical  Department 
of  the  Nezo  York  Evening  Post. 


t.  B.  Woodward 
110  X.  4Sd  St. 

Bow  York 


Woodward  k  KoU; 
MO  B.  Hlok.  Avo. 
Ckioat* 


Qflbe  (SanfUt 

These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  tingle 
contact.  The  600,0(X)  Daily 
World  —  Evebibg  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


(SSlorU) 

PuBtnr  BaOdkg.  N«w  York 
TrXNma  Towor,  CUcogo 


Today,  in  Miami 

254  Car  Lot  Buyers 

In  FOUR  leading 
claasifications ! 

Normal  Miami  merits  your 
attention: 

65  car  lot  buyers  of  FOODSTUFFS; 
.12  car  lot  buyers  of  Automobiles,  Auto¬ 
motive  Accessories  and  Supplies;  24 
car  lot  buyers  of  Furniture  and  House¬ 
hold  Equipment  and  133  car  lot  pur¬ 
chasers  of  Building  Materials  and 
Equipment!  These  facts  indicate 
GROWTH  and  PROGRESS.  The  Mi¬ 
ami  Herald  has  kept  pace  with  Miami 
and  gives  the  National  Advertiser 
greater  HOME  COVERAGE  than  any 
other  Miami  paper. 

2II|r  ifitattt! 

**Florida*$  Most  important  yeutspaper** 
Frank  B.  Shutti,  Publliker 


NEW  FINNISH  PAPER 

The  Fitchburg  (Mass.)  Afwrikan 
ScntmaHanen,  or  Finnish  American,  U 
now  printing  three  issues  a  week,  instead 
of  daily  as  was  first  contemplated.  The 
paper  takes  the  place  of  the  North  Star 
recently  published  under  the  direction  of 
-August  Kangas.  etlitor.  The  Finnish 
-American  is  published  by  the  Eastern 
Publishing  Companv,  incorporated  for 
$1(X),000. 

AD  POSTERS  TORN  DOWN 

-Advertising  posters  at  stations  of  the 
North  Western  railroad  at  villages  near 
Giicago  were  torn  down  at  the 
order  of  George  B.  Vilas,  general  man¬ 
ager  of  the  road,  on  complaint  of  resi¬ 
dents  of  Elmhurst,  Melrose  Park,  Ravens- 
wood,  Clybourn  and  Mayfair. 

NEW  A.  P.  MEMBER 

The  Lebanon  (Pa.)  Daily  News  and 
Times  has  been  elected  to  membership  in 
the  -Associated  Press. 


Detroit — 

Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 

Ctit  ^rtss” 

"Starts  the  day  in  Detroir" 

With  a  itable,  unlnflated, 
liberal  puned  oiitralatlon 
prodnotive  of  greater  adver- 
titing  returaa  at  lower  eoet. 


The  most  potent 
sales  force  in 
the  Albany 
N.  Y. 

Area 


Largest 
Newspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 
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INSURANCE  DRIVE  URGED 

Afents  Meeting  at  Atlantic  City  Recom¬ 
mend  Newspapers  in  Resolution 

Five  hundred  members  of  the  National 
Association  of  Insurance  Agents,  meeting 
at  Atlantic  City  last  week,  adopted  a 
resolution  recommending  a  national  cam¬ 
paign  of  newspaper  advertising. 

The  resolution  follows: 

“Insurance  is  suffering  from  a  lack  of 
public  understanding  of  its  functions  and 
service,  and  this  association  believes  that 
a  national  campaign  of  newspaper  adver¬ 
tising  to  inform  the  public  of  the  work 
of  stock,  fire  and  casualty  companies  will 
be  of  great  benefit  to  both  companies  and 
agents.” 

It  was  the  first  time  in  the  30  years’ 
history  of  the  association  that  it  has  gone 
on  record  favoring  advertising.  A  plea 
for  a  newspaper  campaign  was  made  by 
Charles  H.  Holland,  president  of  the  In¬ 
dependence  Indemnity  Company  of  Phila¬ 
delphia,  and  reported  in  last  week’s  Edi¬ 
tor  &  Publisher. 


KELLY  WITH  ST.  MAURICE 

Raymond  Kelly,  formerly  general  sales 
manager  of  the  Kimberly-Qarke  Paper 
Company  of  Neenah,  Wis.,  has  been  ap¬ 
pointed  a  director  and  vice-president  of 
St.  Maurice  Valley  Sales,  Ltd.,  and  will 
have  headquarters  at  the  general  offices 
of  the  company  in  the  Canada  Cement 
Building,  Montreal. 


HRE  DAMAGES  TEXAS  PLANT 

Damage  estimated  at  $5,000  was  suf¬ 
fered  by  the  Orange  (Tex.)  Daily  Leader 
when  fire  swept  the  Stark  building,  in 
which  the  Leader  is  houseil.  Practically 
all  damage  to  the  newspaper  was  in  the 
composing  room,  according  to  H.  C.  Con- 
nally,  general  manager.  The  Leader  was 
forced  to  suspend  publication  for  two  days. 


FORCEFUL  PROMOTION 

.\  striking  full-page  advertisement  was 
placed  by  the  Philadelphia  Bulletin  in 
New  York  newspapers  Friday,  Sept.  24, 
the  day  after  the  Dempsey-Tunney  fight. 
“How  Many  Are  533,169  People?”  the 
caption  asked  in  white  letters  cut  out  on 
a  photograph  of  the  crowded  Yale  Bowl. 
Photographs  of  five  other  crowded  sta¬ 
diums,  the  Sesqui-Centennial  stadium, 
Shibe  Baseball  Park,  F'ranklin  Field, 
Phillies  Ball  Park,  Princeton  stadium, 
New  Baltimore  stadium,  and  New  York 
Polo  Grounds  were  used  on  the  page  to 
show  that  their  combined  seating  capacity 
was  less  than  the  daily  circulation  of  the 
Bulletin. 


JOHN  EVANS  REJOINS  A.  P. 

John  Evans,  who  resigned  from  the 
Paris  staff  of  the  Associated  Press  a  year 
ago  to  become  managing  editor  of  the 
Di’s  Moines  (la.)  Daily  Capital,  has  re¬ 
signed  from  the  Capital  to  rejoin  the 
P.  at  Paris.  Carl  K.  Stuart,  city 
editor  of  the  Capital,  has  been  named 
managing  editor. 

ISSUES  TRANSPORT  EDITION 

The  Columbus  (O.)  Dispatch  issued  a 
fiO-page  special  edition  devoted  to  high¬ 
way  and  transport  interests.  Sept.  28. 
The  edition  was  in  charge  of  R.  R. 
Schenk,  promotion  manager,  who  was 
assisted  by  Glen  Harris.  The  issue  car¬ 
ried  $17,000  worth  of  advertising,  Harvev 
^'oung,  advertising  director,  stated. 

A.  N.  P.  A.  COMMITTEE  TO  MEET 

Members  of  the  committee  in  charge 
of  the  Bureau  of  Advertising  of  the 
•American  Newspaper  Publishers  .Associa¬ 
tion  will  meet,  Oct.  20,  in  the  bureau’s 
new  Chicago  office. 

PRINTS  MARKET  SURVEY 


A  Market  Where  Adverse  Selling 
Seasons  Are  Unknown 


Dodge  Brothers  places  76  per  cent  of  The  Port  Huron  (Mich.)  Tiiiics- 
its  advertising  appropriation  in  newspaper  Herald  has  just  issued  a  market  manual 
space.  covering  the  Thumb  district  of  Michigan 


THE  ALTOONA  MIRROR 
Alone  Thoroughly  Covers 
Altoona  Territory 


Average  daily  circulation  for  the 
year  ending  June  30,  192,6 

27,884  A.  B.  C. 

More  than  twice  the  circulation  of 
any  other  Altoona  newspaper. 

But  the  advertising  rate  is  very  little 
more  than  its  nearest  competitor. 


THE  ALTOONA  MIRROR 

Altoona,  Pa. 

BUSINESS  DIRECT  F.  G.  PEARCE,  Mgr.  Adv. 


Indiana  has  always  been  a  desirable  market  for  the 
national  advertiser.  Its  strategic  location  in  the  very 
heart  of  the  industrial  and  agricultural  middle-west  with 
its  fertile  lands  and  mineral  resources  has  created  a  wide 
diversity  of  business  activity,  insuring  stability  and 
prosperity. 

Indiana  is  a  market  whose  adverse  selling  seasons  due  to 
fluctuation  in  prosperity  are  unknown,  because  practically 
every  city  has  its  solid  group  of  industrial  wage  earners, 
and  every  rural  community  its  group  of  modern  prosperous 
farms. 

The  great  majority  of  the  people  of  Indiana  are  native 
born  of  native  parents.  They'  follow  the  newspapers  very 
closely. 

If  you  want  to  reach  one  of  the  great  buying  powers  of  the 
United  States  the  papers  listed  below  will  show  you  the 
way. 


•‘Columbus  Republican . 

Circulation 

.(E)  4,912 

Rate  for 

5,009  lines 

.03 

tfConnersville  News-Examiner.. 

.(E) 

4.681 

.025 

ttDeratur  Democrat . 

.(E) 

3,215 

.025 

••Fort  Wayne  Journal-Gazette... 

(M) 

35,247 

.08 

••Fort  Wayne  Journal-Gazette  . 

.(S) 

28,468 

.08 

••Fort  Wayne  News  Sentinel... 

.(E) 

43,365 

.10 

••Gary  Evening  Post-Tribune... 

.(E) 

15,514 

.06 

••Huntington  Press  . 

...(M&S) 

5,129 

.02.^ 

ttindianapolis  News . 

(M) 

(E) 

.(E) 

128,341 

J25 

••Lafayette  Journal  &  Courier. . 

7,878  ) 
13,583  ] 

21,461 

.06 

ttLa  Porte  Herald-Argus . 

.(E) 

6,726 

.04 

••Marion  Chronicle . 

..(E) 

9,364 

.04 

tShelbyville  Democrat . 

(M) 

(E) 

..(E) 

4.012 

.025 

••South  Bend  News-Times.. 

9,751  ( 
16,603  ) 

26,354 

.07 

••South  Bend  News-Times . 

..(S) 

24,500 

.07 

1  **Soulh  Bend  Tribune. .  (S)  2L431.. 

..(E) 

22,254 

.06 

1  ttTerre  Haute  Tribune . 

....(E&S) 

23,442 

.06 

••A.  B.  C.  Publishers’  Statement,  March  31,  1926. 
tGovernment  Statement,  October  1,  1925. 
ttGovernment  Statement,  March  31,  1926. 
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SALAMANCA  DAILY  FORMALLY  OPENS  ITS 
NEW  $90,000  BUILDING 


'T'HE  Salamanca  (X.  Y.)  Rtpublican- 
^  Press,  evening  daily,  this  week 
formally  opened  its  new  $90,0(M)  h:ime  to 
the  public. 

The  building  is 
of  fireproof  con¬ 
struction  —  brick, 
stone,  steel,  con¬ 
crete  and  tile.  It 
is  126  feet  long, 

40  feet  wide  for 
100  feet  back 
from  the  front, 
and  52  feet  wide 
from  the  rear  26 
feet.  The  floor 
level  is  the  same 
throughout  the 
entire  structure — 

two  steps  up  from  Blanchard  B.  Weber 
the  sidewalk. 

Concrete  for  the  floor  was  laid  directly  on 
the  ground  except  for  one  section  over  the 
furnace  room  and  coal  bunkers,  which 
are  in  a  basement  17  by  52  feet,  extend¬ 
ing  12  feet  beyond  the  40-foot  section, 
so  that  coal  trucks  may  drive  directly 
over  the  coal 
bunkers  and 
dump  their  loads, 
the  coal  running 
down  to  within 
a  few  feet  of  the 
furnaces. 

The  front  30 
feet  of  the  build¬ 
ing,  which  has 
the  appearance  of- 
being  two  stories 
in  height,  contains 
only  one  floor 
for  the  present. 
This  section  has 
Matthew  Weber  a  17-foot  ceiling, 
and  is  lighted  by 
two  sets  of  windows,  one  above  the  other, 
which  will  permit  installation  of  a  mez¬ 
zanine  floor  whenever  more  room  is 
needed. 


Matthew  Weber 


In  the  southeast  corner  of  the  build¬ 
ing  is  the  pressroom,  and  large  plate 
glass  windows  in  the  front  and  cast  side 
give  a  full  view  from  the  street  of  the 
rotary  press. 

The  rest  of  this  front  section  contains 
the  business  office,  news  and  editorial 
rooms. 

In  the  rear  of  the  business  office,  and 
opening  off  the  pressroom  is  the  stereo¬ 
typing  room.  This  room  also  has  a  glass 
partition  in  front,  so  that  visitors  may  see 
the  plate-making  processes  as  well  as  the 
actual  printing. 

At  the  rear  of  the  pressroom  is  a  side 
door  to  which  trucks  can  drive,  to  re¬ 
ceive  the  papers  as  they  come  from  the 
press. 

The  center  section  of  the  building,  70 
feet  long  and  40  feet  wide,  is  a  single, 
large  room,  with  13-foot  ceiling.  This 
is  the  composing  room.  The  north  end 
of  this  room  contains  the  commercial 
printing  department,  including  platen  and 
cylinder  presses,  cutting  machine  and 
other  equipment. 

The  rear  section,  26  feet  deep  and  52 
feet  wide,  is  used  as  a  warehouse,  for 
paper  storage,  etc. 

Entrance  to  the  building  is  through 
double  swing  doors  sheltered  by  a  mar¬ 
quise.  The  entry  is  tiled  with  marble.  As 


Still  Gaining  ! 

Thy  net  paid  average  daily  circulation  for 
THE  I^LTIMORE  NEWS  for  April  was 
124,o36— the  highest  under  its  present 
management. 

The  net  paid  average  for  the  American  was 
57,503. 

You  need  these  papers  to  cover  Baltimore, 
they  reach  more  than  half  the  City. 

Sold  separately  or  in  cembinationa 

THE  BALTIMORE  NEWS 

and 


one  comes  in  from  the  street,  the  business 
office  is  on  the  right,  and  the  newsroom 
on  the  left.  The  partitions  separating  the 
business  office  from  the  pressroom  and 
stereotyping  room  are  of  glass,  so  that 
the  operations  in  these  departments  are  in 
full  view  from  inside  as  well  as  outside 
the  building. 

Blanchard  B.  Weber,  senior  publisher 
of  the  Republican-Press,  and  dean  of  the 
newspaper  men  of  Cattaraugus  county,  is 
78  years  old  and  has  been  a  publisher 
since  1873.  Matthew  Weber  is  junior 
publisher  and  managing  editor. 


ST.  LOUIS  LOCAL  OUSTED 

The  St.  Louis  Web  Pressmen’s  Union 
was  one  of  three  local  pressmen’s  unions 
which  were  forced  to  give  up  their  seats 
Sept.  26  in  the  Central  Trades  and  Labor 
Union  Council.  The  ouster  was  on  the 
demand  of  George  L.  Berry,  president  of 
the  International  Pressmen’s  Union, 
backed  by  Frank  Morrison,  secretary  of 
the  American  Federation  of  Labor. 
These  locals  withdrew  from  the  Inter¬ 
national  Union,  together  with  locals  from 
Chicago,  Milwaukee,  Cincinnati,  Pitts¬ 
burgh  and  elsewhere,  in  1918,  following 
a  controversy  with  Berry,  but  have  been 
recognized  by  the  Central  Trades  and 
Labor  Union  until  now.  The  St.  Louis 
newspapers  have  a  contract  with  the  St. 
Louis  Web  Pressmen’s  Union,  which  is 
in  nowise  affected  by  the  action  of  the 
Council. 

WOULD  ADVERTISE  AIR  MAIL 

W.  Irving  Glover,  second  assistant  Post 
Master  General,  addressing  the  National 
.Association  of  Postmasters,  meeting  in 
Kansas  City  last  week,  urged  an  adver¬ 
tising  campaign  to  promote  air  mail. 


LARGEST 
WEEKDAY 
CIRCULATION 


ANNOUNCEMENT 

To  National  Advertiaars  and 
Advertiaing  Agcnciea 
Tha  National  Adyartiamg  Departmantt 

•f 

Mow  York  Eyaning  Joamal 
Baltimora  Evsning  Nawa 
Baltimora  Amerioaa 
Waihington  Zvening  Timaa 
Waahington  Herald 
Atlanta  Evening  Oeerglaa 
Atlanta  Sunday  Amerioaa 
are  combined  with  officea  la 
New  York — Chloago— Detroit 
N*w  York  Omet: 

W.  G.  HOBSON,  Baatana  itammtor 
2  Colambai  Circle 
Ttitthono:  Circto  S400 

Chicago  OMco:  Detroit  OMeo; 

OuwFoaa  FBarkliit  Pam 

frottom  Uoooger  RokrotootoHoo 

91J  Hearat  Bldg.  1351  Book  Bldg. 
All  under  direction  of: 

JAMES  C.  DAYTON.  PobliriMr 
NEW  YORK  EVENING 
JOURNAL 


DAILY  HAS  DISPLAY  WINDOW 

The  Winston-Salem  (N.  C.)  Journal 
completed  installation  of  a  display  window 
for  use  by  national  advertisers,  Oct.  1. 


Floridds 

FASTEST 

GROWING 

NEWSPAPER. 


FRANK  R  FILOES 
PUBLISHER^ 


Do  the  Fall  months  just 
ahead  promise  big  rev¬ 
enue  for  your  classified 
medium?  They  do 
for  our  many 
clients! 


THE  BASH.  L  SMITH  SYSTEM,  be. 

Intaraatlonal  ClaaaMed  AdvactliiBg 
Counaellora 

PAclotrd  Builtfins  Philadelpliia 


MICHIGAN 

is  growing  faster  than  any  State 
in  the  Union. 

Its  increase  in  manufacturing 
products  surpasses  anything  In  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit- 
Eight  principal  cities  with  the  only 
or  leading  Newspaper  in  its  respec¬ 
tive  community. 

Tha  Grand  Bapldt  Yreea 
The  riint  Daily  Journal 
Tha  Saginaw  Newt  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Timee  Tribune 
The  Muskegon  Chroniole 
The  Ann  Arbor  Timee  News 

National  Advertising  Representatives 
I.  A.  KLEIN  J.  E.  LDTZ 

60  East  4Snd  St.  Tower  BoUding 
New  York  City  Cbioego,  lU. 


Buffalo,  The  Wonder  City  of  Amorlce 

Buffalo — a  Profitable 
Market  for  Advertisers 

Salea  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Emploinnent  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Rmad  in  4  out  of  S  Buffalo  Homoa 

Edvrard  H.  Butlar,  E^Btor  a«ri  PublUiar 
ICdly-Sndth  Coapony,  Ripreeamtattvee 
Morbrldgs  Bldg.  Trlmne  Toww 

New  York,  N.  Y.  Chicago,  ID. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Bostee 


MERCHANT  &  EVANS  CO. 

PHILADELPHIA 

Vrmtf  nuMW  » 

SPARTAN 

TYPE 

METAL 

Since  1806 

LINO  «  MONO  «  STERO 
INTERTYPE 
COMBINATION 

Stocks  in  Principal  Cities 


Mt/o]Xto 


14,882,648  Lines 

Dispatch  advertising  record  for  the 
first  eight  months  of  1926,  exceed¬ 
ing  other  Columbus  newspapers 
c(^hined  by  1,944,151  lines.  The 
Dispatch  led  the  second  largest 
Ohio  newspaper  (first  6  mot.)  by 
2,047,726  lines. 

NET  PAID  CIRCULATION 

OTY  . SMU 

SUBURBAN  .  2«,fn 

COUNTRY  .  a,«M 

Total  Daly  ChtailatlaB  16Mn 


(lobinki5  Bisp’iifrh 


former  pubusher  of 
new  YORK  TIMES  DIES 

Q,  p.  Spinney  Published  Paper  Until 
Ochs  Took  Control  in  1896 — Was 
Deputy  Court  Clerk  at  His 

Death  on  Sept.  27 

George  Franklin  Spinney,  73,  publisher 
of  the  New  York  Times  before  that  news¬ 
paper  was  taken  over  by  Adolph  S.  Ochs 
in  18%,  died  at  his  home  in  Rockville 
Centre.  L.  I.,  Sept.  27.  For  the  past 
25  years  he  was  deputy  clerk  of  the 
Court  of  General  Sessions  in  New  York. 

Born  in  Great  Falls,  now  Somersworth, 
N.  H.,  Mr.  Spinney  received  a  high 
s^ool  education  at  Lawrence,  Mass.,  and 
moved  to  Boston  where  he  learned  the 
printer’s  trade.  He  came  to  New  York 
in  1872  and  became  police  reporter  for 
the  Brooklyn  Daily  Argus  two  years 
later.  After  the  dissolution  of  the  Daily 
Argus,  shortly  after,  Mr.  Spinney  was 
made  successor  to  Jacob  A.  Riis  as  man¬ 
ager  of  the  South  Brooklyn  News.  He 
was  also  associated  with  Joseph  C.  Hen¬ 
drix,  Brooklyn  editor  of  the  New  York 
Sun. 

Mr.  Spinney  joined  the  staff  of  the 
New  York  Times  in  1879  as  a  reporter. 
He  was  Albany  correspondent  for  that 
paper  for  seven  years.  From  1888  until 
1893  he  was  managing  editor  and  later 
was  publisher  until  he  resigned  in  1896. 
At  this  time  he  was  a  director  of  the 
United  Press.  He  was  city  editor  of  the 
Brooklyn  Daily  Eagle  under  St.  Oair 
McKelway  before  being  named  to  the 
deputy  clerkship.  Mr.  Spinney  and  As¬ 
semblyman  John  McManus  were  awarded 
gold  medals  for  their  heroic  rescue  work 
in  the  Spuyten  Duyvil  railroad  wreck  in 
1882. 

COL.  J.  E.  COOKE 

Former  Waynesboro,  Va.,  Publisher 
Dies  After  Long  Illness 

Col.  J.  E.  Cooke,  69,  long  prominent 
in  newspaper  circles  in  Virginia  and 
formerly  editor  and  owner  of  the 
Waynesboro  Valley  Virginian,  died  last 
Sunday  morning  after  a  protracted  ill¬ 
ness. 

Col.  Cooke  went  to  Waynesboro  in 
the  early  nineties  and  engaged  in  the 
newspaper  business,  first  with  his 
brother,  J.  T.  Cooke,  and  later  estab¬ 
lished  the  Valley  Virginian,  which  he 
edited  from  18%  until  a  year  ago,  when, 
because  of  ill  health,  he  sold  the  plant 
and  paper  to  Louis  C.  Jordan. 

For  sometime  before  selling  the  paper. 
Col.  Cooke’s  daughter.  Miss  Marion 
Cooke,  at  present  associated  with  the 
Virginian  as  city  editor,  practically  ran 
the  paper. 

CHARLES  T.  DONNELLY 

Charles  T.  Donnelly,  58  prominent 
Boston  advertising  man  and  member  of 
the  firm  of  John  Donnelly  &  Sons,  out¬ 
door  advertising,  died  suddenly,  Tuesday 
evening  at  his  summer  home  in  Win- 
throp,  Mass.  He  was  one  of  the  pioneer 
outdoor  advertising  men  of  the  United 
States.  Born  in  Boston,  he  was 
graduated  from  Harvard  in  1891. 
Shortly  after  graduation  he  entered  into 
business  with  his  brother  Edward  in  the 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

Aa  •rgaaintiaa  ipccialixiBg  aolcly  la 

—wipayu  baiMiag  detiga,  aaaafaa- 

tariag  and  yradoenoa  yrweoia. 

S.  P.  WESTON 

N0w§p»ftr  BtMUmtM 
FUnt  L»yom$i 
Fr04»cti»»,  OptmUmt 

120  Watt  42nd  Stract  N«w  T«rk 
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above  firm.  He  was  a  member  of  the  home  there  Sept.  25.  Mr.  McKinney 
Boston  Advertising  and  Harvard  clubs  with  the  late  Col.  C.  L.  Smith  established 
and  other  civic  and  fraternal  organiza-  the  Fairmont  Times  and  previous  to  that 
lions.  he  was  editor  of  the  Fairmont  Index. 

-  He  served  as  a  member  of  the  West 

JAMES  H.  POTTS  \  irginia  Legislature  and  was  speaker  of 

James  H.  Potts,  editor  of  the  Troy  j-  i  u 

(N.  Y.)  Times,  died  Wednesday  at  the  \V  illia.m  Meekin,  ^.  editor  and  pub- 
home  of  his  daughter  at  Rockford,  Ill.,  l'**’^*'  )  ^‘^•‘^ard  2d 

where  he  had  been  passing  his  vacation, 

He  was  71  years  old.  Mr.  Potts  became  ^led  Sept.  23  at  his  home, 

assistant  city  editor  of  the  Troy  Times  The  widow,  two  sisters  and  six  brothers 


in  1881,  and  city  editor  two  years  later. 

In  1896  he  became  editor.  -Alfred  H.  Davis,  former  owner  and 

_  publisher  of  the  Ventura  (Cal.)  Daily 

Post,  died  recently  in  a  Glendale,  Cal., 

©bituarH  h..™.,  42.  <0,  » 

TVILS  GILLGREN,  editor  of  the  Sven-  ^  f  ^raneiseo  Examiner  pressman, 
ska  Paeific  Tribunen  at  Seattle, 

Wash.,  died  at  the  Swedish  Hospital,  Sept. 


Obituary 


16,  after  an  illness  of  two  months.  Gill- 
greii  was  born  in  Sweden,  in  1860,  com¬ 
ing  to  America  in  1904. 


CHARITY  WORK  EXTENDED 

The  care  that  has  been  devoted  to  the 
sick  babies  of  Chicago  for  40  summers 


millionaire  Socialist,  according  to  a  re¬ 
port  made  public  this  week.  The  fund 
has  now  been  entirely  disposed  of. 

DAILY  STARTS  CRIME  PROBE 

Following  disclosures  published  by  the 
\Vi4'  York  Evening  World,  the  State 
Crime  Commission  has  determined  upon 
a  definite  program  for  an  inquiry  into 
the  methocls  of  criminal  lawyers. 

ICE  CREAM  AD  PLANS 

Report  of  the  advertising  committee 
will  be  an  important  feature  of  the  con¬ 
vention  of  the  National  Association  of 
Ice  Cream  to  be  held  in  Detroit,  Oct. 
11-16.  An  active  advocate  of  newspaper 
advertising  among  members  is  L.  J.  Wil- 
hoite  of  the  George  K.  Brown  Company, 
Inc.,  Chattanooga.  Members  of  the  staff 
of  the  Bureau  of  Advertising  of  the 
-American  Newspaper  Publishers  Asso¬ 
ciation  will  attend  the  convention  to  out¬ 
line  the  advantages  of  newspaper  space. 


L.  P.  M^chell,  a  pjone^  publisher  jjy  Chicago  Daily  News  Fresh- Air 

of  the  San  Ferrando  Valley,  Cal.,  died  at  Fund  sanitarium  has  been  extended 
his  home  m  Corcoran,  recently.  Mr.  throughout  the  full  12  months,  according 
Mitchell  at  one  time  owned  the  Azusa  ^o  an  announcement  by  the  I%ily  News. 
Pomotroptc,  and  later  the  Owensmouth  4^  jjjg  sanitarium  will  be  opened 

Gazette,  which  he  pubhshed  for  six  years,  ^gain  for  the  winter  months.  The  sani- 
He  then  t^ved  to  Corcoran  where  he  tarium  was  started  by  Victor  F.  Lawson, 
purchased  the  Journal.  publisher  of  the  Daily  News,  at  the 

Leonard  W.  Kidd,  77,  known  as  suggestion  of  his  wife. 

“Captain”  Kidd  in  the  composing  room  - - 

of  the  Seattle  Post  Intelligencer,  where  y.  TIMES  PRINTS  SURVEY 

he  was  employed  for  30  years,  died 

Sept.  20  at  his  home.  The  New  York  Times  has  just  issued  a 

Mrs.  Thomas  Stivers,  76,  mother  of  Stirfy  of  the  New  Aork  Market,  a 
George  A.  Stivers,  publisher  of  the  ten  tabular  statistical  pages  of 

Burlington  (la.)  Gazette,  died  Sept.  25  New  York  s  population  and  merchandis- 
after  an  illness  of  two  months.  aPPeared  in  ‘  A 

r>  TT  r  1  Study  of  81  Principal  American  Mar- 

Robert  Howard  Russell,  for  several  published  bv  the  100,000  Group  of 

years  editor  and  publisher  of  The  Cosmo-  ' 

politan,  resident  of  Stratford,  Conn.,  died  _ [ _ 

there  Sept.  21  following  a  prolonged  ill-  gArlA^D  AIDED  LABOR  PRESS 
ness.  He  was  born  in  Stratford,  August 

16,  1865.  The  Federated  Press,  a  labor  press 


4.4  a  ...-  garland  AIDED  LABOR  PRESS 

ness.  He  was  born  in  Stratford,  August 

16,  1865.  The  Federated  Press,  a  labor  press 

Capt.  James  Sayers,  81,  a  veteran  of  service,  and  Labor  Age,  a  monthly  maga- 
the  Civil  War  and  for  manv  vears  editor  z'ne,  were  aided  by  the  $1,674,000  Ameri- 
and  manager  of  the  Wavries'burg  (Pa.)  can  Fund  for  Public  Service,  established 
Republican,  died  at  his  home  there  Sept,  'o  1921  by  Charles  Garland,  the  young 

26.  His  son.  Judge  A.  H.  Sayers  and  one  - 

daughter.  Miss  Jane  Sayers  survive. 

The  Tampa  Morning  Tribune 

(Ill.)  Arcolan,  was  found  dead  m  his  bed  ^ 

Sept.  22.  He  entered  the  newspaper  Tampa,  Florida 

field  28  years  ago  with  Dr.  C.  C.  Lewis, 

publishing  the  Arcolan,  and  four  years  LEADS 

later  assumed  full  control  of  the  weekly. 

Two  sisters  and  a  brother  survive.  Local  Advertising 

Daniel  F.  Fitzgerald  of  Belmont,  National  Advertising 

Mass.,  a  member  of  the  advertising  staff  In  Classified  Advertising 

of  the  Boston  Herald  for  10  years  died  In  City  Circulation 

Sept  22.  For  many  years  he  was  New  Suburban  Circulation 

hngland  representative  of  Payne,  Burns  ,  .w  .  ■  . 

&  Smith,  New  York,  special  representa-  Total  Circulation 

tives.  Substantial  Proof  of 

Fred  L.  McEnroe,  27,  reporter  on  Superiority 

the  Bridgeport  (Conn.)  Sunday  Herald,  200,000  Daily  Readers 

died  in  Hartford  on  Sept.  17  after  a  300,000  Sunday  Readers 

lingering  illness.  He  had  worked  on 

Hartford  and  New  Britain  papers  as  well.  Represented  Nationally  by 

Owen  S.  McKinney,  for  more  than  ti.  «  r'  n-  u  « 

40  years  engaged  in  the  newspaper  busi-  The  S.  C.  Beckwith  Special 

ness  at  Fairmont,  W.  V'a.,  died  at  his  Agency 


In  Local  Advertising 
In  Nationtd  Advertising 
In  Classified  Advertising 
In  City  Circulation 
In  Suburban  Circulation 
In  Total  Circulation 
Substantial  Proof  of 
Superiority 

200,000  Daily  Readers 
300,000  Sunday  Readers 

Represented  Nationally  by 

The  S.  C.  Beckwith  Special 
Agency 


America's 

Complete 

Newspaper 


Nemljork 

Herald 

Hrrilnute 


TN  tome  cities,  tbe  "leading” 
newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Serippe-Botoard  Newspaper 
Msinbar  of  tks  A.  B.  O. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Grouping  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Mttnbtrt  of  A.  B.  C. 

Westchester  Newspaper^  Inc. 
Fnutklin  A.  Merrism,  Prss. 
Ksnnt  Vemoik— Haw  Beehalls 


If  Quality 

of  circulation  is  your  first  consid¬ 
eration 

®I)e  ^laf 

With  Sunday  Morning  E£tions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and  quan¬ 
tity — ^the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office— 110  E.  42nd  Sl 
Dnn  A.  CswroO 

Chicago  Office — ^Tower  Building 
J.  E.  Lutz 


QRAUURE 
SECTIONS 
PRINTED  \ 

SPECIAL  AND  REQULAR 
EDITIONS.  MAQAZINE 
INSERTS  AND  COM¬ 
MERCIAL  IDORK  I 

Standard  Qrauure 
Corporation 


48 


Editor  &  Publisher  for  October  2,  1926 


WHAT  OUR  READERS 
SAY 

COMMERCIAL  ATHLETICS 


SHORT  COURSE  FOR  EDITORS  manufacturers  of  “Hyatt”  Roller  San  Diego,  Cal.,  Club  and  Duugals  Borderland 

Bearings.  Climate  Club,  Douglas,  Ariz. 

-  Capehart-Carey  Corporation,  Times  building,  Haroltl  D.  Menken  Agency,  1182  Broadway 

York.  Handling  the  account  of  M.  Tecla  New  York.  Tlacing  orders  with  Pennsylvania’ 
Annual  Iowa  State  College  Meet  OcL  ^  ^  Pearls,  398  Fifth  avenue.  New  York.  newspapers  for  the  C.  Y.  Chocolate  Yeast  Com- 

19.20 _ Roe  a  Speaker  CaplM  Company,  20U2  Grand  Central  Term-  pany,  17  West  60lh  street.  New  York. 

inal.  New  York  Handling  the  accounts  of  the  Hairy  C.  Michaels  Company,  113  Lexingtea 
Tlie  annual  Iowa  State  college  short-  National  Tourist  Commission  of  Havana,  Cuba  avenue.  New  York.  Sending  out  orders  to  some 
course  for  coiintrv  iiewsnanertnen  will  he  Western  Railway  of  London,  Pennsylvania  newspapers  for  the  Liebig 

course  tor  country  newspapermen  win  oe  England.  Produets  Company,  Bouillon  Cubes,  239  Fourth 

held  at  the  university  in  .\mes,  Iowa,  Cecil,  Barreto  A  Cedi,  247  Park  avenue,  New  avenue.  New  York  City. 


Annual  Iowa  State  College  Meet  OcL 
19-20 — Roe  a  Speaker 


To  Editor  &  Publisher;  William  J.  Xoy.  19-20.  F.  W".  Beckman,  head  of  the  York.  Placing  advertising  of  the  Kennedy  National  Advertiser  Advertising  Agency,  245 

McNulty’s  article  in  your  issue  of  Sep-  i,,„rliali<m  «r-booI  of  tbo  coHpit*.  ic  r>rp  tielatine  Corporation,  9  Jones  street.  New  Y"ork.  West  47th  street.  New  York.  Making  un 

temher  4th  cvnicallv  statimr  that  in  his  ‘*^5  >S  Pre-  Churchill-Hall,  Inc.,  SO  Union  Square,  New  schedules  with  newspapers  for  the  Emergen^ 

tember  4tli,  cynically  stating  tnat  in  ms  paring  a  program  lor  the  two-day  meet-  York.  Placing  the  account  of  the  Multibestos  I-aboratories,  “Poslam”,  245  West  47th  str^ 
opinion  at  least  sixty  per  cent  Ot  the  previous  vears  emphasis  will  Company,  Walpole,  Mass.,  manufacturers  of  New  S’ork. 

leading  college  athletes  of  ,\merica  re-  r,  ,da,-ed  on  nrohlem  of  littinir  rural  ■’•"'Jlldjestos”  Brake  Lining.  Fred  M.  Randall  Company,  Detroit.  Will 

ceive  linancial  rewards  for  their  partici-  „c,vLai)ers  into  chamrim?  rural  romlitions  x  It’  Albany,  handle  the  advertising  of  the  Scotten-Dill^on  Com. 

..  j  nc\\>I)aptrs  IIIIO  Clianging  rural  concillions.  New  \ork.  J^lactiK  the  account  of  the  Kemo*  I'any,  Detroit,  manufacturers  of  \ankee  Girl 

pation  in  college  and  university  s^rts.  Among  the  speakers  secured  for  the  '“"e  LaU>ratory,  87  Dey  street,  New  York.  brand  tobaccos. 

strikes  me  as  being  slanderous.  Since  .  Herman  Kfie  Donovan-Armstrong,  1211  Chestnut  street,  Wm.  H,  Rankin  Company,  342  Madison  ave- 

Mr  McN'ultv's  article  is  largely  an  ex-  /m-  \  v  j  •  j  ’  .  ’  x-  •  1  I  biladelphia,  will  start  initial  advertising  cam-  nue.  New  York  City.  Making  contracts  and 

Mr.  r  (Minn.)  \cii-S  and  president,  National  laign  alKut  Getober  1  in  Philadelphia  and  placing  copy  with  newspapers  for  Thonus 

pression  ot  his  lX?rsonal  opinions,  J-'ditorial  Association;  W.  C.  Jarnigan,  ur-rt.y  cities  for  Henry  Disston  &  Sons,  Saws.  I.irton.  Tea,  New  York. 

unsupported  bv  evidence,  1  may  perhaps  Pifnf  m-ocblont'  Phib-idclphia.  Also  placing  the  advertising  of  Redfield  Advertising  Agency,  34  W.  33<i  street, 

be  forgiven  for  mv  personal  testimony  .  V  ^  noi-irwuiu  present.  Brothers  Manufacturing  Company,  Le-  New  York.  In  charge  of  the  account  of 

H.frino  tl.rX.  oar:  of  nartirination  i'll  Newspapers  ot  lowa  ;  fr.  L.  Las-  high  avenue  and  American  street,  Philadelphia,  Rossiter,  Tsler  &  McDonell,  Radio.  New  York, 

that  during  three  years  O  pa  l  ^  pa  O  well,  Iowa  Press  .-Yssociation  ;  and  E.  C  manufacturers  mechanics  tools.  Reimers  A  Osboim,  Inc.,  285  Madison  avenue 

college  athletes,  I  saw  none  of  the  com-  of  i>ress  Association,  '’T’ i,*“‘’i.i  *  ii" 

merciahsm  to  which  he  alludes  m  cynical  .  i;,  „>•  I-  n  u  'ork.  Placing  its  orders  with  newspapers  Cordky  &  Hayes.  New  \ork  City, 

fashion  IJoiihlless  while  to  a  certain  •  .  gndiron  dinner  will  be  a  m  selected  sections  for  the  Ingersoll  Watch  Specter  and  Goldensky,  Philadelphia.  Has  oh- 

lasnion.  .  social  event  tor  the  visitors,  sponsored  company,  30  Irving  Place,  New  York.  tained  the  account  of  the  Borman  Service.  Penn- 

extent  the  dollar-SIgn  does  appear  in  ,  ,  ,  ^  rhanter  of  .  Edwards,  Ewing  A  Jones,  328  Chestnut  street,  sylvaiiia,  employment  agency, 

amateur  contests,  tne  jK-rcentage  of  '^"^pter  ot  bigma  semiin.-  n..t  nrd,r.  fn, 

athletes  accepting  money  or  other  com¬ 
pensation  for  their  services  does  not 
exceed  one-half  of  one  per  cent. 

From  the  angle  of  the  advertising  de¬ 
partment,  I  can  add  another  personal 
testimonial  to  the  fact  that  in  my  seven 
years’  experience  as  the  owner  of  a  small 
town  paper  in  a  community  where  both 
professional  and  amateur  sports  are 


iiianutacturers  mechanics  tools.  Reimers  A  Osbom,  Inc.,  285  Madison  avenue 

E  vans.  Kip  &,  Hackett,  247  Park  avenue,  Xew  York.  Will  direct  advertising  account  of 
Xew  York.  Placing  its  orders  with  newspapers  Cordky  &  Hayes,  Xew  York  City, 
in  selected  sections  for  the  Ingersoll  Watch  Specter  and  Goldensky,  Philadelphia.  Has  ob* 
('t  mpany,  30  Irving  Place,  Xew  York.  tained  the  account  of  the  Borman  Service,  Penn* 

Edwards,  Ewing  A  Jones,  328  Chestnut  street,  sylvania,  employment  agency. 


Delta  Chi,  national  journalism  fraternity 
of  the  college. 


AD  TIPS 


Charles  C.  Green  Advertising  Agency,  Inc., 

.New  York  .md  Philadelphia.  Has  been 


*^,11  •  J  „  j„ii„_  appointed  to  direct  the  advertising  and  nier- 

popular,  1  have  never  received  a  dollar  chandising  of  “Oakite”  in  the  retail  market 
from  advertisements  tor  professional  for  Oakite  Pro<lucts.  Inc.,  New  York.  Rickard 
contests  but  have  received  a  revenue  of  t'°-.  .will  continue  to  place  the  industrial 


many  hundreds  of  dollars  from  amateur 
matches. 

It  seems  to  me  that  if  this  matter  of 


advertising  for  that  concern. 


®  .  “  Miiladelphia.  Semiing  out  orders  for  an 

tratermty  extensive  campaign  with  some  Middle  West 
newspapers  for  the  Coraza  Cigar  Company, 
\iarshall  Field  Cigar,  Philadelphia. 

Federal  Advertising  Agency,  6  East  39th 
"  "  street.  New  York.  Placing  orders  with  some 

“■  Itnn.sylvania  and  Ohio  newspapers  for  the 

\  an  Raalte  Company,  Silk  Glcves,  etc..  Fifth 
avenue  and  1 6th  street.  New  York. 

^  Charles  Daniel  Frey,  Inc.,  30  No.  Michigan 
avenue,  Chicago.  Sending  cut  orders  to  news- 
Inc.,  papers  in  various  sectims  for  Simmons  Com- 
Has  been  jiany,  Beds,  666  Lake  Shore  Drive,  Chicago. 

and  nier-  C.  C.  Green  Agency,  450  Fourth  avenue.  New 
ail  market  ork.  Placing  orders  with  newspapers  in 
c.  Kickard  various  sections  for  Smith.  Kline  &  French, 
industrial  “('herry  O’*.  105  Xo.  5th  street,  Philadelphia. 

Harvey  Advertising  Agency,  Walton  build* 


F,  Wallis  Armstrong  ^mpany,  16th  and  ing.  Atlanta,  Ga  Placing  advertising  with 
Ixicust  streets,  Philadelphia.  Placing  orders  newspapers  in  various  sections  fer  the  Crcomul* 
with  newspapers  in  selected  sections  for  (*eorge  sion  Company.  Atlanta,  Ga. 


the  comparative  merits  of  amateur  and  Blahon  C'omrany,  Linoleum,  Philadelphia.  O.  Howard  Hannon,  Inc.,  171  Madison  ave* 

professional  athletes  is  to  be  fought  out  ,  N-  W.  Ayer  A  Son,  308  Chestnut  street,  '>“'•,  York.  Sending  out  mders  to  New 
,  ,  .  -  .  ^  I  hiladelnhia.  Takine  charce  of  th^  adv^rtUmo-  Kngland  newspapers  fer  White,  Warner  &  Co., 

on  the  sordid  basts  ot  the  comparative  Etemit,  Inc.,  .\sbestos  .Shingles,  Philadelphbf  “Quaker"  and  “Household”  Ranges,  Taunton, 
revenues,  the  amateurs,  so  tar  as  the  Mass.  .  . 

_  _  _  -I  I . . u  Barreto  «  Cecu,_  Inc.,  12th  and  Bank  |^y.  Lillibridge  Incorporated.  Has  been 

retained  by  the  Canadian  Pacific  Railway  to 


---  -  --  ^  ^  luc.,  j^ningies,  rniiaaeipma. 

revenues,  the  amateurs,  so  tar  as  the  ^  CecU.  Inc.,  12th  and  Bank 

newspai^rs  are  concerned,  nave  much  the  streets,  Richmond,  Va.  Placing  the  advertising 
better  side  of  the  argument.  ‘be  American  Dairy  ^  Supply  Company,  430 


Very  truly  yours, 

Telford  Work, 

Director  of  Public  Relations,  Pacilk 


of  the  American  Supply  Company,  430  handle  the  advertising  of  Chateau  Frontenac  and 

Delaware  avenue.  S  \V  VNashington,  D.  C.,  other  Canadian  Pacific  hotels.  Also  has  account 


manufacturers  of  certified  caps  for  milk  Ixittles. 
Barton,  Durstine  A  Osborn,  383  Madison  ave- 


I  t  Johnson  Bronze  Company,  New  Ca.stle,  Pa., 
makers  of  rough  and  finished  bronze  bushings. 


nue.  New  York.  Placing  orders  for  the  Goex!  .\jsi  h.as  obtained  account  of  the  Associated 


Palisades  .Association,  Pacitic  Palisades,  Luck  Food  (,  ompany.  Pie  Filling.  25  Otsego  Radio  Manufacturers. 


FLORIDA  ADVERTISING  PLAN 

To  Editor  &  Publisher  ;  Please  tell 


street,  Rochester,  N.  Y. 

George  Batten  Company,  McCormick  build¬ 
ing.  Chicago.  Received  the  account  of  the  Rome 
Company,  De  Luxe  Bed  Springs,  Chicago. 

George  Batten  Company,  .183  Madison  ave¬ 
nue,  New  Y'ork.  In  charge  of  advertising  of 


me  what  you  think  of  my  irlea  to  raise  the  Goodell-Pratl  Comi>any,  Greenfield,  Mass., 
$3,000,000  to  offset  the  black  eye  given  us 

by  last  week  S  hurricane  with  a  national  Blackman  Company,  120  W.  42d  street,  Xew 
advertising  campaign  funded  by  the  York.  Sending  orders  to  Western  newspapers 

simnle  exnedient  of  divertinir  one  Dennv  bir  the  Natii.nal  Gyiisum  Company,  National 
Simple  expeaiem  Ol  aiveriing  one  penny  jj^ard,  Buflfalo,  N.  Y.  .\lso 

of  our  four-cent  gasoline  tax  to  bring-  making  -up  lists  and  handling  the  account  of 
ing  in  more  motorists  whose  additional  ’He  \acnum  f)ii  Company,  Now  York.  6t 


ot  our  lOUr-Cent  gasoline  tax  to  pring-  making  -up  lists  and  handling  the  account  of 
ing  in  more  motorists  whose  additional  ’He  \acnum  oil  Company,  Now  York.  6t 
fuel  purchases  will  more  than  repay  the  i^bricatinroils.'Ttr^'*'*""" 

diverted  penny?  Burnet-Kuhn  Advertising  Company,  (>()5  Xo. 

At  the  present  rate  of  consumption  this  Michigan  bonlevard.  Chicago.  In  charge  of 
penny-ad  plan  will  entail  no  additional  adverlising  cf  Stover  Manufactiiring  Com- 
f  /  ,  ,  panv,  “Stovola  Heater,  Freeport,  111. 

burden  upon  the  taxpayer,  will  be  hnrne  Campbell-Ewald  Company,  (reneral  Motor® 
equitably  and  without  murmur  bv'  every  Imildinc,  Detroit.  Placing  the  advertising  of 
gasoline  consumer  in  the  state,  wi'll  bring  *be  Hyatt  Roller  Bearing  Company,  Newark, 
in  at  least  a  million  dollars  a  year  more 
for  highway  construction  and  mainte¬ 
nance,  and  yet  will  help  every  individual 
and  every  invested  dollar  in  the  entire 
commonwealth. 

I  am  taking  the  matter  up  with  the 
Governor,  the  State  Highway  Commis¬ 
sioner,  members  of  the  state  legislature, 
and  various  other  oflkials ;  and  judging 
from  the  enthusiasm  engendered,  I  am 
confident  that  ultimately  1  shall  be  suc¬ 
cessful. 

What  do  you  think? 

Robert  Scales  Cl.lry, 

Jacksonville,  Fla. 


H.  K.  McCam  Company,  .American  Bank 
liiiildini.,  Los  .\ngeles.  Secured  accounts  of  the 


HALF  A  STATE  ^ 
COMPLETELY  COVERED 

at  one  Cimbination  Rate 

!  CVCNINC  V^MOKNINC 

Courier  rosT 

Tm  Cm  a  CawlovR 

!  Rcpimili’iloa 

L  S’tdiill  BROOKS  A  HNbfY  a 


The 


CvEMirac  Herald 
cMiiHrtsicittly  car¬ 
ries  more  paid' * 
advertising  than 
any  dally  news - 
jiapcrlntliewcst 

Representatives 

Vwt  CkItaM  Sak  Fnatlua 
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CANPAIGN. 

IT  IS  KNOWN  BY  IT)  ACHIEVEMENTS  □ 
IN  CIRCULATION  BUILDING 


Chables  PadtloweG 


CtiifToorOccidenta  I  BIdd 

INDIANAPOLIS  IND. 


Do  you  know  what  per¬ 
centage  of  errors  are 
made  in  your  Com¬ 
posing  Room? 

We  suggest  you  go  there  and  take 
fifty  original  proofs.  Count  up  the  num¬ 
ber  of  lines  and  the  number  of  errors. 
Get  the  percentage  of  errors  to  lines. 

It  takes  twice  as  long  to  correct  an 
error  as  it  does  to  make  it,  so  multiply 
this  percentage  by  three. 

Take  this  resultant  percentege  and 
apply  it  to  your  total  Composing  Room 
payroll  for  the  year.  See  how  much 
money  errors  are  costing  you. 

When  you  find  out  what  they  cost 
you  write  and  tell  us  the  amount. 
We  will  show  you  a  source  of 
profit  you  have  never  heard  of. 

Matrix  Contrast  Corp. 

33  W.  42nd  SL,  New  York  City 


have 
you  been 
following  the 
remarkable 
growth 
of  the 

Detroit  Times 


A  paper 
with  the  people 

Tke  puMie  decide*  the  progreec  el  e 
newipeper. 

The  eontinuou*  rising  eireuletien  *1 
the  New  Yorh  Evening  Ghapbie  vividlT 
demonitrates  popular  aceeptanc*  et  thu 
newspaper  as  a  medium  of  nnuiual 
rader  interest. 

Advertisers  daily  realize  the  benefit  ef 
this  power  through  achieved  results  froa 
the  advcrtiiing  columns  ol  the  New  Yotk 
Evening  Gra^ic. 

With  a  constantly  increasing  eireola- 
tion,  plua  a  constant  growth  in  adver- 
tiaing  linean,  the  New  York  Eveniag 
Gratis  ontri  the  advertiser  an  cx- 


tiaing  linean,  the  New  York  Eveniag  1 
Gratis  ontri  the  advertiser  an  ex¬ 
tremely  profitable  opportunity 
PnblUhed  by  BESWARR  KACTADDn 

Evenin!^  STraxwC 

H.  A.  AHERN.  Advertising  Mgr. 

25  City  Hall  PUo* 

New  York  City 


DOMINANT  t 

in  • 

Pinellas  County,  Florida 

iSaily  Nruta 

BT.  PETERSBURG’S  PICTURE  PAPER 

Owned  by  Frank  Fortune  Pulver 
Edited  by  Major  Alfred  Birdsall 
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Florida’s  Fastest 
Growing  Newspaper 

To  be  assured  of  Complete 
Coverage — 
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Represented  by 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK:  110  East  42nd  Street 
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of  the  tabloids?  That  is  the 
”  question  which  Richard  G.  deRoche- 
mont  discusses  in  The  American  M&rcury 
Is  the  real  for  October.  Here  is  a  quotation : 

The  future  of  the  tabloid  press  in  America 
is  a  matter  of  dispute.  It  has  been  predicted 
recently  by  Carr.  V.  Van  Anda  of  the  New  York 
Tin  es,  that  in  a  few  years  all  the  daily  news¬ 
papers  will  be  forced  to  adopt  the  tabloid  form. 
Undoubtedly  the  increase  in  the  cost  of  news* 

— 1 -  .Ue  new  size  in 

production  and  distribution  point  to  its  further 
proliferation.  Hut  many  advertisers  do  not 
i)elieve  that  it  a^ords  sufficient  room  on  its 
pa^es  for  effective  display  advertising,  and  say 
that  they  thus  find  its  space  more  expensive 
than  the  results  justify.  Careless  make  up  and 
slipshod  printing  have  been  deterrents  to  profit¬ 
able  advertising  accounts  in  many  cases. 


-  _  -  dom  of  the  American  newspaper.  Is  the 

•Vk,  \\  1^^  reporter  to  become  merely  a  copy  run- 

I  ypi  I  ^  ner  between  the  industrial  plant,  for  ex- 

WIl  Vv  ample,  and  the  news  room? 

_  I  power  of  the  press  to  move  from  the  edi- 

I  tor’s  office  to  the  one  presided  over  by  the 

I  , I  I  I  publicity  expert?  Is  the  newspaper  reader 

'  *  to  get  only  “frankly  prejudiced  material”? 

By  JAMES  MELVIN  LEE  ion  that  the  reporter  was  hanging  his  hat  pri'nt’“and“Yhe'  corvenience  of  the 

too  far  down  the  line  in  the  newspaper 

Books  on  publicity  are  flowing  from  Bryan  (page  16).  The  reasons  why  they  office. 

the  presses  of  American  publishers  give  tirst  place  to  Mr.  Bryan  are  (1)  - 

about  as  rapidlv  as  books  on  newspaper  becau.se  he  knew  the  value  of  news  applied  ...  ,  , 

editing  and  making.  These  manuals  on  to  and  in  the  interest  of  a  private  cause,  recent  year.?  The  Nation  h^s  been 

how  to  get  matter  into  the  newspapers  are  ( 2 )  because  he  knew  how  to  make  a  extremely  critical  of  the  New  york 
becoming  specialized :  the  latest  “Pub-  private  cause  look  like  a  public  cause.  Times.  On  several  occasions  it  has  said 
licitv”  (J.  H.  Sears  &  Co.)  by  Roger  and.  (3)  because  he  knew  how,  by  subtle  some  rather  sharp  things  both  about  the 
William  Riis  and  Charles  \V.  Bonner,  apocryplial  processes,  to  create  of  a  public  paper  and  its  owner,  Adolph  S.  Ochs. 

Ir.  concerns  itself  primarily  with  getting  cause  a  public  duty.  In  other  words.  But  in  the  issue  for  September  29  The 
industrial  news  into  the  press.  The  intro-  Mr.  Bryan,  to  use  the  illustration  given  Nation  has  an  editorial  about  the  Times 
duction  is  contributed  by  the  well-known  in  the  book,  made  a  good  many  people  which  it  calls  ^‘‘The  Greatest  Newspaper 
short  storv  writer,  Richard  Washburn  believe  that  it  was  their  public  duty  to  m  orld.”  It  puts  in  italics,  how- 

■  go  to  Florida.  The  Florida  boom,  ac-  ever,  the  “news”  of  newspaper— to  show 

The  text  on  the  flap  of  the  jacket  thus  cording  to  page  19,  “became  the  most  where  the  Times  puts  the  emphasis, 
describes  the  volume:  consistent,  the  most  engaging  story  in  the  From  the  editorial  the  following  quo- 

This  book  tells  how  the  public  opinion  of  a  -Kmcricaii  press  for  two  years.”  tation  is  made: 

nation  has  been  made  to  veer  sharply,  even  To  show  what  one  industrial  concern  The  criticism  which  The  Nation  and  others 
reverse  itself,  under  the  powerful  force  of  a  apromnlish  ill  one  vcar  in  one  news-  have  heaped  upon  it  is  in  a  measure  a  tribute, 

well-directed  publicity  campaign.  It  describes  ,,  a,,thr,rc  moiitinn  iri  a  list  tVi,.  made  itself  the  standard  by  which 

how  public  utilities,  by  such  publicity,  have  paper  the  authors  mention  in  a  list  the  news-gathering  is  judged.  As  a  record  of 
won  over  to  them  the  friendly  attitude  of  the  news  stories  of  the  General  Electric  Com-  current  history  it  might  be  but  it  is  not  sur- 
people.  This  volume  tells  how  lafp^  corpora-  which  aDDCared  in  the  New  York  P^'^^sed.  There  are  newspapers  in  Japan  and 

tions  and  industries  have  been  saved  by  means  Pan>  ^icn  appearea  in  tne  i  Britain,  and  tabloids  in 

of  news  publicity.  I  ittlCS  bcptember,  19J4,  to  oeptem-  America,  with  twice  or  three  times  its  circula- 

ber,  1925  (pages  35-38),  That  imposing  tion,  but  these  journals  of  vast  distribution 
Carping  critics  who  tell  magazine  list  of  news  stories,  however,  does  not  say  ,  amusement-sheets  rather  than 

Itat  the  American  PrcM  ha,  ion  Ute  ptlb-  “2  tS,™ 

all  Its  influence  would  do  wdl  to  re-read  Ucity  department  of  the  General  Electric  the  top.  The  London  Times,  which  was  once 
the  quotation  just  given.  The  editorial  and  how  many  were  dug  up  bv  those  who  indispensable  to  men  who  watched  history  Imil 
page  may  have  declined  in  influence,  the  for  the  Times.  This  fact  must  be  's^dlv';  't^ Ggarri!’  a“V'e^« 

editorial  writer  may  be  only  a  highly  paici  known  before  a  logical  deduction  can  be  force  as  a  maker  of  world  opinion,  can  hardly 
office  boy,  the  newspaper  itself  may  be  reached.  compete  with  the  .\tnv  York  Times’s  world- 

published  just  to  meet  conditions  of  ad-  j,,  s^*aking  of  a  single  issue  of  another  .Vm^iwn'^'^newsVper  *  t)^^ns'‘'’to“"r1va"°  it**’fr 
vertising  contracts  that  call  lor  position  York  newspaper  the  authors  on  page  amount  or  quality  of  daily  news.  It  “covers” 

alongside  reading  matter,  the  publisher 
may  have  sold  his  soul  for  a  mess  of 
pottage — in  spite  of  all  the  critics  say, 
they  have  evidently  overlooked  one  field 
where  the  newspaper  still  has  some  in¬ 
fluence,  it  only  it  has  the  help  of  the 
highly  paid  expert  of  publicity. 

Richard  Washburn  Child,  whose  fiction 
always  has  such  grace  and  charm,  thus 
presents  in  his  introduction  the  case  for 
publicity ; 

No  other  land  has  developed  the  art,  the 
science  and,  indeed,  the  ethics  of  publicity  to 
the  extent  we  have  seen  under  our  noses  in 
America;  but,  in  spite  of  this,  there  is  lacking 
in  our  current  literature  any  substantial  treat¬ 
ment  of  publicity  and  its  effect  upon  our 
civilization. 

Evidently  Mr.  Child  is  not  a  reader  of 
Editor  &  Publisher,  for  if  he  were,  he 
would  know  that  the  shelf  for  books  on 
publicity  is  already  so  crowded  that  space 
can  only  be  found  for  new  ones  by  lay¬ 
ing  them  flatwise  on  top  of  other  texts. 

But  even  now  this  little  space  between  the 
row  of  books  and  the  shelf  above  is  fairly 
well  filled. 

What  is  the  function  of  the  reputable 
expert  in  publicity?  Mr.  Child  answers 
tliat  question  when  he  says  in  his  intro¬ 
duction,  “The  function  of  good  publicity 
experts  may  be  to  counsel  silence  as  often 
as  to  counsel  outspokenness.”  This  as¬ 
sertion  may  be  true,  but  the  experts  whom 
I  know  have  always  presented  their  case 
quite  differently.  They  have  said,  “Give 
the  press  all  the  facts !  Speak  out,,  don’t 
keep  silent.” 

Because  of  the  high  place  held  by  Mr. 

Riis  and  Mr.  Bonner  in  the  field  of  m- 
dustrial  publicity,  it  is  interesting  to  note 
to  whom  they  give  credit  for  being  “the 
greatest  publicity  man  on  earth.”  With¬ 
out  any  qualifications  whatsoever  they 
award  this  distinction  to  William  Jennings 


R.  HOTCHKIN  will  publish  this 
”  ■  month  “Making  Money  in  Adver¬ 
tising.”  It  is  described  as  a  book  for 
"boosters.” 


.■\bout  35  students  studied  printing  and 
rural  journalism  at  South  Dakota  State 
College  last  year. 


Use  the 

COMBINATION  RATE 


The  Gazette  Times 

(Morning  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh 
and  Western  Pennsylvania 
thoroughly  at  the  lowest  cost. 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTK  SO.,  PITTSBURGH.  PA. 
HatleuI  SepreaentatlTM: 

I.  X.  BXniKE.  Ine. 

4tad  and  Braadway,  B.  T, 

Itt  B.  Xiehitaa  Blvd.,  Ckioaga. 
OaaatitQtlsa  Bldg.,  Atlanta,  Sa. 

B.  J.  BIDWBIX  CO. 

T4t  Market  8t.,  Ban  Pmnetaee,  OnL 
Ttniea  Bldg.,  Xaa  Angalaa,  Onl. 


The  editorial  continues  with  a  personal 
tribute  to  Mr.  Ochs  and  then  proceetls 
to  give  reasons  why  it  regards  the  edi¬ 
torial  page  of  the  Times  as  “one  of  the 
dullest”  in  America. 


The  Great  Empire  of 
The  Southwest 

is  literally  spending  millions  of 
dollars. 

The  thoughts,  actions  and  habits 
of  Southwestemers  are  influenced 
by  their 

Weekly  Newspapers 

Our  organization  represents  325 
weekly  newspapers  in  Texas,  Okla¬ 
homa  and  New  Mexico,  and  we  can 
furnish  complete  market  informa¬ 
tion  on  this  territory. 

A  letter  to  our  Dallas  office  will 
bring  you  some  very  interesting 
figures. 

The  H.  L.  Grable  Co. 

“National  Advertising  Representa¬ 
tives  of  Weekly  Newspapers” 
TEXAS— OKLAHOMA— NEW 
MEXICO 

NKW  TORK  PHILADELPHIA 

25  Bait  2eth  St.  Wldener  Bldg. 

Pbone  Ashland  9127  Phone  Rittenbouse  969S 
CHICAOO  DALLAS,  TEXAS 

123  West  Uadlwm  606  Mercantile 

Phone  Central  3021  Bank  Building 


Parkersburg,  W.  Va. 

is  growing  rapidly 

A  new  $5,000,000  rayon  plant 
and  other  new  industries  are  now 
being  constructed  there. 

The  city  and  suburban  terri¬ 
tory  is  covered  by 


The  volume  frankly  is  an  excellent  text 
on  industrial  publicity.  It  is  full  of  meat 
for  those  who  have  charge  of  sending 
out  the  news  from  industrial  plants.  It 
gets  down  to  brass  tacks  with  actual 
cases.  The  chapter,  “T’ublic  Relations  in 
Industry,”  deserves  the  thoughtful  con¬ 
sideration  of  those  who  edit  and  make 
American  newspapers.  Throughout  the 
volume  the  material  has  been  well  organ¬ 
ized  and  presented  in  an  attractive  way. 

It  is  because  the  authors  seem  to  speak 
with  so  much  authority  that  their  words 
raise  grave  doubts  about  the  tuture  iiec- 


Morning  and  Sunday 

with  a  circulation  of  7,500  daily 
and  9,000  Sunday  at  only  3  cents 
a  line. 

Member  A.  B.  C. 
Represented  nationally  by  the 

DEVINE-MacQUOID  CO.,  Inc. 

New  York  Pittsburgh  Chicago 


PSYCHOANALYSIS 
MADE  PLAIN 
BY  SIGMUND 
The  Father  of  Psychoanalysis 
25  Daily  Releases 

Here  at  last,  in  simple  language,  the 
famous  father  of  Psychoanalysis  tells 
what  it  is.  In  a  series  of  twenty-flve 
short  articles  of  500  words  each,  Dr. 
Sigmund  Freud,  of  Vienna,  makes  clear 
his  system  of  discovering,  exploring  and 
explaining  the  dark  nooks  and  comers  of 
our  innermost  selves,  generally  referred 
to  as  "the  soul."  He  shows  how  to  lay 
the  ghost  of  fear  and  build  up  con&dence. 


DO  YOU  NEED 
A  TRAINED  MAN  ? 


The  Personnel  Burean  of 
Sigma  Delta  Chi,  an  org^aniza- 
don  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 


Better  X-Words 


late  ordara  from 


MIAMI  DAILY  NEWS 
PROVIDENCE  NEWS 
DENVER  EXPRESS 


Syndicate 


COSMOS  NE" 


The  loterBational  Syndicate 

Baltimore,  Md. 


”  -w  ^ 

GOSS  PRINTING  PRESS  CO. 
CHICAGO  -  NEW  YORK  -  LONDON 


TOKIO  PUBLISHER 
ARRIVES  IN  U.  S. 


who  was  in  Tokio  as  general  manager  EDITOR’S  SLAYER  CAUGHT 

of  the  Advertiser  from  1919  to  1921,  is  _ 

in  charge  of  the  New  York  office  of  the  John  Owen  Say*  He  and  Companion 
service  bureau  as  vice-president  and  gen-  •  u  u  n 

eral  manager  of  that  organization.  Hold-Up 

F.  M.  Flynn,  formerly  with  the  Ste-  The  mystery  of  the  slaying  of  Thomas 
phens  Publishing  Company  of  Columbia,  Dovery,  editor  of  the  Kelso  (Wash.) 
Mo.,  is  manager  of  the  Japan  Advertiser  Coselita  County  Nnos,  on  the  night  of 
Press.  June  19,  1925,  was  cleared  last  week  with 


W.  Fleisher  of  Japan  Advertiser 
Comes  to  New  York  for  Medical 
Treatment — Morris  in  Charge 


B.  W.  Fleisher,  publisher  and  editor  of 
the  Japan  Advertiser,  Tokio,  arrived  at 
Vancouver  on  the  steamer  Empress  of 
Canada,  Sept.  20, 
and  came  at  once 

■  to  New  York 
where  he  is  to  re¬ 
ceive  the  treat¬ 
ment  of  sp^ialists 
for  phlebitis  from 
which  he  has  been 
suffering  for  al¬ 
most  a  year.  Mrs. 

Fleisher  accom¬ 
panied  him  on  the 
journey. 

During  Mr. 

Fleisher’s  absence 
from  Japan,  his 
B.  W.  Fleishee  interests  there  will 
be  represented  by 
John  R.  Morris,  general  manager  of  the 
Advertiser  Publishing  Company,  which 
publishes  both  the  Japan  Advertiser  and 
The  Trans-PaciHc  and  conducts  the 
largest  foreign  commercial  printing  organ¬ 
ization  in  the  Far  E^st,  the  Japan  Ad¬ 
vertiser  Press.  Mr.  -Fleisher  is  also  pro¬ 
prietor  and  president  of  the  Trans¬ 
pacific  Advertising  &  Service  Bureau, 
which  handles  much  of  the  American  ad¬ 
vertising  placed  in  Japanese  newspapers 
and  magazines. 

Frank  H.  Hedges,  managing  editor  of 
the  Japan  Advertiser  since  the  earth¬ 
quake  of  September,  1923,  has  resigned 
and  on  Oct.  15  is  to  be  succeeded  by 
Hugh  Byas,  who  was  managing  editor 
from  1914  to  1922  and  who  for  the  last 
four  years  has  been  the  paper’s  staff  cor¬ 
respondent  in  London.  Mr.  Hedges  will 
continue  to  be  contributing  editor  ot  the 
.\dvertiser,  in  which  capacity  he  is  to 
leave  Japan  in  October  on  a  trip  around 
the  world  through  China,  India,'  Europe 
and  the  United  States.  He  will  return 
to  Japan  in  about  one  year.  Mr.  Byas, 
who  has  already  sailed  for  Japan,  was 
succeeded  in  London  by  F.  A.  Mac- 
Kenzie,  for  many  years  with  the  London 
Daily  Mail  and  London  Times  Weekly, 
but  more  recently  the  correspondent  of 
the  Chicago  Daily  News  at  Moscow. 

D.  H.  Lawson,  formerly  manager  of  The  CUTLER- HAMMER  Mfg.  Co. 
the  Manila  (P.  I.)  Daily  Bulletin,  the 
Shanghai  (China)  China  Press  and, 
until  three  months  ago  general  manager 
of  the  Long  Beach  (Cal.)  Sun,  is  busi¬ 
ness  manager  and  director  of  advertising 
of  the  Japan  Advertiser.  Irwin  A. 

Vladimir,  formerly  production  manager 
of  the  Sales  Producing  Circular  Com¬ 
pany,  New  York,  is  advertising  man¬ 
ager. 

The  news  editor  of  the  Advertiser  is 
Hugh  J.  Schuck,  who  joined  the  paper 
soon  after  the  earthquake  and  was  pro¬ 
moted  to  his  present  post  last  summer 
on  the  departure  of  J.  Hamilton  John¬ 
son,  who  resigned  to  become  news  editor 
of  the  Manila  Daily  Bulletin.  Others 
in  the  news  room  include  H.  Francis 
Misselwitz,  former  St.  Louis  Post-Dis¬ 
patch  reporter  who  also  served  for  some 
time  as  instructor  in  news  writing  at  the 
School  of  Journalism,  University  of 
Missouri;  Burton  Crane,  formerly  of  the 
Philadelphia  bureau  of  the  Associated 
Press;  Edward  Hunter,  until  a  few 
weeks  ago  with  the  San  Francisco 
Bulletin. 

Oland  D.  Russell,  who  has  worked 
during  the  last  10  years  on  the  St.  Jo¬ 
seph  (Mo.)  Gazette,  Philadelphia  Puoitc 
Ledger  and  New  York  Evening  Post,  also 
is  in  the  news  room  but  is  famous  in 
Japan  chiefly  for  his  daily  “colyum”  on 
the  editorial  page  called  “Achi-Kochi,” 
which  in  Japanese  means  “There  and 
Here.” 

The  Tokio  manager  of  the  Trans- 
Pacific  Advertising  &  Service  Bureau  is 
David  S.  Tait,  formerly  advertising  man¬ 
ager  of  the  Advertiser.  J.  P.  Barry, 


Don’t'Pig  Metal 

It  Wastes  Money 


Modern 

Composing  Room 
Furniture 


Don’t  melt  yonr  metal  twice  to  nse 
it  once.  Write  for  trial  offer.  The 
Monomelt  ’’Single  Melting  Sys¬ 
tem.”  References  glsdly  fnmished. 


as  made  by  us  will  speed 
np  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
yon  interested?  If  so, 
consult  yonr  regular  deal¬ 
er  in  printers’  supplies 
or  write  ns  direct. 


are  now  being  used  by  many  of  the  leading 
newspapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-fifth  of  its  cost  in  six  months.  QPapert 
can  be  delivered  in  better  condition  to 
tributors  and  to  the  readers. 

After  a  thorough  investigation  you 
loill  want  to  invest 
Write  for  full  UrrHculars 

NONPAREIL  MACHINE  COMPANY 
36  S.  Throop  Street,  Chicago 


Eliminates  the  Uetal  Furnace 

The  Monomelt  Co. 

4509-19  Ravens  wood  Ave. 

Chicago  Dlinois 

World  Bldg.,  New  York  City 


HAMILTON  MFG.  CO 

TWO  RIVERS,  WIS. 


CONTROL 


'Safest  System  in  the  World' 


im  Stock 


Cutler-Hammer  Control¬ 
lers  for  presses  of  every 
size  and  for  every  type  of 
motor-driven  machine. 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
g  box  you  can  buy.  Per- 
fectfy  Doianced.  New  design  lock¬ 
up  nor  allows  for  quick  change 
when  regulating  thickness  of  casta. 
Poaitive  quick  lock  -  up  at  four 
poinia  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Gosa  Stereotyping 


Takes  eight  12% -em,  22- 
in.  columns;  prints  4  to  16 
pages  in  multiples  of  two 
and  up  to  32  pages  in  fours; 
four  decks,  single  .  width; 
in  excellent  running  condi¬ 
tion.  Also 

Comp'ete  Stereotype  Outfit 

to  go  with  above 

Owing  to  consolidation  we 
have  no  further  use  for  this 
equipment  and  will  sell  at  a 
reasonable  price  to  quick 
buyer.  Sample  of  work  sent 
upon  application. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  Independent 
Gas-fired  Steam 
Generators. 

The  quickest  and  the 
most  economical 
Presses  for  the 
moulding  and  drying 
of  Matrices. 


Address  All  inquiries  to 

Frank  D.  Schroth 

Gen.  Mgr. 

Times  Newspapers 

Trenton,  New  Jersey 


R.  HOE  &  CO.,  INC 

7  South  Dearborn  Street 
CHICAGO,  ILL. 


504-520  Grand  St.,  New  York  City 

also  at  7  Water  Street 

DUNELLEN,  N.  J.  BOSTON,  MASS. 
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ADVERTISING 

EMPLOYMENT 

EMPLOYMENT 

1 

MECHANICAL 

General  Promotioo 

Help  Wanted 

Situationa  Wanted 

Elquipment  for  Sale 

AJvertUinc  PromotioB— If  you  want  more 
f)uiiness.  ccxirimuiiicate  with  the  International 
Publications  Service,  Incorporated,  Suit*  1004, 
IMl  Broadway,  New  York  City. 


BUSINESS  OPPORTUNITIES 


Brokara 


October  Opportunities — Controlling  interest 
evening  paper  middle  west;  exclusive  field;  ex¬ 
ceptionally  gord  equipment:  earning  dividends; 
initial  jiayment  $15,000.  Evening  paper  Okla¬ 
homa;  exclusive  field ;  adequate  plant;  earning 
large  dividends;  initial  payment  $15,000.  J.  B. 
Sh-ile,  Times  Bldg.,  New  York. 

The  Only  Paper  (weekly)  in  Mississippi  county 
seat  town.  Not  a  better  field  in  the  state. 
Nets  nearly  20  per  cent  on  investment  under 
employed  management.  A  $25,000  property, 
ana  worth  more.  Write  at  once  for  particulars. 
Prop.  1459x.  The  H.  F.  Henrichs  Agency, 
Litchfield,  III. 

Newspapers  For  Sale 


Circulation  Promotion  Manager  for  New  York 
business  daily.  Must  be  experienced  man: 
A-1  references.  Box  A-955,  ^itor  4  Pub¬ 
lisher. 


Hearst  Editor — Copyreader,  Experienced  Every 
Position.  Editorial  department.  Box  A-978, 
Editor  &  Publisher. 


I  Want  to  Go  South.  All  around  newspaper 
man  who  has  specialized  in  sports,  polo,  yacht¬ 
ing,  baseball.  Also  good  general  reporter. 
Ccilege  man.  New  York  newspaper  reputation. 
Also  have  fine  knowledge  of  U.  S.,  Europe  and 
Latin  America.  At  liberty  October  15th.  Box 
A-‘,-67,  Editor  4  Publisher. 


Managing  Editor— College  man,  11  years’  met¬ 
ropolitan  and  small-city  experience;  alert,  ag¬ 
gressive.  Effective  organizer;  hard  worker; 
clean  record.  Moderate  starting  salary. 
“Worker,”  A-964,  Editor  4  Publisher. 


Solictor— Can  use  one  or  two  special  page 
solicitors  who  can  stay  sober,  stick  to  facts, 
work  steady  and  stand  prosperity.  Page  being 
accepted  by  newspapers  that  have  consistently 
turned  down  this  type  of  lineage  for  years.  Wifi 
pay  20  and  25  for  contracts  only,  no  call 
backs  for  copy.  Night-letter  me  at  Hotel  Mc¬ 
Cray,  Vltiiontown,  Pa.  George  Spayth. 


Mechanical  Superintendent  or  Foreman  of  com¬ 
posing  room  wants  to  get  located  with  good 
pauer.  Good  reason  for  wanting  to  change 
present  iiosition.  Best  references  as  to  char¬ 
acter  and  ability.  A-947,  Editor  4  Publisher. 


etc.— A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffmann  Type  4  Engraving  Ox,  114 
E.  13th  St.,  N.  Y.  City. 

Printers’,  Bookbinders’  Outfitters — Modern  cat- 
cost  equipment,  also  rebuilt  machinery.  Con¬ 
ner,  Fendler  Branch,  A.  T.  F.  Ox,  New  York 
City. 

Photo-Engraving  plant  for  sale.  Ideal  for  on« 
or  two  men.  Miles  Machinery  Co.,  409  W. 
26th  St.,  New  York. 

Used  Goss  Matt  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Ca,  1535 
So.  Paulina  St.,  Chicago,  III. 

Equipment  Wanted 

All  Kinds  of  Photo-Engraving,  electrotypiag 
and  stereotyping  equipment  wanted.  We  pay 
cash.  Miles  Machinery  Co.,  409  W.  26th  St., 
New  York. 

Machinery  Wanted — Router,  must  be  in  good 
condition  and  cheap.  New  Method  Matrix  Co., 
233  West  35th  St.,  New  York  City. 


Best  Small  CHy  Daily  on  Florida  East  Coast 
can  be  liought  October  1st.  $25,000  cash  to 
handle.  Grossed  $90,000  fiscal  year  ending  Oc¬ 
tober  1.  Long  time  lease  considered.  $35,000 
new  equipment.  Fine  future  for  city  and  paper. 
Shoe-stringers  and  curious  save  time,  proof  of 
ability  to  buy  required.  Box  .\-966.  Editor  4 
Publisher, 


For  Solo'-Fastest  growing  daily  newspa{>er  in 
Arizona,  in  best  city  in  the  state,  will  consider 
selling  upwards  of  $20,000  in  stock  to  live 
newspaper  man.  Ciood  opportunity  _  to  party 
who  can  convince  publisher  of  his  ability. 
Box  A-977,  Editor  4  Publisher. 

CIRCULATION  " 


Promotion 


ChcoiallBB— When  quick,  additional  drculatioa 
coverage  becomes  necessary,  remember  that  our 
twenty  years  in  this  one  line  of  endeavor  is 
your  praaf  against  experimenting.  Write  or 
wire  Pacific  Coast  Grculatioo  Service,  Bell 
Block,  Cincinnati,  Ofaia 

(*k  I  iilsHsii  Builders  Blair  4  Austin,  1504  Cen¬ 
tre  Ave.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns. 

NOTICE,  Without  Contract  or  Purchase  of 
china  we  will  grant  any  newspaper  the  services 
of  a  capable  crew  manager  with  supplies  to 
demonstrate  to  publisher  the  possibility  of 
producing  circulation  (City  or  suburban  car¬ 
rier.  Dealer  and  R.  F.  D.  at  a  maximum  cost 
of  $0.50  per  order.  The  offer  is  possible 
through  our  ability  to  follow  up  your  canvass 
with  our  sales  organization,  securing  in  excess 
of  a  75%  increase  on  our  local  china  sale  plus 
permanent  demand.  The  Albright  China  Co., 
Box  203,  Palmyra,  N.  J. 


EDITORIAL 


S3m(licate  Features 


Howard  Brubaker’s  Inside  Looking  Out;  sane, 
humerTus  comment,  written  to  tickle  your 
sophisticates,  not  to  jazz  your  morons;  7-dav 
editorial  page  feature,  or  for  Saturday  or  Sun¬ 
day  supplements.  Just  starting.  Wire  for  sam¬ 
ples.  be  Bekker’s  Talks  to  hlusic  Lovers,  Sat¬ 
urday  or  Sunday,  26  weeks  starting  Oct.  2-3-4,  to 
average  1,500,  not  including  Question  Box  and 
Stories  of  Operas,  .\ddress  The  Writers’  Pub- 
lishing  Co.,  Inc.,  9  W.  64th  St.,  New  York  City. 

Pocatello  (Ida.)  Journal  and  Wilson  Journal 
(Easton,  Pa.)  are  the  new  customers  this  week. 
For  sample  of  a  live,  alert,  up-to-date  service, 
write  Toe  Graphic  Syndicate,  25  City  Hall 
Place,  New  York. 


Wanted — Established  syndicate  would  like  to 
hear  from  men  and  women  with  new  features. 
Send  samples,  full  details.  All  material  re¬ 
turned.  Box  A-965.  Editor  4  Publisher. 


Young  Man,  21-28,  for  newspaper  executive’s 
udfice.  Knowledge  of  typewriting  and  shorthand 
essential.  Unusual  opportunity  for  advancement 
in  any  field  of  journalism  for  ambitious,  hard- 
\vr;rking  man.  Box  A-973,  Editor  4  Publisher. 


Situations  Wanted 


Advertising  Salesman — Special  Page  and  Spe¬ 
cial  Edition  experience.  Desires  connection, 
temporary  or  permanent,  preferably  near  New 
York.  Interview  anytime.  Box  A-933,  Editor 
4  Publisher. 


Assistant  Publisher,  business  manager,  adver¬ 
tising  manager,  of  wide  experience  and  un- 
heatahle  record  as  organizer  and  business 
getter  seeks  wider  field  with  greater  oppor¬ 
tunity.  Now  employed  as  business  manager 
by  Eastern  city  newspaper.  Box  A-942,  Ed¬ 
itor  4  Publisher. 


Circulation  position  where  hard  work  and 
knowledge  qualifies  for  advancement,  (^ollegt 
graduate  with  five  years’  experience  in  all 

S'lases  of  circulation  work,  including  A.  B.  C. 

est  references.  Box  A-935,  Editor  4  Pub¬ 
lisher. 


Circulating  Manager — With  record  of  accomp¬ 
lishment,  know  promotion,  office  routine, 
A.  B.  C.  and  Mailing.  7  years  in  last  p<v 
sitiun.  A  No.  1  reference.  Address  Bex  A- 
948,  care  Editor  4  Publisher. 


Circulation  Manager. — Young  man  now  em¬ 
ployed  as  assistant  circulation  manager  of  paper 
with  20,000  circulation  wants  to  connect  with 
paper  that  needs  man  to  take  charge  of  circu¬ 
lation  department  who  is  thoroughly  experienced 
in  delivery,  promotion,  office  and  A.  B.  C.  Good 
references.  A-971,  Editor  4  Publisher. 


Circulatlan  Manage — Fifteen  years’  experience 
from  carrier  to  Circulation  Director  on  large 
dailies.  Morning  and  afternoon  experience. 
Know  bow  to  manage  boys  to  get  results. 
Know  bow  to  manage  agents,  canvassers  and 
solicitors;  also  mail  order  carauigns.  Am 
good  organizer.  Know  A.  B.  C.  and  office 
detail.  Solicit  interview  at  my  expense.  A- 
936,  Editor  4  Publisher. 


City  Editar  of  small  daily  wants  editorship  of 
weekly.  Box  A-950,  Editor  4  Publisher. 


Mr.  Publisher — A  young  advertising  producer 
seeks  new  connection  as  Manager,  or  Solicitor 
and  Copy  writer.  Twelve  years  experience. 
Worth  considering.  Box  A-969,  Editor  4 
Publisher. 


Mr.  Publisher — .Advertising,  Merchandising 
manager,  exceptional  expericrce— development 
general  and  newspaper  advertising,  now  di¬ 
rector  advertising  $30,000,000  concern,  desires 
return  to  publication  business.  Particularly  in¬ 
terested  in  promotion  or  merchandising  depart¬ 
ments,  opportunity  to  develop  with  publisher 
who  wants  younger  man,  Protestant  American, 
to  assume  responsibility.  Address  A-968, 
Editi  r  &  Publisher. 


Newspaper  publisher  who  has  just  sold  suc¬ 
cessful  small  daily  at  satisfactory  price,  is 
looking  for  opening  on  daily  in  city  of  from 
20,000  up  where  he  may  ultimately  acquire 
as  much  minority  stock  as  $10,000  will  buy. 
A-975,  care  Editor  4  Publisher. 


Newspaper  Woman — Twelve  years’  experience 
on  New  York  newspapers  as  special  feature 
writer  and  editor  of  women’s  pages — specialty 
interviews — syndicate  preferred.  .A-974,  Editor 
4  Publisher. 


Newspaper  Woman,  experienced  in  reportorial, 
editorial,  feature  and  column  writing,  now 
employed,  would  like  to  connect  with  paper  in 
South  or  Middle  West.  Can  furnish  clippings. 
.Address  A-924,  Editor  4  Publisher. 


Plant  or  Composing  Room  Superintendent— 
Knows  production  and  how  to  get  it.  Knows 
systems  and  how  to  make  them  work.  Knows 
men  and  how  to  handle  them.  Improved  service 
and  cut  costs  has  been  record.  .Address  A-962, 
Editor  4  Publisher. 


Pressmen,  27  years’  experience  on  newspapers 
and  job  work,  executive  ability  desires  con¬ 
nections.  Address  Mayo  Blackwell,  care 
Editor  and  Publisher. 


Sports  Edhor — National  reputation  metropoli¬ 
tan  field.  Original  small  town  man;  like  it 
better.  Young.  Married.  Wants  permanent 
j.  b  as  sports  editor  city  100,000 — 200,000  iwp- 
ulaticn.  Now  employed.  Box  A-952,  Editor 
4  Publisher. 


Telegrapli  and  Local  Editar  now  working, 
on  small  morning  daily.  Want  job_  on  eve¬ 
ning  daily,  good  weekly,  or  on  writing  end 
special  edition  crew.  AJso  bad  Chamber  of 
Commerce  and  political  experience.  No  kid. 
References.  Address,  Currie,  Democrat,  Duran¬ 
go,  Colorado. 


LEGAL 


INTERNATIONAL  PAPER  (KINPANT 

New  York,  August  31,  1926. 

Tbe  Board  of  Directors  have  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  three-quarters 
per  cent  (1%%)  on  the  Cumulative  7%  Pre¬ 
ferred  btock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  per  cent 
(l’A%)  on  the  Cumulative  6%  Preferred  Stock 
of  this  Company,  for  the  current  quarter,  pay¬ 
able  October  15tb,  1926,  to  holders  of  record  at 
tbe  cloae  of  business  October  Ist,  1926.  Checks 
will  be  mailed.  Transfer  books  will  not  close. 

OWEN  SHEPHERD,  Treasurer. 


OPPORTUNITY 

to  secure  a  daily  newspaper,  ex¬ 
clusive  in  its  field,  in  a  medium 
sized  New  York  State  city. 
Showing  splendid  profits  on  price 
asked.  $50,000  cash  required. 

Palmer,  DeWitt  &  Palmer 
350  Madison  Ave.,  New  York  I 


CONSOLIDATIOI^ 

Tha  merging  of  uewspaper  tateesata  la 
a  snbjeat  that  haa  raaalvad  ifialil  atalj 
and  Invaatigatlan  by  thla  tnn  fa*  aaa*ly 
17  yaais.  It  la  a  hlg  suhjaat  aad  raqalraa 

ooniidarmbla  taehnloal  knawladga,  hath  aa 
ta  valnatian  and  operating  sBathada.  Whaa 
praperly  erganisad,  tha  raanlta  era  aavav 
disapyolatlBg. 

Wa  have  baaa  factors  In  many  Impertaat 
oonsalidatlsns,  salss  aad  aypraiaala. 

HARWELL  &  CANNON 

rimaa  Bldg.  New  York 
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MERGER  IN  KANSAS 


$  $ 


DOLLAR 
PULLERS 


$  $ 


ONE  DOLLAR  | 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


Independence  Morning  and  Eyening 
Dailies  Now  One 

Independence,  Kan.,  Sept.  30. — Effec¬ 
tive  Oct.  1,  the  Independence  (Kan.)  Re¬ 
porter,  afternoon,  and  the  free  Press, 
morning,  were  consolidated  in  an  evening 
newspaper  known  as  the  Independence 
Reporter. 

_  Clyde  H.  Knox,  formerly  owner  of  the 

Reporter  is  retiring  from  the  newspaper 

„  business  and  D.  Clvde  Knock,  owner  of 

rkXE  newspaper  encourages  out  of  town  buy  these  now  for  next  year  if  the  price 

agents  in  the  practice  of  “selling  was  attractive.  And  the  unusual  man-  taking  over  the  papers, 

sales  territory  which  they  have  built  up  ner  of  handling  the  sale  would  get  it  company  is  known  as  the  In- 

when  the  agents  desire  to  discontinue  attention.  Ralph  Gibler,  Huntington,  Ind.  Publishing  Company  with 

distribution.  The  only  provision  is  that  -  Oscar  S.  Stauffer,  president,  Charles 

the  newspaper  must  approve  the  buyer  of  V'^acations  are  over.  Now  is  the  time  Silencer,  vice-president  and  manager,  and 

the  routes.  This  has  been  adopted  lo  convince  the  banks  that  the  time  for  D.  Clyde  Knock,  secretary-treasurer.  Mr. 

give  the  out-of-town  distributor  a  greater  advertising  campaigns  for  savings  Stauffer  who  is  editor  and  publisher  of 

interest  in  building  up  and  keeping  circu-  accounts  has  arrived.  Get  at  that  vaca-  the  .-irkansas  City  Traveler  will  continue 

lation. — Bert  A.  Teeters.  club  advertising. — C.  E.  Pellissier,  in  business  at  Arkansas  City.  Mr.  Spen- 

-  Boston.  cer  and  Mr.  Knock  will  be  in  charge. 

Department  stores  obtain  their  wares 
from  every  quarter  of  the  world.  _  Why 
not  feature  a  photo  or  art  drawing  of 
peasant  pottery,  for  instance,  from  the 
gift  department,  writing  beneath  it  the 
name  of  the  country  of  origin?  Do  the 
same  with  rugs  from  Turkey,  Persia,  or 
China.  Toys  from  Japan  and  Germany 
may  be  likewise  featured.  Czechoslovakia 
also  furnishes  picturesque  merchandise,  as 
do  most  of  the  other  countries  bidding  for 


be  able  to  show  in  their  own  defense  that 
more  courts  ami  judges  and,  perhaps, 
prosecutors,  too,  were  needed. — Fred  L. 
W.  Bennett. 


Your  local  boxers  and  other  athletes 
figure  often  on  your  sport  pages,  but 
connected  with  each  is  a  human-interest 
family  story  which  would  make  a  good 
series  for  sport  fans.  The  Boston  Ad¬ 
vertiser  each  Sunday  is  publishing  pho¬ 
tos  of  the  wives  and  children  of  promi¬ 
nent  local  boxers  with  human  inter¬ 
views.  It  goes  big! — James  M.  Mosely. 

The  lives  and  welfare  of  many  persons 
in  your  citv  depend  upon  the  employes 
of  your  waterworks.  They  must  keep 
the  machinery  functioning  at  all  times 
— B.  A.  T. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNG  H” 
PUBLISHED 


foreign  trade.  novel  display  and  lay-  T]^H.\T  were  the  first  jobs  of  the  ten 
out  along  these  lines  may  be  secured  in  ”  biggest  men  in  your  town?  Was  it 

accident  or  planning  that  put  them  in  the 
work  that  became  their  life- job?  Or 


out  along  these  lines  may 
co-operation  with  the  stores. — C.  M.  L. 


Here’s  a  little  stunt  for  the  day  before  Perhaps  did  they  plan  entirely  different 


Thanksgiving.  Sell  a  double  truck  of  ad¬ 
vertisements  built  up  around  a  streamer : 
WHY  WE  SHOULD  GIVE  THANKS, 
and  an  editorial  showing  the  various  as¬ 
sets  of  your  city  and  giving  practical 
reasons  why  it  should  be  thankful. — 
B.  A.  T. 


careers?  Are  they  happy  or  would  they 
choose  different  lines  if  they  "had  it  to 
do  all  over  again?” — M.  S.  M.  Denver. 


Grouping  dispatches  and  correspondence 
from  neighboring  sections  of  Colorado 
and  adjacent  states  under  the  8-column, 
hand-lettered  caption.  "What  Our  Neigh- 

,  • ,  r  .  j  ui  j  bors  Are  Doing,”  The  Denver  Post  pro- 

Here  s  an  Idea  for  two  double  page  ads  ^ 

that  you  ought  to  dtp  and  put  mto  your  ^  news  which  is  materiallv 

December  file :  On  Dec.  30  and  Dec  31 


n  r>  {  ,  •  \  r-  Strengthening  the  paper's  hold  on  its  out- 

the  Bellefontatne  (O.)  Examiner  runs  ^  ^f.^own  subscriber^- M.  S.  M.  Denver. 
double  page  ad  with  the  caption  Here  s  _ 

What  Bellefontaine  Merchants  Will  Give  Co-operating  with  the  Chamber  of  Com- 
the  First  Baby  Born  m  the  New  Year.  the  Escanaba  (Mich.)  Daily  Press 

Nearly  every  merchant  in  Bellefontaine  (population  13,000),  during  clean-up  week 
takes  space  on  the  two  pages.  Each  one,  ^i,y  a  number  of  four  to  six 

with  the  advice  of  the  Examiner  s  adver-  ^  peeves”  post-carded  to  it  bv 

tising  manager,  selects  a  gift.  There  are  residents.  For  the  ten  best  among  those 
no  duplications.  A  shoe  store  may  give  the  Chamber  of  Commerce  paid 

a  pair  of  shoes,  a  drug  store  some  baby  ^.ne  dollar  each.  A  sample  is,  “My  pet 
s^p,  a  dairy  some  jmlk,  etc.  Feature  the  familv  using  the  same  allev 

s  ones  are  run  on  the  gifts.  There  is  ...jth  us,  that  doesn’t  own  a  garbage  can.” 

always  great  interest  in  who  the  lucky  g  p  j^ngus 

baby  will  be  and  this  story  is  run  on  the  '  '  ’ _ 

first  page.  The  idea  has  been  used  with  jhis  is  the  harvest  season  and  record 
great  success  for  a  number  of  years.-  yields  of  wheat,  corn  and  the  like  appeal 
Norman  J.  Radder,  Bloomington,  Ind.  to  farmer  readers  and  those  who  have 

lived  on  farms.  “Best  vegetable  garden” 
The  next  time  some  famous  feminine  stories  when  started  will  keep  going  on 
movie  star  appears  for  a  long  engagement  their  own  momentum,  enthusiasts  contri- 
on  the  screen  at  some  local  theatre  run  a  buting  everything  from  the  number  of 
page  of  ads  headed  “Get  A  Norma  Tal-  potatoes  in  a  hill  to  the  high  mark  for 
madge  Bob.”  Then  under  this  run  the  their  tomato  plants.— Y.wdell  C.  Cline. 

ads  of  local  barber  shops  where  such  - 

ferns  obtained.-Frank  H.  Wil-  if  you  want  to  do  a  little  work  along 


How  To  Play 

GOLF 

By  JOHNNY  FARRELL 

Famous  Teachar  of  That  Gama 

24  LESSONS 

Illustrated 

For  release  daily 

KING  FEATURES 
SYNDICATE,  Inc. 
New  York  City 


“The  last  of  the  garden”  is  a  dish  so 
often  served  at  this  fall  season  of  the 
year.  How  about  a  “Last  of  the  Garden 
Sale”  for  a  hardware  store,  offering  lawn 
mowers,  shears,  rakes,  hoes,  etc.,  at  spe¬ 
cial  prices?  good  many  people  would 


COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
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“Get  It  FIRST  but  First  Get  It 
RIGHT” 
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BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Building  New  York 


CELEBRATES  87th  YEAR 

Oscar  Woodruff,  who  for  50  years  was 
editor  and  publisher  of  the  Dansvillt 
(N.  Y.)  Express,  observed  his  87th  anni¬ 
versary  recently. 


reform  lines  in  which  you  will  have  the 
public  with  you  100  per  cent,  direct  your 
Star  reporter  to  make  an  investigation 
into  the  number  of  penal  offenses  tor 
which  charges  have  been  filed  during  a 
given  period  with  the  number  that  have 
not  come  up  for  trial.  You  could  con¬ 
centrate  on  felonies  only,  if  you  desired, 
and  it  might  be  better  to  not  bring  your 
investigation  any  nearer  the  present  than, 
say,  two  years,  because  the  inference  will 
be  that  these  charges  have  been  dropped 
by  the  prosecuting  authorities.  Then  you 
can  ask  why?  You  might  accomplish 
some  real  service  for  your  city  and  state 
this  way,  because  the  prosecutors  might 


E.  F.  S. 

Editors’  Feature 
Service 

Over  100  independent  news¬ 
papers  throughout  the  coun¬ 
try  subscribe  to  this  flne 
daily  service  as  a  protection 
against  rising  feature  costs. 

Six  Pages  Daily 
Illustrations  in  Mat  Form 

Write  or  wire  for  samples, 
price  and  territory. 

Editors*  Feature  Service,  Inc. 

1819  Broadway,  New  York 
Allied  with  Johnson  Features,  Ino. 


Kerney’s  Story  ■ 
of  Wilson  ; 

for  the  first  time  released  for  * 

NEWSPAPERS  I 


is  being  bought  by  editors  from 
coast  to  coast 


Territory  closing  rapidly 

The  HeCiare  Newspaper  Svodicale  ^ 

373  Fourth  Avenue  New  York 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Y*'  • 


